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editorial

Come Together, Right Now

The Greater Helsinki Region is about to enter an interesting development
phase. As the brand new Vuosaari Harbour commenced operations on 24 No-
vember, the old Helsinki harbours are no longer needed for logistical purpos-
es. Dynamic new construction is being planned for the old harbour areas, with
both residential and office space in the mix.

The construction of the western metroline — connecting Helsinki and
Espoo — could start a year from now. The metropolis is also reaching to the
north, while a rail connection should link downtown Helsinki with the Hel-
sinki-Vantaa International Airport around 2014.

Hannu Penttild, the new Deputy Mayor for Helsinki, has remarked that the
metropolis is not a problem, it is a solution. In the age of the Climate Change,
we can not allow the community structure to fragment any further. City plan-
ning has to be sustainable inside and out.

Also in this issue, innovation guru John Kao — dubbed Mr. Creativity by
The Economist — discusses his love for the arctic metropolis. Kao feels that
the Greater Helsinki Region is brimming with “next practice” Living Lab po-
tential. Whether it comes to human-centred design or wireless urban environ-
ments, Kao is convinced that the area will be in the forefront of future de-
velopment.

The business of branding cities features an interesting paradox: the brand-
builders strive to create a streamlined, polished end-product, but truly success-
ful communities always tend to break the moulds set out for them. Success
stems from the diverse urban undergrowth, stealing a page or two from Cha-
os Theory. Playing it safe is often the best way to get it wrong. Not the fast-
est way, but the best way.

A true metropolis acknowledges no arbitrary boundaries. In the final
analysis, metropolis is all about the people and their everyday work and play.
Viewed against this background, having four cities in the capital region seems
wasteful. And confusing to boot: a visitor to Helsinki University of Technol-
ogy finds himself in Espoo and taking a business flight to Helsinki will land
you in Vantaa.

The Greater Helsinki Region is still no giant in terms of population and
is easily dwarfed by other metropolises. In such a scenario, setting up sepa-
rate camps to safeguard personal interest is simply unacceptable.

Let metropolis be one.

Sami J. Anteroinen

Editor-in-Chief
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“Open markets, open minds!”

NORDICUM celebrates
its 15th anniversary

The magazine you hold in your
hands is the 15th Anniversary

VTT fones
the Biorefingry

Special Issue of NORDICUM.
We take this opportunity to look
back and reminisce a bit.

an unusual one, since the pub-

lisher PubliCo Ltd — which was
founded only a year earlier — de-
cided to launch a business maga-
zine in the middle of a severe re-
cession in 1993. Despite troubled
domestic economy, the outlook
for Finnish export companies re-
mained strong. Having accumu-
lated some success in export ex-
hibitions, the core trio of Eero I1-
oniemi, Jukka Jarvinen and Petri
Charpentier thought that the time
was right to set up an English-
language export medium for
mainly Finnish businesses.

Henceforth, NORDICUM 1/93
came out in the spring, with another issue
to follow in the autumn. Under the leader-
ship of Editor-in-Chief Eero Iloniemi, the
new magazine dedicated itself to promoting
“Nordic cooperation, free trade and Scandi-
navian EC membership”.

“Despite a devastating economic situ-
ation, there was still optimism that Finland
could serve as a gateway to the entire Bal-
tic Sea Region,” [loniemi says now, fifteen
years down the road.

In 1994, the magazine came out four
times, gaining momentum as the econo-
my was starting to show signs of improve-
ment.

The following year gave plenty of
cause to celebrate as both Finland and Swe-
den became members of the European Com-
munity which has since evolved into Europe-
an Union. In 1995 the magazine also scored
some big interviews to help solidify its po-
sition in the field.

For instance, the second issue of the
year had Nokia CEO Jorma Ollila on the
cover, holding a (rather large) mobile phone.
The cover story for NORDICUM 3/95 was
President Martti Ahtisaari, “Man at the
Crossroads”.

T he genesis of the magazine is
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In 1996, NORDICUM launched the
Special Report concept — at the time known
as Special Supplement. The first ever Special
Report was Transportation in issue 2/96.

During these first years of publica-
tion, NORDICUM developed a reputation
as a must-read for professionals with busi-
ness in Scandinavia. Eventually, the Rus-
sian-language edition of the magazine made
its debut (2000) and has been published ev-
er since.

Iloniemi notes that Finland did not ex-
actly become the gateway to the Baltic, but
instead it became the gateway to Russia. Al-
so, the rapid expansion of the EU has taken
everybody by surprise.

Today, the average printing of NOR-
DICUM is between 15,000-30,000 copies,
with some issues receiving extra circula-
tion due to fair and exhibition considera-
tions. Furthermore, distribution is boosted
via e-magazine which is e-mailed directly
to over 20,000 decision-makers. The virtu-
al version of the magazine has gone through
intense development phases, especially in
the new millennium.
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The present Editor-in-Chief, Sami J.
Anteroinen, assumed his duties in March
2007. Anteroinen has, however, been a con-
tributing writer to NORDICUM since 2000.
Anteroinen considers NORDICUM to be an
established and respected Nordic business
review, and the recent upgrades should only
add to its appeal. Primary among these was
the layout change which resulted in a more
visual magazine.

“The articles are 30% shorter now
which gives us more alternatives on the visu-
al side.” The first issue under the new format
was the autumn double issue 4-5/08.

The magazine has also brought back
columnists in an effort to encourage a more
dynamic debate about current issues. In ad-
dition, NORDICUM has been expanding its
scope by interviewing also top internation-
al experts — such as Richard Florida and
John Kao (in this issue) — from well out-
side Northern Europe.

Looking into the future, Anteroinen
believes that there is still room for devel-
opment:

“We want to do stories with an inno-
vative edge, and to really get into the core
of such themes as leadership and entrepre-
neurship.”
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We are all in it together

by Paavo Lipponen

in a speech to the

Finnish-American
Chamber of Commerce
in New York City, I quot-
ed J.K. Galbraith’s two
principles for under-
standing the American
economy:

Rule Number One:
“Under all circumstanc-
es you should mistrust
and hence ignore all of-
ficial economic fore-
casts.”

Rule Number Two:
“Mistrust likewise the
forecasts of other econ-
omists.”

Within that year,
1977, the forecast for
growth in the Finnish
economy had been revised from five per cent down to zero. The
European economy was plunging into a recession. Today we are,
as The New York Times put it, all in it together in a global eco-
nomic crisis.

Every major player, including China, is making a huge effort
to fight deflation as the financial crisis is rapidly spreading into the
real economy. More layoffs in practically every sector in the econ-
omy — so far with the exception of the public sector — are everyday
news in Finland, too.

How could it happen that the world should witness such a rap-
id and steep decline, never seen before? This is the first example of
the integration of economies into a global system, where the effects
of'a major crisis in a major player can spread to the other side of the
world in seconds. This time no country, not even China or Russia,
is unaffected by the financial crisis.

Last time a comparable crisis happened in 1929, it took three
years for the US government to react. This delay made the reces-
sion the Great Depression.

This time around, the necessary leadership is emerging in the
United States and in Europe to make quick monetary and financial

I n November 1977,

policy decisions. We are witnessing an unprecedented show of con-
certed action by leading nations and the European Union.

The American presidential election, the election of Barack
Obama, has generated optimism and confidence in new leadership
by the United States that is so badly needed to tackle all the daunt-
ing challenges at this turning point in history.

The worst is still to come. Will the measures taken and planned
be sufficient to remove the lack of confidence that keeps peo-
ple from consuming and buying housing, enterprises from invest-
ing? Luckily, orthodox, ideological economic doctrines are be-
ing dumped as governments take emergency measures to save their
economies.

State intervention is no more taboo, Keynesianism is back en
force. Deficit spending makes sense if investment infrastructure
and houses, education and new technologies are financed for fu-
ture growth. The middle and low income consumers need an income
boost through direct transfers and lower taxes. Unemployment ben-
efits must not be cut and pensions need state guarantees.

This is no time for a post mortem of the crisis. But to prevent
another recession, some conclusions must be drawn. We need more
and better regulation, also on the global level to oversee the financial
markets. Global financial architecture needs to be overhauled.

In the final analysis, this is a moral crisis. How could the fi-
nancial community tolerate the manipulation that went on with the
subprime loans? Why did the do-good federal government not see
what was happening?

The arrogance in the financial sector reached record levels.
The height of it in Finland was the statement by a financial tycoon
about ordinary people only bringing “sand into bank offices with
their feet”. Three trillion dollars have vanished like sand in the wind
because of such an attitude.

Banks and governments are now on their knees, begging the
common man to trust them, consume and take mortgages. Is any-
body on Wall Street and elsewhere in the financial community re-
penting? That’ll be the day.

The writer is former Prime Minister and
Speaker of Parliament of Finland
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Finnish Flash in the Pan

National chef team goes for gold
in Culinary Olympics

The Finnish chef team pulled off its
best-ever over-all performance at the
International Culinary Exhibition

in Erfurt, Germany. Finland won

its first-ever gold level designation

in warm dishes and similarly an
unprecedented three silver level marks
in cold dishes. Despite a solid track
record, the Finnish chef team finished
15th in the final results — which was a
disappointment for the chefs.

20 junior national teams included in the
competition which was hosted over a
four-day period in October.

International Culinary Exhibition —al-
so known as the Culinary Olympics — attract-
ed 1,600 cooks from more than 50 nations
to show their skills and prove their mettle.
The event is the biggest and most impor-
tant culinary exhibition of the world. Or-
ganised by the Verband der K&che Deutsch-
lands (The German Chefs’ Society), the In-
ternational Culinary Exhibition took place
now for the 22nd time.

I n total, there were 32 national teams and

Warm dish wizards

The highlight for the Finnish chef team was
the golden performance at the warm dish-
es category. The Finnish three-course com-
petition menu seduced the judges and the
audience members with soft and fulfilling
tastes.

The appetisers consisted of salmon,
fried sea crab and spinach purée. The main
course featured veal fillet, overdone veal
neck and sweetbread sausage. And, last but
not the least, the dessert dazzled food-lov-
ers with strawberry / milk chocolate mousse
and orange yoghurt cake.

The Men in White were pushed to
the limits of their endurance, reported Jari
Hémaldinen, head of the chef team. The
team was really tired, but overjoyed after
the race. Some members of the team got
to sleep 30 minutes during the hectic night
— and some didn’t sleep at all, Himéldinen
revealed.

"2 SpUn[YISINa( Y20y AP PUDGI :0J0YJ

“This says something about the never-
say-die attitude that the team demonstrat-
ed throughout the race,” Himildinen com-
mented.

Beach boys

The performance of the chefs in the cold
dish category was not too shabby either. The
Finns were awarded the silver designation
for their prowess in three individual catego-
ries: appetisers, main dishes and desserts.

Héamildinen noted that the historic sil-
ver level was reached through a combination
of team spirit, innovativeness and drive to
succeed. Team leader did admit, however,
that not everything worked out like a charm
during the race, and the chefs had to fight
through a set of difficulties in the process.
Challenges were overcome in the end due to
unflinching desire to excel.

The chefs flaunted their powers of
imagination by picking summer, water and
sand as the themes for the race. As a result,
more than 250 litres of various rocks and
sand was poured over the exhibition table! In

7

addition, successful colour scheme choices
and sophisticated lighting helped the Finns
rack up points in the race.

Norway wins it all

Gold level could be reached by accumulating
90-100 points from the judges, where as a
silver performance requires 80-89 points.

With such remarkable feats under its
belt, the team could not help but feel the
sting of disappointment as the final results
came in. Finland had a strong gold to show
from warm dishes, but the three silvers from
cold dish category were not as solid.

“When it came to Finland, the point
system was at its most treacherous. There’s
nothing you can do about it, however, the
rules are the same for everyone,” Himéldi-
nen commented.

In the final rankings, Norway came on
top, winning both main course of cold dishes
as well as warm dish category. Germany was
the country to beat in appetisers and Singa-
pore was number one in desserts.
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Innovation Sherpa

Creativity guru John Kao sings
Finland’s praises

Dr. John Kao sounds like a man in love.
“At first, there was this sort of a flirtation, then you could say we started going steady
and now there's talk of deepening our commitment even more,” he says.
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also happens to be married with chil-

dren, by the way — may surprise you.
Kao is talking about his love affair with Fin-
land — “the innovation nation model for the
world,” as he puts it.

At the moment, the former Harvard
professor is helping out Finland in the for-
mulation of its National Innovation Agenda.
He is a frequent visitor in the land, honing
strategies with the likes of Sitra, Tekes and
the Ministry of Employment and the Econ-
omy. In fact, Dr. Kao is in-country so of-
ten that he’s even contemplating moving to
Finland with his family — if even for a se-
mester or so.

And how is it that the world-famous in-
novation expert became so smitten with Fin-
land? Kao traces this romance to start from
his visit to Oulu last year where he appeared
before the Nordic Council of Ministers. It
was there that Kao met Esko Aho, the Pres-
ident of Sitra, and the two made an imme-
diate connection.

“l have been coming back ever
since,” the resident of sunny San Francis-
co laughs.

T he object of devotion for Kao — who

Global race heats up

John Kao is one of the foremost innovation
experts in the world at the moment. His re-
cent book Innovation Nation was chosen by
BusinessWeek as one of the best books of
2007.

In the book, Kao talks about America
losing its innovation edge to countries like
Finland, Singapore and China, even. But not
everyone would agree that the global domi-
nance of the USA is being jeopardised. For
instance, the recent competitiveness ranking
ofthe World Economic Forum places the US
at the top while Finland is number six. Kao
is undaunted by the findings:

“The problem with such rankings is
that they give you snapshots, not the whole
movie,” he says.

The professor advises people to focus
on the long-term instead of the short-term:
the USA is doing OK now, but how about
10 or 20 years down the road? He feels that
the American education system is a mess —
with drop-out rate in high schools reaching
one-third —and there are less and less talent-
ed college students in the fields of compu-
ter studies and engineering, for instance. In
addition, Kao views some of the attitudes of
the Bush administration to have been down-
right “anti-science”.

“Unfortunately, all the major indica-
tors look down for the US.”

Platform for the future

Finland, on the other hand, is a member of
the elite group of nations with a good handle
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on the future. Kao notes that the Finnish
education system is top-notch and there
is willingness to keep improving, as ev-
idenced by the launching of the Aalto
University next year. Dubbed the “in-
novation university,” Aalto Universi-
ty bridges technology, design and busi-
ness in a novel way.

Kao points out that other universi-
ties feature similar combinations, but are
not as committed to “true integration” of
the disciplines as Finns. It is this type of
a “silo mentality” that is holding down
many universities, Kao believes.

He is of the opinion that the Aal-
to University could be an international
blueprint and that many will observe it
with a keen eye.

“Itis like a start-up company in the
sense that the launch must be performed
very well for it to succeed.” In order to
melt down the walls between various dis-
ciplines, leadership, vision and commit-
ment are needed. What is not required,
however, is excessive benchmarking,
Kao argues.

“My advice to Aalto University is
this: do not read history, make history.”

Ecosystem of innovation

Academic excellence blends well with
the strong research tradition of the land.
With this connection in mind, the pro-
fessor calls Finland a “hi-tech treasure
trove” with plenty of untapped poten-
tial.

Furthermore, the national innova-
tion system works like an ecosystem,
providing various pathways and pro-
grammes for businesses.

“What this means is more choices
for entrepreneurs,” he points out.

In addition, Kao is impressed with
the character of the Finns as a people:
he perceives an inner toughness that has
helped the small republic prosper against
all odds.

“I see that there is a very good com-
bination of strength and flexibility.”

‘Next practice’ Helsinki

Kao is fond of Finnish design and so tak-
en by the musical scene — jazz especial-
ly — that he is even taking music lessons
from Finnish musicians.

“In general, I feel that Finland is
justa very civilized, hip place to be.” The
professor can’t say enough about Helsin-
ki which he considers to be somehow
“unspoiled” in comparison to other Nor-
dic capitals.

“The world hasn’t tramped all over
it with muddy boots yet,” Kao quips. In
addition to the cosy atmosphere, Helsin-

ki is also a great testbed for “next prac-
tice” hi-tech solutions. Innovations rang-
ing from human-centred design to wire-
less urban environments are encouraged
in the metropolitan area.

“The city itself is a rather compact
platform, making it easy for a variety
of stakeholders to collaborate,” he says,
while pointing out that it is rare that a city
has its own innovation strategy as is the
case with Helsinki.

Crusading for
creativity

Due to this full-blown romance with all
things Finnish, Kao has made it a per-
sonal mission to make sure that Finland
retains its position as a global innova-
tion leader. He says that the road ahead
is not without its share of challenges and
Finland might slip, just like the rest of
them.

“For example, the role of the entre-
preneur is not as strong here as it could
be,” Kao says, adding that commercial
prowess is needed alongside technologi-
cal wizardry as well.

“It’s not just people in white lab
coats that make innovation happen.”

Another real bottleneck is the short-
age of venture capital for start-up com-
panies. Finnish companies tend to shun
risks and stay small. With a help of the
right business angel or business men-
tor, for instance, the fledgling compa-
nies could make the transition to the
next level.

“And that’s the difference between
the company that is the size of a cham-
ber music orchestra and a company that
employs thousands and thousands of peo-
ple.”

Stand up, stand out

In an effort to make Finland more at-
tractive from the viewpoint of investors
and tourists alike, the Ministry for For-
eign Affairs set up a team of experts to
“brand” Finland. Kao gives an approving
nod: the global innovation economy is in
arace where one must differentiate itself
in order to succeed.

“Finland must find ways to attract
the right people. And if those people
don’t know what’s out here, they won’t
come.”

Kao acknowledges that Finns may
have to overcome some “misdirected
modesty” to get their message out to the
world, but the outlook is good:

“Finland has a head start in the
innovation race — and is smarter than
most.” ®
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7 properties in
the Forum block
were sold for € 490 m to

Fastighetskapitalfonden
Forum Fastighets Kb

Advisor

MAR 2008 e

TAPIOLA

sold

a portfolio of 30 properties
for€216 mto

Tue CARLYLE GROUP

Advisor to the seller

MAR 2008 et o

sold a hotel property
portfolio for € 805 m
to

Advisor to the seller

NOKTHERN EUROFLAN PROPLRTILS LTD

THE BEST PROPERTY ADVISOR IN FINLAND

Euromoney 2008 Liquid Real Estate Awards:

¢ Best Real Estate Investment Bank in Finland

e Best Real Estate Advisor & Consultant in Finland
e Best Transaction Execution in Finland

e Best Real Estate Financial Services in Finland

Advium is one of the leading M&A advisors and the leading advisor in real estate transactions in Finland
Advium Corporate Finance, eQ Pankki Oy| Mannerheiminaukio 1 A, 00100 Helsinki | Tel. +358 9 6817 8871 | www.advium.fi

Senate Properties is a government owned
enterprise responsible for managing and letting
the property assets of the Finnish state. The
property stock includes university, office, research,
cultural and other buildings. Based on the
expectations and changing property needs of our
government clients, we provide them with quality
working environments. We promote the use of
innovative operational models and solutions

that are financially, socially and ecologically
responsible.

