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Putting the FUN in ’functional’

What makes a star city? While not everybody would agree on 
the true characteristics of a great city, there are still some fea-
tures that are deemed attractive to both companies and people. 
Helsinki, for instance, is no longer “the best kept secret in Eu-
rope” – and neither has it been for quite some time. “The pocket-
sized metropolis” has used savvy, not size, to capture the hearts 
and minds of a global audience. The banner year 2012 cement-
ed Helsinki’s reputation as a World Design Capital and the mo-
mentum is only increasing. 

In this issue, the head of Guggenheim museum Richard 
Armstrong explains why he is adamant about launching a new 
world-class museum in Helsinki – and nowhere else. He marvels 
that even as he has been to Finland almost a dozen times by now, 
he runs into something new and exciting whenever he visits here.

Still, Guggenheim is not the only ‘G-force’ making head-
lines in Finland. Google recently announced that it is doubling 
the size of its original investment in Hamina in Southeast Fin-
land. With a price tag of EUR 450 million, the expansion of the 
Google data centre is the single biggest foreign investment in 
Finland – ever.

More praise for Finland and Helsinki came from  Australian 
Professor Peter Newman who is a pioneer in sustainable urban 
planning, and the transport specialist on the IPCC. Newman vis-
ited Helsinki after 20 years and was impressed how public trans-
portation has developed, with low CO2 emissions and great ac-
cessibility topping the cake. 

Furthermore, Newman noted that Finland is committed to 
changing with the times. He used the Garden City of Tapiola – 
located in Espoo – as an example of a concept that is in need of 
an upgrade. According to Newman, the coming metro line will 
take Tapiola back to its roots as there will no longer be a need 
to own a car.

The west-bound metro connection – currently the biggest 
infrastructure project in the land – has great significance in revi-
talising existing communities, but that is only a part of the true 
meaning of the metro. The new metro stations will launch a new 
wave of development in the vicinity of the stations and  contribute 
to a more cohesive urban structure. 

That is not to say that “Fun & Functional” is something 
that can be only found in the Helsinki Metropolitan Area. All 
around Finland one discovers cities with a progressive mindset 
that are using urban planning as a strategic tool. Often anchored 
in unique Finnish nature, there certainly are new solutions out 
there that merit a closer look. 

Sami J. Anteroinen
Editor-at-Large
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Helsinki is one of the up-and-coming cultural cities on the inter-

national radar. Spurred on by World Design Capital 2012 honours, 

the pocket-sized metropolis is now considering whether to add a 

Guggenheim museum to its celebrated waterfront. Pages 12–13.

Shopping centre Ainoa opened its doors in October 2013, 

 energising the Tapiola commercial Centre. Ainoa promises to be-

come a real meeting place for the local community – and a key 

piece of the puzzle in giving Tapiola the beauty treatment she de-

serves. Pages 50–51.
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Turku Region aims to enhance its competitiveness, develop 

community structure and safeguard social cohesion through the 

new Growth Corridor – in the process, setting people, goods and 

 expertise really on the move. Pages 52–54.

Despite troubled economy, many experts feel that there is light at 

the end of the tunnel. Funding is becoming available, many funds 

have been able to raise new capital and the market sentiment 

is improving. What will 2014 hold for the real estate  investment 

market? Pages 66–67.
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Working on a Dream
Richard Armstrong wants to build  

a new Guggenheim museum in Helsinki  

– and he will only take ‘Go!’ for an answer

Helsinki, the Daughter of Baltic, has had her share of suitors in 
the past. This time around, there is a very persistent admirer at her 
doorstep. Guggenheim, the most brandilicious museum franchise 
on the planet, wants to build its next high-profile, pull-all-the-stops 
museum right here – despite being turned down once already.

A 
couple of years ago, bringing Guggen-
heim to Helsinki had the full support 
of the City’s top politicians, but the 

venture faced a rather sceptical public. The 
introduction of Guggenheim to Helsinki’s 
shorelines was viewed as a pet project of the 
Finnish elite and even the Minister of Cul-
ture voiced concerns about the American in-
vasion. This coincided with a zeitgeist that 
found Finns turning inwards, frowning up-
on foreign influence, in the wake of the Par-
liamentary elections.

But that was then and this is now. 
 Richard Armstrong, the Director of the Sol-
omon R. Guggenheim Museum and Foun-
dation, is ready for the second round, claim-
ing that he’s not frustrated about how things 
turned out the first time around:

“I fully understand that people have 
their reservations, I’m a sceptical person 
myself. When I make decisions, I want to 
see all the facts, too.”

Drive & Dialogue
Armstrong goes as far as to say that the wave 
of public opinion and the rise of activism 
that sank the first attempt is, in fact, one of 
the things Guggenheim finds so appealing 
about Finland. This is a nation where dia-
logue is encouraged and expected and peo-
ple do have their say. Still, Armstrong ad-
mits to being “concerned” that  Guggenheim 
may not get a fair shake:

“We must make sure that there is trans-
parency and dialogue. Whatever the decision 
may be, we must move together, in a coor-
dinated way.”

 The second offer – which was made 
in September – is “even more alluring” than 
the first one, Armstrong promises. Instead 
of the Kanavaterminaali plot in Katajanok-
ka, the new proposed location is close by at 
Makasiiniterminaali in Eteläranta. 

The foundation promises to launch an 
open, international architectural competition 
for the museum – and be responsible for 
gathering the funding to support it.

Money & Love
Guggenheim is now saying that attendance 
could be as much as 550,000 patrons each 
year and maintains that with a price tag of 
EUR 130 million, the museum would be a 
worthwhile investment for both Helsinki and 
Finland. According to Guggenheim’s calcu-
lations, the museum would bring the state 
and local municipalities around EUR 8 mil-
lion in tax gains every year, while the mu-
seum would take five million to run on the 
annual level. Helsinki would also need to 
fork up a franchise fee of one million eu-
ros each year. 

Guggenheim has gone to great lengths 
to sweeten the deal which makes you wonder 
– what is it about Helsinki that Guggenheim 
won’t take ‘no’ for an answer?  Armstrong 
replies by saying that the more he learns 
about the city, the more he keeps falling in 
love with it. 

“The city has a really special charac-
ter that is slowly revealing itself in all its as-
pects,” he says, adding that during the sum-
mer, his eyes were opened in a brand new 
way as he visited the Helsinki archipelago. 

Taking in the city from the sea was quite an 
experience.

“This city holds amazing possibility 
and a lot of the appeal has to do with the 
local nature that is unique and unspoiled,” 
he marvels. 

Long Romance
In this “green city”, Armstrong sees some-
thing for all ages, but believes that espe-
cially the younger audiences will come to 
treasure Helsinki more and more in the years 
to come. 

“I’ve become even more respectful of 
Helsinki – and more attracted to it – than I 
was a couple of years ago,” Armstrong ad-
mits, sounding very much like a man smit-
ten. 

That is not to say that there isn’t his-
tory between Helsinki and Armstrong. He 
recounts having visited the city already in 
1998:

”It was summer and I was there to do 
a job interview,” he recalls. Little did Arm-
strong know that he would be coming back 
again – and again and again. He has visited 
Helsinki perhaps nine or ten times by now 
and shows no signs of growing tired of the 
place. In fact, Armstrong says that he gets 
an enormous kick out of hopping into a tram 
and going around the downtown, observing 
the rich layers in architecture. 

“You get to take in two centuries of 
tremendous architecture and the panorama, 
the combination of architecture and social 
interaction is unusually beautiful.” 
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Brain Power
Armstrong says that he is in awe of the in-
tellectual and creative capital inherent in the 
pocket-sized metropolis and is especially 
glad that the “innovation university” Aalto 
is off to a great start. Named after the Finn-
ish architect-designer icon Alvar Aalto, the 
new-comer has caused quite a buzz interna-
tionally as well. 

“The Aalto University is a great mod-
el for all the world in the arena of higher 
education,” Armstrong describes the entity 
combining design, business end engineering 
prowess. He believes that Aalto has man-
aged to cut through so much red tape in or-
der to establish a real blueprint for creativity. 

“It is a fantastic experiment that is con-
stantly looking forward.”

Armstrong sees Guggenheim as a nat-
ural continuation of this branching-out pro-
cess. He says that it is no longer news to an-
yone that Helsinki is among the world lead-
ers when it comes to cutting-edge innova-
tion and thinking way out of the box, but 
there is still so much more Helsinki could 
accomplish:

“Helsinki has given the world such 
dominant visions in the fields of architec-
ture and design and the impact of all that has 
been huge. Now it is possible to take another 
step,” he argues, calling Helsinki extreme-
ly well-positioned to take full advantage of 
the emerging opportunities. 

Get Competitive
And while trying its very best to win the 
Helsinki decision-makers over, Guggenheim 
threw in a carrot that proved to be impossi-
ble to resist: a world-class architectural con-
test. That carrot was made especially tempt-
ing as starchitect Frank Gehry expressed an 
interest in participating in the contest – even 
though the maestro has shown an aversion 
for open contests as such.

The man who created perhaps the most 
brilliant Guggenheim building – the titani-
um-covered Guggenheim Museum in Bilbao 
– is obviously held in high regard by the or-
ganisation. Armstrong has a long-standing 
relationship with the 84-year-old architect 
and confirms that Gehry has a special place 
for Finland in his heart. 

“Part of that probably has to do with 
him growing up in Toronto, with a lot of 
Finnish immigrants in the neighbourhood,” 
Armstrong believes. Gehry himself has said 
that he saw Alvar Aalto give a lecture while 
still in high school and that was a life-alter-
ing experience for him. “The Finnish Con-
nection” has only strengthened along the 
years, as Gehry has become great friends 
with composer Esa-Pekka Salonen.

May the Best Man Win
But how does the prospect of having the 
legendary architect attend the Guggenheim 
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Helsinki architectural contest sit with Arm-
strong? Armstrong goes as far as to call 
Gehry “the heir apparent” to Aalto’s leg-
acy, making no secret that he would be a 
good man for the job. Nevertheless, Arm-
strong insists that the playing field is  level 
in the competition and the best work will 
come out on top.

“Frank Gehry is welcome to partici-
pate in the open architectural contest,” he 
only says. 

Having become the head of Guggen-
heim in 2008, Armstrong finds himself in an 
unusual situation with the elusive Finns. Af-
ter all, with Guggenheim’s empire expand-
ing and growing in popularity, more and 
more cities show up at Armstrong’s door-
step, asking to become a member of the in-
ternational Guggenheim network.

“During the last five years, there have 
been requests from two dozen cities,” Arm-
strong says, adding that most of these hope-
fuls are considerably bigger than Helsinki. 
Still, Armstrong has his sights set on one 
candidate and one candidate only.

“Right now, we are busy realising the 
Abu Dhabi museum and then it is time for 
one more. I want to build Guggenheim Hel-
sinki and that would be it. Any other expan-
sion I leave for my eventual successor.”  

Sami J. Anteroinen
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C
ultural flagships such as Rotterdam’s 
waterfront redevelopment or Vienna’s 
Museum Quarter are often visited by 

politicians from near and far and the quest 
is on for pretty much every major city to se-
cure a cultural attraction worthy of praise. 

But what is it that makes these cultur-
al havens tick? And is it possible to “manu-
facture” culture-based success stories as you 
would manufacture cars or mobile phones? 
According to researchers Jan van der Borg 
and Antonio Paolo Russo, it is good to keep 
in mind that cultural industries are typically 
labour-intensive; their organisation model is 
rather the network interaction of micro and 
small producers than the supply chain hier-
archy of Fordist industries. 

Culture Club
Culture drives cities, cities push culture

In metropolises around the world, there is a thirst for all things cultural. 
Culture is no longer a fringe player in the big boys’ game: it is a full-fledged 
economic sector which impacts urban environment on various levels, ranging 
from direct and indirect expenditure to employment generation.

The Urban Connection
Moreover, cultural production is highly con-
textual and idiosyncratic. For these reasons, 
city centres are privileged spaces for cul-
tural production, providing ideal workspace 
for artists and cultural managers. Eventually, 
the local economy comes to thrive off it, es-
tablishing a symbiotic relation with culture.

Erasmus University Rotterdam re-
searchers Van der Borg and Russo note that 
culture generates substantial “intangible” 
economic effects. It has a “soft function” 
of animation and enhancement of the qual-
ity of life, which is an increasingly impor-
tant element of a city’s competitiveness. It 
stimulates human creativity, and the capac-
ity to innovate. 

New symbolic meanings and values 
become inputs to innovative production con-
cepts and processes. A city can market itself 
as an ideal location for people and firms, 
and a preferred cultural destination for tour-
ists. And whether you’re talking about New 
York’s loft living or Berlin’s underground 
art scene it is clear that a truly unique, orig-
inal cultural mix can become a recognisable 
brand –and brands mean money.

Culture Boosts Business
Furthermore, culture may contribute to a 
more balanced and sustainable urban de-
velopment. Culture has been deployed suc-
cessfully in urban revitalisation projects in 
degraded urban areas throughout the de-
veloped world. It also serves as an equaliz-
er, providing a formidable opportunity for 
personal development and social interaction 
among weaker groups.

Van der Borg and Russo argue that in 
the multi-cultural city, culture can be a lever 
that stimulates pride, personal development, 
and self-fulfillment for minorities, and at the 

Photo: Ari K
arttunen / EM

M
A

Photo: Ari K
arttunen / EM

M
A



13Nordicum

same time it can be a common language, 
a bridge between different groups. For this 
reason cultural development and planning 
are regarded as valuable strategies to ac-
celerate processes of urban growth or re-
generation. 

Cities invest in cultural facilities and 
events, and in the preservation of their his-
torical heritage, to make their transition to a 
post-industrial economy based on advanced 
services, sustainable functional mixes, and a 
high quality of the urban environment.

Around the world, cultural clusters 
have become catalysts of a wholesome cre-
ative economy, involving a higher attrac-
tiveness for tourists, talent, and, ultimately, 
knowledge intensive enterprises in search 
of an innovative climate and high quality 
of life. Richard Florida said it first: infor-
mation age workers attach a high value to 
a stimulating cultural climate. Often times, 
the very competitiveness of a city hangs in 
the balance, as the creative class is always 
poised to vote with their feet.

Driven by Design
Helsinki is one of the up-and-coming cultur-
al cities on the international radar; spurred 
on by World Design Capital 2012 honours, 
the pocket-sized metropolis is now con-
sidering whether a Guggenheim museum 
would be a good addition to the celebrat-
ed waterfront. Of course, the city already 
has a thriving museum scene; amongst it, 
we find esteemed Amos Anderson Museum 
which is the largest privately funded muse-
um in town. 

Communications officer Timo Riita-
maa says that there is still room for growth 
on the private side – especially for muse-
ums that can realise interesting exhibitions 
and get the message out. Still, Riitamaa says 
that whether a museum is funded privately 
or publically is not really an issue from the 
patron’s perspective:

“Museums depend on each other kind 
of like restaurants; the more quality res-
taurants you have in town, the more peo-
ple there are going out to eat,” he offers a 
comparison.

Get to the Core
Timo Riitamaa maintains that the signifi-
cance of culture is great in people’s lives 
– and this has been the case for quite some 
time now. The reason: culture gives peo-
ple deeper, more lasting experiences. Riita-
maa says that there are signals that people 
are getting tired of the superficial fluff and 
look for deeper meanings in various areas 
– including culture. 

“One can look for intense experience 
in sports or arts or just about any thing which 
requires that you really concentrate and fo-
cus on it.” 