Senate

P R O P ERT

— we bring solutions

www.senaatti.fi
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= Introducing: Helsinki Waterfront Hotel

I Star-powered design hotel concept
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The City of Helsinki wants to increase
the appeal of its very core, the South
Harbour area. Already home to
President’s Palace, City Hall and
Market Square, South Harbour should
attract even more tourists in the next
decade if the planned projects are
executed.

ventures is the Helsinki Waterfront

Hotel. The world-famous Swiss archi-
tects Jacques Herzog and Pierre de Meuron
have designed a prominent five-star hotel, to
be located at the edge of Katajanokka.

The planned completion of the project
is 2011. The concept design phase ran from
May 2007 to March 2008.

The project has already sparked a lively
debate in Helsinki. For instance, the Nation-
al Board of Antiquities — which is charged
with preserving Finland’s material cultural
heritage — has taken a very negative stance
in the matter.

The Swiss architects have stated that
they are aware of the historical significance
of the area which contains the city’s famous
monuments and remains the most popular
urban destination for residents and visitors.

B rguably, the most ambitious of these

For instance, the regular street grid of the
centre was the great modern feature of the
19th century city and still defines its char-
acter and growth.

Looking beyond the streets and the
buildings, however, the architects observe
that Helsinki’s greatest natural asset is its
water. It is the reason for the city’s location
and has sustained its economy through the
ages. The picturesque waterfront remains a
favorite natural place to walk and relax.

Five-star flavour

Herzog & de Meuron wants to combine
these strong assets — historical centre and
waterfront — to form a new prominent desti-
nation. Located at the point where the Espla-
nadi opens onto the South Harbour, the new
building should continue the central public
space further along the waterfront. Standing
at the water, in a reflective glass wrap, the
new hotel belongs to the city centre and the
harbour water alike.

The form of the building is a direct re-
sponse to the classicist grid and, at the same
time, an efficient translation of the program:
a five-star hotel with 200 guest rooms. A
cross layout on the ground level contains the
four main public parts and services. A sec-
ond cross, hovering above, accommodates
the guest units.
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The cross on the ground is oriented
to the local street grid and harbour bank at
Katajanokka, relating the hotel to its neigh-
bours on the street level. The hovering cross
above is rotated to the grid of the historic
city, bringing the strong features of the cen-
tre to the peninsula. The master architects
feel that the different orientations of the two
crosses create a dynamic presence: they an-
chor the building to its site and, at the same
time, detach it from its immediate surround-
ings, linking it to the city centre.

The Swiss agency is looking to trans-
form the entire area around the hotel by re-
claiming back the water. The proposed pool
continues the necklace of basins where the
city centre meets the South Harbour. A new
pier extends the walk from the Esplanadi
deep into the harbour, allowing a spectac-
ular view from the water back to the his-
toric city.

Nordic
cooperation

Norwegian investor Arthur Buchardt is be-
hind the venture, having already built a five-
star hotel in downtown Stockholm. While
planning Clarion Sign Hotel, Buchardt made
contact with the Finnish design company
Artek, the caretakers of Alvar Aalto’s leg-
acy. He wanted Artek to furnish Sign Ho-



tel — and the cooperation is to continue on
“home soil”, with the Helsinki Waterfront
Hotel project. Artek has even promised to
equip the up-coming design hotel with se-
lect pieces of furniture that are not in pro-
duction.

Artek Managing Director Mirkku
Kullberg says that at the time of the initial
contact, the Norwegian investment guru was
quite taken with the architecture of Alvar
Aalto and wanted to learn more about the
history of his classic furniture — as well as
the whole designing philosophy that drove
Aalto.

“Buchardt believes that it is worthwhile
to invest in furniture, architecture and design
using a comprehensive approach,” Kullberg
says. Seemingly, Buchardt is of the opinion
that great design translates to great value by
transcending time. Also sustainability issues
were a factor in the decision to raise a de-
sign hotel in Helsinki.

Courage
under fire

With Herzog & de Meuron now on board,
Kullberg has observed the project with great
interest. He applauds the vision and courage
of Arthur Buchardt to raise a high-quality,
architecturally enticing project in the heart
of Helsinki.
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“The location is a challenging one and
will certainly create some debate as the proc-
ess moves on,” Kullberg says.

Alvar Aalto is to have his own square
in the front of the hotel, but the building it-
self'is not designed by Finnish talent — even
if there are some Finns in the project team.
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Kullberg doesn’t think that nationality plays
a major role here:

“International architecture knows no
borders,” she says, while remarking that
as Finnish top architects take on projects
abroad, foreign architects can put their vi-
sions and expertise to good use here also.




City support

Mikael Nordqvist heads the Helsinki City
Real Estate Department which is backing up
the venture. He says that the issue is pres-
ently under preparation:

“We will propose that a reservation is
made for the plot, allowing the investor to
go further with the project.”

The proposal is made, in all likelihood,
in early 2009. Then the process will turn to-
wards modifying the city zoning plan, which
will probably take a while to take effect.
Nordqvist assesses that complaints against
the project are possible, but at the same time,
the City is committed to the project.

“The hotel project is a significant part
of the development of the South Harbour.
We are going for something new and fresh
here” ®

HELSINKI WATERFRONT HOTEL
By the numbers

— Concept Design: May 2007 — March 2008

— Planned completion: 2011

— Partners: Jacques Herzog, Pierre de Meuron, Ascan Mergenthaler

— Project Architects:
Tomislav Dushanov (Associate), Kivi-Mikael Keller (Project Manager)

— Project Team: Eetu Arponen, Michael Bér, Hauke Jungjohann, Osma Lindroos,
Sara Secci, [va Smrke

— Client: Arthur Buchardt, AB Invest A/S, Norway

— Architect Planning: Herzog & de Meuron, Basel, Switzerland

— Construction Management: Skanska, Helsinki, Finland

— Industrial Sector Contractor: Skanska, Helsinki, Finland

— Site Area: approx. 8 500 m?

— Building Footprint: approx. 2 450 m?

— Building Length: approx. 75m

— Building Width: approx. 75m

— Building Height: 21,70m

— Gross Volume (GV): approx. 44 000m? (above ground)

— Gross Floor Area (GF): approx. 12 100m? (above ground)

— Facade Surface: approx. 5 700m?

— Number of Levels: 5 (excluding basement)
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EXPO REAL 2008

recorded

strong growth

erty Exposition — EXPO REAL — took

place in Munich from 6 to 8 October
2008. The event attracted 24,500 trade vis-
itors from 77 countries, while in 2007 the
number of participating countries was the
same, but the visitor turnout slightly low-
er (23,800).

In addition to the visitors, there were
over 17,500 company representatives at the
exhibition stands. The actual figure for par-
ticipation in EXPO REAL 2008 was thus
42,000 (against 39,000 of the previous
year) — constituting a rise of 7.7 per cent
over 2007.

Eugen Egetenmeir, a member of the
management board of the organiser Messe
Miinchen, stated that these figures show that
even —and especially —in a time of uncertain
financial markets, the sector needs a forum
in which it can analyse the situation and de-
velop perspectives for the future.

“That is why it is supporting the big-
gest commercial property fair in Europe,
EXPO REAL,” commented Egetenmeir.

Ulf Buhlemann, Managing Director /
Head of Valuation, CB Richard Ellis, Ger-
many, assessed that at this year’s EXPO RE-
AL a continuation of the positive effects of
recent years was clearly visible.

“This trade fair is a platform for both
generating new business and consolidating
existing customer relations,” Buhlemann
said.

T he 11th International Commercial Prop-

Back to basics

The top ten countries of origin among the
visitors, after Germany, were Great Britain,
Netherlands, Austria, Russia, Switzerland,
Czech Republic, Poland, the USA, France
and Spain.

The credit crisis was the topic on eve-
rybody’s lips, but the fair was decidedly not
about “doom-and-gloom”. Dr Kurt R. Beck-
er, Communication Director, Jones Lang La-
Salle Germany, pointed out that EXPO RE-
AL is a real place for encounter in a diffi-
cult time.

“We had some excellent conversations
here on the theme of *back to the fundamen-
tals’. Property is now firmly back on the
ground,” said Becker.

Alongside the subjects of investment
and finance strategies, another focus at the
fair was sustainability. The Deputy Minister
of Economics of Catalonia, Andreu Moril-
las, said that EXPO REAL featured projects
of the highest quality that point out the “tre-
mendous opportunities” that exist for sus-
tainable development.

“EXPO REAL is an indicator for the
direction of urban development generally in
Europe,” Morillas stated.

Russians
are coming

A total of 1,856 companies from 45 coun-
tries exhibited at EXPO REAL 2008. Of this
number, 487 came from outside Germany,
which represents a stable international pro-
portion of 26 per cent. The strongest contin-
gent from abroad came from Russia, which
was represented with 62 exhibitors.

Yuri Luzhkov, Mayor of Moscow, ex-
plained the appeal of the fair:

“We take part in many trade fairs,
but for us EXPO REAL is one of the most
promising platforms at which to present new
projects. This explains why we are so active
at this event.”

In 2008, for the first time, EXPO
REAL encompassed seven halls, covering
74,000 square metres of exhibition space —
which is an increase of 11,000 square me-
tres, or 17 per cent, over last time.

The over 100 individual events in
the conference programme at EXPO RE-
AL provided an opportunity for 500 experts
to exchange views on developments in the
property markets. The most popular events
were those on financial themes, for exam-
ple, strategies for crisis management, glo-
bal capital flows and how to finance invest-
ments against a background of dwindling
liquidity. ®
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in the glow of international
attention of late. Especially
international media seems
to be smitten with the
Daughter of the Baltic Sea;
last year, for example, trend
bible Monocle selected
Helsinki to its list of top
cities. At the same time,
international gurus such as
Richard Florida and John
Kao have praised the city.

et, the City of Helsinki be-
lieves that the metropolis
has barely scratched its poten-

tial when it comes to urban de-
velopment. Hannu Penttild, the
newly appointed Deputy May-
or (City Planning and Real Es-
tate), says that the seaborne im-
age of Helsinki will be forceful-
ly boosted in the years to come.
As the Vuosaari Harbour just
launched operations east of the
Helsinki centre, the old harbour
areas will be utilised for residen-
tial and corporate use.

The waves of the transition
are felt inland as well since the
rail-bound logistics operations
of Pasila area are no longer re-
quired to interact with the har-
bours. The area in question is
about to experience a complete
makeover: the plans calls for
towering skyscrapers for both
residential and business use.

S
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“The mid-Pasila area will
be the most coveted business
premises area in all of southern
Finland,” Penttild says.

“There is a strong politi-
cal will that the mid-Pasila ar-
ea will be realised as a cluster
of high-rise construction,” he
adds, noting that the skyscrap-
ers could be 20 storeys tall or
reach even higher.

To speed things along,
the City is arranging an inves-
tor and architecture contest in
late 2009.

Going the distance

However, the development of
mid-Pasila is not a sprint; it is
very much a marathon. With
construction reaching all the
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way to the year 2040, one can
see that a lot of patience is re-
quired along the way.

“The project will run for
decades, but the initial outlines
have now been made,” Pent-
tild says. Presently, the process
is about finding the right part-
ners and forging the appropriate
models for collaboration.

The City of Helsinki, how-
ever, owns only about 20% of
the land in question. The major-
ity of the land is owned by the
State. Fortunately, the City and
the State are quite united in the
effort to develop the area.

Heikki Laitakari, Director
for Senate Properties, says that
the cooperation with the City
has worked out extremely well.
As a State-owned property serv-




ice provider, Senate Properties Z [

is used to interacting with mu-
nicipalities around the country —
and things don’t always go very
smoothly.

“The City of Helsinki acts
very professionally and the col-
laboration is sound,” Laitakari s
credits the City. Great collabo- &
ration is certainly needed, as the
project features also big chal-
lenges — technically, adminis-
tratively and legally speaking,
Laitakari notes.

“There are endless chal-
lenges, but also endless oppor-
tunities,” Laitakari addresses the
task ahead.
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Sustainable
development

With the advent of Vuosaari,
seaside residential life may ex-
perience a real renaissance in
Helsinki. Hannu Penttild ex-
plains that during the next ten
years, half of all construction
will target former harbour ar-
eas; and a quarter of construc-
tion will consist of supplemen-
tary construction in the existing
city neighbourhoods.

“We will solidify our city
structure considerably through
these efforts,” he says, adding
that relatively speaking Hel-
sinki is approaching the level
of London with regards to its
structure.

The first area to experi-
ence a strong wave of develop-
ment is Jatkdsaari (West har-
bour), which is supposed to be
the site for something quite ex-
traordinary. Finnish Innovation
Fund Sitra wants to raise an “in-
novation quarter” in Jatkdsaari
— an area that would showcase
energy-efficient real estate con-
struction and solutions. Sitra
views Jétkédsaari as a great op-
portunity to build a convincing
demo for Finnish expertise in
the field.

Also in the Kalasatama
harbour, the focus is very much
on innovation.

“We want to make sure
that the outcome is of top qual-
ity,” Penttild remarks, mention-
ing the so-called terrace build-
ings as an example of cutting-
edge solutions. Kalasatama is
to embrace Living Lab ideolo-
gy and build new kinds of ad-

vanced networks to enhance a
sense of modern community.

“The city zoning plans for
Kalasatama will be approved by
the end of 2008.”

Centennial

approaching

Looking at the development
of Too6lonlahti bay, the Depu-
ty Mayor is happy to note that
the Finlandia Park is now being
planned in earnest, with the con-
struction of Music House final-
ly launched on 22 October. Pent-
tild would like to see also the re-
alisation of a downtown main li-
brary in the coming years: the
library could conceivably open
its doors in 2017 as Finland cel-
ebrates its centennial.

Closest to Penttild person-
ally, however, is the South Har-
bour project — at least in the
sense that the Deputy Mayor’s
office looks over the harbour.
The general idea of the devel-
opment here is to “reclaim the
shores”; to allow citizens and
tourists access to the sea again.
Two world-class hotels are in the
works for the area, and, conceiv-
ably, a giant sealife aquarium.

Helsinki City Planning
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Board approved the develop-
ment plans in April 2008, not-
ing that the new South Har-
bour should be full of variety
and life, offering something for
everybody.

“We’re going to develop
the South Harbour via compe-
tition in 2009,” promises Pent-
tild.

Urban evolution

With all the development
projects that are underway in
Helsinki, the city will surely
feature intense construction for
decades to come. Penttild agrees
that the level of investments is
exceptionally high also in inter-
national comparison:

“We are meeting this
present economic  situation
head-on and revitalising the
scene via construction. The real
estate development of the com-
ing years will be branded very
much through growth.”

According to Penttila,
Helsinki is showcasing the rest
of the country to the world, in
many regards. He feels that Hel-
sinki has carved a solid niche for
itself among the metropolises of
the world.
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“There are the so-called
mega cities with millions and
millions of people and they fol-
low their own path. In addition,
there are vibrant cities — with
one million inhabitants or so —
that have managed to thrive in
the present situation,” Penttild
says, remarking that size is not
everything.

Fantastic Four?

Still, when asked about whether
the four cities of the capital re-
gion — Helsinki, Espoo, Vantaa
and the much smaller Kauniai-
nen —should unite to create a true
metropolis, Penttiléd says that the
administrative side of the equa-
tion is not relevant.

“People and companies
conduct their business regardless
of municipal lines,” he says.

Penttild observes that co-
operation between the cities will
tighten in any case, with the de-
velopment of e.g. the airport area
and the western metro line bring-
ing unity into the ranks.

“The City of Helsinki
wants to have good cooperation
with its neighbours, welcoming
also change into existing struc-
tures.”



The Daughter of the Baltic Sea
receives a beauty treatment
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Helsinki is scheduled for a real facelift. Development projects are starting around the city, and a feeling of excitement and

expectation is in the air. One key area where the City of Helsinki wants to bring more energy and action is the downtown. In

2007 the City Board decided that boosting the appeal of the downtown is one of the priorities of the economy strategy. An

interesting part of the puzzle is formed by the Tori Quarters (square quarters), located in between Senate Square and Market

Square.

he Tori Quarters — Elephant,

Lion, Rhino and Drome-
dary — are also known as the
City Hall district. The area has
been a focus point for city cul-
ture and leisurely lifestyle since
the 18th century, but in recent
years the venerable old build-
ings have been filled with hard-
working City officials, for the
most part. However, the City has
now decided to return the neigh-
bourhood back to its roots: the
idea is to reinvent the Quarters
as a dynamic shopping and lei-
sure district.

During the next five years,
the district will be developed by
Helsingin Leijona Oy, a compa-
ny founded by the City of Hel-
sinki last year. Many chang-
es will take place: new busi-
ness premises will be taken in-
to use, passage ways and interi-
or yards are opened up and traf-
fic arrangements are revamped.
Furthermore, improved lighting

will highlight the magnificent
architecture of the buildings.

Five-year plan

Kari Tohmo, Managing Director
of Helsingin Leijona, explains
that the vision for Tori Quarters
is that by 2013 they will form a
city space that is versatile, safe
and clean — while offering vivid
experiences and even surprises
for citizens and tourists alike.

The development work
will be very much a group ef-
fort, with businesses, city offic-
es and citizens working togeth-
er. Tohmo points out that a lot
depends on the level and quali-
ty of that interaction.

“We want to introduce new
ways for interaction between the
City and the private sector, as
well as reawaken some of the ex-
isting ones.”

The City has put the project
on the fast track which of course
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features its share of challeng-
es, especially since there are so
many stakeholders involved.

“The biggest challenge is
the great number of both stake-
holders and their sometimes
contradictory objectives. On
the basis of these objectives,
we have to create a development
programme for a more appeal-
ing downtown area and make
the stakeholders commit to the
project,” Tohmo says.

Finlandia goes green

Another ambitious project is in
progress by the T6616nlahti Bay,
in a prestigious neighbourhood
which already features the Par-
liament House, Finlandia Hall
and Opera House. Known for
its lush green areas, the neigh-
bourhood will be developed in-
to a more cohesive entity: Fin-
landia Park.

According to the guiding

vision, Finlandia Park will be-
come a “city haven” where cul-
ture, politics, travel, traffic and
media come together. The Music
House is being built in the park,
and also the new Dance Centre
will find root here.

The lofty name was invent-
ed by Pekka Korpinen, former
Deputy Mayor of the City, who
saw that the existence of key
national institutions in the area
more than justified the use of
the name Finlandia Park. Fur-
thermore, early designers such
as Alvar Aalto had envisioned
Too6lonlahti bay as a starting
point for the entire nation, in a
sense.

Sirpa Kallio, Project Man-
ager for Toolonlahti Bay area
development project, says that
Finlandia Park will be rather ex-
traordinary also in international
comparison:

“The park won’t be over-
run by buildings but instead the



main emphasis is on the green
nature with plenty of trees and
water.”

Construction
starts in 2010?

According to Kallio, the plans
will assume final shape during
2009 and construction could
possibly kick off in late 2010.

“There is no sense in
building the parks before the
Music House and Dance Cen-
tre are complete.”

But as the creation of the
parks gets underway, the march-
ing order has already been de-
termined. First area to be redone
is the southern part of the park,
which will be retooled around
2011-2012.

“From 2012 on, we con-
centrate on the northern part and
hope to finish by 2015,” she lays
down the schedule.

The tight timeline is not
the only challenge in the ven-
ture. The soil in the area leaves
a lot to be desired in many re-
spects, with plenty of clay, for
instance, that can not support
any major construction.

“There will be extensive
ground work first, before the

actual construction can begin,”
Kallio says, adding that budget-
wise, this is also the most cost-
ly part.

Also, the State owns a
large share of the land in the
park-to-be, so the development
can take place only through ne-
gotiation.

Pasila
gets high

A couple of kilometres to the
north, we find Pasila station, a
present railway hub. In Novem-
ber 2008, as the major part of
Helsinki harbour logistics func-
tions diverted to the eastern sub-
urb of Vuosaari, the Pasila ar-
ea opened up for property de-
veloping. Already in 2002 the
state — which owns the greater
part of the land - and the City
reached an agreement that pre-
pared for efficient municial re-
planning for up to 15,000 jobs
and 3,000 residents. By 2025,
Pasila with its surroundings will
host 30,000 new jobs and 10,000
new residents.

As far as office space is
concerned, Pasila is clearly the
most important area in the city:
the area could hold as much as

one million square metres of of-
fice premises. Project Manager
Niina Puumalainen says that the
corporate world has received the
new development plans with “a
lot of enthusiasm”.

There’s a broad under-
standing that Pasila could mark
the northern entrance of the city
with a handful of buildings that
range up to 30 storeys high.
The investors are very excited
about this possibility, Puuma-
lainen says.

”The excellent location
as an all-round traffic junction
adds to the magnetism of the
neighbourhood.”

Hybrid hub

The future skyscrapers could
also feature “hybrid” use, with
lower levels reserved for com-
panies and top floors dedicated
to residential use only.

“We are looking into the
possibility of such hybrid build-
ings. The first sketches should
be ready by late spring,” Puu-
malainen comments.

In the first phase of de-
velopment, there should be a
grand centre complex similar
to Kamppi commercial cen-
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tre in Pasila. The City and the
State will hold an international
investor and architecture contest
in December 2009.

“We will sell off at least
100,000 floor square metres’
worth of building volume.” Pu-
umalainen explains that the
price tag of a square metre will
be decided in advance and that
the competition will focus on
quality.

“And by quality, we mean
not just top materials, but also
innovations and functional as-
pects.”

Thinking

ahead

The project is a demanding one,
since there are various technical
and traffic issues that enter in-
to the equation. As it stands, the
construction of the centre quar-
ter could commence around
2012-2013.

“We want to do our home-
work well, so that we can solve
the main issues in advance.”

Puumalainen adds that the
collaboration with the state has
worked out very well indeed:

“It is, first and foremost, a
common effort.”
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Student Power

HYY Real Estate adds education
edge to downtown Helsinki

The HYY Group is a multi-
business, service sector
corporate group that
differs somewhat from
your average enterprise.
The HYY Group is owned
by the Student Union of
the University of Helsinki
and is the Student Union's
preferred way of organising
its business operations.

Profits from business op-

erations are  distribut-
ed to the Student Union to
fund its various activities.

The Group also provides serv-
ices for students. In 2007, the
HYY Group’s employees to-
talled about 224 and its net sales
accounted for approximately
28.4 EUR million.

Set against this back-
ground, it is clear to see why
HYY Real Estate is an unusual
player in the world of real estate.
The Real Estate division of the
Group serves commercial and
office customers, offering also
residences and activity and asso-
ciation premises to students and
the Student Union.

Properties are primarily
located in the centre of Helsin-
ki around the Ylioppilasaukio
and Kaivopiha squares, and al-
so in Etu-T6616 in the vicinity
of the new Kamppi Centre. Kai-
vopiha Ltd manages, rents and
maintains the properties of the
Student Union.

Enabling success

Yrj6 Herva, Business Director
for the HY'Y Real Estate, com-
ments that the function of the
real estate organisation is not
to lease out space as such, but
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to provide suitable premises for
successful operations.

“Our mission is to offer
premises to the best clients in
all of Finland,” he says. Herva
says that the guiding idea is to
serve as real estate enabler: to
create prerequisites for the cli-
ents, so that they can have the
optimal circumstances that sat-
isfy their needs — whatever those
needs may be.

In 2007, the net sales of the
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real estate business amounted to
EUR 12.1 million and profit be-
fore extraordinary items totalled
EUR 3.3 million. An average of
13 people were employed, and
the rental occupancy rate for
HYY Real Estate’s premises
was over 97%.

While the effects of the
Credit Crunch are felt also in
Finland, Herva says that the im-
pacts on the operations of HY'Y
are minimal, at least for the time

being. The Group is sitting pret-
ty on a real estate fortune with a
price tag of € 160 million. Even
if the value of real estate would
take a severe 10-20% hit, HY'Y
would still have an excellent
credit line to finance its present
and future investments.

Centre piece

The “crown jewel” in the HY'Y
Real Estate’s treasure chest is



the City Centre Property, locat-
ed in the dynamic Helsinki city
centre. With a leasable floor ar-
ea of 32,685 square metres, the
City Centre is one of the most
attractive locations in the city.

The centre comprises of
Kaivotalo building, Citytalo
building, Hansatalo building,
the New Student House and the
Old Student House. Especially
the Old Student House, known
as Vanha, is a permanent part
of the Finnish neo-mythology,
having been the site of much
student turmoil and drama 40
years ago.

Now, however, the student
house concept is about to be up-
dated for the new century. Offi-
cially launched on 26 Novem-
ber, Domus Gaudium represents
the new generation of student
houses. Located in the Kamppi
district, the brand new student
house will feature a range of
services for students and com-
panies alike.

Yr1j6 Herva explains that
Domus Gaudium is a joint ef-
fort by HYY and Helsinki
School of Economics (HSE).
HSE Executive Education Ltd
(HSE EE) will own 40 per cent
of'the building, with HY'Y own-
ing the majority share.

Herva feels that HYY is
expanding the very definition of
the downtown area by branching
out to Kamppi. The neighbour-
hood also features the Kamp-
pi Shopping Centre, one of the
premier shopping havens in the
land.

“Traditionally, HYY Re-
al Estate has been a significant
player in the city centre. With
this move, we will shift the fo-
cus of the downtown area some-
what,” Herva says.

From vision
to reality

However, the new Student
House has been long time com-
ing. Herva, who came to work
for the Group in 1990, says that
the project outdates even his
stint at the organisation:

“The plot, owned by the
City of Helsinki, was originally
designated for international stu-
dent exchange use during early
1980, but nothing ever came of
the plans,” Herva explains.

Finally, in the late 1990,
various student organisations
under HY'Y reported a problem:
they were running out of room.
As a response to a request by
HYY, the City commenced the
process to alter the zoning plan
to allow for the construction of
a brand new student house.

The zoning plan was
ready by 2004, but the City laid
out tough terms for the realisa-
tion of the project: construction
had to be started by 2006 and
finished by 2008.

“HYY made the invest-
ment decision in the autumn of
2006 and we started building
the new house,” Herva looks
back. At the same time, also the
neighbouring Domus Academ-
ica went under extensive ren-
ovation, and the two projects
proceeded hand in hand for a
time.

“In fact, the renovation
process of Domus Academ-
ica was even bigger than the
construction of Domus Gaud-
ium.”

Nurturing
brains

The students are of course ex-
cited about their new facilities.
Disciplines from natural scienc-
es to theology will get to use the
space, and there will be appro-
priate premises for also musical
and cultural pursuits.

“The house includes, for
instance, a multimedia hall,”
Herva adds.

In the years to come,
Domus Gaudium is also ex-
pected to become an engine for
Finnish business, with HSE EE
carrying out the premier MBA
programme in the country. With
superb facilities in their dis-
posal, the institute is likely to
yield many future generations
of Finnish business leaders.

Herva comments that the
needs and wishes of the end-
users guided the realisation of
the premises — and the planning
was flexible enough to accom-
modate also relatively late re-
visions:

“One of the last-minute
additions is the MBA Lounge
which is a self-study area
equipped with just about eve-
rything you need.” ®
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Great expectations

Espoo metro vision taking shape

Turbulent economy may prove to be a blessing in disguise
for some key investments for the City of Espoo. Olavi
Louko, Director of Technical Services for the City, remarks
that the bases are loaded when it comes to investments.
During the year 2009 alone, the City will take on
construction of the new metro line, raising of the new
Suurpelto community and developing existing city centres
such as Tapiola and Centre of Espoo — to name but a few.
In addition, infrastructure and real estate needs retooling.
According to Louko, the common denominator for these
projects is that they “simply have to be done”.

IIO ne can not sit around
waiting for a more fa-
vourable economic outlook.”

Besides, Louko agrees
with the assessment of Mayor
Marketta Kokkonen that eco-
nomic woes may result in less
expensive construction.

“For this reason, we do
not want to slow these projects
down. We are hoping to take ad-
vantage of the situation.”

Of course, the premier
project in the bunch is the west-

bound metro line which is sup-
posed to connect Espoo with
downtown Helsinki — and be-
yond — by 2013. The tentative
price tag for the massive under-
taking is € 713.6 million based
on the price level of October
2007.

Building costs
dropping?

However, there are bargains out
there right now, believes Mat-
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ti Kokkinen, Managing Direc-
tor of Lansimetro Oy.
“Availability of construc-
tors is getting to be pretty good,”
he says, adding that much of the
metro construction — especially
the stations — is like old-fash-
ioned house-building — it’s just
performed partly underground.
All and all, there will be
seven metro stations (from west
to east): Matinkyl4, Jousenpuis-
to, Tapiola, Otaniemi, Keilanie-
mi, Koivusaari and Lauttasaari.
The City of Espoo recognis-
es that there are significant op-
portunities for development in
the vicinity of the stations and is
looking to realise these projects
as partnerships with the interest-
ed players.
The City has raised the
bar high when it comes to the

construction of the metro sta-
tions. The stations will com-
bine functionality, quality ar-
chitecture, top-level materials
and technical solutions in or-
der to create a pleasant envi-
ronment which is safe, easy-to-
use and aesthetically sound. In
addition, the plans call for metro
stations that provide “vivid ex-
periences”.

Louko and Kokkinen clar-
ify what this means: the metro
stations will all have their own
profile and image, which is
linked with the identity of the
surrounding community.

Take a tour

Matinkyld station — the end of
the line —is located on a plot that
is presently empty, south of Iso
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Omena shopping centre. Includ-
ed in the station complex there
will be an integrated bus termi-
nal and the connection feeder
car park. Matinkyla’s themes are
likely to connect with the world
of the children and youth.

Heading east from Mat-
inkyl4, there is Jousenpuisto sta-
tion which is located in Niini-
maa. The station will be placed
in the north edge of the Jousen-
puisto park, on a building plot
owned by the City. There are
sports grounds in the vicini-
ty, and also LansiAuto Areena.
The station area is still undevel-
oped and offers plenty of possi-
bilities for development and ad-
ditional construction.

Next stop: Tapiola. The
station is located in Tapiola
city centre, north of Merituu-

lentie street, and is therefore
placed right in the heart of the
business and traffic centre of the
world-famous Garden City. The
connecting traffic takes the pas-
sengers to the bus terminal, with
an easy access to the main en-
trance. Connection parking will
be available in the Tapiola cen-
tral underground car park which
will be built next to the station.

“The local real estate own-
ers are also on the move, which
is of course a good thing,” Lou-
ko comments on the evolution of
the commercial centre.

Tapiola is an important
cultural centre and this will be
reflected in the design of the sta-
tion, promises Matti Kokkin-
en. The main characteristics of
WeeGee, the premier museum
of modern art in Scandinavia, as
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well as features of the Garden
City itself, will be recognisable
already at the station.

Next wave of
education: Aalto

After Tapiola, the hi-tech hub
of Otaniemi beckons. Already
home for Helsinki University
of Technology (HUT), Otanie-
mi will assume an even bigger
role as the Aalto University is
launched next year. It is likely
that the main campus of the new
entity is located here.

Otaniemi station will be
located southwest of HUT main
building, in the middle of an ar-
chitecturally ambitious campus
area.

“In Otaniemi the distinct
architecture of the area will
be visible already at the metro
platform,” Kokkinen says. This
mean, for instance, that the sig-

T UmR 78

nature Otaniemi red brick will
be utilised at the station, and
special emphasis will be placed
on the lighting. A view of the
HUT main building unfolds
when emerging from the main
ticket hall via the escalators to
the ground level.

Moving on to Keilaniemi,
the identity of this station will
be shaped by the hi-tech com-
panies that have headquartered
there. Keilaniemi station will be
located on a narrow strip of land
between Karhusaarentie street
and Keilaniementie street, out-
side Fortum main office. The
station has access to parking
hall below Keilaniementie street
which can be reached via a slip
road outside the station.

“Keilaniemi is a challeng-
ing location since the corporate
players all have their own inter-
ests,” says Olavi Louko.

“For this reason it is im-

portant that everybody is in-
volved in the process right
now,” adds Matti Kokkinen.
The future is decided now, in
many regards.

Callin

all visionaries

Keilaniemi —already a home for
many proud corporate towers —
is likely to enter into another
strong development phase. The
attraction of the multinational
companies in the area creates
a demand for office buildings,
and the location next to Tapio-
la represents a natural basis for
also residential building.
Further to the east, we
find Koivusaari station, located
below Vaskilahti bay, between
the islands of Lauttasaari and
Koivusaari. Just south of the
Lénsivdyld motorway, the sta-
tion provides service to two city

districts: the future Koivusaari
and the western part of Laut-
tasaari.

And then, finally, there
is the Lauttasaari station, lo-
cated in the centre of an exist-
ing city structure. The main en-
trance to the station is to run via
the shopping centre.

Looking at the list of fu-
ture metro stations, Louko and
Kokkinen agree that the time
for strong visions is now — they
encourage innovators to step
forward now or forever hold
their piece.

The administrative proc-
ess regarding the metro should
run its course rather smooth-
ly. Neither Louko or Kokkinen
foresee any major problems.

“It’s not like we’re build-
ing an apartment building here
— the metro line serves Finn-
ish society as a whole,” Kok-
kinen says. ®



Garden City Comeback

Tapiola is riding high again

For most Finns, the name
Tapiola resonates with
nostalgia. After the Second
World War, the Garden City
provided the blueprint for a
lifestyle and an environment
that was often imitated but
never quite matched. But
while Tapiola has aged,
for the most part, quite
gracefully, the time has
come to give the beloved
community the beauty
treatment it deserves.

here are new Tapiola build-

ings — either already un-
der construction or in planning
phases — for a remarkable mil-
lion square metres. Out of this
number, 400,000 square me-
tres is designated for residen-

tial use, another 400,000 sqm
is earmarked for office premis-
es and 200,000 sqm is reserved
for education and service facil-
ities.

The construction will be
spread over the Greater Tapio-
la area, with new buildings be-
ing raised primarily elsewhere
than in the original “core” Tap-
iola. Most of the work conduct-
ed in the old Garden City will
be renovation.

Lauri Niemi, Director
of the Tapiola Development
Project, says that there were a
number of development issues
that were looked into during
2008. There are more resourc-
es now to take care of the com-
munity and its real estate, and
thanks to insightful planning
effort, those resources can be
put to good use. Renovation
construction and post-installa-
tion lifts are prime examples of

such effort. Arguably, however,
the biggest thing to hit Tapio-
la in recent memory is the met-
ro, scheduled for launch around
2013.

“If everything works ac-
cording to the plans, the con-
struction for both the metro and
the linking shopping centre can
start in late 2009,” says Niemi.

Commercial
renaissance

According to the master plan,
Tapiola metro station is connect-
ed to the Tapiola commercial
centre via a 200-metre Shopping
Gallery. The preliminary plans
called for the underground shop-
ping boulevard to run from east
to west, but revision to the plan
has made the shopping alley run
from south to north.

“In the vicinity of the Tapi-
ola metro station, there are plans

29

to realise almost 50,000 floor
square metres,” Niemi says, add-
ing that existing underground
structures will be utilised in the
project as much as possible.

Commercial space in the
vicinity of the metro station and
the bus terminal may grow even
bigger: the new city plan makes
it possible to expand the area up
to 85,000 square metres.

Kyosti Patynen, Manag-
ing Director of Tapiola Devel-
opment Ltd, explains that the
guiding idea behind the retool-
ing effort is to link premises to-
gether in an optimal, function-
al way.

“The goal is to create a co-
hesive commercial entity which
provides an attractive business
environment for both domestic
and international retail brands as
well as various culture and lei-
sure services,” Péatynen defines
the agenda.
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Underground
solutions

Naturally a key component in
the second coming of the Tap-
iola commercial centre is park-
ing. Modern parking facilities
will be built underground to the
tune of €109 million.

“The City of Espoo will in-
vest 25 million euros which cov-
ers the entrance and exit routes,”
Lauri Niemi reports. The rest of
the funding comes from Tapio-
la property owners. The stake-
holders formed a joint com-
pany in November which was
charged with managing park-
ing construction issues.

“The challenge is in mak-
ing the cave parking attractive
to the shoppers,” Niemi says.
In the first phase, there will be

at least two parking caves, with
parking space for 1,500 cars at
minimum. The total number of
underground parking units will
be seven.

The area in question will
be subject to extensive exca-
vation, since the driving tun-
nel, central parking and central
maintenance facilities will all be
realised at the same time. Main
engineers for the project have al-
ready been selected.

The link-up with the bus
terminal has required some
thought also. Originally, the idea
was to create a street-level oper-
ation, but then the decision was
made to take also the bus termi-
nal underground. Niemi credits
Timo Nieminen from SRV, who
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is also a local resident, for com-
ing up with the idea:

“By bringing the bus ter-
minal and its functions under
ground, we have a better, more
compact solution in place,”

comments Niemi. Under the
new plan, the parking facilities
have to be completed before the
bus terminal can be fully reno-
vated.

Funding improved

The new infrastructure invest-
ments will swallow a lot of
money, but Niemi reports that
the Tapiola budget-makers still
have a reason to celebrate. Start-

ing next year, Tapiola is sup-
posed to get the funds from the
sales of'its own plots for its own
projects. So far, all the money
from the plot deals — 70 million
euros during the last seven years
—has been poured into the City’s
pockets. Last year alone, sales
from Tapiola plots amounted to
20 million.

In addition to the metro,
there is another eagerly await-
ed newcomer to the neighbour-
hood: Aalto University. The City
of Espoo has made proper res-



ervations for units of the brand
new university to be established
in Tapiola or neighbouring Ota-
niemi and Keilaniemi. With re-
gards to Tapiola, the area in the
vicinity of WeeGee Exhibition
Centre has been reserved for
research, education and culture
operations.

Espoo City Mayor Mar-
ketta Kokkonen has commented
that it is very important to make
sure Tapiola is developed as “a
cluster of creativity, modern art,
culture and design”. As a result,
the City wants to make sure that
nothing stands in the way of new
culture institutions, such as var-
ious functions of the Universi-
ty of Art and Design Helsinki,
which may consider moving in-
to the neighbourhood.
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Arenas for success

Culture is placed in the lime-
light also in the current plans to
build a joint City Theatre and
congress hotel in the very heart
of Tapiola. The cultural combo
is likely to boost Espoo’s ap-
peal as a culture hub and help
make Espoo a more competitive
city in the minds of the Crea-
tive Class.

Lauri Niemi says that the
theatre project is something
which requires extra care and
attention:
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“The theatre will add a
commanding visual presence
to the area.”