For Amos Anderson, the volume of ex-
periences appears to be growing, as there 
were 40 000 visitors in 2013, but quite pos-
sibly 50,000 patrons this year. 

“If we get to build a new art museum 
in connection to Lasipalatsi we could con-
ceivably hit 100,000 visitors mark,” he says. 
If the plans for new museum are realised, 
the new entity could open its doors in 2017.

At the end of November, the City 
of Helsinki Real Estate Board gave their 
 blessing for the project; next stop is City 
Council. The new museum is estimated to 
cost EUR 50 million and it would be fund-
ed by culture foundation Konstsamfun-
det. Proximity with Kiasma, Tennispalat-
si and art hall  Kunsthalle would help cre-
ate a  powerful culture cluster in downtown 
Helsinki.

Art Attack! 
Pilvi Kalhama heads EMMA museum in the 
neighbouring city of Espoo. She agrees with 
the assessment that the significance of cul-
ture has grown in the recent years:

“Especially the significance and values 
of visual culture are now recognised better 
than was the case previously.”

She observes that art is fully integrat-
ed to our everyday lives, not some separate 
entity out there. When art lives up to its full 
potential, it impacts both society and indi-
vidual:

“Art includes the experience aspect, 
but at the same time, art is more than just 
the experience. Via art, it is possible to 
 address important, current issues which have 
 relevance on the personal level,” she says, 
adding that art is very much about bringing 
people together, enriching their lives. 

The attendance for EMMA is about 
100,000 visitors a year, with international 
patrons constituting about 8 percent of the 
total. Kalhama says that the plan is to in-
crease both the number of international and 
domestic visitors in the future. 
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T
uija Tommila and Hanna Lankinen 
from Invest in Finland know full-well 
that Finland has been the “talk of the 

town” for a while now, and Helsinki, for 
one, keeps placing on top in various ‘best 
cities in the world’ competitions. Still, Tom-
mila and Lankinen insist that there’s at least 
one area which has been overlooked: trav-
el and tourism.

As it stands, the Finnish Travel and 
Tourism sector offers everything required 
for doing successful business: a dynamic 
business climate, a clean and unique envi-
ronment, and a society that is both safe and 
internationalised.

“Especially from the point of view of 
foreign investors, it is very important that 
the business environment is stable – and 
Finland, as one of the few remaining AAA-
ranked countries in the EU, is exactly what 
the investors are looking for,” says Hanna 
Lankinen who serves as Senior Director at 
Invest in Finland.

Going Up
The experts at Invest in Finland have cause 
for optimism, since the number of foreign 
visitors in Finland has increased signifi-
cantly during recent years. Tuija Tommila, 
Director for Investment Consulting, points 

out that according to forecasts by the World 
Travel Tourism Council (WTTC), the total 
demand for travel in Finland will grow by 
33.7 percent between 2006 and 2016.

“There is still a lot of untapped poten-
tial left in various areas,” she says, provid-
ing the numbers to back up the claim: right 
now, the travel sector comprises only 2.4 % 
of Finland’s GDP while the EU average is 6 
%. Furthermore, the Finnish sector has been 
growing more rapidly than her counterparts 
in other Nordic countries recently. 

Lankinen and Tommila quickly run 
down the list – what is it that could make 
Finland the ‘Next Big Thing’ in travel? It 
all starts and ends with the unique and un-
spoilt nature with four distinct seasons. For 
example, Lapland with its many wonders is 
already making waves in the global televi-
sion and movie industry: spectacular scen-
ery, wonderful light and cost-effective lo-
cations have attracted the likes of BBC and 
NBC to shoot in Santa Claus Land.

Investor Heaven? 
Finland also has the infrastructure in place 
which enables even big investments: easy 
transport connections to and from east, west 
and south are very important from the view-
point of travel & tourism. And, finally, there 

are excellent business opportunities in many 
business areas – so the investors can really 
have their pick.

“Whether we’re talking about ski re-
sorts, hiking, fishing or spa operations, there 
are intriguing possibilities out there, as the 
interest level and the volumes are growing 
in various areas,” Tommila says. Lanki-
nen adds that there are totally new services 
emerging as well.

“For example, health-related travel is 
becoming more popular as people are com-
ing to Finland to receive first class treat-
ment.” Even football icon David Beckham 
had his knee operation right here.

State Support
Lankinen and Tommila are especially 
pleased that the government is now becom-
ing more active in its efforts to promote the 
sector: in the service industries, there aren’t 
many other sectors that have such alluring 
prospects for the future. To fully explore the 
inherent opportunities, the state has placed 
intense strategic focus on Travel & Tourism.

“Seeing the government take action 
sends a strong signal to investors, also,” 
Lankinen says. Already, benefits such as 
governmental and regional investment in-
centives are available for foreign players. 

Destination: 
Finland?

Lately, Finland has been a very hot topic in international discussion. The best-know museum brand in the world, 
Guggenheim, is keen on launching operations here – despite being turned down once already. And then in October, 
Google announced that it will double the size of its data center in Hamina – which, by the way, is the biggest single 
foreign investment in Finland to date.

The Finnish Travel 

& Tourism sector is 

poised for a major 

breakthrough
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THE ANGLE
By Hannu Penttilä
The writer is Deputy Mayor of the City of Helsinki

Culture Boosts Helsinki to New Heights

A
ny city should have a soul of its own. 
This, however, does not happen over-
night; a city is a tour de force of gen-

erations and centuries. Travellers turn to a 
new city looking for its true substance, the 
story which belongs to that city alone. As the 
various identities of metropolises clash, cit-
ies hoping to add new production and pop-
ulation should have their own message out 
there. 

Urban culture does not blossom on an-
yone’s say-so. Urban culture grows from de-
mocracy and local creativity. Models plagia-
rised from somewhere – or force-fed from 
above – have a habit of producing failed 
phantom towns. 

Urban culture is, first and foremost, 
culture for the every-day: a quick stop at a 
café in the morning, the feeling of spring in 
the city, a moment of triumph on a sports 
field or a memorable glance during rush 
hour. Human-scale city planning gives us 
opportunities to participate in the making 

of this every-day culture. It also allows us 
the choice to assume the role of the outsid-
er, should we so desire. 

The significance of cities as enablers of 
urban culture is great. As cities are planned, 
we can use subtle means to enhance the spir-
it of the place and usher in also new expe-
riences. In this task, the high-quality plan-
ning and implementation of public space is 
crucial. Streets, squares and parks are key 
areas in enabling urban culture. 

Aiming for urban perfection will only 
serve to destroy the citizens’ own creative 
impulses; it makes sense to let life – in its 
various guises – leave its mark on the envi-
ronment. We rarely thoroughly enjoy our-
selves in an environment designed by oth-
ers. We, too, want to leave our fingerprint in 
the centuries-spanning history of the cities. 
Every city needs its rough edges. 

Strongly linked to culture, there is also 
the chance to experience something for the 
first time, something that is both dynamic 

and innovative. The city itself – as well as 
the people who live there – are the most im-
portant resources here. In addition, we need 
also special meeting places: libraries, thea-
tres and museums. When they are success-
ful, these cultural anchors offer up a bril-
liant manifestation of the city dwellers’ val-
ues and talents. 

We Finns are proud of our nation’s lit-
erary tradition and cultural legacy. We are 
building a central library in a high-profile 
downtown location, to serve as a hub of in-
formation and arts. Various new museums 
communicate our values through visual and 
conceptual arts. We extend an invitation to 
all our international friends to come to Hel-
sinki and get acquainted with this new dec-
ade of Finnish culture. 

Culture in Helsinki is a potent resource 
of a new era; like the ultimate magic ma-
chine Sampo of ancient Finnish mytholo-
gy, culture has the power to spread well-be-
ing to everyone. 

The appeal of cities is based on 
their role as meeting places. 
In the city, different ideas and 
thoughts emerge, spearheading 
creativity. The city fascinates 
us especially due to its unique 
urban culture which can 
not be copied. Culture has 
surpassed the significance of 
raw materials in the growth 
of the cities, as the evolution 
of competitive factors has 
meant a transition from simply 
manufacturing goods to 
knowledge-intensive industries. 
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Ylläs Calling
Metsähallitus embarks on its most ambitious 

real estate development project yet  

The number one draw in Finnish tourism, in many regards, is Lapland, home of Aurora Borealis, countless herds of 
reindeer and, of course, Santa Claus. Skiing resorts have been a strong calling card for Lapland for a long time, offering 
a variety of before-and-after ski services for nature lovers. The crown jewel in this network of skiing resorts is Ylläs which 
offers, arguably, the best and the most versatile slalom in the land.

H
owever, the one criticism that has 
been directed at Ylläs in the past has 
involved the service package. While 

a heaven for hard-core skiers, the total of-
fering, say, for families with small children 
leaves something to be desired. The main 
land owner in the area, Metsähallitus, wants 
to change all that. Metsähallitus is the state 
enterprise administering more than 12 mil-
lion hectares of state-owned land and wa-
ter areas.

“We feel that in many ways Ylläs has 
been underdeveloped and that there is a great 
deal of untapped potential there, just wait-
ing to be harnessed,” says Aimo Oikarinen, 
Director of Metsähallitus Laatumaa which 
is the business arm of the organisation, 
 responsible for developing real estate assets.

Double Action 
Metsähallitus is looking to push through a 
two-part attack. First, there is the expansion 
of the existing resort village in Iso-Ylläs 
 area; second, there is the brand new resort 
village to be raised in neighbouring Äkäs-
lompolo. Taken together, the initial plans 
call for 500,000 floor square metres of new 
construction. Partners for Iso-Ylläs area are 
the municipality of Kolari and Iso-Ylläs Ltd; 
for the new village, the partners are munici-
pality and Lapland Hotels. 

“The new village in Äkäslompo-
lo could feature as much as 330,000 floor 
square metres and would be able to accom-
modate 13,000 hotel patrons. The remain-
ing 170,000 square metres would boost the 
existing capacity at Iso-Ylläs side and add 
around 8,000 patrons in terms of capacity,” 
Oikarinen says. Right now, there is room for 
only 2,000 patrons in the Iso-Ylläs village.

Metsähallitus is fully aware of the great 
responsibility that comes with the territory – 
after all, Ylläs is the pride of all  Lapland and 
a known travel destination around the world.

“We want to get it right the first time,” 
Oikarinen says.

Only Natural 
In order to make sure of this, Metsähalli-
tus and Lapland Hotels announced an archi-
tectural competition a couple of years ago 
to fish out the best ideas for development. 
Around twenty high-level entries participat-
ed in the contest, and the final selection was 
made between five finalists. Tengbom Eriks-
son Architects came out on top with their 
master plan which demonstrated high regard 
for the surrounding nature.

Aimo Oikarinen confirms that nature 
values are paramount in the project: the new 
resort village must be fully integrated to its 
surroundings.

“We are taking utmost care to make 
sure that the core character of unique Lap-
land nature is preserved. The master plan by 
Eriksson Architects reflects this goal very 
well indeed,” he says.

According to Oikarinen, all finalist en-
tries in the contest featured intriguing  ideas 
which were utilised in the making of the fi-
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Aimo Oikarinen, 
Director of 
Metsähallitus 
Laatumaa.
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nal version. The process involved a lot of 
discussions as to what are the key guide-
lines which will steer the development in 
the years and decades to come.

“One has to keep in mind that a pro-
ject of this magnitude could be 40 years in 
the making. We needed to make sure that 
the foundation is solid.”

Anchoring Success
Finally, three things surfaced as “anchors” 
for the development project. First, there is 
the scenic element: the majestic scenery of 
Ylläs that every patron must be able to expe-
rience, regardless of their choice of lodgings. 

Second, the neighbourhood also fea-
tures two authentic villages where the na-
tives have been living for ages, giving the 
area roots and sense of tradition.

“In total, the villages of Ylläs and 
Äkäslompolo feature about 1,000 residents 
and they continue to be active, vibrant local 
communities,” Oikarinen says, adding that 
the planning effort will respect this and safe-
guard the continuity aspects.

Third issue on the list is energy effi-
ciency: as the villages are to be built rela-
tive high-up, above the tree level, they are 
exposed to the sometimes fierce winds of 
the fell. Optimal positioning of the build-
ing masses will go a long away to make sure 
that wind chill does not mean a spike in the 
heating bills.

“For heating purposes, we are looking 
for a modern, centralised solution,” Oikari-
nen says, adding that thermal heating is one 
potent option, but it’s too early in the game 
to say anything certain yet.

Metsähallitus Laatumaa 
 

L
aatumaa is a business unit of Metsähallitus, which sells and leases plots located 
in a variety of areas, ranging from tourist centres to shore landscapes. Laatumaa 
offers around 1,000 personal plot options across Finland, from south to north. In 

addition to plots for holiday homes, Laatumaa sells forest properties large and small 
as well as cosy lodges in the wilderness. 

The organisation – which employs 50 professionals – also offers planned sites 
in several tourist centre areas, even for extensive tourist service concepts. In addi-
tion, Laatumaa is engaged in project development in the wind power business. 

Killer Concept
It is clear that Metsähallitus has spared no 
effort to create a solid concept for Ylläs. 
But what kind of perks are expected to woo 
the patrons in the future, then? Oikari nen 
 reveals that there is a golf course in the 
works, as well as a bigger spa to comple-
ment the existing, smaller spa operation at 
Iso-Ylläs. 

“The new spa is a good example of the 
synergy power of the concept: by itself, a spa 
has a hard time turning profit, but as a part 
of a greater whole, it is an important piece 
of the puzzle and is able to thrive.” 

As it stands, the first zoning plan for 
the new village is in the works, and the 
first 20,000 square metres worth of build-
ing rights are to be verified in 2014. On Iso-
Ylläs side, the zoning plan process is under 
way for the whole area and it will be veri-
fied one piece at a time, as need be.

“We are following the master plan in 

this and letting the market situation drive 
the schedule,” Oikarinen says. 

Start Your Engines
In recent years, the level of investments in 
Lapland has not exactly been in the through-
the-roof category, so Metsähallitus is wait-
ing for more favourable economic winds to 
kick-start the mega-project.

“But when the market is ready, we 
are going to be ready as well. We have that 
capability to move forward when the time 
comes,” Oikarinen says. The projections 
made for Ylläs area in 2020, for example, 
predict intense growth and Oikarinen sees 
no reason whatsoever why Ylläs shouldn’t 
be among the winner travel destinations of 
the future, as well.

“For Lapland – and, in wider context, 
Finland – Ylläs is just about the best thing 
we have to offer in terms of pure nature and 
pure experience,” he believes. 
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I
nternationally, it is clear that various cit-
ies are in open competition for the best 
performing companies and talent, as well 

as major attractions and other leisurely pur-
suits. The situation in Finland is not any dif-
ferent: cities are trying to put their best foot 
forward to attract excellent tax-payers – both 
the corporate and flesh-and-blood variety – 
to the neighbourhood. 

Reinventing the City
New urban revolution is cooking 

in the fringe areas

Urban regions have undergone significant changes in the past few decades – and the speed is only increasing. To try and 
predict some of these changes, one needs concrete data and top-notch research. In this regard, Finland is quite fortunate 
as the northern nation possesses some of the most detailed data on urban form and spatial structure in the entire world. 
Senior Research Scientist Mika Ristimäki from Finnish Environment Institute SYKE says that there are numerous trends 
impacting the urban regions right now that are quite significant – but have not been discussed in public nearly enough.