However, Tapiola is much
more than just a commercial
and cultural hub. Niemi points
out that also sports have always
been a big part of the Tapiola
identity.

“New visions are in the
works for the Sports Park as
well,” he reveals.

This year Espoo reached
the respectable age of 550 years.
As one of Espoo’s city centres,
Tapiola hosted its share of fes-
tivities. The main celebration
was held in Tapiola in August,
with President Tarja Halonen as
one of the guests of honour. ®
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Seaside attraction

Keilaniemi towers raise the bar for
residential living in Espoo

The Keilaniemi area is
known for its high-rise
office buildings, situated
almost on the shoreline.
World-class headquarters
can be found here — such as
Nokia, Kone and Fortum —
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with more to come.

But now there is
something in the works that
differs from the regular

office project.

s the Keilaniemi metro sta-

tion is scheduled to start
operating around 2014, the
whole dynamic structure of the
area will undergo a transition. A
part of this transition will be the
emergence of the very first resi-
dential buildings of Keilaniemi.
As the name Keilaniemi Towers
suggests, the newcomer to the
scene will not be dwarfed by its
corporate comrades.

Actually, the Keilaniemi
Towers is to feature four housing
towers. The plan includes four
27-28 storey buildings which
will be realised by SRV Group.

According to initial plans,
the area includes almost 60,000
square metres of residential
building volume, and the total
number of apartments would be
around 700-800. The project is
to be connected with the im-
plementation of the Keilaniemi
metro station.

Plans also include a
deck that would span over
Karhusaarentie road, connect-
ing the residential site to Tapiola
and thereby adding to its supply
of high quality housing. Since
Tapiola is known as the “Gar-
den City”, also the deck will be
transformed into a green, gar-
den-like environment. Further-
more, the deck will provide the




Tapiola residents convenient ac-
cess to the shoreline.

Coordination crucial

Project Manager Tuomo Pou-
tiainen from SRV Group ex-
plains that building of the quar-
tet will be somewhat challenging
due to the arrival of the metro.

“The construction of the
metro has to go hand-in-hand
with the building of the towers
which requires very good co-
ordination, and sticking to the
schedule.”

In addition to the towers
and the metro, there is also a
third piece in the puzzle. In or-
der to alleviate the constant traf-
fic jams of Ring I, the nearby
intersection is retooled to allow
for smoother traffic flow. Taking
into consideration the car traf-
fic, metro and residential use re-
quires some thought, says Pekka
Kuorikoski from Ramboll.

“Traffic  arrangements
must function properly in vari-
ous phases of construction. The
residential towers, metro station
and tunnelling Ring I can not be
built simultaneously,” Kuoriko-
ski points out, adding that a cer-
tain degree of flexibility has to
be maintained throughout con-
struction.

According to Kuoriko-
ski, public transportation, light
traffic and passenger car traf-
fic must be orchestrated safely,
without compromising the lev-
el of service.

“Also residential parking,
metro station feeder traffic and
the special transportation route -
which runs through the area also
— all require their own arrange-
ments in the different phases of
the construction.”

Solid base

Because of the considerable
height of the towers — 105 me-
tres — the foundation has to be
firm. Linking the project into
metro construction should as-
sist in this.

Under ground one will
find also a car park on four lev-
els, serving metro feeder traffic
as well as the residents of the
towers.

“There will be parking
space forup to 1,000 cars,” Tuo-
mo Poutiainen says, adding that

some of the parking spaces can
be rented out to the various com-
panies in the neighbourhood, if
need be.

The City of Espoo is the
owner of the land and SRV is
spearheading the development
effort in cooperation with the
City. Poutiainen remarks that
SRV came up with this concept
for high-quality seaside residen-
tial life rather recently. In 2006,
around the time when the polit-
ical decision was made to build
the west-bound metro line, this
became a recurring topic at SRV:
is there something we could add
to the picture?

“Then, having spotted an
appropriate location, we start-
ed to plan,” Poutiainen thinks
back.

Ready for metro?

The project appears to be ad-
vancing through the adminis-
trative process without major
problems. In January 2008, Es-
poo City Board accepted SRV’s
planning reservation applica-
tion for housing towers above
Karhusaarentie road.

Presently, the zoning ef-
fort is about to be launched,
Poutiainen reports. Conceiva-
bly, construction could start in
2010 and the first tower might
be ready just in time for the
launch of the metro.

“After the first building, it
would take two years to build the
second tower. And another two
for each remaining buildings,”
Poutiainen envisions.

The finished towers should

be “easy on the eyes” as well. At
least, there are no sharp edges
to get in the way of the aesthet-
ic experience: the towers will be
round. This form yields mini-
mum front per square metre,
Poutiainen reveals.

“Also, the round shape
enables very creative use of
space.” The plan is to place
smaller apartments in the low-
er part of the towers — meaning,
in essence, that the apartments
get bigger as the distance from
the ground increases.

“The lower floors, for in-
stance, could feature up to ten
studio apartments with 35 square
metres. The highest floors could
accommodate even 200 sqm
apartments.”

Maximising

the view

The architect in the project is
SARC Architects. Partner Ant-
ti-Matti Siikala from the agen-
cy was involved in also raising
KONE Building next door, and
now has returned to the neigh-
bourhood, so to speak.

“The project represents an
extremely interesting location,”
Siikala says, adding that Kei-
laniemi shoreline already deliv-
ers a very powerful visual im-
age with several high-rise tow-
ers. He is also quite pleased with
the opportunity to finally link
Tapiola with the shore area.

Spectacular view to the
sea is the unique selling point of
these towers. In fact, the towers
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offer sea views in all directions.
This is something quite rare in
Espoo — even if some of the lo-
cal residents are quite well-off.
Tuomo Poutiainen acknowledg-
es that this type of unique liv-
ing concept is very much in de-
mand:

“According to our stud-
ies, high-class, sea-view apart-
ments which feature excellent
traffic connections should re-
ceive a warm welcome,” Pou-
tiainen says.

Siikala adds that since the
shape of the buildings is round,
there is no main direction that
the tower is facing.

“This, in turn, boosts the
impact of the view even more.”

Sustainable
construction

Also the City of Espoo believes
in the towers. Olavi Louko, Di-
rector of Technical Services,
agrees that top-notch apart-
ments with a sea view are some-
thing that has been missing from
Espoo —and Keilaniemi is an ex-
cellent location for these types
of towers.

Louko also notes that the
towers — build practically on the
top of the metro — will solidify
the community structure. Espoo
wants to place added emphasis
on the development of the met-
ro station areas, and Keilanie-
mi appears to be turning out
quite nicely, with both corpo-
rate and residential approach in
the mix.
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Suurpelto upgrades the Garden City
concept for the new millennium

A brand new community concept is in the works in Espoo.
Building on a platform that emphasises connection with
nature, Suurpelto promises to maximise innovation and living
comfort in a way that is without equal also in international
comparison. Tero Vanhanen, Managing Director of Suurpelto
Marketing Ltd, says that Suurpelto is poised to take the Living
Lab concept into another level entirely.

'/ N o one has applied Liv-

ing Lab ideology as
comprehensively as we aim to
do here,” he says.

In Suurpelto, innovation
will be built from ground up.
Starting with extensive soil sam-
ple research, Suurpelto is a blue-
print for something new. Tero

Vanhanen envisions a communi-
ty were the best and the brightest
minds meet, along with cutting-
edge products and services.

“This type of an approach
is certain to attract also interna-
tional residents,” Vanhanen be-
lieves.




Last best hope

Suurpelto is also a project that
is near and dear to the hearts of
the political decision-makers in
Espoo. When complete, the new
community is supposed to house
7,000 residents and hopefully at-
tract numerous companies and
jobs to the hi-tech neighbour-
hood. Suurpelto is a “final fron-
tier” of sorts: it is just about the
only remaining strip of land in
the core of the Greater Helsin-
ki Area that enables greenfield
approach. (Actually, the name
Suurpelto means “big field”.)
“Location, location, loca-
tion” is something that Suurpel-
to has in abundance, being lo-

cated right next to Ring I, and
clearly within a striking distance
from Espoo city centres. Even
downtown Helsinki is only a
fifteen-minute drive away. And
still, despite its urban location
Suurpelto is very much a Gar-
den City, which integrates into
Espoo’s broad-spanning Cen-
tral Park.

Taking its inspiration from
the original Garden City, Tapio-
la, Suurpelto wants to expand on
a very Finnish tradition of liv-
ing close to nature. While the
total area of Suurpelto encom-
passes 325 hectares, 89 hectares
have been reserved for parks and
green areas.

New paradigm for
services

Pekka Vikkula, Project Manag-
er for Suurpelto, says that one
key element of the community is
that services will be produced in
anew way. The apartment build-
ings, for example, will feature a
designated services space at the
lobby, which is a drop off / pick
up point for meals, medicine or
groceries.

Vikkula says that one of
the challenges of the project is
to go beyond your everyday net-
working:

“The issue here is how to
utilise those connections to get
things started — and to make
something happen.”

Both Vanhanen and Vikku-
la feel that it is crucial to build a
service chain model which links
the Suurpelto resident with the
opportunity. In order to “hold
the line”, one needs logisti-
cal expertise as well as operat-
ing and coordinating prowess.
Unnecessary links in the chain
will be eliminated to guarantee
a smoother process — for this
reason, e.g. food deliveries are
planned to be made from whole-
sale operators.

“Suurpelto has enough
residents — sufficient volume,
so to speak — to develop brand
new logistics solutions,” Tero
Vanhanen argues.

“The starting point for
all planning is that the solu-
tions must fit well into the to-
tal scheme of things. They must
serve the core ideology of Suur-
pelto,” adds Vikkula.
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Maximising
multi-purpose

Part of that ideology is a new
approach towards utilisation of
space. Vikkula and Vanhanen
talk about taking schools, for
instance, and turning them in-
to multi-purpose houses. While
the school is still very much
about educating kids during the
day, the premises can be used
for something altogether differ-
ent during the weekend or in the
evening.

Since the school func-
tion already provides a suffi-
cient “anchor” in terms of util-
ity rate, even more marginal
pursuits can be entertained af-
ter-hours. The secret lies in re-
al estate solutions that are flex-
ible enough to accommodate a
variety of end-users.

Another new living com-
fort innovation is the waste dis-
posal system which is to run un-
derground. The residents drop
their garbage through a waste
chute and sufficient negative
pressure is created to suck the
garbage to a waste terminal.
From this terminal, waste is de-
livered on for further process-
ing by trucks.

The waste disposal system
was originally developed by the
Swedes and similar solutions are
already utilised in Stockholm
and Barcelona, for example.

The green mindset of the
community is evident also in
the construction of low-energy
apartment buildings.

First residents
in 2009

While the first residents of
Suurpelto are expected to ar-
rive in December 2009, the ac-
tual range of the development
effort spans well into the next
decade — and beyond.

“The area grows and diver-
sifies for a period of 15 years,”
Pekka Vikkula confirms. During
that time the community evolves
and expands organically, but the
vision of good living guides all
actions. Vikkula paints a picture
of a community where a citi-
zen is provided with additional
choices, offering no small mod-
icum of freedom.

“People get to make bet-
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ter choices with regards to how
they use their time. One does not
necessarily have to pick up the
kids from day-care and grocer-
ies from the supermarket — there
will be a service infrastructure
in place which allows you to buy
the services you need, when you
need them.”

Vikkula admits that buy-
ing e.g. domestic services is
something that the Finns have
been, at least in the past, hesi-
tant to do. But the thirty-some-
things with families are estimat-
ed to be more practical in this re-
gard: services are used to make
life more simple, and to attain
more time for family, friends
and hobbies.

Redefining
cross-cultural

But while the Finns may have
a hard time adapting a service-
centered lifestyle, the interna-
tional residents of Suurpelto
will probably welcome it with
open arms. Suurpelto wants to
be a multicultural communi-
ty, with people from al over the
world. Suurpelto is also sup-
posed to feature an internation-
al school.

The realisation of this
green utopia requires, of course,
efficient public transportation.
City of Espoo is already explor-
ing the possibility of a rail con-
nection which would link Suur-
pelto with rest of the metropol-
itan area.

City of Espoo Technical
Director Olavi Louko has re-
marked that to offset weaken-
ing economic trends, Suurpel-
to must be linked with the up-
coming metro line and coast-
line rails.

One option is to add an
extra “branch” into the Espoo
metroline, conceivably from
Jousenpuisto where the dis-
tance to Suurpelto is less than
two kilometres. Another solu-
tion would link Matinkyld met-
ro station and Suurpelto with a
fast rail connection.

Again, Pekka Vikkula en-
courages people to think outside
the box:

“We must look for new
ways — also unconventional
ways — to move people from one
location to another.” ®
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Core Competence

Eternal

summer
beckons
at the heart
of Suurpelto §

hile the original master plan for Suurpelto called for office

complexes to form the core of the new area, those plans
have been retooled to make way for a more ambitious setting. Toni
Virkkunen, co-creator of the Ideapark concept, explains:

“Instead of the usual business park environment, we are lifting
the bar higher now. We want to create something a lot more ambi-
tious to serve as the vibrant heart of the community.”

Called Kookaksi (‘Kay-two’ in English), the centre-to-be takes
its cue, in part, from Ring II which runs pass the complex. But there
is another meaning as well: K2 is a legendary destination for moun-
tain climbers. Virkkunen acknowledges the challenge therein:

“We are driven by the idea of a totally new level for service.”

According to Virkkunen, Kookaksi will serve as a growth plat-
form which is powered by a combination of ecology and technolo-
gy. When complete, the centre is supposed to feature up to 300,000
square metres of space. Price tag for the first phase of development
is approximately € 300 million. Kookaksi is envisioned to be an en-
ticing mix of both residential and commercial space.

Guru power

Master visionary Toni Virkkunen was called in to help with the
project, as the Suurpelto land-owners decided they wanted to instil
some fresh thinking into the venture. One of Virkkunen’s leading
themes is the creation of an optimal “mosaic”.

“The starting point for creativity is real, flesh-and-blood in-
teraction. Kookaksi is a place where different people and ideas can
come together.”

This mix-it-up approach in itself is not revolutionary by any
means, but Virkkunen has come up with a key ingredient to “break
the ice”, so to speak. He wants to place a cover on the urban cen-
tre in order to eliminate the Northern cold and to invite summer for
a permanent Vvisit.
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Kookaksi would feature a grand central square - reminiscent
of the market squares of rural communities in Southern Europe, for
instance — which features a sliding roof. This piazza would always
be warm, full of light and life, sights and sound.

Nothing like summer

Known simply by the working title “Summer 2”, this part of the plan
is especially close to Virkkunen’s own heart.

“Of all these challenges we have to face, of the mountains we
have climb, I feel that Summer 2 is number one on my list.”

But in the era of Climate Change, is it viable to realise such a
vision? Virkkunen replies that the principles of sustainable develop-
ment will guide the project at all times. Conjuring year-round sum-
mer conditions is no small feat, but Virkkunen ensures that it can
be done in an energy-efficient way. Thermal heat energy is one of
the options that has already been discussed.

Virkkunen has consulted an army of engineers to make sure
that “the eternal summer” can be brought to life. And it’s not the
only idea he has up his sleeve:

“After six months of intensive brainstorming, we have com-
piled about 3,000 ideas,” Virkkunen reveals, while admitting that he
is not in a rush to see them all fulfilled in Kookaksi.

Feel the difference

Nevertheless, Virkkunen and his inner circle — some ten experts from
the fields of e.g. architecture, conceptual design and branding - have
worked hard to create something unique for Suurpelto. In addition
to environmental issues, he is also very concerned about the “emo-
tional infrastructure” of Kookaksi.

“We must keep people and their needs as the central focus of
this project — no matter what.”
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The capital region features
a number of smaller
municipalities which have
increased their appeal

of late. While Helsinki is
getting more and more
congested — not to mention
more expensive — many
companies are opting for
premises elsewhere. The
City of Jirvenpdid seems to
be one of the beneficiaries
of the new situation.

ith a population of

38,200, Jarvenpdi is a
dynamic commercial and indus-
trial city specialising in hi-tech
metal industry. The city is home
to a number of internationally
successful companies, such as
Metso Paper and Rocla.

Pirjo Latva-aho, Director
of Business Development for
Jarvenpad, says that location is
a key factor why companies are
making inquiries about settling
in the area.

“Jarvenpdd is located
along the Helsinki—Lahti mo-
torway, and there is only a 30-
minute drive to downtown Hel-
sinki,” she says, while adding
that the City boasts also the
main railway line — the nation-
al artery running north. Further-
more, the Helsinki—Vantaa In-
ternational Airport is no more
than 20 minutes away by car.

Service City

According to Latva-aho, estab-
lishing operations in Jarvenpéd
is quite inexpensive at the mo-
ment, thanks to the City’s strat-
egy which is committed to en-
couraging local business oppor-
tunities, for small and big com-
panies alike. Jarvenpda is quite
“business-friendly” in other
ways as well:

“We have about 470 b-
to-b companies here, and a
very convincing range of serv-
ices is available for enterprises,”
Latva-aho says.

Presently, the city is buzz-
ing about the downtown beauty
treatment that is to be performed
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in a couple of years. The old Per-
heléd quarter is to be complete-
ly retooled, giving way for a
new design of urban city cen-
tre with 28,800 square metres of
apartments, office and business
premises. The Semafori vision
was clinched via an architectur-
al competition with Skanska as
the main constructor.

According to the master
plan, the city will receive a new
urban landmark with the advent
of a 20-storey tower.

Attractive
industrial plots

For many companies, howev-
er, the downtown is not the best
place to conduct operations. Jér-
venpdd has acknowledged this
by zoning attractive industrial
areas in the vicinity of the city
centre. Traditionally, the main
focus has been on the Wirtsila-
Vihdnummi area, with lots of
industrial powerhouses in at-
tendance.

“Wirtsila-Vahdnummi
holds plenty of appeal for com-
panies,” Latva-aho confirms,
adding that the area still pro-
vides excellent opportunities
for companies.

“There are some top-notch
plots of about 20,000 square me-
tres available.”

However, the area that is
most pressing in the mind of the
Business Development Director
is Anis, located on the eastern
side of the old Helsinki-Lah-
ti motorway. Totalling 5.5 hec-
tares, the area could accommo-
date 25,000-28,000 square me-
tres of business premises.

“The Anis area could be
a versatile, dynamic area es-
pecially for smart tech compa-
nies,” Latva-aho envisions, add-
ing that engineering companies,
for instance, could make their
nest in the neighbourhood.

“The area is in a prepar-
atory stage right now. We have
already started talking with de-
velopers about the project,” she
reveals.

Retail renaissance

Terhola, on the other hand, is
a great example of a business
area which has gone through a
facelift and is back in action.
Latva-aho reports that “Terhola
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2.0” has worked out very well
indeed:

“The area is a lot more at-
tractive now. The streets are wid-
er and cleaner, and the green ar-
eas are in good condition.” As a
consequence, Terhola has blos-
somed into a superb cluster of
decorating, design and garden-
ing that features a wealth of
goods and services.

“Terhola attracts shoppers
from the surrounding region as
well,” Latva-aho comments.

With exciting develop-
ment going on in the city, Jér-
venpdd has been able to lure in
new companies to the tune of
200 enterprises a year. Jirven-
pad has its own place and own
identity in the Greater Helsinki
Region, both as a place to work
and economic area. From Jar-
venpid, the job market stretch-
es down south to Helsinki and
reaches north to Lahti — and
the commuter traffic runs both
ways, Latva-aho points out.

“Also, the companies
here have been satisfied with
the availability of labour.” As a
city, Jarvenpad is also commit-
ted to constant learning and ed-
ucation and businesses are able
to reap the benefits of this.

Legacy of creativity

The workers of companies set-
tling in Jirvenpdi have discov-
ered a garden city which offers
excellent recreational and lei-
sure time opportunities. In cul-
tural terms, Jarvenpdd forms a
permanent part of the nation-
al heritage as the hometown of
the master composer Jean Si-
belius.

After all, Sibelius built his
Villa Ainola to be “sufficient-
ly far from the temptations of
Helsinki” and lived there with
his family for more than fifty
years.

Furthermore, a unique
community of artists flourished
at the turn of the 19th century
along the shores of Lake Tuusu-
lanjarvi — the first wave of Finn-
ish innovation, so to speak. In
addition to Sibelius, this influ-
ential group included other gi-
ants such as author Juhani Aho,
poets J.H. Erkko and Eino Leino
as well as painters Eero Jarnefelt
and Pekka Halonen. ®
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The corporate field has al-
ways embraced diversity in Tam-
pere, recognising the fact that a
wide-range of expertise is cru-
cial for development. Tampere
is the second largest commer-
cial cluster in the land, and holds
the pole position with regards to
many industries. Building of in-
telligent machines is but one ex-
ample of a field where Tampere
expertise is acknowledged the
world over. The sector has ris-
en to prominence via utilising
other industrial strengths of the
region, such as automation and
newest available technology.

Lately, in addition to tra-
ditional industries, the compa-
nies of the Tampere Region have
made advances in the services
sector also.
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city — the vision for this lo-
gistics hub calls for an inland
harbour as well.

In addition to the cor-
porate muscle, Tampere al-
so features some of the best
universities in the country which
are active in conducting ground-
breaking research. The collabo-
ration between companies and
universities has always been one
of the driving forces here.

Another strong area is cul-
ture: acclaimed major theatres
and various smaller players of
the field have contributed in the
formation of a unique cultural
identity which is recognised in-
ternationally also. In the sum-
mer, the city is transformed into
one big stage with theatre, mu-
sic, dance and sports all playing
their parts in the play — while
the beautiful nature is never far
away.

It is no wonder then that
travel is a forcefully growing
sector in Tampere and there
are many intriguing opportu-
nities for new entrepreneurs in
the field.

Ready, steady, grow!

Matti Eskola, Managing Direc-
tor of Finn-Medi Research and
Executive Partner of Tampere
Business Region, says that the
city brand of Tampere is not be-
ing built on words, but deeds:

”Our city brand communi-
cates the vibe of the region — the
active, can-do spirit of Tampere.
Tampere brand is being built, in
part, by people and businesses
all over. Everything you see here
is genuine; Tampere is the real
thing,” says Eskola.

According to Eskola,
Tampere has been successful in
building the total package: peo-
ple want to live and work in the
region, and the attraction is on-
ly increasing. For companies,
the region offers possibilities to
grow and expand.

However, Eskola remarks
that a city brand is never totally
under anyone’s control.

“City branding can em-
phasise certain perspectives and
areas, but the total management
is impossible since there are too
many factors that influence the
outcome. Due to this reason it
is vitally important that a city
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brand is built together — and that
it is built on facts.”

Feel the flow

When asked about the defining
elements of Tampere, Matti Es-
kola comes up with the answer
on the spot:

”In the City of Tampere
— and in the entire region — the
one constant is movement. The
area features a lot of energy, a
sense of flow. Tammerkoski rap-
ids are, of course, a symbol for
the entire community,” he says,
adding that the relentless rap-
ids form a key ingredient in the
minds of the people — a source
of no small power.

Matti Eskola believes that
the city has many characteristics
that have been helpful in turn-
ing the community into a true
success story. Tampere is a city
which draws energy from versa-
tility and collaboration, with dy-
namic networks — both big and
small — in constant interaction
with each other. Eskola likens
the city into a mosaic which is
formed out of different pieces.

The legendary Tampere
Spirit is built on heart-felt expe-
rience of collaboration —as well
as the desire to achieve some-
thing new, something great. The
legacy of the old industrial com-
munity serves as a platform for
achievement, enabling new, in-
novative sectors and companies
to blossom.

The Tampere Region has
always had strong international
connections. As both the people
and the businesses here possess
a decidedly international mind-
set, there are plenty of oppor-
tunities to keep building bridg-
es between cultures. Eskola as-
sures that in Tampere the inter-
national approach runs more
than skin-deep; for instance, the
city has always featured its share
of foreign investments.
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“An important chapter in
the history of the city has to do
with Finlayson mill operations
which received their funding
from abroad. One could say that
international activities are built-
in in the community.”

Free Lunch 2.0

While conventional wisdom
would argue that there’s no such
thing as a free lunch, Tampere
begs to differ. Tampere Busi-
ness Region (TBR) promotes
the establishment of capable
new companies into the area
by offering them a totally new
concept: Fast Track Finland.
This service package — which
is loaded with interesting perks
and bonuses — is bound to ener-
gise the business operations of
newcomers.

How ’bout that free lunch
then? Well, any company that is
considering establishing a cor-
porate presence in Finland will
be treated to a free lunch when
its representatives come to visit
Tampere. (The company is still
expected to pay for its own trav-
el arrangements and accommo-
dations.) And the promised meal
ticket itself might turn out to be
a real Power Lunch as potential
business partners, for instance,
can be invited to join in.

The TBR service func-
tions as contact channel to Fin-
land, providing various service
packages to foreign companies.
After initial contact, TBR will
map out the needs of the com-
pany and act in accordance to
those prerequisites. Utilising
the service, the company can re-
ceive key information on Tam-
pere or Finland; attain useful
practical advice on the wheel-
ings-and-dealings of the local
business scene; or help the com-
pany to tap into the existing re-
gional networks.

There is council availa-
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ble on various issues rang-
ing from law to accounting
practices, and quite often the

formed partnerships benefit
both parties for a long time. The
TBR service seeks to develop
the operations of the newcomer
and to identify and secure key
clients. TBR professionals can
bring added muscle into sales,
as well as help to start up a Finn-
ish affiliate — or locate some ex-
tra resources in a tight spot. And
here’s the best part: these servic-
es are completely free-of-charge
for the companies.

”One of the key ideas is
that the customer doesn’t have
to face the challenges alone.
Through the Tampere Business
Region service, we jump right in
there to help the customer build
successful business operations,”
Eskola promises.

Action is the best
business card

TBR was created by a power-
ful consortium which features
Finn-Medi Research, Inservio,
Exportum, Tampere Chamber
of Commerce & Industry and
Technology Centre Hermia.
The aim of the consortium is to
nurture international, growth-
oriented business in the Tam-
pere Region.

“Tampere Business Re-
gion was born based purely on
demand. Different companies
need a natural access point into
a new area and Tampere Busi-
ness Region can provide a prac-
tical solution for this. Tampere is
an attractive base for operations,
and Finland and Scandinavia of-
fer a productive, safe framework
for business,” Eskola says.

According to Eskola, the
marketing of the service is
based, for its part, in the utili-
sation of existing networks and
channels.

“Of course, we invite al-
so new players to join in. Re-
gional marketing has had a more
local flavour to it, but now the
Finnish cities have become more
active in boosting their visibil-
ity in the international circles.
Tampere Business Region is en-
gaged in this effort utilising its
own operative model and strong
areas.”

Heikki Ruski
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All Eyes on Turku '|

Tradition and progressive mindset
join forces down

by the river __&
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Turku, the original capital of Finland, is one of the true centres of the Baltic Sea Region.

Famous for its rich water element and proud history, Turku has a decidedly cultured,

European feel to it. Therefore it is quite fitting that Turku was chosen as the European
Capital of Culture in 201 1. Turku shares the honour with Tallinn.

urku has decided to involve

also the corporate world in
the making of'a spectacular year.
Already more than 150 compa-
nies have expressed their inter-
est in the event. The goal is to
release the names of the main
corporate sponsors in the spring
2009.

The European Culture
Capital programme features as
many as 300 separate projects,
providing businesses broad na-
tional and international visibil-
ity.

As the milestone year is
little more than two years away,
the entire city is a hotbed of ac-
tivity in preparation. However,
there are plans in motion that
look well beyond 2011 — aim-
ing to elevate the appeal and at-
traction of the city onto anoth-
er level.

Downtown
renaissance

One key project is partly EU-
funded ‘Better centre for citi-
zens’ venture which was start-
ed this year. With a cost estimate
of 5 million euros, the project is
to run until 2013.

Jouko Turto, Director of
Real Estate Department for
the City of Turku, says that the
project aims to enhance the col-
laboration between the City offi-
cials and corporate players. De-
veloping commercial functions
and improving attraction and
safety are central elements in
the plan. Cultural sights and pur-
suits form a permanent part of
the identity of downtown Turku
— and, of course, all key desti-
nations are only a walking dis-
tance away.

According to Turto, the
central investment needs involve
expanding the pedestrian routes
towards the River Aura, all the
way to the Culture Quarters:
Library Quarter and Old Grand
Square (Vanha Suurtori).

“In order to make the cul-

tural hub come alive, we need
natural routes for people that
they can access these areas more
easily,” Turto says.

“The main idea here has
to do with functionality: we
are opening up the existing re-
al estate properties around Old
Grand Square to the citizens
again and inviting activity back
into the neighbourhood.”

Everyday
culture

The Library Quarter holds the
seed that may blossom into a di-
verse cultural entity. With the ad-
vent of the new library and ren-
ovation of the old main library,
the area certainly brims with po-
tential. Turto remarks that al-
ready the library usage patterns
of the citizens are changing:

“People go to the Library
Quarter to spend some time
there; it has become a sort of a
living room for the residents of
the city,” he says.

What is needed now, to
form a more cohesive unit, is a
bridge over Aura. A light traf-
fic link by the name of Penny
Bridge will make sure that the
people get the most out of the
Culture Quarters.

“As the dynamic structure
of'the area changes, new oppor-
tunities emerge for small busi-
nesses such as cafés, galleries,
boutiques...,” Turto lists.

In addition to the bridge
and other light traffic upgrades,
the Culture Quarter will under-
go an intense facelift as build-
ings will be renovated in order
to create a more inviting envi-
ronment.

Some extra flavour is
brought on by the archaeolog-
ical excavations that are taking
place in the heart of the city. As
the people are able to observe,
in part, how the work is conduct-
ed, this creates a living link with
the history of the place.

EU funding for the project

is approximately € 2.8 million.
The general plan for the area is
due quite soon:

“Probably not this year,
but very early on in 2009 the
plan will be complete,” Turto
says.

Wood excellence

Another interesting area un-
der development is Linnanfalt-
ti which will showcase, in part,
the future of Finnish wood con-
struction. In fact, the Linnanfalt-
ti area is one of the national pi-
lots — approved by the Govern-
ment — in the wood construction
promotion programme 2004—
2010. The City wants to create
a high-quality residential area in
the vicinity of the Turku Castle;
a neighbourhood that is a good
match for the historical down-
town and meets the expectations
of demanding residents.

In order to get the ball roll-
ing in earnest, the City of Turku
declared a planning competition
for the development of the area.
The target area was divided in-
to four separate planning entities
with a total area of seven hec-
tares. In November 2008, a win-
ning entry was chosen for each
of the four areas.

The winning proposal for
Area 1 was ‘Floretti” by NCC
Construction and Optiplan. Al-
so the winning entry for Area 2,
called ‘Karoliini’ was composed
by the same working group.

The competition jury re-
marked that the development of
Areas 1 and 2 must be carried
out in such a manner that espe-
cially the old residential build-
ings on Linnankatu street will
be conserved and integrated into
the new wood construction envi-
ronment in a natural way.

The winner for Area 3
was ‘Ringeblummat kukkivat’
by Peab Seicon and architec-
ture agency Tilatakomo. The ju-
ry noted that the land use in the
vicinity of the tram halls must be
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thoroughly evaluated as mandat-
ed by the zoning plan draft.

The winning entry for Ar-
ea 4 was submitted by YIT Con-
struction and architecture agen-
cy Sigge and entitled ‘Duetto’.
Jury observed that construction
can be made more effective by
using structured parking.

The City of Turku aims to
draw a zoning plan based on the
winning entries.

From Hansa to
Fortuna

While the development of Lin-
nanfiltti is still in the planning
stages, the upgrade for the Han-
sa Quarter was just completed
in the autumn. After one year
of renovation — which advanced
steadily plot by plot — the vener-
able Hansa is now back in busi-
ness.

The beauty treatment for
Hansa, however, created a new
challenge for the City. Some
Hansa craftsmen ended up with-
out suitable facilities in the proc-
ess and one had to relocate these
companies into a better address.
The solution: Fortuna Quarter.

”The master plan for the
Fortuna Quarter calls for cre-
ative industries, artisans and
craftsmen to take root in the ar-
ea, with some degree of café
culture in the mix,” Jouko Turto
explains. The centre piece of the
plan is the old City Hall, located
at Kristiinankatu street 1, which
will be sold. Conceivably, the
historical building will be use-
ful to many entrepreneurs:

“The street-level premises
are a great fit for arts & crafts,
and the higher levels make for
excellent apartments.” The prop-
erty features 4,500 square me-
tres of space.

In addition to Hansa, al-
so the Wiklund Quarter was re-
opened just recently, with ren-
ovation efforts joining hands
with completely new construc-
tion also.
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Aviapolis takes off

Vantaa is creating

a world-class Airport City

Airports are drivers for
economic growth and
innovation around the
world, as companies flock
to logistical hubs. In the
Greater Helsinki Region
there has been similar
development, with Vantaa-
based Aviapolis leading the
way into the future.

0 ver the years, as the Hel-
sinki-Vantaa International
Airport has won plenty of inter-
national acclaim, also corpora-
tions have waken up to the pos-
sibilities offered by the area.
At present, high-flying Aviap-
olis continues to grow as in-
vestments are being made at a
fast pace. Projects involving as
much as 400,000 floor square
metres are being planned for
office space alone.

There are several major
airport area investments, such
as Aero Business and Logis-
tic Center and Aviata Offic-
es, in the works in the dynamic
neighbourhood. Also, the inter-
national terminal extension will
open its doors in 2009. The area
is already famous for its strong
conference and congress servic-
es which will be augmented fur-
ther by these projects.

Unique location

Mari Peltoméki, Project Man-
ager for Vantaa Marketing Ltd,
comments that Aviapolis has
benefited greatly from its superb
location, which holds plenty of
international appeal.

“In fact, there isn’t a single
place in Finland that can com-
pete with Aviapolis in this re-
gard,” she says, noting that the
fastest flight routes to the Far

Eastern markets, for example,
run through Helsinki-Vantaa.

“Convenient, direct flight
connections are a prerequisite
for international companies. If
the company’s personnel or its
products simply demand solid
flight connections, a base near
the airport is a must,” Peltoméki
says.

However, one thing that
Aviapolis has been missing all
these years is a rail connection.
Fortunately, there are now plans
to remedy that situation: with
the advent of the Ring Rail Line,
the Helsinki—Vantaa airport will
be connected to the rest of the
Greater Helsinki Area with
tracks. Ring Rail Line promis-
es to be a vital urban rail line
that provides a high-class pub-
lic transport connection within
reach of 200,000 inhabitants and
200,000 work places.

“The Ring Rail should
start operating by 2014, con-
firms Peltomaki.

Waiting for the train

Ring Rail Line is a part of the
on-going transport system de-
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velopment in the capital re-
gion. The implementation of
Ring Rail Line includes the rail
track and related arrangements
concerning stations and feeder
traffic.

“The Ring Rail makes it
possible to develop Aviapolis —
as well as the Greater Helsin-
ki Region — in a more balanced
manner,” Peltomiki comments.

The cost estimate for the
project is € 590 million. Ring
Rail Line connects the Martin-
laakso line with the main line via
the Helsinki—Vantaa airport. In
the first phase, there will be four
new stations: Kivistd, Aviapolis,
Airport and Leineld. In addition,
there are reservations for four
stations.

The shortest travel time
from Helsinki to the airport
will be approximately 30 min-
utes. The new stations are es-
timated to serve 5 000—-16 000
passengers daily in 2025.

“The City of Vantaa is
funding the initial investments
herself which sets a great ex-
ample.”

In addition to the rail con-
nection, there is extra emphasis

placed on the road network now.
The idea is to upgrade the key
Ring III road — as well as to ex-
tend Ring III somewhat. As the
Vuosaari Harbour just started
operations, there are logistical
challenges that have to be ad-
dressed.

“The City of Vantaa has an
important role to play in making
sure that traffic runs smoothly,”
Peltoméki acknowledges.

Common effort

Aviapolis has risen to its present
dominant status via a cohesive
effort, with officials and busi-
nesses placing much emphasis
on building something great.
The City of Vantaa, for one, has
acknowledged the strategic im-
portance of the airport since the
early 1990’s. According to Mari
Peltoméki, the area has been de-
veloped according to a com-
mon vision. The year 2002 was
amilestone year in the sense that
the City invited the most signif-
icant land-owners to take part in
the process.

“Behind the Aviapolis con-
cept there are clear economic in-



dicators, as airports are signifi-
cant drivers for business around
the world — especially new busi-
ness forms around airports,” she
says.

The attractiveness of
Aviapolis is also reflected in job
opportunities. The area boasts
the greatest job growth in the en-
tire Helsinki region — and there
are already almost 40,000 peo-
ple working there. Aviapolis is a
highly attractive business envi-
ronment for internationally op-
erating companies — Philips, Ko-
dak, Nike, BMW etc. — and the
list keeps growing every year.

Furthermore, entire indus-
try clusters emerge in the area:

“RFIDLab, for instance, is
a prime example that coopera-
tion boosts business opportuni-
ties for all parties involved,” Pel-
toméki comments.

“These clusters create a
strong platform for the future.”

PPP excellence

At present, major land-owners,
property developers and service
providers work together with the
City of Vantaa in the Aviapolis
Development Team.

“Aviapolis is the most ex-
tensive and unique public-private
partnership project in the land,”
reports Peltoméki, adding that
the size of investments in the ar-
ea is huge.

“Finavia alone has invested
€ 143 million in the expansion of
the international terminal, mak-
ing the investment the largest one
in the history of Finavia.”

While the Aviapolis Devel-
opment Team works to enhance
the image of Aviapolis, this work
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benefits also the entire nation —
after all, nearly 83 per cent of air
travellers arriving in the coun-
try do so through the Helsin-
ki—Vantaa Airport. An impor-
tant element in the total effort
is landscape planning which is
also historic in its scope: for the
first time in Finland, there is a
broad-based attempt to mould
the entire visual image of a cer-
tain area.

Besides the ever-growing
corporate presence, Aviapolis
boasts its own high-quality res-
idential areas. Co-existing har-
moniously with nature, these ar-
eas will soon house 23,000 peo-
ple — and new residential areas
are currently being planned.