City for Life?
Mika Ristimäki subscribes, in part, to Flo-
ridian theory of increasing the appeal of the 
cities with buzz and perks (ranging from rich 
cultural offering to quality nightclubs) but 
he feels that the downtown is not the only 
game in town.

“Instead of the city centre, we should 
pay more attention to the urban region 

which enables various things in different 
phases of life,” he says, meaning for exam-
ple that while a young professionals would 
rather die than venture far from downtown 
lights, those very same people do change 
their minds when there’s kids in the picture. 
“In the city core, it is a good idea to have 
those places where people get together,” 
he says, adding that culture, for one, does  
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have the power to get the creative juices 
flowing.

“But moving out to the suburbs, it’s all 
about making the every-day life as smooth 
as possible. And when there are no major 
bumps in the road that is good for innova-
tion, too.”

Striking Distance 
The wild card in all of this may well be peri-
urbanisation which is Ristimäki’s special ar-
ea of expertise, having spent six years of 
his career making the rounds in European 
“fringe communities”. “It is a fact that the 
most intense development at the moment is 
coming from this area,” he believes. While 

often dismissed as “satellites” of the big city, 
now the value and potential of the surround-
ing communities is recognised better. 

Ristimäki says that it is very important 
to establish how land use and transport sys-
tems should be reconciled in urban areas, 
peri-urban areas as well as in rural  areas, in 
order to render communities more sustaina-
ble. Sustainability means creating a smooth 
environment for our daily life, which ben-
efits residents, trade and industry – and na-
ture. 

In fact, according to Ristimäki, one 
of the most significant planning challeng-
es in recent years has been the integration 
of land use and transport. The harmful and 
beneficial effects of different planning so-
lutions are not always sufficiently analysed, 
he believes.

Feed the Growth
Mika Ristimäki notes that in Finland, the 
problem very often involves the differing 
interests of the municipalities – while the 
local politicians keep arguing, the urban 
region fails to live up to its full potential. 
He is in favour of a concept which identi-
fies “growth corridors” between communi-
ties and focuses development efforts there. 
But isn’t that what everybody is after, any-
way? - Ristimäki replies by saying that re-
grettably, there are many communities in the 
works that are simply far too removed from 
the city centre and the services.

“Existing assets should be utilised 
much better than is the case presently.” The 
research conducted by Ristimäki and his col-
leagues has revealed many projects which 
rely heavily on private car use and only add 
to urban congestion. “The city has the pow-
er to raise these communities in the wrong 
places and then they expect the government 
to come quickly and build new roads when 
the old ones simply don’t do it anymore,” 
Ristimäki says.

Motor City No More?
Is the “Age of the Automobile” slowly draw-
ing to a close then? Ristimäki says that cars 
still have their uses, but with regards to re-
tail, for example, it’s not motorisation that is 
calling the shots anymore. While previous-
ly huge shopping centres could be planted 
on remote fields and the consumers would 
soon drive over there – armed with plenty 
of gas and purchasing power – the big retail 
units are not in fashion anymore.

“We see the appeal of big retail units 
located on the fringe decreasing, and the fo-
cus turns to the city’s internal service net-
work,” Ristimäki says, adding that the new 
optimal retail units are smaller, but still well-
equipped for every-day needs – and they are 
conveniently located as to welcome also pe-
destrian and cyclist patrons. Shopping, in 
a sense, is going back to its roots: close to 

where the consumers live their lives. “Stores 
need to be just a small drive away and, more 
and more, these stores are centres for on-line 
shopping which keeps on getting stronger.”

Rise of the Senior City 
SYKE’s research has exposed other areas 
of no small significance as well. One glob-
al megatrend which is especially potent in 
Finland is the ageing population. Results in-
dicate that over 74-year-olds are looking to 
live in city centres and subcentres – and in 
some subcentres in the Tampere urban re-
gion, for instance, those aged over 74 al-
ready constitute up to one-quarter of the in-
habitants. 

“For the time being, this change in age 
structure has not been sufficiently taken into 
account in the planning of urban regions,” 
Ristimäki argues. This means more than just 
putting lifts in apartment buildings – there’s 
a whole range of accessibility and quality of 
life issues to be addressed here.

“Around the world, the ageing trend 
is something that the investors are already 
looking into,” Ristimäki points out, suggest-
ing that something should be done in Fin-
land as well.

Bottle-Neck Blues
Looking at the rate and scope of develop-
ment around Finland, Ristimäki has come 
to realise that the laws of cause-and-effect 
are still very much alive. Case in point: the 
Vuosaari Harbour which took a long time to 
materialise. Too long, says Ristimäki.

“The plans for developing Jätkäsaari 
and Kalasatama and other places – which 
were left vacant by the exiting port opera-
tions – had to be put on hold. As a conse-
quence, development started in areas far re-
moved from city centre.”

Finally, as the City of Helsinki is push-
ing hard to develop new communities along 
the shores, Ristimäki wonders what will be-
come of the new communities on the out-
skirts.

“It could be that their development is 
cut short as attention is diverted elsewhere.” 

Hidden Treasures
All and all, Ristimäki sees tremendous po-
tential in the areas located just outside the 
city core – mixed use areas featuring indus-
try and residential functions may be over-
looked now, but a lot hinges on their devel-
opment in the future.

“It makes sense for cities which are on 
the growth path to place resources there.”

But what about communities which are 
not as appealing and losing residents and 
businesses? Ristimäki’s advice is simple: 
“When resources are limited, one should 
fix up the city centre and make sure that it 
remains vibrant.” 

Photo: H
elsinki C

ity Planning D
epartm

ent / H
elin &

 C
o Architects



20 Nordicum

stalled over a stretch of seven kilometres 
by this time. Construction is proceeding in 
parallel in the metro tunnels and at four sta-
tions, and soon all stations will be under 
construction. 

“The Aalto University station is com-
ing along very nicely and the Keilaniemi sta-
tion is not that far behind”, says Kokkinen. 
Tapiola and Matinkylä are following suite 
and the stations at Urheilupuisto and Niitty-
kumpu are still waiting in the wings, wait-
ing for a bidding contest.

Niittykumpu is a special enough case, 
since it was only a tentative addition to the 
lineup – until the final green light for the 
station was received at the end of October 
2013. 

Metro Magic
Dig no more. The 

tunnelling effort of the 

western metro line is done 

and stations are under 

way. Next stop: the grand 

opening of the metro at 

the end of 2015!

All and all, the western expansion will 
introduce eight stations, Koivusaari 
and Lauttasaari in Helsinki, and 
once the metro crosses over to Espoo, 
there are six stations like pearls on a 
string: Keilaniemi, Aalto University, 
Tapiola, Urheilupuisto, Niittykumpu 
and Matinkylä.

M
atti Kokkinen, CEO of Länsimetro 
Oy, reports that excavations are now 
99% complete – and final stretch 

will be covered in January 2014. In the con-
struction projects at the coming metro sta-
tions, retaining wall elements have been in-

“From the start, we had been preparing 
to feature Niittykumpu along the line and are 
glad that it’s official now,” Kokkinen says. 

As Big As They Come 
The metro project has been a long time com-
ing and quite some time in the works, too – 
but it’s very satisfying to see the fruit of all 
that hard labour finally taking shape.  After 
all, this is the single biggest infrastruc-
ture project in Finland right now – and not  
likely to be eclipsed very soon, says Olavi 
Louko, Deputy Mayor for the City of Es- 
poo.

“Projects of this magnitude and im-
pact don’t surface very often. We’ve taken 

Niittykumpu metro centre.
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nels with a length of 14 km each. But the 
tunnels are easy enough, if look at the level 
of details involving the stations. For exam-
ple, the stations will be fitted with 56 differ-
ent electrical systems, from lighting to track 
power supply and smoke detection systems.

In addition to the stations, excavation 
work has been carried out for fifteen vertical 
shafts designed for emergency exit, pressure 
equalisation, ventilation and smoke extrac-
tion. Nine work tunnels have been designed 
for construction and maintenance work. The 
last eight months of the project have been 
reserved for the test drives, with the met-
ro line’s external areas, such as escalators, 
platform areas, station buildings etc. being 
completed simultaneously.

Energising Espoo
The aim is to have the metro stations stand-
ing by and all ready to go by the summer of 
2015, says Kokkinen. And come the end of 
the year, the good people of Espoo can hop 
on the metro and go do their Christmas shop-
ping, if everything goes as planned.

Nevertheless, the impact of metro goes 
way beyond smooth logistics. All six sta-
tions on Espoo side will be deployed – in 
one way or other – to spearhead the local 
development effort. Olavi Louko comments 
that the City of Espoo is expecting for the 
metroline to add a ”dynamic element” to the 
communities nearby the metro station – and 
also have a strong positive impact on areas 
which are a little further off. The new Suur-
pelto community, for example, will be on-
ly a five-minute bus ride away from Niitty-
kumpu station. Electrically charged e-bus-
es can be used to handle the feeder traffic, 
making sure that green edge is maximised 
every step of the way. 

 But what should one expect, taking 
the metro under the sea and arriving to the 
shores of Espoo in Keilaniemi – and travel-
ling beyond, too, until the end of the line? 
Well, the first stop is the corporate neigh-
bourhood of Keilaniemi which is about to 
add the very first residential towers to its 
already prominent line-up. In addition, the 
shoreline will be opened up to the public 
more and more.

Moving on to Otaniemi, which is home 
to “innovation university” Aalto, one can ex-
pect to see more good things. Aalto Univer-
sity is building an ambitious new heart to its 
sprawling campus area – and once the met-
ro gets going, the students, as well as the lo-
cal hi-tech companies, have easy access to 
the metro and are only minutes away from 
downtown Helsinki.

Garden City Comeback
The next stop, Tapiola, is undergoing a ma-
jor beauty treatment, as the legendary “Gar-
den City” will be returned to its former glo-
ry. The remaking of the community revolves 
around the extensive renovation effort of 
Tapiola Commercial Centre. This process 
is in fine form, as confirmed with the suc-
cessful launch of the shopping centre Ainoa.

After Tapiola, the next stop head-
ing west is Urheilupuisto station (former-
ly called Jousenpuisto Station) which will 
be situated in Niittymaa, on city-owned 
undeveloped land south of the local tennis 
halls. The station will be characterised by 
the proximity of the sports park and ver-
satile sporting opportunities ranging from 
tennis and floorball halls to an indoor ice-
skating ring.

 Presently, the surroundings of the sta-
tion are quite raw, offering a wealth of op-

extra care to deliver the best possible met-
ro,” Louko says. 

The metro promises to bring totally 
different kind of cohesion to the regional 
rail transport system of Southern Espoo. It 
is estimated that over 100,000 passengers 
will use the metro daily and around 60,000 
will cross the border between Helsinki and 
Espoo every day. According to estimates, 
the busiest stations are likely to be Tapiola, 
Matinkylä and Lauttasaari.

Automatic for the People
The west metro will also run as an automatic 
right from the beginning. The Helsinki met-
ro will go automatic even before the comple-
tion of the western expansion. The automat-
ic system will make train traffic safer and 
faster, with increased frequency (the short-
est interval between trains will be 2.5 min-
utes). The entire metro ride from Matin kylä 
to Ruoholahti will take 16 minutes.

As it stands, the total length of the met-
ro tunnels of the western expansion line is 
28 kilometres – or rather, there are two tun-
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The new Stockmann department store in Tapiola Commercial Centre opens in the 
beginning of 2016.
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portunities for the development and fur-
ther construction of the area. The station 
designs also allow for construction on top 
of the metro station. With residential and 
business-oriented construction – as well as 
parking considerations – there could be as 
much as 50,000 square metres of new con-
struction here.

Then there’s Niittykumpu which was 
developed already some 50 years ago, and is 
today a peaceful and sleepy neighbourhood, 
and a centre of commercial car businesses. 
The Master Plan of the new centre of Niit-
tykumpu has recently been approved, and 
construction of Niittykumpu metro station is 
about to be realised. Car business will move 
further away, and Niittykumpu will accom-
modate a new small commercial centre and 
about 200,000 square meters of new residen-
tial construction. The area will receive about 
5,000 new inhabitants along with improved 
municipal services, parks and playgrounds.

And, finally, we arrive at Matinkylä, 
the last stop. The dominant feature here is 
the shopping centre Iso Omena, the fifth big-
gest shopper’s paradise in the land. Matinky-
lä station will be located on the empty lot 
at the southern end of the shopping centre.

Since Matinkylä is the end of the line, 
it is a crucial feeder traffic hub which is esti-
mated to be used by over 30,000 passengers 
daily. In fact, based on passenger forecasts, 
it will be the busiest station of the new line.

Maximum Matinkylä
The block where the station will be locat-
ed is owned by the City, and is expected 
to witness a boom in complementary con-
struction. The plan for the block allows the 

placement of commercial services, offices 
or even residential buildings. The arrival of 
metro is expected to attract both new busi-
nesses and residents here. 

And at the very core of things, NCC 
Property Development and Citycon are mak-
ing a genuine “metro centre,” conveniently 

linking the metro station, bus terminal and 
the shopping centre. Markus Saari, the Pro-
ject Manager for Matinkylä, says that the 
top level of the new metro centre will be re-
served for municipal services.

“The City will have as much as 6,000 
square metres of public services here.” Al-
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Matinkylä metro centre.
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“We are looking for players who could re-
alise the concept.” 

Big on Personality 
Looking at the string of stations from Keila-
niemi to Matinkylä, Kokkinen and Louko 
are confident that the stations will deliver a 
totally new type of metro experience. 

“Each station will have a personality 
of its own,” Kokkinen promises. It is no se-
cret that even flashy personalities are wel-
comed here, since a range of renown artists 
has been hired to work on their own desig-
nated stations – with artist Jaakko Niemelä 
coordinating the over-all effort. 

Coming off a successful World Design 
Capital 2012 banner year, partner cities Hel-
sinki and Espoo want to take the visual ex-
perience to a new level, while preserving 
functionality: the stations promise to deliv-
er “instant recognition”. This means that you 
can be sitting in the train and you need only 
to glance at the station you’re on and know 
immediately where you are. 

Obviously the lighting of the stations 
plays a big role in the eventual user-expe-
rience. Therefore natural light will be ex-
ploited whenever possible and lighting so-
lutions are aimed to promote accessibility 
and to prevent glare. 

The over-all guiding vision here is 
“metro station as a meeting place” – but how 
this objective is reached, depends a lot on 
the nature – the spirit – of the given station. 
In any case, Kokkinen and Louko promise 
that the metro will be a memorable experi-
ence that will transcend the basic need for 
transportation.

“It all starts with the strong identity of 
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so, the environs of the station will be de-
veloped into a services and wellbeing park 
which will feature a lot of “grey power”.

“We are making solutions that will 
make the area enjoyable to especially sen-
ior citizens,” Saari says. For instance, the 
new Tynnyripuisto (Barrel Park) promises 

to combine leisure and services in a novel 
way. “In the Suomenlahdentie area, on the 
other hand, there will be a very diverse res-
idential offering.” 

There’s been talk of a swimming hall 
in Matinkylä for years, too, and according to 
Saari, there are plans to that effect already: 

The architecturally valuable 
”Ervi centre” around Tapionraitti 

and Keskusallas will be developed respecting its origins and traditions. 
In the new Tapiola centre, only areas that already have buildings will be built on.

Keilaniemi will soon feature four housing towers with 27–35 storeys each.
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the stations and that particular neighbour-
hood. We have solutions that have been tai-
lored for that specific community and are 
confident that they will work well,” says 
Louko.