Far from grey

The area already features Jum-
bo, the second largest shopping
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centre in the country, but this
year Jumbo received a neigh-
bour that is not lacking in size,
either. Flamingo, a versatile
leisure and entertainment cen-
tre, opened its doors in autumn
2008. Promising to bring a touch
of Las Vegas glamour into Van-
taa, Flamingo is the largest sin-
gle leisure investment ever made
in Finland. Especially the inno-
vative spa & pool area — com-
plete with a stunning Mayan
temple — has drawn lots of at-
tention, from near and far.

Mari Peltoméki believes
that Flamingo plays a key role in
shaping the profile of the serv-
ice offering in the area.

“Flamingo is a brand new,
world-class concept, which will
add something unique to the ap-
peal of Aviapolis,” Peltomiki
says.
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Make the connection

NCC wants to build innovation
offices with a green edge

The entire concept of
working is changing. While
remote working is deemed
carbon-friendly — and
efficient communications
make it feasible — there is
still need for interaction
and team work. Balancing
between the individual and
the work community is one
of the puzzles that has to be
solved while designing the
offices of the future, says
Reijo Pddrni, Marketing
Director at NCC Property
Development.

CC has been very much in-

volved in various studies
which aim to predict the work-
ing trends of tomorrow. Accord-
ing to Pédrni, the old stand-off
global vs. local has resolved
very much in favour of the first-
mentioned: information society
knows no limits, and ideas can
come to exist anywhere — and
anytime.

“People can work at the of-
fice or at home, but increasingly
the focus turns to places where
people can get together and ex-
change ideas,” Péddrni says.

Virtual office

As the baby-boomer genera-
tion starts to exit working life
in record numbers, a new breed
will take over. Dubbed as “dig-
ital natives”, the younger gener-
ations are more accustomed to
utilising new technology. This
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provides new opportunities for
the designers of the future work-
ing places.

“More and more, the of-
fice will become virtual,” Paar-
ni predicts.

At the same time, the of-
fice is a place where the work-
ers are constantly bombarded
by multimedia messages. Tech-
nology is used to make sure that
people are never out of reach
and some employees — and em-
ployers — are struggling to dif-
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ferentiate between work and free
time.

“According to studies,
80% of people on vacation still
check their office e-mail with
some regularity,” Pddrni points
out. Coping with stress is a se-
rious issue in today’s workplace.
Pairni suggests variation to deal
with the problem:

“Office worker should
have more free interaction
and communication with col-
leagues.”

Curbing energy
consumption

Naturally, one of the megatrends
steering along the development
of offices is Climate Change.
In April 2008, NCC became
the first Finnish company to re-
ceive EU GreenBuilding Part-
ner status. This status is grant-
ed to companies which commit
to building commercial proper-
ty, the total energy consumption
of which is 25% below the na-
tional standard.



Project Engineer Marjaana
Merildinen says, however, that
NCC is not content with simply
slicing a quarter off the energy
consumption: the company aims
to halve the consumption.

“In our coming office and
shopping centre projects the tar-
get of the reduction of consump-
tion is around 40 per cent,” Me-
rildinen reports.

In residential construction,
NCC is commencing the con-
struction of the first low-ener-
gy and later “passive” houses at
Vesirattaanmaiki in Espoo. Rei-
jo Péirni sees potential in e.g.
geothermal energy and does not
rule out the possibility of a “pas-
sive office” somewhere down
the road.

Airport Plaza
goes green

The first NCC project to be built
based on GreenBuilding stand-
ards is the Airport Plaza Busi-
ness Park at Aviapolis in Vantaa.
The second phase of the project
is presently underway, with the
third phase scheduled to kick off
next year. It is this third phase,
specifically, that has been grant-
ed Green Building status.

The target of energy sav-
ing is reached by, for instance,
investing in windows, the air-
tightness of their frames, heat
recovery and intelligent sys-
tems.

Commitment to the Green-
Building programme is a natu-
ral continuation of NCC’s on-
going effort to build more en-
ergy-efficient office buildings.
For instance in 2004 NCC’s head
office was the first building in
Finland to install decentralised
energy-saving air-conditioning
and a solar power system.

Presently there are 64 com-
panies in 10 countries which
have been granted the Green-
Building Partner Status.

Dynamic
duo takes off

With regards to the Green-
Building standard — and the fu-
ture of offices — NCC is present-
ly working hard to realise two
projects which should serve as
trailblazers into the next decade.
Aviata Offices and Alberga Of-
fices constitute a pair of ambi-

tious business park projects that
should launch their first office

buildings — the first of many —
by 2010. Both projects are pres-
ently being approved for zoning
purposes.

Aviata Offices will be con-
structed at Aviapolis, right next
to the Helsinki—Vantaa Interna-
tional Airport. Marjaana Me-
rildinen explains that the loca-
tion of Aviata is really some-
thing else, since the business
park will be raised upon a very
visible — and sizeable — rock.

“In fact, when visitors fly
to Finland, Aviata will be one
of the first things they see,” she
says.

Constituting four separate
building masses, each building
adds two towers into the mix. In
total, the business park compris-
es 42,000 square metres.

One key element that is
driving the development of the
project is the realisation of the
railway connection between air-
port and downtown Helsinki.
The Aviapolis Railway Station
could start operating in 2014 —
and Aviata does not want to miss
that train.
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“The main mass of the
project should be complete
around the time the rail connec-
tion becomes available,” con-
firms Reijo Pdérni. He adds that
raising office complexes next to
railway stops is another example
of'the green mentality that NCC
wants to promote.

Get
connected

Alberga Offices, on the other
hand, does not have to wait for
the tracks: Leppdvaara station
already serves the local com-
munity and the workforce there-
in. Boasting 38,000 square me-
tres, Alberga will be realised as
two separate entities which are
linked by an indoor boulevard.

Unit Director Tapio Ran-
tanen envisions the boulevard
to be a key factor in the emerg-
ing identity of the new business
park.

“The boulevard is a natural
meeting place that will enhance
the feeling of community,” Ran-
tanen says.

Realised in four phases,
Alberga is already causing a big
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stir. Rantanen explains that the
old adage “location, location, lo-
cation” holds true here:

“Leppédvaara is a very dy-
namic location which is deemed
highly attractive by compa-
nies right now,” Rantanen says.
While already being a home to
many big corporations, Lep-
pévaara also features one of the
country’s premiere shopping
centres, Sello.

Drawing comparisons be-
tween Aviata and Alberga, Mer-
ildinen and Rantanen agree that
the two business parks should
satisfy the needs of even the
most demanding customers.

Winning

touch

The innovative ways of NCC
have not gone unnoticed within
the industry: NCC Property De-
velopment was chosen the best
real estate developer in Scandi-
navia in the annual poll by the
Euromoney Magazine.

This year there were over
23,000 companies from 54
countries participating in the
poll.
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Pushing for green

Skanska is pioneering the cause of
environmental construction

Skanska has been in the

forefront of so-called “green”

construction for a number
of years now. Skanska
Commercial Development
Finland (CDF) is looking to

improve on an already stellar

record by committing to even

tougher regimen.

ukka Pitkdnen, Managing
Director of CDF, explains
that Skanska has been trying to

find new ways to curb climate
change and practise sustaina-
ble construction. Early in 2008,
Skanska Commercial Develop-
ment Nordic announced their
first office building which com-
plies with the EU Green Build-
ing standard. This standard re-
quires for energy consumption
to be reduced by 25% from the
average national level.
Pitkdnen, however, be-
lieves that the Finnish arm of
the Nordic organisation can
top this via utilising the Lead-
ership in Energy and Environ-
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mental Design (LEED®) cer-
tificate. Developed in 2000 by
the US Green Building Coun-
cil, the LEED Green Building
rating system has spread around
the world — presently there are
companies from 70 countries us-
ing the system.

“Nobody in Finland has
LEED certification under their
belt yet. We want to be the
first,” Pitkdnen declares. In the
USA, on the other hand, Skan-
ska has been involved in sever-
al LEED projects, and has over
200 trained LEED experts.
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May the best
system win

But how are the Americans —
who have steered clear of the
Kyoto Treaty, for instance — sup-
posed to show the Europeans the
way to more sustainable future?
Especially keeping in mind that
the EU is the global torch-bear-
er in the fight against climate
change?

“LEED system is a lot
broader than the EU Green
Building system — and also
tougher,” counters Pitkédnen.




Project Engineer Mia An-
delin provides the details:

“The EU Green Building
certificate looks mainly at ener-
gy consumption reduction. Un-
der LEED, use of energy is on-
ly one of five categories that are
thoroughly evaluated.”

Starting with planning
stages of the project, LEED re-
quires for the plot and its sur-
roundings to subscribe to the
principles of sustainability. This
means, for instance, that you do
not earn points by building in
the middle of nowhere. Frag-
mentation of the community
structure is not tolerated under
the system.

Materials and energy
efficiency matter

The second factor in LEED is
the selection and utilisation of
proper materials.

“For instance, the use of
wood is an option. Wood has
to be certified as well,” Ande-
lin explains.

Also, the use of win-
dows often plays a key part in
the greater scheme of things.
By optimising the size of glass
surfaces, solar heat is reduced.
By placing windows in the right
way more natural light is also
available to help illuminate in-
terior areas.

Third LEED element is the
use of energy. By looking inten-
sively into the heating, cooling
and lighting needs of the build-
ing, one can make reductions
that go well beyond the EU-set
Green Building target of 25 per
cent. Not every room needs to be
equipped with all the electron-
ic gadgets of the modern work-
place. Again, planning and sim-
ulations can contribute tremen-
dously.

The fourth factor is water
usage. In the USA, for instance,
rainwater is collected to be used
by the urinals in the toilets. Juk-
ka Pitkdnen acknowledges that
the approach to water issues dif-
fers from country to country:

“There are some very hot
and dry areas in the US where
water is harder to come by. In
Finland, water may not be such
a priority. However, we empha-
sise water conservation for ex-
ample by selecting bathroom

equipment that uses water spar-
ingly.”

Maintaining indoor
comfort

Fifth and final factor is the in-
door environment and its quali-
ty. One has to be on the lookout
for harmful VOCs (volatile or-
ganic compounds), for instance.
There must be sufficient airflow
and comfort in the office, and
this too can be achieved in a sus-
tainable way.

Pitkdnen and his team
did not stumble over LEED by
chance: there was a long bench-
marking process during which
the CDF conducted a global
search for the best system out
there. The main idea was not to
land a nice diploma on the office
wall, but instead to make build-
ings as environmentally sound
as possible.

“We’re driven by a desire
to build better buildings, not to
garner points in some beauty
pageant,” Pitkénen says.

Skanska CDF will put the
new commitment into the test
in the construction of Lintulah-
ti Office Building that will be
located between the Himeentie
and Sorndisten Rantatie roads in
Helsinki. Lintulahti will com-
bine the old, red-brick commer-
cial building environment with
the modern seaside park of the
future. The office building will
include more than 10,000 square
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metres of modern and easily
modifiable facilities.

“Lintulahti will be com-
pleted by summer 2009, and it
is already 90 % let,” Pitkdnen
lays down the schedule.

Lintulahti
goes LEED

The project has been developed
along for a number of years, and
the actual construction finally
began in the autumn of 2007.

The Lintulahti building is
now in the pre-certificate phase
and has received the gold lev-
el pre-certificate as the first in
Finland. The building is grad-
ed under the LEED for Core &
Shell system.

“For completely new
buildings, the final rating is giv-
en six months after the construc-
tion is complete,” Pitkdnen ex-
plains. There is a wait-and-see
period in order to study how the
building really interacts with its
environment and to verify that it
truly delivers on its promises.

Pitkdnen points out that
Skanska has been doing many
— if not most — of the same
things, anyway —but it is only
now that there is a fully devel-
oped, comprehensive system to
back it up.

“After Lintulahti, we
should see LEED construction
in Skanska’s new headquarters
in Finland,” he reveals.

Investor
edge

While LEED is adding a dose of
excitement into the operations,
Pitkdnen and his team at CDF
have been busy on other fronts
as well. CDF was launched in
the beginning of 2007 to bring
an extra element into developing
commercial space: CDF is also
an investor in the market.

“We are investing in self-
developed commercial proper-
ties,” Pitkdnen says. The idea is
to form an effective chain from
the initial project idea to plan-
ning and leasing — and beyond:

“Construction services are
purchased from our appropri-
ate division after which we oc-
cupy the role of property man-
ager, normally for a couple of
years.” In a normal scenario,
CDF makes its exit after 1-3
years. By managing the prop-
erty for a while, CDF is able to
“iron out the wrinkles”:

“After the functionality
issues of the building are opti-
mised and the building is leased
out to capacity, it’s a good time
for us to go,” Pitkdnen ex-
plains.

But while CDF might on-
ly serve as the property manag-
er for a year, there may be 6-7
years of effort that precede the
final phase.

“This is a long-term oper-
ation with emphasis on lifecy-
cle ideology.”
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Low-energy houses:

Learning process,
but the direction is clear

Manufacturing low-energy
residential houses is a hot
topic in the real estate
industry. VIT Technical
Research Centre of Finland
has been studying these
issues for years, says Juhani
Laine from the organisation.

/| While building new

houses, the prereq-
uisite is that usage routines do
not have to change drastically,”
he says, which is reassuring to
those who figure that a low-en-
ergy house would automatical-
ly place a ban on all leisurely
electrical devices, such as TVs
or DVDs. And what is the cost
of more environmentally-sound
buildings?

“The building costs of a
low-energy house are only 0-5%
higher that those of a ‘normal’
building,” Laine claims.

In Finland, where the cli-
mate is often harsh, it has al-
ways made sense to place add-
ed emphasis on insulation, for
instance. According to Laine,
however, Finland is not a top-
tier country when it comes to
low-energy buildings:

“Fifteen years ago we were
on a good level — after that we
have been resting on our laurels
too much.” The expert states that
the Germans have taken the pole
position in the field:

“Their development has
been rocket-like.”
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As part of a Paroc/VTT collaboration, passive houses are being built in Vantaa. A passive house
requires only one fifth of the energy consumption of a ‘normal’ house for its heating purposes.

Trial and error

Looking at low-energy houses,
there are two separate tracks out
there: residential houses and of-
fice buildings. Laine counts the
evolution of Finnish low-energy
residential construction to have
started in 1993 at the Pietarsaari
house fair. The model house uti-
lised ground heating as well as
solar energy (heat and electric-
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ity). However, the pilot was al-
so quite costly.

“After this, we found out
that also a conventional venti-
lation heat recovery unit could
serve to warm effectively.”

The next attempt was in
Espoo two years later, where
it was discovered that the ener-
gy consumption of a residential
house could be halved.

“This started the devel-

opment phase with residential
small houses, which were com-
mercialised in the 21st centu-

”

ry.

MERA delivers

Next phase for residential use
was apartment buildings. MERA
project featured an apartment
building in Espoo in 2005. The
MERA low-energy apartment
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exploited the heat generated by
the occupants and the household
equipment. This heat is recov-
ered with a ventilation heating
and heat recovery system.

Thus external energy, pro-
duced with the same system, is
only required for heating during
two or three months a year; in
the summer the apartment is kept
cool as a combined result of struc-
tural solutions and ventilation.

The placement of the kitch-
en and wet areas in the low-en-
ergy apartment helps avoid the
heat losses due to the custom-
ary long pipelines. The sauna —
this is Finland, after all — was
designed to be easily scalable
and repairable. Particular care
was taken during construction
to make the joints between the
building elements, windows and
doors airtight and to avoid ther-
mal bridges. All these details
contribute to the overall reduc-
tion in heating energy consump-
tion, Laine remarks.

“It is not any one thing that

does the trick; rather it’s the sum
of the parts.”

The MERA apartment
had a very inexpensive lifecy-
cle structure, bringing the add-
ed construction costs down to
1.7%. The payback period is
5-7 years.

Window magic

The story of office buildings is
similar, even though the energy-
use profile is different. METOP
low energy office house was a
prototype which was raised in
Espoo already in 1992. VTIT
partnered up with nine differ-
ent companies in this venture.

“The heating consumption
was 60% lower than average,”
Laine says, adding that it took
new innovations such as special
windows to get there.

“The windows only al-
lowed 12% of the solar heat to
pass through.” During the day-
time, it was necessary to actual-
ly heat the office only few times

a year, when the winter cold at-
tacked. A good insulation works
both ways, Laine points out:
“A solid heating insulation
keeps the summer heat out.”

Targeting zero

As low-energy houses are
spreading around the country,
there are already innovators
looking one step further down
the road. A zero energy build-
ing (ZEB) means a building
that has a net energy consump-
tion of zero over a typical year.
Worldwide, zero energy build-
ings are gaining considerable in-
terest as a means to cut green-
house gas emissions and con-
serve energy.

At the moment, Espoo-
based company Airix is plan-
ning to build two zero energy
buildings, with 2,000 square
metres each. One building is
located in Jarvenpéd and one in
Kuopio, reports Jukka Korho-
nen from Airix.
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“The building in Jérven-
péd is a service home for the eld-
erly as well as a dementia house.
The Kuopio project involves a
residential building for students
with physical disability.” Both
projects are only in the starting
stages, but should be complet-
ed by 2010.

“The idea is to look at all
the modern technology we can
utilise in this effort, as well as
place special emphasis on struc-
tural issues, such as insulation
and windows.” Also the heat
generated by household appli-
ances and the residents them-
selves will be put to good use.

New mindset

Juhani Laine is of the opin-
ion that low-energy solutions
will get more common as time
moves on.

“Frankly, the current sit-
uation has to change. What is
required now is a new way of
thinking.”
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Building on tradition

Lemmink

alnen

launches

iInnovative construction concepts
for businesses

Building premises for
business and logistics
operations is a strong trend
in the construction sector
in Finland today. One

of the most experienced
frontrunners in the field

is Lemminkdinen which
was established already

in 1910. The present-day
Lemminkdinen Group
operates internationally in
all areas of the construction
sector.

O ne of the most exciting
new projects for the Group

is Aero Business & Logistic
Center which will be raised in
Aviapolis, in direct proximity
to the Helsinki-Vantaa Interna-
tional Airport. Tuomas Sundell,
Property Development Manag-
er for Lemmink&inen subsidiary
Alfred A. Palmberg Ab, explains
that the concept of Aero Busi-
ness and Logistic Center means
taking efficient logistics to an-
other level. While a company’s
logistics functions are handles in
the logistics centre, other func-
tions of the company can take
place in the Business Centre.

“The Logistics Center will
feature 10,000 square metres of
storage, production and loading
space, where as the Business
Center offers 11,000 square me-
tres of business premises,” Sun-
dell gives the breakdown.

“We are providing a rather
unique combination here.”

Room to breathe

What is remarkable about the
Business Center is the total area
of the individual storeys: there
are 2,000 square metres per lev-
el which can be divided up in-
to smaller units (minimum 224
sqm).

“A bigger a company could
snatch an entire floor for itself,”
Sundell offers an example.

At the moment, the negoti-
ations are still going on as to the
tenants of the new centre. Aero
holds also plenty of head office
appeal, Sundell believes. In ad-
dition, the built-in business park
services are attractive in the eyes
of many companies.

“The central location and
the groundbreaking concept are
very important here,” he says.
The rail connection from down-
town Helsinki to the airport —
scheduled to start operating in
2014 — has created some extra
excitement. After all, the walk-
ing distance from Aero to the
railway stop will be only 700
metres.

Once the suitable “anchor”
tenants are found, the construc-
tion phase itself should be pleas-
antly brief.

“Once the deal is done, we
can deliver the package in 18
months,” Sundell promises, add-
ing that he’s talking about the
entire project — there will be no
extra construction dragging on
for years. Therefore construc-
tion noise won’t be an issue.

Roaring Rock Stock

Another Vantaa project with big
potential is Rock Stock which
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will be built next to the Helsin-
ki-Lahti motorway in the Van-
taa Axis business area. The con-
struction phase for Rock Stock
is ready to commence in early
2009. Tuomas Sundell is very
excited about the location of
this project also:

“Rock Stock will be situ-
ated on the most visible piece
of land in the Vantaa Axis,” he
says, adding that accessibility is
another key factor. Two separate
driving routes have been drawn
out for the project which is to
feature 20,000 square metres
of modern storage and logistics
space as well as another 3,000
square metres of office space.
The plot itself encompasses 4.5
hectares.

”With Rock Stock, we
have a project that is realis-
tic and compact in its scope,’
Sundell analyses. Ideally, the
premises can be tailored to the
needs of one or two end-users —
or alternatively, divided up into
smaller units also.

Location in the core of
Vantaa Axis, a growing business
hub, has its perks: the Airport is
only a seven-minute-drive away,
and so is the Vuosaari Harbour.

“There is also plenty of
skilful labour available,” Sun-
dell adds.

History meets future

Even though the two Vantaa
ventures hold plenty of prom-
ise, Sundell admits that his fa-
vourite project at the moment is
located a lot closer to Helsin-
ki downtown area. Next to the
legendary military hospital Tilk-

ka — an architectural marvel —
Lemmink&inen Group is realis-
ing an office complex with mas-
sive HQ appeal. Called Tilkan
Viuhka (Tilkka Fan) since the
shape of the property resem-
bles that of a lady’s fan, this of-
fice building will feature 4,444
square metres of ultra-modern
office space.

“There are five floors,
with 900 square metres each,”
Sundell explains, while remark-
ing that the unorthodox shape
of the building provides also a
functional edge.

Tilkan Viuhka is, in a
sense, a little sister to the iconic
hospital which now serves as a
private nursing home. This is ev-
idenced by, for instance, shared
facilities such as parking and
restaurant services. Further-
more, the auditorium and con-
ference premises are actually lo-
cated within Tilkka.

Sundell reports that “The
Fan” is now entering its final
construction phases: the office
complex will be ready by sum-
mer 2009. Located right next to
Mannerheimintie, the defining
artery of the capital, Tilkan Vi-
uhka combines downtown ap-
peal with instant accessibili-
ty. Public transportation works
like a charm, and the location is
easy enough to reach with your
own car also.

Russian opportunities

Presently, Lemmink&inen Group
is also active in Russia. There
is an ambitious industrial park
project in the works just off
Kaluga, 200 kilometres away
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Aero Business & Logistic Center — a dashing new
HQ level solution located in Aviapolis, in the im-
mediate vicinity of the Helsinki-Vantaa Airport.
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Tilkka’s Fan in located just off Mannerheimintie next to
the legendary former military hospital.

from Moscow. Called Lemcon
I-Park, the project is expected
to facilitate the needs of inter-
national companies looking to
establish a strong presence in
Russia. The area encompasses
135 hectares in its first phase,
with various real estate total-
ling as much as 500,000 square
metres.

Project Development Di-
rector Teemu Lantto reports
that the project is presently in
its starting stages.

“We estimate that the en-
tire park will be realised dur-
ing the next 5-7 years,” Lant-
to says. However, the infrastruc-
ture in the area can be built to
accommodate the launch of op-
erations rather quickly also, if
need be.

“With regards to smaller
facilities that can be built rapid-
ly, it is possible to reach produc-
tion readiness during 2009.”

Making it easier

According to Lantto, the indus-
trial park differs from competi-
tion in the sense that the inves-
tors get all the services which re-
late to e.g. land purchase, infra-
structure, design, construction
and permits from one partner.

“The investor does not
need to have one’s own con-
struction organisation and can
therefore concentrate in its true
business operations.”

The project has attracted
a lot of attention since Lemcon
announced the venture in the
spring 2008. Especially the au-
tomotive industry subcontrac-
tors have been interested about
the new industrial park. Lantto
knows the reason for this:

“Volkswagen, Peuge-
ot-Citroén and Volvo have all
made decisions to built produc-
tion plants in Kaluga.”
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Lemminkéainen Talo Oy

www.lemminkainentalo.com
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ations

Finland’s most international building construction compa-
ny

100 years of experience

Lemminkadinen Talo operates regionally in Finland through
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countries on all five continents

Subsidiaries: Oka Oy, Oy Konte Ab, Rakennusliike A. Task-
inen Oy, Palmberg TKU Oy, Rakennus-Otava Oy, Byggnads
Ab Forsstrom Rakennus Oy, Savocon Oy, Rakennustoimisto
Palmberg Oy, Palmberg-Rakennus Oy, Palmberg-Urakoit-
sijat Oy, Oy Alfred A. Palmberg Ab, Lemcon Ltd

For more information, please contact:

Jorma Kuoppala, Director of Property Development,

mobile +358 400 517 585, jorma.kuoppala@lemminkainen.fi
Tuomas Sundell, Property Development Manager,

mobile +358 50 378 5212, tuomas.sundell@palmberg.fi
Teemu Lantto, Project Development Director,

mobile +358 40 772 7271 teemu.lantto@lemcon.fi



LogiCity emerging

Turku is creating a world-class
logistical hub

Ari Niemeld is the Manag-
ing Director of Pilot Turku
which is charged with the task
of developing the area. He re-
ports that the first construction
project in the area is now under-
way, with Suomen Kaukokiito
starting work on its plot.

“We will develop the area
one step at a time, with a time-
frame of 5-10 years.”

Going over the list of lo-
gistical assets LogiCity will fea-
ture, Niemeld points out that the
completion of the final lap of
the Turku-Helsinki motorway is
quite significant. The motorway
is, after all, part of E18 “pow-
er artery” which runs to St. Pe-
tersburg.

“In logistics, every time
when the time factor is reduced,
it has a positive impact on the
business,” he says.

The city where the wheels
of business turn faster

East
meets west

The entire LogiCity concept is
based on logistical efficiency.
The idea is to create an environ-
ment where all modes of trans-
port and a supply of versatile lo-
gistics services meet to create
an integral cluster. For business-
es that utilise logistics, LogiCity
offers an operating environment
that generates genuine added
value, Niemela believes.

“We view LogiCity as a
place where east and west come
together.” In the spring 2008,
Niemela visited St. Petersburg
in a quest to promote the new lo-
gistics hub. He says that the Rus-
sian counterparts clearly under-
stood the concept and the val-
ue therein:

“The interest level was
high and there were genuine dis-
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Turku is strengthening its role as significant North

European logistics hub. Rising in the immediate vicinity

of Turku Airport, LogiCity is now in the making. The area

in question features superb location, being bordered

by the airport, the railway connection to Russia (and

onwards to China), the motorway into Central Finland

and the E18 ring road. Furthermore, the ports of Turku

and Naantali can be reached by road from LogiCity in

about 15 minutes.

cussions on establishing opera-
tions in the area,” he says.

According to Niemeli,
LogiCity is designed for all
companies seeking greater
process efficiency through lo-
gistics. This includes compa-
nies typically operating in, for
instance, transport and value-
added logistics, the distribution
centre business, warehousing
and wholesale operations, and
logistics functions for high-tech
industries.

Targeting
one million sqm

LogiCity building permits cur-
rently cover around 400,000
square metres of floor space.
Once the land use plan for the
northern side of the airport has
been completed, about one mil-
lion square metres of floor space
will be open for construction.
Looking at the future of
the project, Niemeld assesses
that LogiCity has three individ-
ual elements that together set it
apart from the competition. The
first one of these is the rail con-
nection to the east: goods that
arrive to Port of Turku, for in-
stance, can be hurried away on
the Trans-Siberian Rail — or,
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eventually, the Trans-Manchu-
rian Rail.

The second trump card is
international air cargo with op-
erations involving North Amer-
ica, India, Asia and North Eu-
rope.

“If one looks at flights to
and from these destinations, the
clear hub of operations is Turku
due to shortest flight routes.” He
points out that air cargo should
be viewed, not as a separate en-
tity, but as a part of bigger pic-
ture.

“There is value added op-
portunity in distribution to Scan-
dinavia as well as to Russia, for
instance.”

Securing
labour

Third piece of the puzzle is the
availability of skilful labour.
While the LogiCity is supposed
to feature as much as 5,000 jobs,
it is crucial that companies have
access to quality work force.

“For this reason, we have
created a labour force concept
that is based on a partner net-
work,” he says, adding that the
idea is to provide labour re-
sources flexibly, based on de-
mand.
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Playing It Smart

STC concept delivers flexibility

for SMEs

As one of the pioneers of
office premises construction,
SRV has introduced new
ground-breaking concepts
into the market for years.
One recent innovation in a
long line of killer concepts
is STC or the Smart Tech
Center.

he key idea of the STC con-
cept is to provide an added
degree of flexibility to the end-
users: the same facilities can be
used for storage, office func-

tions or light manufacture/as-
sembly — or just about any com-
bination of the three.

The STC concept targets
primarily small and medium en-
terprises, explains Project De-
velopment Director Jouko Poy-
honen from SRV.

“SMEs get the most out of
the concept, for they have the
greatest need for space that links
various functions together with-
in the same building.”

The STC premises are nor-
mally not that big in size, but in-
stead they opt to use wisely the
square metres that they do have.
Hence the name Smart Tech —
the concept is a great fit for
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companies that look for versatil-
ity in their facilities and demand
effectiveness at all times.

“The STC premises are
both presentable and inexpen-
sive,” Poyhonen says. Under
the concept, various SMEs can
get together and share premis-
es, and one unit can feature both
small businesses and medium-
size companies.

Mind the costs

Harri Koskinen from architec-
ture agency Larkas & Laine is
the main designer of the STC
projects. Koskinen remarks that
the architecture of the buildings

themselves is quite cost-effec-
tive in many regards:

“For instance, lobby and
traffic space can be cut down
to minimum as the user compa-
nies have their own direct access
from ground level.”

Furthermore, the buildings
are normally realised as two-
floor entities — and if need be,
the extra floor can removed to
allow for higher storage space,
for instance. If a company needs
loading spots more than actu-
al parking space, this is easily
achieved also. Another key ele-
ment has to do with the small-
er size:

“For a big building, the



regulations demand that you
install an automatic fire extin-
guishing system and include a
structural firewall. With a STC
building, these are not neces-
sary,” Koskinen says, adding
that especially logistics-orient-
ed companies are happy if they
don’t have to raise restricting
firewalls in their premises.

Also, the concept encour-
ages setting up conceivably just
one building or two, while leav-
ing room for more. This way it is
easier to acquire a suitable loca-
tion from the city zoning plan al-
so — while somebody might ob-
ject to the construction of a gi-
ant corporate building, smaller
buildings are more readily ap-
proved.

Optimised
versatility

The evolution of the STC con-
cept started in the summer of
2001, as SRV began to develop
the concept together with the ar-
chitects. Harri Laine, co-found-
er of Larkas & Laine, remem-
bers that the key word through-
out the planning process — and
beyond — has been “smart”.

“We wanted to optimise
versatility and flexibility. For ad-
ministration people, there would
be office space; for distribution,
there would be logistics space:
and for production, there would
be small-scale manufacture and
assembly space,” Laine lists.

Jouko PoOyhonen looks
back at the origins of the con-
cept and points out that at the
time, the office premises market
had taken a hit as the IT bubble
had burst. Therefore the mas-
ter plan was to build small and
smart — to stay nimble on your
feet at all times.

The first project under the
new concept was STC Espoo,
which is located in Nuijala, just
off the Turku road. The “busi-
ness village” consists of two-
floor units with a size of 4,300
square metres, respectively.

“Vaasan & Vaasan which
is the main tenant of STC Espoo
has been very satisfied with the
modern facilities,” P&yhonen
says.

STC Espoo was launched
in 2004. The following year,
STC Nummela (one unit, with

an option for a second one) was
raised.

Smart dozen

At the moment, there are about a
dozen STCs in the works, either
in planning stages or otherwise.
Some of the new projects will
expand the concept even more:
for example STC Vantaa in Mei-
ramintie street will feature four
separate units. Meiramintie is
also an example of a plot where
large-scale construction would
be difficult, says Harri Kos-
kinen.

“The small-scale of the
STC units — as well as the sen-
sible modular approach — makes
it possible to utilise the concept
even on a challenging site.”

“And once the decision is
made, the construction phase
is rather fast,” Koskinen adds.
There is no need to utilise heavy
lifting cranes, for instance.

Jouko P&yhonen believes
that the STC concept is just
warming up:

“We want to get many
more projects underway to prop-
erly root the ideology.”

And while conquering Fin-
land is the starting point, there’s
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no telling how far the winning
formula will spread. There are
already talks about raising STCs
in Russia — with Finnish export
companies as end-users.

“As of yet, the Russian
SME sector has not evolved into
alevel where it could effectively
utilise the concept,” Péyhonen
assesses, but notes that this may
well change in the future:

“For us, Russia represents
infinite market potential.”

Shout it
out loud

Still, plenty of work remains
also domestically in getting the
word out about the new innova-
tion. Harri Laine remarks that
the over-all concept is so revo-
lutionary that the customers may
not know that it even exists.
“Firms go around asking,
if somebody can build them a
production facility, a storage
unit and an office — and they
don’t have a clue that you can
actually put all these functions
under one roof,” Laine says.
Poyhonen adds that SMEs
all over are struggling with the
same types of problems — there
isn’t enough space; the premis-

es are an ill-fit for the activity;
there’s no flexibility to speak
of.

“These problems are pret-
ty much the same everywhere in
the SME sector. But until now,
nobody really took the time to
solve them.”

Eye on energy

Looking into the future of STC,
one area of possible develop-
ment is the environmental ap-
proach. For instance, solar pan-
els could be introduced into se-
lected buildings.

“For big buildings, a so-
lar panel system would not be
of much use, but for a smaller
unit it would work better,” Har-
ri Laine says.

According to Pdyhonen,
the environmentally-conscious
construction requirements are
directing companies towards
the use of greener solutions
through-out the process.

“Thermal energy is one
option, especially in Russia.”

Also the use of wood can
be boosted in the STCs, even
if, at the moment, the usage is
mostly conducted on aesthetic
grounds.
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No roadmap for the crisis

Real estate investors adopting
a wait-and-see attitude in Finland

The raging financial crisis
is affecting also the Finnish
real estate market. The first
signs of the coming storm
were visible in the property
investment markets where
values started to decrease
as yields increased.

In the autumn, the spreading
crisis has thrown some shad-
ows over the demand for busi-
ness premises in the lease mar-
ket. Insecurity is fed by two sep-
arate issues: demand is being
softened by decreasing growth
expectations and increasing un-
employment and — at the same
time — the market is being flood-
ed with new office space.

The situation is a challeng-
ing one in several regards, but
many investors still have both
the will and the ability to invest
in real estate, remarks Hanna
Kaleva, Managing Director of
KTI Finland.

“For the time being, how-
ever, the uncertainty in the mar-
ket makes many investors adopt
a wait-and-see attitude,” she
says.

The field is open for spec-
ulation concerning the status
and position of Finland in the
global game. An optimist may
point out that there is still plen-
ty of capital out there searching
for a good home, and the Finn-
ish markets still hold a relatively
strong competitive position.

Steady as she goes

According to Jones Lang La-
Salle, only three markets (Neth-
erlands, Sweden and Russia) re-
corded an increase in volumes in
Q3 2008 in comparison to re-
spective time period in 2007. At

the same time, volumes in Ire-
land, Norway, Germany and the
UK were all significantly down
(=75% or even more). Finland
joins Poland, Spain, Czech Re-
public and Italy in the group
where the investment volumes
change was 50% or less.

Jones Lang LaSalle also
observed that the Netherlands
and Finland were among the
few markets that showed growth
over the quarter with volumes
increasing 40% to € 2.0 billion
and 56% to € 585 million, re-
spectively.

“Finland remains a rela-
tively stable business environ-
ment in comparison to some
other European countries,” Ka-
leva says. Still, she doesn’t be-
lieve that Finland is a “safe ha-
ven” for international investors
—not yet, anyway.

Date with
a tightrope

Taking a more pessimistic view
on the situation, it is also possi-
ble that the global investors are
turning their attention elsewhere
— specifically, looking at mar-
kets where bargains can be made
due to lower pricing levels.

“Right now it’s a balancing
act,” Kaleva admits. At present,
she is also waiting for the Finn-
ish pension funds to step up to
the plate and assume a more ac-
tive role in the game. As for the
predictability of the current cri-
sis, she says that it is very dif-
ficult to predict the days ahead
due to the unprecedented scope
and nature of the crisis. In addi-
tion, Finland is now fully inte-
grated into the international re-
al estate market — for the first
time ever — which will proba-
bly make the crystal ball even
foggier — there are simply too
many factors at play.
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“We are facing a com-
pletely new situation here,” she
says, while adding that the re-
al estate market always features
some share of turbulence.

“That’s a permanent trait
in this business.”

Diversity delivers

By the end of October, the to-
tal transaction volume of the re-
al estate market was € 3.6 bil-
lion. During the past two years,

the threshold of € 5 billion was
crossed rather easily, but now
the market is treading water:

“My expectation is that
we’ll go over four billion, if on-
ly slightly.”

But while the seas are
stormy and the winds treacher-
ous, Kaleva feels that one key
strength of the Finnish real es-
tate market lies in its new-found
diversity:

“There are dozens of play-
ers now, and various degrees of



demand even in challenging sit-
uations.”

Janne Larma, Managing
Director of Advium Corporate
Finance, remarks that this year
the total volume of large real es-
tate transactions have stayed on
the level with the previous year
— if one looks at euros alone.

“If one looks at the number
of transactions, there were sig-
nificantly less trades.”

Lock up the vault

Advium shares the general opin-
ion that securing financing for
real estate transactions is now
considerably more difficult.

“Many banks which were
quite active on the market earli-
er on have now limited their re-
al estate financing in Finland,”
Larma says, adding that these
banks are mostly German or
British by origin.

One of the recent trends
in the market has been that for-
eign investors are now sitting

on the selling side of the table
— whereas previously, that seat
has been reserved for the Finns.
Case in point: in 2006 and 2007
about two thirds of the real es-
tate transactions were conduct-
ed with international investors
as buyers.

This year, only half of the
deals features foreign purchas-
ing power —and about half of all
transactions involves foreign in-
vestors selling assets. The big-
gest deals materialised early in
the year with Northern Europe-
an Properties selling an € 800
million hotel portfolio to Cap-
man and Boultbee unloading
Kamppi shopping centre to a
fund administrated by Protego
Real Estate.

Bye Bye, Baby?

Are international investors head-
ing for the exit sign then? Han-
na Kaleva doesn’t think that we
will witness a full-scale exodus
of foreign capital:
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“Investment cycles fluc-
tuate, and strategies vary from
investor to investor,” Kale-
va says, while believing that
the international operators are
here to stay, if one looks at the
long-term.