Run for the Border
Still, Kokkinen and Louko feel that they are 
only half way into the project. The men are 
eager to extend the line further on west. Ac-
cording to plans, this would mean adding a 
stretch of seven kilometres to the line, all the 
way to municipal border. Along the way, five 
new metro stations will be realised: Finnoo, 
Kaitaa, Soukka, Espoonlahti and Kivenlahti. 

Conventional wisdom would decree 
that it makes sense to continue the project 
on-the-fly, since there is labour, expertise 
and equipment available. Having to stop 
now and pick up the pieces, say, five years 
from now, would be costly. 

Olavi Louko says that the momentum 
should be preserved: “We want to keep go-
ing, and we’re talking with the Ministry of 
Transport to see, if we can go all the way,” 
says Louko. The City of Espoo is asking 
for the State to pay 30 % of the investment, 
but not right away. The government money 
should come in around 2017–2018.

“Instead of a handout, we are sim-
ply asking for a green light, a commitment 
from the State.” The Government has out-
lined that in infrastructure projects of this 
scope, the State will participate only after 
“case-by-case” deliberation.

Go or No-Go?
In early December, it was reported that the 
deliberation will not be yielding any fruit 
just yet: the Minister of Traffic Merja Kyl-
lönen is taking the issue to be decided by 
the entire Government. Prime Minister Jyr-
ki Katainen’s Government will look at the 
extension proposal – as well as other major 
infra projects – in the spring. 

The building of the Finnoo-Kivenlah-
ti line could have more far-reaching impact 
than just helping out commuters in West Es-
poo. For one, additional construction would 
give Helsinki time to get their plans for their 
own, eastern metro expansion ready. This 
means that after the bonus stretch west is up 
and running, the construction crews could 
head east and start work in east Helsinki.

Under this scenario, there would be 
plenty of work for metro construction pro-
fessionals in the Helsinki Metropolitan Re-
gion until 2030 – which, in turn, should 
make the situation attractive for also inter-
national players who don’t want to commit 
to short-term projects.

Nevertheless, even if the Government 
wouldn’t look favourably upon Espoo’s re-
quest, Finnoo station can be added to the 
western end of the metroline without much 
difficulty. At present, this seaside neigh-
bourhood is home to only few people, as it 

is underdeveloped due to wastewater treat-
ment activities and other secondary use of 
the  area. Now, as the wastewater treatment 
plant is shifting operations elsewhere, there 
will suddenly be more room for develop-
ment – in many fronts. 

The Ultimate Shoreline
Olavi Louko, speaking in behalf of the City, 
says that Finnoo is something really special. 
“It’s the very last significant seaside area 
open for development,” he says, adding that 
the City is committed to making this “last 
shore” truly great.

Project Director Kimmo Leivo from 
the City of Espoo knows that he is in charge 
of a very important development effort: ulti-
mately, Finnoo could accommodate as many 
as 17,000 residents 

“Presently, there are old industrial 
zones in Finnoo and a lot of vacant areas 
that are used for no specific purpose at all,” 
he says. “This means that we are able to do 
things very sustainably from day one; we 
can be very efficient in the implementation.”

According to the plan, the northern 
part of Finnoo will be largely defined by 
the coming metro station and its surround-
ings. There are plans which allow high-rise 
construction by the metro station: the high-
est of these towers could reach 30 storeys. 

“Finnoo could feature as many as 
10,000 apartments by 2040,” Leivo says, 
adding that most of the residential build-
ings would be ready by 2030. 

Marina Appeal
The new-and-improved Finnoo is also look-
ing to fully explore its access to the sea in 
the south. Presently, there is already an ac-
tive boat harbour – accommodating 1,100 
boats, it is the largest of its kind in the met-
ropolitan area – and the harbour concept will 
be fine-tuned, as well. 

“We are zoning a marina-type hous-
ing arrangement, a high-quality, vibrant ar-
ea, with a fly-bridge cruise through channel 
surrounded by broadwalks with restaurants 
and cafés – and even an artificial island with 
condominiums. We will really make the Ma-
rina area into something which hasn’t been 
seen in Finland before.” The actual boat har-
bour could double its current boat capacity 
to nearly 2,000. 

Espoo Mayor Jukka Mäkelä has prom-
ised that the new Finnoo will become a “sus-
tainable, green maritime city of internation-
al standard” for all Espoo inhabitants. The 
City is also most eager to promote pedestri-
an and bicycle traffic, as well as energy effi-
ciency and carbon neutral practices. 

“We are inspecting a LEED or 
BREEAM certification for the area to make 
sure that we leave no stone unturned in our 
quest for a green city,” says Leivo. In addi-
tion to the super shoreline, Finnoo has  other 
natural assets in its disposal, too: there will 

be nature sanctuaries, outdoor tracks and 
lush parks.

Western Promises
As the Espoo City officials are hopeful that 
the Finnoo-Kivenlahti extension will even-
tually materialise, there are more than ten-
tative plans for the development of the com-
munities along the metroline. The interest 
level is clearly rising in, for example, Kaitaa 
which is the station right after Finnoo.

Each of the planned stations holds in-
triguing possibilities for development: for 
example Espoonlahti is already home to 
shopping centre Lippulaiva and could con-
ceivably attract a lot more residential con-
struction, if the metro shows up on the scene. 
The new end-of-the-line station Kivenlahti 
will pull in feeder traffic from far and wide 
– also outside Espoo.

According to Olavi Louko, each of the 
proposed stations could be the centre for a 
community of about 30,000 residents.
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M
etro was introduced to the Helsinki 
Metropolitan Region in 1982 which 
was the year the original metro-

line started operations. Running from west 
to east, the line has been expanded many 
times since. 

The extension of the metroline to Es-
poo has been on the table from the very be-
ginning, and the development of the public 
transport system from Helsinki to the west 
has been studied on numerous occasions 
over the years. Still, nothing happened for 
a quarter of a century. 

Finally, the project planning for the 
west metro was launched in 2007 and com-
pleted in 2008. The Espoo City Council ap-

Under Construction
proved the proposal for the underground city 
plan enabling construction in January 2009 
and Helsinki decided on the underground 
plan in November 2009.

Construction of the west metro began 
in Ruoholahti in November 2009, where a 
metro plan extending from Ruoholahti to 
Salmisaari shore already existed. An exist-
ing maintenance tunnel in Ruoholahti was 
used for excavation towards Salmisaari.

Excavation work began in Espoo and 
in Lauttasaari in Helsinki in the summer 
2010. The excavation was concluded in late 
2013, and the focus has shifted to the build-
ing of the stations and the laying of the track. 
Testing of the system will take place in 2014 

and the west metro will open for traffic at 
the end of 2015.

The end of the line in the present sce-
nario is Matinkylä, but the City of Espoo is 
hoping to continue westward and add five 
extra stations. The first of these, Finnoo, 
could be realised even if the additional con-
struction never takes place.

The metroline is likely to grow in the 
east as well. The City of Helsinki has been 
planning to extend the eastern metroline all 
the way to the neighbouring municipality of 
Sipoo. This project could conceivably take 
place right after the western project is com-
plete. 

Finnoo will become a sustainable, 
green maritime city of international 

standard.
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W
ith the emergence of the metro line 
in 2015, the three neighbours will be 
linked together like never before – 

and synergies are overflowing. But what can 
we expect from this innovation powerhouse? 

Well, the triangle is already the most 
international science and innovation area 
and the largest technology area in North-
ern Europe – and where else could you find 
5,000 researchers, 110 nationalities and 
8,000 jobs in ICT industry within a 15-min-
ute walk?

The success of Otaniemi, Tapiola and 
Keilaniemi drives pretty much the entire 
country when it comes to the competition 
for knowledge-intensive businesses and 
jobs. Recognising the inherent opportuni-

ties here, the City of Espoo has composed a 
T3 strategy – signifying ‘science’, ‘art’ and 
‘economy – which seeks to make the most 
of this perfect marriage. 

The City is also willing to invest heav-
ily on the triangle: the renewal of Tapiola, 
Otaniemi and Keilaniemi will be the larg-
est single construction project in the histo-
ry of Espoo. In the coming years, massive 
investments to the tune of 4-5 billion euros 
will pour into the area.

Winning Ways
Project Director Antti Mäkinen is in charge 
of the T3 Triangle Development Project and 
very much excited about the project:

Power Triangle
Tapiola, Otaniemi and 

Keilaniemi join forces to 

create the most innovative 

trio in the country

Combine business savvy with 
design expertise, add a healthy 
dose of science excellence and 
what do you get? Sounds like 
the “Power Triangle” of East 
Espoo: namely, Tapiola, Otaniemi 
and Keilaniemi. Each of these 
neighbourhoods are stars of 
their own right, having shot 
to international prominence a 
long time ago. But when you put 
them together, you have a true 
superstar.
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“We have the opportunity to accom-
plish something remarkable here, not on-
ly from a national perspective, but from an 
international one, as well,” he says, adding 
that innovation and creativity are in the very 
DNA of these areas, and the City wants to 
play a significant part in enabling future suc-
cess. The nesting grounds of Angry Birds, 
for example, can be found right here – and 
there’s more power players coming along 
as we speak. 

Historically, the best-known of the 
Big Three is Tapiola, the legendary “Gar-
den City” which celebrated its 60th birth-
day last year. Acknowledged globally as an 
iconic blueprint for urban living in a natu-
ral setting, the area features, as its core, a 

commercial centre that pioneered the field 
in Finland. The community is internation-
ally known as a groundbreaking effort in 
city planning and construction; architectur-
ally speaking, the area is held in very high 
esteem, receiving lavish praise also for its 
versatility.

Tapiola: Back to the Future
In recent years, however, it has become clear 
that the Garden City is in need of a serious 
beauty treatment. In fact, the entire Tapiola 
Centre will go over a complete transforma-
tion by 2020 – spurred on by the arrival of 
the metro in 2015. Great care will be taken 
in the renewal to preserve the architectural-

ly significant centre designed by the archi-
tect Aarne Ervi. 

The next chapter in the evolution of 
Tapiola Centre calls for a multifaceted ur-
ban centre with modern mass transportation 
terminals, well-organised parking and main-
tenance arrangements, a wide variety of ser-
vices as well as pleasant pedestrian areas and 
meeting places.

Antti Mäkinen says that the objective 
here is to strengthen the very best values of 
Tapiola, uphold the quality of the environ-
ment and find guidelines for Tapiola’s new 
success. “Tapiola 2.0” will see a new wave 
of development that will introduce one mil-
lion square metres of construction. Residen-
tial use – which has always been a strong 
element here – should encompass about 
400,000 square metres; office construction 
will add another 400,000 and the rest will 
be divided between trade, education and ser-
vice premises. 

“What we will see here is the biggest 
construction project in Espoo for 20–30 
years,” Mäkinen puts it all in perspective.

The new Tapiola will also be even 
greener than the old one with dedicated 
 focus on sustainable development. For ex-
ample, as the Tapiola Centre is planned as 
one entity from the beginning, there are con-
siderable energy savings to be achieved. The 
area will also feature a mass district cooling 
system – first of its kind in Espoo. 

Mäkinen says that the Tapiola Centre 
will be a real haven for pedestrians – and, 
in fact, the biggest of the sort in Finland. 
With underground parking, cars won’t even 
be visible. And with the metro, the need for 
cars is minimised.

Aalto: Dream Campus 
Right next to Tapiola, we find Otaniemi 
which boasts the Finnish version of Silicon 
Valley, combining higher education with re-
search and business. As Aalto University de-
cided to place its main campus in Otaniemi, 
the significance of the area rose even high-
er. Dubbed as the “innovation university”, 
Aalto is the perfect example of the type of 
collaboration between business, hi-tech and 
design that the entire T3 triangle is all about.

Established in 2010, the Aalto Univer-
sity was created from the merger of three 
Finnish universities: The Helsinki School of 
Economics, Helsinki University of Technol-
ogy and The University of Art and Design 
Helsinki. With engineering students as the 
anchor at Otaniemi, also the design and busi-
ness students are joining them on campus 
grounds – which will be transformed as well.

In October 2013, a winner was de-
clared in the open international architec-
tural design competition Campus 2015, ar-
ranged by Aalto University Properties Ltd. 
The competition jury selected the entry 
Väre, designed by the Finnish firm Verstas 
Architects as the first prize winner. 

Photo: SARC
 Architects

Keilaniemi area will include 
almost 80,000 square metres of 

residential building volume.



28 Nordicum

According to the jury, this scheme 
most successfully solved the challenges and 
conflicting demands of the competition. The 
jury described Väre as a strong and convinc-
ing entry, which has been developed posi-
tively and has managed to answer most of 
the queries posed by the jury after the re-
sults from the first phase of the competition.

Tribute to the Master
The layout offers its own structural DNA 
matrix as the organising principle for the 
new buildings; it forms this pattern based on 
two of the principal coordinates taken from 
the nearby old main building of the former 
Helsinki University of Technology and the 
main library, which were designed by leg-
endary Alvar Aalto himself.

According to the jury, the winner’s 
approach is fresh: the simple basic module 
produces a convincing variety of spatial ar-
rangements, and it is adaptable and flexible 
but with a clear and distinct architectural 
character. The spatial concept has also found 
a fitting form, in which users move from the 
general public areas upwards towards more 
private and intimate places or from inter-
disciplinary to more specialised activities, a 
mode of operation completely in tune with 
the expressed aims of the university.

President Tuula Teeri from Aalto Uni-
versity comments that Aalto, as a new uni-
versity, wants to pay respect to the origi-
nality of all the founding schools as it sets 
out to build the central campus in Otaniemi. 

“The winning entry reflects well our 
shared values and respects the existing en-
vironment, while it also has a clear vision 
of what the future university will look like,” 
says Teeri. The new building and its sur-
roundings are examined as part of the uni-
versity’s broader campus programme, with 
a goal to strengthen the operational pre-
conditions for research, artistic activity and 
teaching.

Beyond Campus 
As the heart of Otaniemi is re-energised, 
there is action elsewhere, too – for exam-
ple, residential construction will be kicked 
off in southern Otaniemi, says Olavi Louko, 
Deputy Mayor for the City of Espoo.

“The development of Otaniemi is just 
getting started,” says Louko. “The introduc-
tion of metro to the area will provide many 
opportunities here also.” 

There is also a great platform to build 
on: at present, Otaniemi is the biggest hi-
tech hub in Northern Europe with its 32,000 
people and 800 companies – meaning, for 
example, that students don’t have to look 
very far for jobs. In fact, more and more of 
them are starting their own companies while 
still in school. 

Otaniemi creates between 40 to 70 new 
start-ups every year, pumping new blood in-

to the Finnish business scene. According to 
experts, nowhere in the Nordic or Baltic 
States can one find a “brain concentration” 
to rival that of Otaniemi. 

Keilaniemi Goes Residential
The final piece of the “innovation puzzle” is 
Keilaniemi, the corporate engine for the en-
tire country. High-rise buildings are pretty 
much the norm here – with headquarters of 
such companies as Nokia, Kone and Fortum 
in attendance, offering a spectacular sky-
line to those driving to Espoo from Helsin-
ki. The hi-tech corporate neighbourhood is 
waiting for the metroline to make the lives 
of the employees easier, but the metro ex-
tension is expected to spark residential con-
struction as well.

According to the master plan, Keila-

niemi will soon feature four housing tow-
ers with 27–35 storeys each, reaching 100 
metres. The area in question will include 
almost 80,000 square metres of residential 
building volume, and will add a complete-
ly new element to the area, revitalising al-
so the shoreline with activities and servic-
es. Furthermore, Tapiola will be linked to 
Otaniemi in an unprecedented manner as a 
“green deck” is used to cover Ring Road I. 