According to KTI mar-
ket analysis, there is no going
back to the extremely low risk
margins of the recent years. The
risk inherent in the investment
will be calculated more dutiful-
ly in the pricing process. There-
fore, it is likely that the crisis
will hit especially high-risk tar-
gets, with low-risk targets duck-
ing the bullet, for the most part.
Hanna Kaleva narrows down
the usual suspects:

“Normally, a good lo-
cation and stable, long-term
leases signify low risk. There-
fore, properties which are not
very modern, are located a lit-
tle out of the way and feature
some question marks with re-
gards to tenants, would consti-
tute high risk.”

New office
vs. old office

The occupancy rate for Helsin-
ki downtown offices remains on
a high level, even if some are-
as have plenty of vacant premis-
es. Is it only new, top-of-the-line
premises that will find tenants in
the present situation, with old-
er offices sitting idly by collect-
ing dust?

Kaleva acknowledges that
this is an interesting question,
and one could argue that it is
mostly modern premises that
attract companies now. Howev-
er, the flipside is that many busi-
nesses are playing their cards
very carefully now, and look-
ing at the rent more than any-
thing else.

“Non-prime premises may
find tenants by dropping the
rents,” she counters.

“We’ve seen some old-
er premises attracting tenants
while vacancy rates for newer
stock have increased.”
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Real Estate Goes Green

Climate Change offers
unprecedented opportunities for
real estate sector

Climate Change is ushering
in a new, carbon-conscious
world. This was reflected
also at KIINKO Annual
Convention 2008 in
November, with number

of international experts
expressing their views on
the subject. It was widely
assessed that real estate and
construction industry are

in the forefront in the fight
against Climate Change.

As the real estate profes-
sionals gathered at Hotel

Aulanko, Himeenlinna, Fin-
land, they learned a great deal
about what the future of green
construction might be. Seppo
Junnila, Business Director for
Sitra, the Finnish Innovation
Fund, pointed out that the cli-
mate challenge is so vast that
the corporate sector is needed
to cope with it.

Going through the strate-
gic assets of the real estate sec-
tor, Junnila noted that 45% of
climate opportunities are to be
found in the sector.

“The challenge is to create
a new market — the low-carbon
market,” he said.

Role of buildings
unclear

However, the role of real estate
has yet to properly sink in. Ac-
cording to Junnila, only about
10-15 per cent of executives
understand the significance of
real estate — i.e. how buildings
and their users impact environ-
ment.

While buildings general-
ly cause 30-40 % of CO, emis-
sions, in Finland that figure is
even higher (45%). The upside
is that buildings — both new and
existing ones — therefore offer
the best cost-benefit ratio for
reducing carbon. Issues such as
insulation, lighting and heating
can make a big difference, Jun-
nila said, adding that the indus-

try now stands on the threshold
of unique opportunity.

“And even more impor-
tantly, no other industry can
provide a believable roadmap
to achieve a sustainable socie-
ty,” Junnila declared, urging the
sector to take a leading role in
the fight.

Corporations joining
carbon crusade

Andrea Smith from the UK-
based Carbon Disclosure Project
(CDP) talked about the work
CDP is doing to get big corpo-
rations to own up to their carbon
footprint and to do something
about it. Smith remarked than in
the UK professionals in the field
look to Finland as a model of
cost-effective, green construc-
tion — but Finland could market
its expertise more.

Smith reported that com-
panies are joining CDP to se-
cure competitive advantage; the
corporations want to “come pre-
pared,” she said.

Smith also acknowledged

that in real estate carbon bench-
marking is difficult since every
building project is unique.

“However, real estate
leaves such a legacy, that the
end product — the building it-
self — should be beautiful, prac-
tical as well as enduring.”

Mainstreaming
the marginal

Gregory Franta, Senior Vice
President of Rocky Mountain
Institute, heads the Built Envi-
ronment Team of the organisa-
tion. He is one of the global top
experts in designing sustaina-
ble, high-performance build-
ings and communities. Since
the 1970’s, Franta has pioneered
environmentally sustainable ar-
chitecture resulting in success-
ful “green” buildings around the
world. Franta was also instru-
mental in the development of
the U.S. Green Building Coun-
cil’s LEED certification pro-
gramme.

According to Franta, a
small ecological footprint is a
sign of a healthy community —
and there many ways to change
for the better. There are number
of existing community and cor-
porate projects in the US, for in-
stance, that give us a glimpse of
the future. One day for instance,
we might have “regenerative
buildings” that make their own
energy — or entire cities, for that
matter.

Talking about high-per-
formance green buildings, Fran-
ta pointed out that they are not
just good for the environment -
cost-savings are cost-savings,
and “going green” makes per-
fect business sense, also.

For more information
on the Annual Convention:
www.propertyinvest.fi



Local passion,
global team.

DTZ’s roots in Finland go back
over 15 years. During this time,
DTZ has developed into a group
of strong professionals.
“Our company is united by
an analytical way of thinking.
When  co-operating  with
clients, our aim is to get the
optimal result, which de-
mands careful planning and
proactive teamwork. The
key driver of our business
is our deep knowledge of
the Finnish property market.
This enables us to get things
done for the benefit of our
clients,” states CEO Ilkka
Kujanpia.
As the market situation contin-
ues to tighten, demand for DTZ’s
analytical approach and thorough
research has increased. Investors
need more in-depth information
and better service to support them
in their decision making.
“In addition to market ana-
lyses, DTZ produces research
reports of different market seg-
ments. The latest report will

A Real Estate Expert
at Your Service

Systematic Sales Process
Providing a thorough analysis of core information on

the saleability of real estate. Implementing a complete process
to ensure the optimal transaction for buyer and seller.

Real Estate Valuations
A tradition of experience and excellence in conducting market
analyses and valuations of single properties and portfolios.

DTZ Finland Oy
[tdmerenkatu 1
00180 Helsinki

Tel +358 10 836 8400 Efficient Property Process

Specialist skills that can reveal even the most hidden requirements of
a company’s premises. A streamlined approach to business that saves

www.dtz.com/fi our clients time and money.

61

DTZ - Strong partner
for investors

The Finnish real estate market interests both domestic
and international investors. DTZ has developed its
range of services to better correspond to

the needs of the players in the real estate market.

cover the retail segment in the
Nordic markets,” says DTZ
Partner Katja Makkonen.

In addition to valuations for
various purposes, investors order
reports regularly in order to track
their properties net-worth. “Pro-
perty valuations have increased
dramatically in recent years. We
research the market constant-
ly to serve our clients in the best
possible way,” continues Katja
Makkonen.

DTZ is a strong player in the
real estate market locally and
globally. Excellent contacts and
networks help in keeping up with
the changes in the market. The
future looks bright for DTZ as
the company continues to grow.
The Helsinki office has recently
employed new staff and moved to
new bigger premises.

“Thanks to DTZ’s global net-
work of over 12 500 people in 45
countries, we are a strong partner
for our clients around the world,”
says Ilkka Kujanpas. H

"
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ADVIUM CORPORATE FINANCE,

eQ BANK LTD

Mannerheiminaukio | A
FI-00100 Helsinki

. CORPORATE FINANCE
Finland
Phone +3589 6817 8871
Fax +358 9 6817 8950

www.advium.fi

Contact Persons

Mr Janne Larma, Managing Director
janne.larma@advium.fi

Mr Juho Puhakainen
juho.puhakainen@advium.fi

Specialty Areas

Advium Corporate Finance, eQ Bank Ltd. is the leading advisor in
major real estate transactions and one of the leading M&A advisors in
Finland. Since its foundation in 2000, Advium has completed over 80
transactions worth over 7,5 billion euro.

ADVIUM

See pages || and 58

ARKKITEHTITOIMISTO LARKAS & LAINE

Kiviaidankatu 2 i

Finland ARKKITEHTITOIMISTO
Phone  +358 9 4242 560
Fax +358 9 4242 5656

ark tsto@larkaslaine.com
www.larkaslaine.com

Specialty Areas

Architecture: Office and commercial, Residential, Restauration
Project Development

Urban Planning

Interior Design

3D Visualisation

Facility Management

See page 56

CITY OF ESPOO

Contact Persons

Jussi Eerolainen, Chief Real Estate Officer
jussi.eerolainen@espoo.fi

Lauri Niemi, Project Manager; Tapiola
lauri.niemi@espoofi

Pekka Vikkula, Project Manager; Suurpelto
pekka.vikkula@espoofi

Torsti Hokkanen, Project Manager, Espoo Centre
torsti.hokkanen@espoofi

Matti Kokkinen, Project Manager, Westmetro
matti.kokkinen@espoofi

PO. Box 42

FI-02070 City of Espoo ES POO
Finland ESBO
Phone +389 9 81621

Www.espoo.fi

See page 24

CITY OF JARVENPAA,
BUSINESS DEVELOPMENT

PO.Box 41

FI-04401 Jarvenpaa

Finland

Phone  +358 9 2719 2221
Fax +358 9 2719 2577
www.jarvenpaa.fi

Contact Person

Mrs. Pirjo Latva-aho

Director, Business Development
pirjo.latva-aho@jarvenpaa.fi

Specialty Areas

A city of 37,500 inhabitants in the Helsinki Region,
38 kilometres to the North of downtown Helsinki.
Specialty area: High-technology metal industry.

See page 38

TAMPERE BUSINESS REGION

Biokatu 12

FI-33520 Tampere

Finland

Phone  +358 40 557 5355

www.tamperebusinessregion.com

Contact Persons

Matti Eskola

Executive Partner, Tampere Business Region
matti.eskola@tbregion.com

Kari Kankaala

Director, Business and Economic Development
karikankaala@tampere fi

Specialty Areas

Starting business in Finland?

Tampere region offers lucrative business opportunities in the heart of
Finland.

Tampere Business Region provides all the relevant information about the
region’s business environment and also assists on setting up a business.
Entering the Finnish markets has never been easier! Interested?

Ask for more!

Tampere Business Region

See page 40

CITY OF TURKU
MUNICIPAL PROPERTY CORPORATION

PO. Box 355 |_‘t u r k u

(Puutarhakatu 1)

FI-20101 Turku

Finland

Phone  +358 2 330 000

Fax +358 2262 7229
kiinteistoliikelaitos@turku.fi

Contact Person
Jouko Turto
Managing Director
jouko.turto@turku.fi

See page 42 and 55
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DTZ FINLAND OY

[tdmerenkatu [, FI-00180 Helsinki, Finland
Phone + 358 10 836 8400

Fax + 358 10 836 8488
dtzfinland@dtz.com

www.dtz.com/fi

Contact Persons

llkka Kujanpdd, Managing Director, Partner
ilkka.kujanpaa@dtz.com

Arno Jaulas, Partner

arno jaulas@dtz.com

Katja Makkonen, Partner;Valuation
katja.makkonen@dtz.com

Juha Méki-Lohiluoma, Partner, Valuation
juha.maki-lohiluoma@dtz.com

Specialty Areas
Transactions

Letting

Corporate Services
Investment
Valuation

See page 61
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FINAVIA

PO. Box 50

(Lentdjantie 3)

FI-O1531 Vantaa

Finland

Phone +3589 82771

Fax +358 9 82 772 090
info@finavia.fi

www.finavia.fi

e FINAVIA

Contact Person

Irmeli Paavola

Director of Communications
irmeli.paavola@finavia.fi

Specialty Areas

Maintains Finland’s network of airports and the air navigation system.
Provides and develops safe, competitive airport and air navigation services
as well as their supporting commercial operations, to an internationally

high standard. Our customers are suppliers to the air travel industry and air
passengers. At the end of 2007 Finavia's airport network consisted of 25
airports and the organization employed about | 800 people.

FINNMAP CONSULTING OY

PO. Box 88,(Ratamestarinkatu 7a)
FI-00521 Helsinki, Finland

Phone  +358 207 393 300

Fax +358 207 393 396
info@finnmapcons.fi
www.finnmapcons.fi, www.fmcgroup fi

Contact Person
Tage Eriksson, Managing Director  tage.eriksson@finnmapcons.fi

Subsidiaries & Representatives

SIA Finnmap Latvija/Latvia, OOO FM Stroiprojekt/Russia, Ol Estkonsult /
Estonia, Finnmap Polska Sp.z.o.0./Poland, UAB FMC Probalt/Lithuania,
Finnmap Consulting Engineers (India) Pvt.Ltd./India

Specialty Areas

Services include structural design and engineering for power plants (e.g.
nuclear power plants), boiler plants, power transmission lines, waste
handling plants, industrial plants, bridges, water structures, house building
and renovation projects. FMC Group include services additionally in
environmental, mechanical/HEVAC, electrical and industrial design &
planning.

Finnmap Consulting

See page 50

GREATER HELSINKI PROMOTION LTD OY

P

Mechelininkatu la
FI-00180 Helsinki

Finland
Phone -+ 358 9 562 6677 HELSINKI
Fax + 358 9 562 6688 business hub

www.helsinkibusinesshub!fi

Contact Person
Arto Kdyhko
Director, Customer Delivery and Operations

Specialty Areas

Greater Helsinki Promotion Ltd is a publicly funded company
supporting international professionals and companies by promoting
all that the Helsinki Business Hub has to offer.

See pages 18, 20, 26 and 44

HYY GROUP, REAL ESTATE, KAIVOPIHA LTD

Kaivokatu 10 C, 3. krs
FI-00100 Helsinki

Finland
Phone +3589 1311 4250
Fax  +3589 60 1020 Real Estat

vuokraus@hyyfi
www.kaivopiha.fi

Contact Persons

Maarit Saloniemi, Marketing Manager
maarit.saloniemi@hyy:fi

Yrj6 Herva, Director
yrjo.herva@hyyfi

Specialty Areas

HYY Real Estate, Kaivopiha Ltd, serves commercial and office premises
customers as well as offers residences and activity and association
premises to students and the Student Union. Premises are located

in the centre of Helsinki around the Ylioppilasaukio and Kaivopiha
squares.

e

See page 22

INVEST IN FINLAND

Kaivokatu 8, 6th floor
FI-00100 Helsinki

Finland
Phone +358 10 773 0300 INVEST IN FINLAND
Fax +358 10 773 0301

www.investinfinland.fi

Contact Person
Pentti Pitkdnen, Investment Director
pentti.pitkanen@investinfinland.fi

Specialty Areas

Professional Consulting Services for international companies

— Assistance in expanding a business into Finland

— Assistance in finding the best partners

— Guidance and advice in finding the location

Meet us

Invest in Finland will attend the Mipim and the ExpoReal 2009 fairs, and
would be pleased to meet you there. Please contact us to arrange

a meeting.
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LEMMINKAINEN TALO OY

Esterinportti 2, FI-00240 Helsinki, Finland
Phone  +358 2071 5000
Fax +358 2071 53888

www.lemminkainentalo.com O LEM MINKAIN EN

www.lemminkainen.com TALO

Contact Person

Jorma Kuoppala

Director of Property Development
jorma.kuoppala@lemminkainen.fi

Subsidiaries & Representatives

Lemminkéinen Talo operates regionally in Finland through 12 local
companies. In addition to Finland, the company operates through its local
companies in Russia, Estonia, Ukraine, Poland and Sweden. Experience as a
project construction specialist in over 70 countries on all five continents.

Specialty Areas

Real estate development

Contracting services

Project management services and contracting
Telecom network construction

See page 52

NCC PROPERTY DEVELOPMENT OY

PO.Box I3
(Mannerheimintie 105) A
FI-00281 Helsinki

Finland , ‘
Phone +358 10 507 51
Fax +358 10 507 5318

pd@ncc.fi
www.nccfi

Contact Person
Reijo Padrni

Senior Vice Precident
reijo.paarni@ncc.fi

Subsidiaries & Representatives
Sweden, Norway, Denmark, Baltic countries

Specialty Areas

NCC Property Development develops and sells commercial
properties in defined growth markets in the Nordic countries and
the Baltic region.We create future environments for working, living
and communication.

See page 46 and back cover

SKANSKA COMMERCIAL
DEVELOPMENT FINLAND OY

SKANSKA

e

~
[
Q0
IS)
Qo
[
O

wv

PO.Box | 14
(Paciuksenkatu 25)
00101 Helsinki
Finland
www.skanska.fi

Contact Person

Jukka Pitkdnen

Managing Director
jukka.pitkanen@skanskafi
Phone +35820 719 2312

Specialty Areas
Commercial development

SRV GROUP PLC

PO. Box 500

FI-02201 Espoo, Finland
Phone + 35820 145 5200
Fax + 358 20 145 5279
info@srv.fi

www.srv/fi

Contact Person

Jouko Péyhonen

Director, Project Development
jouko.poyhonen@srv.fi

Subsidiaries & Representatives
Russia, Estonia, Latvia, Lithuania

Specialty Areas

The SRV Group is a leading Finnish project management contractor;
also offering comprehensive property and construction services on

a partnership basis. The company is engaged in the development and
construction of commercial and office premises, housing, industrial,
logistics and civil engineering sites as well as entire business parks and
housing estates in Finland, Russia and the Baltic states.

See pages 32 and 56

SUURPELLON MARKKINOINTI OY

Tapiontori 3 A

F102100 Espoo SUURPELTO
esSp00

Contact Person

Tero Vanhanen

Managing Director
tero.vanhanen@suurpelto.fi

Specialty Areas

Suurpelto Marketing Ltd provides marketing services to several
landowners and companies who are participating in developing the
new cityarea of Suurpelto. The aim of Suurpelto Marketing is to create a
unique parkcity for smart cosmopolitan people to live and work.

See pages 34 and 36

YIT CORPORATION PLC

PO.Box 36

(Panuntie I 1)

FI-00621 Helsinki

Finland

Phone +35820433 |11
www.yitgroup.com/properties

YIiI'r

Together we can do it.

Contact Person

Seppo Martikainen

Vice Presicent, Transactions
seppo.martikainen@yit.fi

Specialty Areas

YIT is a successful European construction, building systems and industry
service company. We build, develop and maintain quality living
environments in Nordic and Baltic Countries, Russia and Central
Europe, operating locally in 14 countries. In the field of property
business we develop, lease, refurbish and maintain.

We work for property investors as a supporting partner generating
profitable investment solutions.

See page |
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A RIGHT BUSINESS
IN A RIGHT PLACE!

AVIATA OFFICES, HELSINKI REGION

Building Right 42,000 sq.m
Construction start 2009

NCC is one of the leading construction and property development companies in the
Nordic region, with sales of 6 billion euros (2007) and 22,000 employees. We develop
and sell attractive future environments for working, living and communication.

The target groups of NCC Property Development are users seeking inspirational envi-
ronments and investors seeking properties that offer stability and a secure return over
time. Our properties are hallmarked by inspirational working environments that help
companies and individuals attain outstanding results! Contact us when you need a partner
of whom you can expect a bit more.

NCC Property Development Oy, P.O.Box 13, FI-00281 Helsinki, FINLAND
Call +358 50 67 384, www.ncc.fi

PROPERTY DEVELOPMENT
IN FINLAND AND
THE BALTIC STATES

Contracting | Marketing and letting
of business premises | Planning and
organizing facility services | Marketing
and sales of investment properties

Ncc”™

EXPECT A BIT MORE