Figuring out the traffic arrangements 
with metro and the new buildings, all at 
once, is no small challenge, but Antti Mäki-
nen is confident this will be achieved in a 
satisfactory manner.

“Working out a viable solution for in-
frastructure is the anchor for everything we 
do here,” Mäkinen says, adding once the 
metro is up and running, its impact will be 
felt here, too – in a variety of ways. 

Väre – a winner  of the open 
international architectural 

design competion Campus 2015.

The first prize winner respects the existing environment, while it also has a clear 
vision of what the future university will look like.

Photos: Verstas Architects
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Be True to Your School
Aalto University is building a true heart 

for its historic main campus

Aalto University – the new academic entity hailed as “the innovation 
university” – is looking to build a true main campus. Fittingly, the existing 
campus in Otaniemi, Espoo, was designed by the man who gave his name to the 
university – one Alvar Aalto, the legendary architect/designer. But having Aalto 
design the campus turned out to be a “kiss of death”, so to speak, for future 
development: no one dared to meddle with this holy ground. After years of 
preparation, however, there are plans to build a true core to the campus area – 
while making sure that Aalto’s original work is not compromised in any way.

“From a cultural historic perspective, 
this competition featured its share of chal-
lenges,” he says, adding that a concept was 
needed here that the entire community could 
be proud of and fully commit to its reali-
sation. 

Setting the Standard
Finally in November, a winner was de-
clared for the competition: Väre, designed 
by the Finnish firm Verstas Architects and its 
team of architects, Väinö Nikkilä, Jussi Pal-
va, Riina Palva and Ilkka Salminen, walked 
away with the first prize. According to the 
jury, this scheme most successfully “solved 
the challenges and conflicting demands of 
the competition”.

All along, the university was looking 
for a unique solution and a usable learning 
environment for the new building and its 
immediate surroundings. The quality of the 
architecture as well as cost efficiency and 
ecological sustainability were among the as-
sessment criteria. 

The jury described Väre as a strong 
and convincing entry. Dean Helena Hy-
vönen, chairperson of the competition ju-
ry, remarked that the jury expects this win-
ning entry to set a “new standard” for fu-
ture university learning environments, not 
only in Finland, but also within the inter-
national arena.

Kari Kontturi seconds the motion: 
“The entire process, and especially the level 
of interaction therein, has been world-class,” 
he believes, emphasising that this project has 
been all about “true dialogue”.

Driven by Metro
And, of course, the expectations are only 
heightened by the introduction of metro in-
to the campus in late 2015; the metro traf-
fic is likely to energise various forms of de-
velopment in the area. 

But when can we expect to see the ul-

timate “end product” of the process? Kont-
turi says that the new main building could 
open its doors by the end of 2016, if eve-
rything runs smoothly. He admits that there 
are some obstacles in the way, most of them 
linking with zone plan alterations.

“Nevertheless, in the end we will get 
something that has the power to bring peo-
ple together,” he says. 

The new building and its surround-
ings are examined as part of the university’s 
broader campus programme which seeks to 
strengthen the operational preconditions for 
research, artistic activity and teaching. 

Campus Facelift   
There is also a massive renovation pro-
gramme underway:  the extensive retool-
ing needed in the campuses is expected to 
swallow € 230 million by the year 2020.

“We are looking to add new build-
ings, but also get rid of some old premis-
es,” Kontturi says. More and more, the fo-
cus of the university is turning to new ways 
of learning:

“Various co-working concepts are cer-
tainly worth looking into,” Kontturi says, 
adding that collaboration with especial-
ly SMEs is likely to increase in the neigh-
bourhood. 

Kari Kontturi, Managing Director of 
Aalto University Properties.

Lobby of Otakaari 1 (formerly main 
building of The Helsinki University of 
Technology) in Otaniemi.

Open Innovation House in Otaniemi.

A
alto University Properties Ltd. put 
together a high-profile architectur-
al competition to find a vision that 

would complement that of Aalto – and in-
ternational entries came pouring in like rain. 
As many as 189 entries entered the competi-
tion which is an extremely high number giv-
en the tight guidelines of the contest, says 
Kari Kontturi, Managing Director of Aalto 
University Properties.
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I
n Suurpelto, all the important things are 
near: schools, daycare, parks, services, 
jobs and homes are right there. This way, 

you have more time to focus on the things 
that matter the most, says Project Director 
Pekka Vikkula.

“Many of the visions we had for Suur-
pelto are being realised in a big way,” he 
says. One of the driver concepts is “service 
lobby” which brings services (ranging from 
groceries to library books) straight to the res-
idents – and thanks to a new pop-up mentali-
ty, these types of things are very much in de-
mand by the citizens and easier to carry out. 

“We have the infrastructure and net-
work in place and are ready to develop the 
service offering onwards,” he says. Right 
now, there are already info screens in the 
lobbies where the residents can acquire the 
information they need – be it bus schedules 
or weather concerns – by just glancing at 
the screen.

Light on the Hill
Even more important for the spirit of the 
emerging community is the kick-off of the 
construction of Opinmäki school (Learning 
Hill). At the end of November, work finally 
started on Opinmäki which is the biggest and 
most ambitious school project in the history 
of Espoo. The school comes with price tag 
of EUR 50 million and it is scheduled for 
completion in summer 2015.

Rooted on a unique concept, the prem-
ises of Opinmäki will be available for var-
ious functions of the community outside 
school hours, making it a great meeting 
place and the true heart for Suurpelto.

The City is looking to take the same 
success formula to the new neighbourhood 
of Kera – with some extra ingredients, of 
course. The rather run-down industrial area 
of Kera is lacking in appeal right now, but 
connectivity is right on the money: Kera is 
located in the middle of Espoo, with an ex-

isting train stop. Leppävaara city centre is 
mere minutes to the east of here – even by 
bicycle.

Kera: Best Kept Secret?
Olavi Louko, Deputy Mayor for the City of 
Espoo, says that if one is looking to improve 
urban cohesion, it is hard to beat Kera. As 
industrial players have, one by one, exited 
the area, the field has been left wide open 
for redevelopment – and the City wants to 
do it right:

“Kera meets every criteria of sustain-
able community development we can think 
of. There are even existing jobs in the area, 
but not much in the residential side.”

That is about to change in the coming 
years: the City envisions that Kera could 
feature as many as 10  000–15  000 residents 
and become a real banner-bearer for green 
development. 

“Kera could be an urban, modern com-
munity that really focuses on traffic solu-
tions tailored for pedestrian and bicycle traf-
fic,” Louko says.

 The future will show, if Kera is to be-
come an almost “car-free” neighbourhood, 
but it certainly has the makings of a super-
star community. 

Green-edge 
communities rising in Espoo

Espoo wants to be in the forefront of developing the communities of the future. 
A perfect example of this attitude is Suurpelto, which combines Garden City 
appeal with hi-tech edge. Located along Ring Road II, the new community is 
now getting started in earnest. 
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A
ccording to the City’s redevelopment 
strategy, the goal is to create compact 
city sections. The development is car-

ried out on the “mixed-use principle”: jobs 
are mixed with many types of housing for 
different income groups, to avoid segrega-
tion along income lines and long commutes.

Of course, the downtown area is not 
left to its own devices amidst all this change. 
Project Manager Marko Härkönen says that 
the downtown is quite attractive as it is, and 
the new projects will serve to add to the ap-
peal:

“We are renovating the city centre  area, 
for example, around Keskuskatu street and 
gradually putting more and more of the 
maintenance and logistics functions under-
ground, which is helpful in fighting conges-
tion,” Härkönen says. 

Walk This Way
Marko Härkönen talks about “increasing 
walkability” which means making sure that 
downtown is increasingly enjoyable from 
the pedestrian viewpoint. 

“We also want to encourage ‘tempo-
rary use’ practices which is evident, for ex-
ample, in the upcoming Katajanokka carni-
val wheel,” Härkönen says, adding that var-
ious pop-up elements are a part of truly dy-
namic city scene. 

In addition, there is something real-
ly special cooking right in the heart of the 
city, just off the railway station and the new 
Music Centre. Last summer, the architectur-
al competition for the new Helsinki Central 
Library finally came to its completion. All 
and all, there were 544 entries of high qual-
ity in the race. The winner? – An entry by 
the name of Käännös (Turn), submitted by 
ALA Architects.

The jury described Käännös as “im-
pressive and casually generous” and this 
seems to be exactly what the doctor ordered: 
an excellent starting point, when it comes to 
developing new kinds of library functions.

Ready for the Party? 
Furthermore, the jury emphasised that the 
building – made, in part, out of wood – has 
every chance of becoming a true landmark. 
Käännös was also one of the public’s fa-
vourites.

Härkönen comments that the building 
is a great fit for the downtown:

“It’s the final piece of the  Finlandia 
Park, so to speak,” he says, adding that de-
spite the fact that the plot in question is 
rather  narrow, Käännös certainly makes the 
most of the opportunities therein. 

Originally intended as a birthday 
present for Finland – who celebrates her 

 centennial in 2017 – the central library is 
on track for completion around 2018, says 
Härkönen.

“In the construction effort, one could 
break ground in 2015 and have enough of 
the building ready in time for a  centennial 
ceremony in 2017,” Härkönen envisions. 

Olympic Park: Making Of
Moving up slightly northwest from the li-
brary-to-be, we find the proud Olympic Sta-
dium, venue for the 1952 Olympic Games. 
At the time, it was a strong symbol of a 
young nation – still recovering from brutal 
wars – but in the years to come, that legacy 
may well receive an interesting new chapter. 

“The entire Stadium will receive a full 
modernisation, with renovations to kick-off 
in early 2016. The upgrade should be fin-
ished by 2018,” says Härkönen, adding that 
while the Stadium is the center piece here, 
also the surrounding areas will go under de-
velopment. There’s a real “sports cluster” in 
the making:

“We want to realise a real Olympic 
Park which supports and adds to the appeal 
of a modern new stadium.” According to the 
plans, the City Garden will assume a more 
dynamic role, and activities in Swimming 
Stadium will be boosted also. There’s also 
talk of putting a full-fledged icehockey are-

Helsinki Unchained
Helsinki seeks to reinvent the waterfront – and beyond

Bob Dylan had it right: The times they are a-changin’. Helsinki is in the middle of a transformation that is unprecedented 
in Finland – and noteworthy also on the international level. As all port operations exited from central city areas to a new 
location in eastern Vuosaari, the field opened up for ambitious waterfront construction. As a consequence, large areas 
are now under redevelopment: residential, commercial and office construction is kicking off along the shores. Beyond the 
shoreline, there is plenty of action as well, as the City is taking full advantage of also inland opportunities. 

The new Helsinki Central Library, the winning entry by the name of Käännös (Turn), submitted by ALA Architects.

Photo: ALA Architects
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In West Harbour a brand new landmark – the Wave Hotel – will connect the old passenger terminal with the new one. 

City of Helsinki wants to realise a real Olympic Park which supports and adds to the appeal of a modern new stadium.

na here, even though the plans are only ten-
tative at this point. 

West Harbour 2.0
But let’s get back to the shoreline for a mo-
ment. The City organised an open interna-
tional ideas competition in 2011 in order 
to envision how to best develop Helsinki’s 
South Harbour – and there were some in-
triguing ideas that came out of the process. 
Even the mighty Guggenheim wants to put 
their new museum right here.

But no matter what sort of develop-
ment is to take place in South Harbour, one 
has to proceed with extreme caution, since 
the shoreline is a national treasure all in it-
self. The harbour – or the western part of it – 
is also a very active hub for passenger traffic.

In fact, the West Harbour passenger 
port is a competing entry at MIPIM Awards 
2014 competition. Project Manager Outi 
Säntti explains that the growing passenger 
port at the West Harbour urban development 
area will strengthen the Helsinki – Tallinn 
‘Twin city’ concept.

“By 2030, the port will serve ten mil-
lion ferry passengers and the West Harbour 
will feature 22,000 new residents and 10,000 
new jobs,” Säntti lays down the plan. 

According to the plans, the new-and-
improved West Harbour will have 100,000 
square metres of hotels and offices. A brand 
new landmark – the Wave Hotel – will con-
nect the old passenger terminal with the new 
one.

The modernisation of the old terminal 
will kick off in 2015–2016 and should take 
a couple of years. There were three consul-

Photo: K
2S Architects



33Nordicum

tancies that were deployed in making the 
best possible blueprint for the area, as Fin-
land’s biggest passenger harbour deserves 
some special attention.

Naturally, the fact that the city centre 
is only a javelin’s throw away is an impor-
tant attraction for tourism. The City believes 
that the new urban passenger port will en-
able high quality services as part of the di-
verse and colourful Helsinki.

Jätkäsaari Gains Momentum
Moving west from here, we find Jätkäsaari, 
a new urban area located just 10 minutes 
from the city centre. Schools, day-care cen-
tres, a social centre, a public library and a 
sports centre are all in the cards for this new 
neighbourhood. The new seaside communi-
ty promises to be an interesting mix of ur-
ban and marine environments.

Green ideology is very much in the 
DNA of Jätkäsaari, as the area is planned ac-
cording to the principles of sustainable de-
velopment. An effective public transport net-
work, incorporating both trams and the met-
ro, will service this compact urban structure. 
Also, the commitment to light traffic runs to 
the core here – quite literally, too. The bicy-
cle route Baana uses an ancient railroad can-
yon to speed cyclists straight to downtown 
in mere minutes. Outi Säntti says that  Baana 
has been very well received by the locals:

“People are very happy that West Hel-
sinki has been linked to downtown in such 
an effective way,” she says, adding that thou-
sands of cyclists utilise the “Low Line” dai-
ly in the summer months. 

Jätkäsaari is also home to the ‘City 
Block for Sustainable Construction’ project 
where SRV and VVO are developing ener-
gy-efficient, innovative solutions for low-

carbon or even carbon neutral urban design 
and construction.

In the same vein, the waste manage-
ment of the entire Jätkäsaari area is carried 
out using the innovative and environmen-
tally friendly technique of automated vac-
uum collection. This system involves sep-
arating different types of waste and then 
transporting it at high speeds through un-
derground pipes. 

Kalasatama: Smart City
In addition to Jätkäsaari, the other former 
port area which is now open for redevelop-
ment is Kalasatama. Located along the east-
ern shores of the core city area, Kala satama 
is just minutes away from downtown. Again, 
there is the beautiful maritime milieu and 
Project Manager Hannu Asikainen is con-
vinced that, upon completion, Kalasatama 
will be an amazing area for everyone. Ef-
fective public transport (spearheaded by the 
Kalasatama metro station) and the central 
location make Kalasatama an alluring pros-
pect for residents and companies alike; there 
will be, for example, a six-kilometre prom-
enade by the shore.

Yet there is something that distinguish-
es Kalasatama from other waterfront de-
velopment projects. TEKES (The Finnish 
Funding Agency for Technology and Inno-
vation) has chosen Kalasatama to be the very 
first pilot in its national Smart Cities pro-
gramme. Implemented by the City of Hel-
sinki, the project will develop Kalasatama 
into a model district of smart urban devel-
opment – with open data as one key driver.

Deputy Mayor Hannu Penttilä says 
that Smart Kalasatama will put the “best 
practices of the future” into a test in real life.

“We will have a compact area here, 

where you can get acquainted with new, 
 every-day technology,” he promises. 

Advancing on All Fronts
Various smart development activities have 
been planned for Kalasatama or have already 
been started in the district. Among them is 
a smart energy systems project carried out 
by Helsingin Energia, ABB and Fingrid. 
The district will become a model for am-
bitious smart grids, meaning, among oth-
er things, that residents can produce ener-
gy themselves – and ultimately, sell it, too.

“In addition, the use of electric cars is 
encouraged here,” says Hannu Asikainen, 
adding that Kalasatama is also a testbed for 
new solutions with regards to smart trans-
portation and traffic. In line with the green 
ideology, Kalasatama also features an un-
derground waste collection system that is 
identical to that of Jätkäsaari. 

Veera Mustonen from Forum Virium 
is the Project Manager charged with boost-
ing Kalasatama’s IQ. She says that Kala-
satama will differ from similar internation-
al projects in that the district will not rely 
on a single technology or scheme – such as 
a smart power grid or renewable energy – 
but, instead, the pilot seeks to develop Ka-
lasatama comprehensively into a smart city 
district on a broad basis.

“We have 20 pilots being launched in 
the spring,” she reveals, adding that a lot of 
the projects deal with increasing people’s 
health and wellbeing. “The wishes and needs 
of the residents give us the platform for ac-
tion.”

Get Involved!
According to Mustonen, the idea is to move 
quickly to create projects that are often de-

Kalasatama is poised to become the first true Smart City in Finland.
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fined by their temporary and inexpensive na-
ture. This way, it doesn’t take long to figure 
out what works and what doesn’t. The key 
lies in open participation: getting the resi-
dents involved in developing smart solutions 
which improve the quality of life for all.

Hannu Penttilä points out that Smart 
Kalasatama is no vision: it is about tak-
ing action and making a difference. “We’re 
building a real city district with real people 
– and using real smart solutions to do it,” he 
sums up. The development of the Kalasata-
ma district will continue to the 2030’s, and, 
eventually, the district will become home 
to 20,000 residents and 8,000 jobs. Today, 
Kalasatama is already home to about 1,500 
residents.

Kalasatama will also feature high-
rise construction of unprecedented verti-
cality: The Kalasatama Centre will consist 
of eight tower blocks which will feature  
20–33 storeys (the highest tower reaching 
126 metres). The towers will be comple-
mented by a versatile commercial centre – 
which is to include a world-class mall – and 
a social and healthcare centre. 

Kruunuvuorenranta:  
Light City
Slightly removed from Kalasatama and Jät-
käsaari, there is something equally exciting 
in the works, as well. A new seaside dis-
trict, Kruunuvuorenranta, will be built dur-
ing the next decade opposite the city centre, 
on the eastern shore of Kruunuvuorenselkä 
open sea. Project Manager Kari Pudas can’t 
say enough of the project: “It’s the perfect 
 development project with a perfect loca-
tion,” he says, adding that the distance to 
downtown is only three kilometres, over 
the waves. 

This close-to-the-nature residential 
 area will be built in an area to be vacated 
by oil tanks – and in fact, the oil tanks have 

a role in raising the profile of the neighbour-
hood, too. An art project, using light in an 
innovative way – called Oil Container 468 
– has been lighting up the neighbourhood-
to-be for a while now. The light installation 
provides an ample symbol for the area, since 
the idea is to turn Kruunuvuorenranta into 
“Light City”. This means, for instance, in-
tegrating lighting art to all residential plots 
in a novel way. The over-all lighting prin-
ciples of the area were developed via an in-
ternational design contest.

Marine Magic 
In addition, the profile of the area is very 
much about the nature – there are impressive 
forests here and even the last remaining na-
ture-state pond in Helsinki. It is clear that the 
location of the district in an  archipelagian 
seascape – on a peninsula projecting into 
the sea – is of exceptional beauty. The pres-
ence of the sea can be sensed  everywhere 
and the shore can be reached by foot in a 
matter of minutes.

And there is rich history to build on, 
too: Kari Pudas points out that there is an old 
silver mine in the neighbourhood and an old 
mansion community. “We want expand on 
this legacy to build a great new community.”

And the construction effort is in full 
swing: ground was broken in spring 2013 as 
the street and infrastructure network started 
to take shape. “The residential  construction 
will start in April 2014,” says Pudas.

Wanted: Social Anchors
According to the Kruunuvuorenranta vi-
sion, the neighbourhood could well become 
a spa area for the metropolitan area, com-
plete with a great beach. In order to make 
that dream come true, the beach may well 
materialise before the houses themselves. 
After all, if you’re going to build an area for 

15–20 years, it makes sense to create “so-
cial anchors” to make the neighbourhood 
better known.

Another interesting feature is the 
“Canal  City” which is being planned for the 
southern Koirasaari area: the City is looking 
to create a genuine marina-type atmosphere 
here, with landscape planning and visual as-
pects taking top priority.

One key concern for Kruunuvuoren-
ranta is getting connected to the downtown 
Helsinki via a bridge. There are plans to 
build a bridge from Kruunuvuorenranta to 
Sompasaari via Korkeasaari – and according 
to initial plans, this would be tram-bicycle-
pedestrian bridge only. An extremely high 
level international competition was organ-
ised for the bridge, and the visually striking 
Gemma Regalis won the contest. The win-
ning entry was submitted by British-Finnish 
team assembled by WSP Finland.

“We have no investment decision yet 
for the bridge, but it is included in our in-
vestment programme,” says Pudas, adding 
that conceivably the construction of the new 
bridge could start in 2017. 

Pasila Reinvented
Pushing inland from the shores, we find 
Pasila, the key traffic hub in the nation. All 
the trains stop here and trams and buses very 
much congregate in the area, making Pasi-
la – in essence – a second city centre 3.5 
 kilometres removed from the old city  centre. 
Still, as potent as Pasila already is there are 
plans to make it much more impressive: the 
idea here is to turn Central Pasila into a new 
kind of urban centre for business, service 
and housing. This will be conducted in col-
laboration by the City of Helsinki, the state 
and construction company YIT.

In September, it was announced that 
YIT will develop the Central Pasila area. 
This means, in essence, that a new traffic/

Kruunuvuorenranta, a new seaside and real close-
to-the-nature residential area will be “Light City”, 
where integrating lighting art to all residential plots 
in a novel way.
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commercial hub – called Tripla Centre – will 
be built in the railway yard area freed up in 
the Central Pasila area. Building rights of 
approximately 183,000 square metres will 
be zoned in the area, and the total value  
of the project is approximately EUR 1  bil-
lion.

Niina Puumalainen, the City Project 
Manager for Pasila, says that Tripla  promises 
to be a very innovative centre. “The trains 
will run through here, as well as trams and 
buses, and we also have a strong focus on 
 pedestrians and cyclists,” she promises. 
There is even a reservation for a metro line 
here. “In addition, there will be a new rail in 
Pasila which makes it possible to add train 
connection to and from Pasila,” she says. 

Delivering the Total Package
The construction of the Tripla project will 
begin when the local plan is confirmed, 
which is estimated to take place in 2015, 
and it will be implemented in phases over a 
period of six years.

The new diverse Tripla Centre, which 
is designed to be comfortable in terms of 
functionality and landscape, will feature of-
fices, shops and a conference centre, hous-
ing, hotel, multipurpose arena and a termi-
nal for public transport. The centre is located 
in a logistics traffic node, with the  area bor-

dering Ratapihantie, Pasilansilta and Pasi-
lankatu.

“The Pasila station and its surround-
ing areas will be totally transformed. Cen-
tral Pasila will become a modern meeting 
place, with, for instance, a shopping cen-
tre – one of the biggest in Finland – and a 
conference centre as well as business head-
quarters. Also, the multipurpose arena will 
deliver something really special, making it 
possible to host concerts and athletic events, 
too,” Puumalainen says.

The architectural concept for Tripla 
was created by the Dutch architects Office 
for Metropolitan Architecture (O.M.A.). The 
Finnish architect and main designer of the 
project is Architects Soini & Horto.

Green List
Ecological criteria were a key requirement 
in the implementation and design competi-
tion. Environmental friendliness and ener-
gy efficiency have been the starting points 
in the planning, says Puumalainen.

“We want to launch a new, green-
er Pa sila and as one sign of this approach, 
green roofs will cover one third of the total 
roof area.” The energy efficiency of  Tripla  
will be significantly improved from the 
norm. Ecological transportation is support-
ed by parking places for over 3,400 bicycles 

and charging stations for over 400  electric 
cars. 

“We will also have a public park for  
the residents, located in the middle of the 
area.”

Furthermore, waste collection will be 
realised using a central vacuum waste de-
livery system. A sustainability co-ordinator 
will be responsible for the realisation of the 
criteria in all of the project phases.

Pasila Goes Vertical 
Beyond Tripla, Central Pasila will also 
feature ambitious high-rise construction. 
“There are plans for as many as ten towers 
in the area,” says Niina Puumalainen, add-
ing that the towers will feature both offices 
and residential space. Hybrid buildings are 
what the City would prefer to have in this 
setting, but other kinds of solutions can be 
deployed as well. 

According to Puumalainen, com-
panies are very excited about Pasila – in 
fact, it is among the few places in the met-
ropolitan  area where you don’t have to 
 consider, whether the location is good or 
not. In a commercial sense or from office  
viewpoint, Pasila offers simply superb 
 location and connections: “Pasila sends an 
 international, high-quality message,” she 
says. 

Photo: YIT

The new traffic/commercial hub – called Tripla Centre – will be built in the railway yard area freed up in the Central Pasila area. 
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T
he Pasila District has been the subject 
of various development plans over 
the years, since there are great quanti-

ties of land available for construction here. 
 However, the rail traffic has had monopo-
ly on the use of land and progress has been 
minimal. The new Tripla Centre promises to 
change everything: the tracks will go under 
the centre, freeing space for development.

Director Tapio Salo from YIT explains 
that the Tripla Centre will be built in the 
soon-to-be-vacant railway yard area, con-
necting East and West Pasila in the process.

“We will considerably add cohesion 
in the urban structure,” he promises. The 
 Tripla concept was created by the Dutch 
 architects Office for Metropolitan Archi-
tecture (O.M.A.) and the Finnish architect 
and main designer of the project is Inter-
Arch Architecture. 

Going for a Billion 
Building rights of approximately 183,000 
square metres will be zoned in the area, and 
the total value of the project is approximate-
ly EUR 1 billion. The construction of the 
project will begin when the local plan is con-
firmed, which is estimated to take place in 

2015, and it will be implemented in phases 
over approximately eight years. 

“We are looking to start the construc-
tion of the new Pasila bridge in the autumn 
2014 and also add an extra rail at the same 
time,” Salo says, pointing out that the kick-
off for the centre itself could be in the cards 
for autumn 2015. The project will employ al-
most 900 people per year at the site at most, 
with an average annual workforce of 400 
people. 

But what makes Tripla so special, 
then? Salo starts his reply by pointing out 
to the location:

“Nobody would argue that we have the 
number one location in the entire country for 
this type of project. We are in the middle of 
an economic zone that features 1.5 million 
people and have the best connections in the 
land,” he says.

Size Does Matter
As a consequence, the “critical mass,” so 
to speak, is here – and it enables a varie-
ty of things.

“We have, for example, the opportu-
nity to introduce new activities that have 
not been seen in Finland before, and bring 

forth services that nobody has been able to 
deliver yet.” 

The extremely diverse Tripla centre – 
which is designed to be comfortable both in 
terms of functionality and landscape – will 
feature offices, shops and a conference cen-
tre, housing, hotel, multipurpose arena and 
a terminal for public transport.

“The shopping centre alone will be 
something to see – with 57,000 square me-
tres of retail space it will be among the larg-
est in Finland,” Salo says. And then there’s an 
activity square and the multipurpose arena that 
will totally push the boundaries of what people 
can do and experience in a commercial centre.

“People have taken to shopping cen-
tres as places where you go to enjoy your-
self and spend some time. We want to take 
that idea a little bit further and bring people 
together in different settings.” 

Business Park 2.0
For companies, the concept provides plen-
ty of HQ appeal – YIT believes that many 
companies would be interested in making 
their home here, right in the heart of the 
 metropolis. The contrast with fringe area 
business parks is notable:

Think Big
YIT sets out to create a true superhub in Pasila 

There is a massive undertaking about to be launched in the very heart of Helsinki. Pasila railway station and its 
surrounding areas will experience a total makeover in the coming years, as YIT sets out to realise its ambitious 
Tripla concept. The centre is located in a logistics traffic node, with the area bordering Ratapihantie, Pasilansilta and 
Pasilankatu.
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“Looking out the office window, you 
will see the city all around you – and all the 
services and all the action is just down be-
low from where you work,” Salo envisions. 
The highest of the office buildings will reach 
17 storeys. 

Realising the giant project is no small 
feat, even for a company with YIT’s sturdy 
shoulders, Salo admits.

“What the company is doing here has 
unprecedented scope in the whole country,” 
he says, pointing out that the nearest com-
parison is probably nuclear power plant con-
struction. Carrying out a huge project in the 
super-urban neighbourhood takes some se-
rious planning and flawless execution, but 
YIT is ready for the big responsibility.

“We have the chance to build some-
thing truly great here and we’re going to 
do it right.” 

Shoulder the Responsibility
YIT will purchase the building rights 
planned for the area in phases as the con-
struction progresses, which means that the 
funding need is moderate. The actual prop-
erty transaction will be completed once the 
local plan has been confirmed. 

“With a price tag of one billion euros, 
the construction of Tripla will make about 10 
% of the projected revenue of the company 
for many years,” comments Salo. 

Kari Kauniskangas, President and 
CEO of YIT, has characterised the project 
as “huge, technically demanding and di-
verse” – but YIT also has solid experience 
in large projects and comprehensive com-
petence from exactly this kind of projects. 
YIT is excited about the possibility to im-

plement the most important urban develop-
ment project in Central Helsinki, not daunt-
ed by it. Still, every due caution is being ob-
served, starting with proper design and risk 
management. 

Pasila Goes Green? 
And while Pasila has a (somewhat earned) 
reputation as a grey and dull neighbourhood, 
the City and YIT are aiming to introduce a 
green heart to the community. Park areas 
will abound here, and green roofs will  cover 
one third of the total roof area.

“The look of the centre will be very 
 vibrant,” Salo promises. 

In addition, environmental friendliness 
and energy efficiency have been key starting 
points in all planning efforts. Green trans-
port is supported by parking places for as 
many as 3,400 bicycles and there are charg-
ing stations for almost 400 electric cars. 
For waste collection, there will be a central 
 vacuum waste system; for heating and cool-
ing purposes, the centre will drill deep into 
the bedrock below. 

“Tripla will be a model for green con-
struction in all regards,” says Salo, adding 
that the centre will acquire some sort of en-
vironmental certification further on down 
the road. 

Right Next Door
During the last eight years, YIT has also 
been building the neighbouring new Valli-
lan Konepaja district in Helsinki. The plan is 
to construct approximately 1,300 residential 
units, of which 480 are completed, for a to-
tal of 2,500 residents. With the Central Pasi-

la project, YIT continues the reform of cen-
tral Helsinki in a smart way. There is even a 
reservation made for a potential metroline:

“Tripla will feature appropriate space 
for a metro station, but as that project is de-
cades away from becoming a reality, we will 
find other ways to use that area.” 
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The Perfect Cut
Skanska’s new workplace concept cuts down on square metres 

and boosts productivity to a new level

Emerging from the recession, more and more companies are looking at their ways of working with a critical eye. While 
strong trends such as remote and mobile working challenge conventional thinking, a race is on to update the entire 
concept of today’s office. 

Photos: Sini Pennanen

A
mong the pioneers in this field, we 
find Skanska, an organisation which 
maintains that the offices of the fu-

ture will be central nodal points at which co-
workers can get together in different constel-
lations – find ways of working that suit their 
organisation, themselves, and their families 
at that precise moment.

 Jorma Lehtonen, Managing Director 
for Skanska Commercial Development Fin-
land, says that it is high time that compa-
nies recognise how dramatically the ways of 
working have changed over the years.

“Companies must abandon the old phi-
losophy of simply having people sit by the 
desks. It is much more effective to provide 
workers with different types of space that 
they can utilise.” This means, for instance, 
that an office should feature silent rooms 
for work that requires intense focus, livelier 
rooms for teams and projects, phone booths 
and “hot desks” for someone just popping 
in and out. 

Wanted: Dynamic Space
Adding a good degree of flexibility into the 
office is not exactly a new idea. In fact, the 
evolution of the office has herded people 
from individual rooms to cubicles and to-
wards more open pastures. All the while, the 
number of square metres has diminished – 
along with the satisfaction of the employ-
ees. Skanska is looking to change all this:

 “Under our Activity Based Working 
(ABW) concept, the space is simply used 
more effectively and more creatively – and 
this will bring savings to the company as 
there are less square metres. Furthermore, 
giving the employees the premises and tools 
to do their work in a fun way will boost 
employee satisfaction and productivity,” 
Lehtonen says.

The numbers are impressive enough: 
according to research, work satisfaction in-
creases by 20–30 % when moving from con-
ventional office to ABW. At the same time, 
when there is a designated space for every 
function, the productivity of the work can 
increase as much as 20 %. And the bottom 

Jorma Lehtonen, 
Managing Director for 

Skanska Commercial 
Development Finland.
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line: taken together, the efficient use of space 
and the increase in productivity can bring in 
savings to the tune of 40 %.        

Rooted on Inspiration
The concept of Activity Based Working was 
launched already 20 years ago, and Skans-
ka has consistently upgraded the concept as 
tools such as cutting-edge information tech-
nology have taken hold in the workplace. 
ABW addresses architecture and space, but 
places significant focus on other things – 
ranging from strategic thinking on HR and 
technology issues – as well.  

At the core of ABW, there is the desire 
to create an inspiring environment based on 
individual needs; to facilitate meetings and 
innovation in contrast to the “flexioffice” 
where as many employees as possible are 
crammed into the smallest possible space. 
Marketing and Leasing Manager Eero Ojala 
says that in the workplace today, it’s often a 
tug of war between the need to collaborate 
and the need to work independently with-
out distractions.

“Presently, we find that there are a lot 
of poor compromises out there,” he says, 
adding that employees rarely get the most 
out of their working day. Ojala observes that 
as mobile revolution continues, some will 
work from home, others will be almost con-
stantly on the road – and few will remain 
by their desks.

“Anyone Using This Chair?” 
Nevertheless, international research sug-
gests that if you look at offices around the 
world – regardless of size or industry – you 
will find that the chairs by the desks are used 

only 35 % of the time. This means that work-
ers are already voting with their feet – and 
spend almost two-thirds of their office hours 
away from their desks. Skanska believes that 
the time is right for forerunner companies to 
step away from the idea of designated desks 
and embrace the new type of work flow. 

But what about remote working? 
Could the “Office 2.0” become obsolete 
very soon, as everybody wants to work from 
home or a trendy café? Ojala says that this 
is an important question since one can al-
ready see that companies are responding in 
different ways to this challenge.

“There are those companies who want 
their employees at the office and they find 
ways to regulate remote working to such a 
degree that it becomes inconvenient. That’s 
certainly one way to do it. But wouldn’t it be 
smarter to make your office so attractive that 
the employees really want to come there?”

“Making work more fun” is an impor-
tant element of activity-based thinking. Oja-
la speaks about the various possibilities that 
the modern office holds: it can be a “base-
camp” where you have everything you need 
or a “showroom” where you can bring cli-
ents and dazzle them with some of the things 
you have going on. 

Bet on the Best
Jorma Lehtonen is convinced that what the 
market wants now is quality offices: either 
to use the offices as tenants or to buy them. 
With extensive background in real estate in-
vestment, Lehtonen knows that when times 
get tough, investors bet on premium real es-
tate. One of the strong selling points is en-
vironmental issues and Skanska has accom-
plished a lot in this field, having almost sin-

gle-handedly introduced LEED certification 
in Finland, for instance. But the nature of the 
work itself – and the spatial solutions that 
support it – that’s a stone that remains un-
turned, for the most part. 

“Activity Based Working has been a 
big hit in Sweden and it’s only now that 
Finland is catching up,” Lehtonen says. 
 Skanska’s ambitious new projects – such 
as the 10,000 square metre Aviapolis – will 
be built using ABW, Lehtonen promises. 

“For companies, ABW provides a val-
uable strategic tool. Furthermore, it sym-
bolises the mindset and commitment of the 
company.”

No Short-Cuts
That commitment must run more than skin-
deep, caution Lehtonen and Ojala. Since 
every ABW project is one of a kind, the cus-
tomer company needs to invest a lot of time 
and energy to really figuring out, how they 
want to work in the future.

“You can’t simply copy somebody 
else’s office and run with it. But when you 
do the work, you get the office that is just 
right – for your organisation,” Lehtonen 
says.

Then, of course, there is the mat-
ter of finding the right partner. Skanska is 
poised to usher in the age of the “New Of-
fice”, since the shoulders of the internation-
al company are certainly wide enough to 
carry the load.

“We are a truly global player in the 
Finnish real estate sector and we have ex-
tensive networks available to us, all for the 
benefit of our customers. We are used to 
handling the responsibility,” Lehtonen sums 
up. 

Eero Ojala, Marketing and Leasing Manager for Skanska Commercial Development Finland.
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THE ANGLE
By Kari Kauniskangas
The writer is CEO of YIT

Back to the original urban idea

D
emands for a quality urban environ-
ment keep increasing everywhere. 
One element in an enjoyable urban en-

vironment is the every-day dynamic, mean-
ing easily accessible public and private ser-
vices and highly functional public transpor-
tation. All of these elements support also the 
aims of sustainable development. In fact, the 
environmental problems of the world will be 
solved in the cities. 

The transition in the workplace, which 
is taking people from the factory floor to the 
studios, will mean that various functions will 
vacate the current industrial areas and move 
back to the city. Many tasks which require 
special expertise will break away from a des-
ignated workplace and work will be done in 
different places with the capability to inspire 
– for example, cafés, parks, leisure apart-
ments and, of course, offices which support 
the various phases of the specialist’s work 
process better. 

Also the future residential demands are 
different, as family types and lifestyles be-
come increasingly diversified. It’s not about 
the type of housing, square metres or own-
ership model so much anymore; the key is-
sues here are functionality and compatibil-
ity of environment and lifestyle. Some peo-
ple just want a “pit-stop” near downtown for 
sleep and maintenance, others want to invest 

in the home’s aesthetic appeal and are hop-
ing that the surrounding environment is in 
tune with this. 

Add to this, the decline of car traffic 
due to improving public transport, new light 
traffic options, the sharing economy and ro-
bot cars, and we are on our way back to the 
original idea of the city: everything is close-
by and accessible. 

The Internet economy is changing the 
structure of retail in a radical manner and 
shopping centres will become, more and 
more, spaces of social interaction where 
showrooms allow people to get acquaint-
ed with the products and where also public 
services have an increasing presence. Public 
services are a good fit for shopping centres 
due to accessibility issues and rising cost-
consciousness in the public sector. Retail, 
cultural services, public services and resi-
dential all come together in new kinds of 
mixed-use projects; the Tripla Centre pro-
ject, carried out by YIT in Pasila (the sec-
ond city centre of Helsinki), is one exam-
ple of this approach. 

In Europe, the flights between cities 
have been reasonably functional, but now 
they are being challenged by convenient, 
fast train connections which link cities, and, 
gradually, also countries. From the perspec-
tive of the specialised workforce, this means 

that there are more job opportunities within 
reach, especially as both mobile and remote 
working become more common. In the fu-
ture, the European mid-size cities will seek 
competitive edge via the quality of residen-
tial arrangements and services. 

A recent study analysed the reasons 
behind specialists and managers moving 
someplace else in 13 European urban re-
gions (ACRE project). The study showed 
that in many cities (e.g. Helsinki, Milan, 
Birmingham and Barcelona) the most im-
portant reason for moving had to do with 
personal networks – meaning, among oth-
er things, friends, family and education his-
tory. As connections improve, also cities of 
relatively small size can become homes for 
these internationally minded professionals, 
as long as there are existing networks for 
them to tap into. 

In the final analysis, it is the consum-
er that is the end customer in all business. 
Responding to the diverging needs of the 
consumers – involving, say, retail, servic-
es, living or the urban habitat – calls for a 
markedly better collaboration and joint de-
velopment between companies, urban de-
signers, public service providers and users. 
Traditional planning or production orienta-
tion will not be able to create places with 
the desired appeal. 

Urbanisation is a global 
phenomenon which keeps 
advancing also in Europe. 
The urbanisation rate is 
expected to climb from the 
present 73 % to 82 % by the 
year 2050. While elsewhere 
in the world, it is especially 
the cities with millions of 
residents that keep growing, 
in Europe the majority of 
people will live in cities 
with less than 500,000 
inhabitants. 
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Shopping centres fight back
With e-commerce coming on strong,  

shopping centres learn new moves to cope

Will on-line shopping spell doom for shopping centres around the world? 
According to recent estimates, as much as 90 percent of retail sales growth in 
Britain, France and Germany between 2012 and 2016 is expected to be online, 
leaving the off-line players to fight for scraps. Are the shopping centres at the 
end of their rope?

D
espite the warnings from e-crazed 
 consultants, shopping centres are 
still the place to be. Nevertheless, the 

great public is fickle and old favourite needs  
to keep reinventing itself in order to sur-
vive. 

Recently, Nielsen reported that U.S. 
consumers still do most of their shopping 
at actual, physical stores. In the long run, 
however, shopping centres must morph into 

strategic direction of this retail sector. As 
the U.S. population has diversified, the lines 
have blurred between shopping, entertain-
ment, and community – and herein lies new 
opportunity for shopping centres. 

This blending of experiences makes it 
possible for retail to strengthen social ties 
within communities looking for communal 
experiences. Lifestyle centres, for example, 
blend traditional retail tenants with upscale 
leisure uses that offer shoppers a place to 
buy as well as an experience. Moreover, a 
lifestyle centre is “a place to gather”, which 
is something that people have been keen on 
since the days of hunting mammoths. 

Nielsen observes that this trend is most 
visible at the regional level, where operators 

social centres, employment hubs and places 
for entertainment.

Wanted: Social Edge 
In its recent Brick by Brick: The State of the 
Shopping Center report, Nielsen examines 
the trends affecting the size and shape of the 
shopping center industry, as well as some of 
the shifting consumer factors affecting the 
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are shifting away from the traditional en-
closed mall and opting for smaller, special-
ty lifestyle centers. Lifestyle centres tend to 
be more heavily concentrated in urban areas, 
while the larger regional and super-regional 
centres tend to be more heavily concentrat-
ed in suburban and rural areas.

You Can’t Do That Online 
How about the situation in Europe, then? 
 According to Reuters, European mall own-
ers are countering the rise of e-commerce 
European mall owners by including services 
that can’t be replicated on the web like hos-
pital care and government offices. If shop-
ping centres become more like full-service 

community centres, they have a shot for the 
future, experts believe.

Traditionally, mall owners have in-
creased the number of restaurants and cin-
emas at the premises to persuade shoppers 
to stay longer – but now it could be worth-
while to focus on healthcare services, given 
the fact that the European population is age-
ing so fast. And shopping centres can go dig-
ital, too: there are already promotions to re-
ward frequent shoppers who can be tracked 
via their mobile phones.

Furthermore, there are wild ideas com-
ing from developing markets such as Dubai 
and China where centres are part of wider 
mixed-use developments where people live 
or include open spaces where they spend 

leisure time. Internet shopping can’t be the 
“be-all, end-all” of retail shopping. The con-
sumer patterns are never etched in stone for 
very long. 

Big on Experience
Shopping centres also have a “boots on 
the ground” mentality that e-business can’t 
match: innovative stores will connect with 
senses and emotions to make the sale. For 
example, the German outdoor clothing and 
equipment store Globetrotter has a climbing 
wall and cycle track in its Frankfurt store so 
you can try out the products.

Another innovator is Adidas which has 
successfully turned shop windows into touch 
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screens. The result: a real “hands-on” ex-
perience with 24/7 access. So it seems that 
the shopping centres can go “e”, too: E for 
experience. 

Juha Tiuraniemi, Managing Director 
of the Finnish Council of Shopping Centres, 
believes that the shopping centre is endur-
ing as a service concept: services are found 
under the same roof and they are conveni-
ently accessible. 

“The business mix changes constant-
ly according to customer needs. Business 
proprietors are able to operate ecological-
ly and in a socially responsible way, at the 
same time gaining from the advantages of 
the mix,” he says, adding that goods flows 
can be optimised from the environmental 
viewpoint and recycling can be pioneered 
together. 

Heart of the Community 
Tiuraniemi agrees with international experts 
that shopping centres can be so much more: 
the public space in shopping centres is cur-
rently finding more frequent and increasing-
ly diverse uses for promotions, events and 
participatory functions. 

“The role of shopping centres has 
gained strength as the beating hearts of com-
munities and as a living room and meeting 
place for people.” 

Tiuraniemi also talks about regenera-
tion which is a rising trend, both in Finland 
and in other parts of Europe. Investments 
in shopping centres have been the driver in 
redeveloping provincial city centres during 

the past few years in many towns, including 
Jyväskylä, Vaasa, Lahti, Joensuu, Seinäjoki, 
Salo and Rovaniemi, to mention only a few. 

Energise the City Centre
In the Eastern city of Mikkeli, for example, 
new shopping centres Stella and the Akse-
li have brought about a broad based renew-
al of the city centre, with underground park-
ing beneath the market square. In the south 
in Hämeenlinna, a shopping centre has been 
raised over a motorway, linking the former-
ly divided city centre together. 

Furthermore, there have been rather 
sizeable additions to the ranks, with shop-
ping centres Veturi (Kouvola) and Matkus 
(Kuopio) both placing in the TOP10 in terms 
of square metres.

Still, it is the Helsinki Metropolitan 
 Area that leads the way with three new shop-
ping centre projects which were complet-
ed in late 2013. The third phase of shop-
ping centre Kaari was completed in the Kan-
nelmäki area in Helsinki. Kaari has a retail 
area of 46,500 sqm, making it the ninth larg-
est shopping centre in Finland. 

Shopping centre Ainoa, on the other 
hand, is part of larger redevelopment of the 
Tapiola centre in Espoo (retail area 10,000 
sqm). Also in the Suomenoja area in Es-
poo, the redevelopment project of shop-
ping centre Liila (formerly known as Mar-
tinsilta) was completed in November, add-
ing 20,000 sqm to the local offering.

And there’s more: the venerable old 
Itäkeskus, the largest shopping centre in the 

Nordic countries, is about to be reborn. Re-
branded as Itis in 2012, the 114,000 square 
metre shopping centre is currently under a 
complete make-over, which is scheduled for 
completion in 2014.

Born Urban
Tiuraniemi points out that shopping centres 
are significant investments with long term 
impacts, and the most natural location for 
them is as part of a community structure 
in which convenient accessibility, housing 
and services mutually support each other. 
In terms of numbers, 96 per cent of Finn-
ish shopping centres are located in city cen-
tres or built up areas – and rightfully so, Tiu-
raniemi argues.

“This gives the customer the freedom 
to choose according to his or her needs an 
ecological form of transport of all the main 
transport and vehicles available. It is natu-
ral for services to focus where people live 
and move,” he says.

According to recent shopping centre 
barometer by the Finnish Council of Shop-
ping Centres, the markets are expected to 
pick up somewhat in 2014. Emerging victo-
rious from the recession, the barometer finds 
cafés and restaurants, while decorating and 
fashion have taken hits in tough times. Tiu-
raniemi points out that environmental issues 
drive the business already today, with such 
trends as digitalization and ageing waiting 
just around the corner. 

Sami J. Anteroinen
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THE ANGLE
By Markus Laine
The writer is Director, Real Estate Transactions and Investors of SRV Group Plc

Shopping Centres 
keep evolving

Shopping centres have proven to be surprisingly resistant to 
trying times. While the image of the shopping centre as “the 
citizens’ living room” or “meeting place for all” sometimes 
links with booming economy, that image doesn’t ring quite 
true. Even when the economy is not doing so great, people 
still want to go to shopping centres – and, in some cases, the 
tougher the times get, the more people want to go there. 

I
n many regards, the shopping centre is 
simply the place to be: a natural setting 
for spending some time and money. There 

is also the historical continuation: in place 
of market squares, where everybody would 
go for purposes as much commercial as so-
cial, we have shopping centres – modern 
market places – where even the rain can’t 
spoil the day.

Finding the optimal slot in the urban 
structure remains a high priority for play-
ers in the field. Helsinki and its surround-
ing municipalities earn special considera-
tion in this regard, since 30 % of Finnish 
shopping centres are located in the Helsin-
ki Metropolitan Area – with sales equalling 
49 % of the whole shopping centre market 
in Finland. The well-know challenge here 
involves finding sufficient space to launch 
new shopping centres, but it can be done, as 
is the case with SRV’s REDI Shopping Cen-
tre in Kalasatama.

The curious thing about the shopping 

centres located in the Helsinki Metropoli-
tan Area is that they are more spread out, 
removed from the core city structure, than 
their counterparts elsewhere in Finland. 
 REDI, however, will definitely boost urban 
cohesion, since it is directly integrated in-
to the Helsinki core centre – there is even 
a convenient metro connection inside the 
shopping centre. 

SRV has a lot of experience in cre-
ating urban logistical hubs, among them 
the shopping centre Kamppi which has re-
ceived international praise for its function-
ality. Kamppi is also a good example of a 
shopping centre that is highly attractive to 
the investors as well; in December 2013 it 
was announced that Cornerstone Real  Estate 
Advisers’ Nordic Retail Fund has sold 50 
% of Kamppi to Allianz Real Estate, mak-
ing it the year’s single biggest real estate 
deal in Finland. However, with accessibili-
ty from three vertical levels, REDI will be 
even more functional. 

SRV has also more recent references: 
in the fall 2013, SRV opened 48,000 square 
metre Pearl Plaza Shopping Centre in St. 
Petersburg and started construction on the 
Okhta Mall (75,000 sq m).

The demand for shopping centres in 
Helsinki is great, as more and more people 
flock to the metropolis. At the same time, 
players of the sector have to think long and 
hard about the demographics: who will 
form the consumer base in the 2020s, for 
 example? The vision for REDI is to engage 
the youthful minded city dwellers, and take 
 into consideration the various wishes of 
many different age groups. One interesting 
age group is formed by the senior citizens, as 
the baby boomers are now retiring in  record 
numbers. In connection to REDI, there  
will be convenient residential services  
for all age groups as well as a social and 
health centre among other services which 
will make  everyday life even more conven-
ient. 
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REDI for Success
Kalasatama’s very own shopping 

centre is big on connectivity  

– creating both logistical and 

emotional proximity

Photos: SRV G
roup Plc
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P
ia Svensk, Director of Retail Concepts 
for SRV, says that REDI will be some-
thing special. She is of the opinion that 

the very best shopping centre in Helsinki 
might not have been built yet and is confi-
dent that REDI will be a contender for that 
top spot.

The reason for this optimism is simply 
that the location with superb connections is 
great and SRV has done its homework very 
well indeed and has spent years in prepara-
tion to take on this challenge. 

“As a consequence, REDI will be a dy-
namic destination offering retail and leisure, 
unique merchandising mixes, emotion, and 
entertainment attractions. It will also be a 
great place to meet other people and have a 
good time,” she says.

Closer to the Heart
Benchmarking of international success sto-
ries has yielded insights into such issues as 
customer flow and guidance techniques, but 
the most important lesson is, in fact, a matter 
of the heart. Pia Svensk believes that what 
is needed more to the Finnish shopping cen-
tres at the moment is emotion – many shop-
ping centres come off as sterile places of 
business, with no real feel to them at all. 
She talks of “cold space” which should be 
brought to life through various means.

She points out that in the best inter-
national shopping centres, when you go in, 
you immediately feel immersed in colour, 
sound and scent. 

“You are being whisked away into a 
different world – and that’s where the ex-
perience lies,” she says, adding that instead 
of a “shopping centre” it is something akin 
to “experience centre” that SRV is aiming 
to accomplish in Kalasatama. 

Destination REDI
What does all this mean in practice? Accord-
ing to SRV, REDI will be “an Authentic Life-
style Destination”. REDI will be an urban 
landmark welcoming and attracting people.

“REDI will represent the celebra-
tion, enjoyment and easiness of life,” de-
fines Svensk. 

As a former Department Store Direc-

tor, Svensk has plenty of experience from 
communicating with demanding custom-
ers on an emotional level. Svensk leads the 
development and design of the retail con-
cepts as well as the renting of retail prem-
ises in REDI – and couldn’t be more excit-
ed about her job:

“Introducing a whole new city district to 
the Helsinki inner-city area is something that 
doesn’t happen every day – and REDI will be 
the driving force of that new community.”

What’s more, REDI will also bring 
about a new age of high-rise towers in the 
metropolitan area – with as many as eight 
towers reaching for the sky. 

Vertical City
This octet of towers will be built around the 
Itäväylä highway and the Kalasatama metro 
station. All and all, there will be six residen-
tial towers, one office tower and one hotel 
tower, with the highest of the pack rising up 
to 126 metres. Consequently, Itäväylä and 
the metro will be covered with an expansive 
green deck, allowing for smooth traffic flow.

“This project offers great opportunities 
and it will, among other things, change the 
silhouette of the entire city,” she says, dis-
cussing the impact of the high-rise buildings. 

Markus Laine, Director of Real  Estate 
Transactions and Investors for SRV, ob-
serves that SRV is now engaging in high-
rise construction on a scale that is unprec-
edented in Finland. This type of construc-

tion simply hasn’t been done yet – by any-
one, he points out. 

While REDI is already drawing com-
parisons to Kamppi – hailed as a success sto-
ry by also international experts – Laine com-
ments that the logistical challenge at Kamp-
pi was bigger, since the construction took 
place right in the downtown area. This time 
around, SRV is confident that there won’t be 
traffic jams to contend with.

Even Flow
Also, as Kamppi is a logistics hub with thou-
sands of people simply passing through the 
centre, the action concentrates largely on 
the ground levels. Going up, there are less 
people. Kalasatama will be built differently 
and three/four floors of the shopping centre 
will have equal status with regards to people 
flow. To make sure of this, each level has 
been dedicated to a certain mode of traffic: 
starting from the bottom, there is a level re-
served for car parking, one level for buses, 
trams and pedestrians and one for the met-
ro and eastern highway bus traffic.

“As many as 100,000 cars will drive 
through here every day,” Laine says, adding 
that the metro link-up is very well designed, 
too: the metro line actually goes through the 
shopping centre, so when you get out of the 
metro, you are already right there, at the core 
of the shopping centre. 

But what kinds of goods and servic-
es will REDI entail, then? According to the 

SRV is looking to upgrade the concept 
of a modern shopping centre – just 
in time for Finland’s centennial 
celebration in 2017. The new REDI 
Shopping Centre is the company’s 
most ambitious shopping centre project 
to date – with over 60,000 square 
metres of retail space, it promises 
to be almost two times bigger than 
the shopping centre Kamppi, SRV’s 
previous success story in the field.
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plans, there will be food, fashion, leisure, 
activities and attractions, cafés and res-
taurants…everything you need for quality 
 every-day life. The 150 stores and restau-
rants of the shopping centre should be able to 
oblige even the most demanding customers.

Expect the Unexpected
Pia Svensk promises that REDI will respond 
to the daily needs of the consumers – and of-
fer a little bit of luxury on the side as well. 
Her challenge is to make sure that REDI pro-
vides something for everyone:

“The moment you walk in, we want to 
be able to deliver that ‘Wow!’ factor. Each 
patron should feel that this is something 
strictly for me,” she defines the objective. 

In Svensk’s mind, the new shopping 
centre must be “easy and versatile” with 
big emphasis on enjoyable every-day life. 
For the primary target group, she envisions 
youthful-minded city dwellers who enjoy a 
wide range of services and activities. 

With a crystal-clear concept in hand, it 
is sometimes hard to remember that REDI 
won’t open its doors for another three years. 
Nevertheless, the project is running along 
smoothly: the initial construction work for 
REDI started in August 2011 and the key 
green light for construction was received 
in June 2013 as the zoning plan went in-
to effect.

“Right now, we have the appropriate 
zoning plan in place and are able to proceed 
with the project,” says Laine, while adding 
that no major obstacles lie in the path of the 
process now. The shopping centre should 
open in 2017, around the same time as the 
first residential tower. Rest of the REDI pro-
ject will be completed in phases by 2023. It 

is estimated that the megaproject will con-
tribute about one billion euros to SRV’s 
 revenue over a period of ten years. 

Engage, Don’t Exhaust
When discussing the visual aspects, the at-
tention turns quickly to the eight towers, 
but there also other elements in the archi-
tecture and design that merit a closer look. 
For  instance, the architectural solutions will 
make sure that the customers find their way 
easily – REDI will be realised in a manner 
that will optimise customer flow and create 
a dynamic atmosphere.

“We want to put the customer in the 
driver’s seat,” Svensk promises, saying that 
thematic floors will assist the customers in 
finding what they want without unduly leg-
work. At REDI, there will be an easy edge 
to the shopping experience – while that ex-
perience still remains engaging, delighting, 
and surprising the customer. SRV also rec-
ognises that the needs and preferences will 
differ for each customer, especially for the 
weekend and holiday visitor. 

 “We are drawing from the history of 
Kalasatama – industrial history, maritime 
and islands – and using that for our inspira-
tion,” she says. In fact, “inspiration” is a key 
word for the entire shopping centre:

“REDI is a place where you can go 
and be inspired,” she envisions. According 
to Svensk, the best shopping centres in the 
world are also travel destinations in their 
own right – and from the looks of it, REDI 
will fit the bill rather nicely.

“The aim is to create something here 
that will cause a definite buzz – and people 
simply have to come over and check it out 
for themselves.” 

International Attention
Right now, however, there is a different sort 
of buzz going on. Markus Laine reports that 
his phone has been ringing quite a lot lately:

“There is definitely a lot of interest 
from the investors in this project, both near 
and far.” Understandably, some big interna-
tional players are looking at REDI as a great 
opportunity to enter the Finnish retail mar-
ket – and existing players are keen on ex-
panding operations there.

“As we are able to offer a more de-
tailed picture of what’s to come, there are 
more and more inquiries,” Laine says.

It is no wonder that this cross between 
a shopping centre and a city centre – in the 
middle of a catchment area of 1.2 million 
people – has attracted a lot of attention, even 
this early on in the game. Laine points out 
that in REDI it all starts and ends with the 
perfect location:

“There are half a million people living 
with a 15 minutes’ car ride from REDI,” he 
offers an example. Even the international 
airport is located conveniently nearby. 

Enter: REDIverse
In addition to shopping splendour, about 
2,000 people will also be able to call REDI 
their home, as the super-diverse entity will 
feature a strong residential element – com-
plete with breathtaking seaviews, of course. 
REDI will also include public premises, for 
example a social and healthcare service fa-
cility for the City of Helsinki. 

“Kalasatama will emerge as the new, 
powerful centre for the Helsinki core area 
in the east – with REDI as the beating heart 
of local community, business and services,” 
Laine sums up. 
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THE ANGLE
By Tero Estovirta
The writer is Managing Director of NCC Property Development Oy

What is City Development?

T
oday’s world’s versatile know-how is 
the only way to manage sustainability 
and liveability. All information needs 

to be shared. Success is measured by peo-
ple’s ability to co-operate and combine ver-
satile know-how information. It is not about 
finding totally new innovations, but, rather, 
about combining existing ones in a more 
creative way.

Timing and narrow-minded thinking 
are the basic challenges. Trust and confi-
dence are the key success factors. Instead of 
looking at only people’s technical compe-
tences, we should also start looking for in-
novations and co-operation skills. The like-
lihood to get through issues that you deem 
important, rises when your ability to co-op-
erate is high.

The problem with timing is not over-
estimated. As we have seen, market situa-
tions vary faster and faster. For example, the 
zoning process, which usually takes years to 
complete, can mean that opportunities will 
pass in a rapidly changing economic envi-
ronment. Some say that the best opportu-
nities need time. This is true, but when is 

Facing today’s challenges and 

tomorrow’s visions of City 

Development

the right time? New opportunities will arise 
every day. We should be able to perform 
throughout the summer and the winter, what 
are we waiting for? All decisions are made 
with the best possible information availa-
ble at the time; no one deliberately wants 
to make bad decisions. 

Long-term planning is where all City 
Development starts. We should put efforts 
into defining frames and then stick to them. 
This is how resources can be effectively allo-
cated. Another problem is that we jump into 
the fine details immediately. That also takes 
away the possibilities to develop things dur-
ing the time given. 

For example, zoning plans that are 
too detailed may already be old by the time 
they become valid. In Finland, the legisla-
tion gives us more opportunities than we 
even realize, it’s all about us (people) and 
how we interact.

Dense Cities are proven to be more 
efficient environments for several reasons. 
Productivity will increase substantially in 
dense environments.  Also economic effi-
ciency and sustainability are other impor-

tant factors which will be most positively 
affected.

Problems to be solved in city develop-
ment are complex. One fact today is that old 
ordinary solutions will not stand anymore. 
There are expectations to provide high quali-
ty in every aspect. Lack of development pos-
sibilities is always the issue. Decentralized 
ownerships can block great ideas or at least 
greatly slow down the development. Mixed 
use solutions are still coming. Complex de-
cision-making processes that start from zon-
ing right through to investment decisions are 
massive processes. What needs to be recog-
nized is that infrastructure and land use de-
velopment will create order and econom-
ic efficiency.

Decisions and requirements are easy 
to recognize, if one takes responsibility of 
all these. I am highlighting versatile know-
how, as we do not require something which 
we cannot connect to its implications. Eve-
ry one of us should take responsibility for 
his/her own actions. In the broader context, 
co-operation is the key factor to success in 
City Development. 

Understanding City Development requires an 
appreciation of the broader context. It all starts 
with the global location, continues to the city, 
the specific area and down to the plot or real 
estate and all in this order. It is like the question: 
“What is the purpose of existence?”  
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that the launch of the first phase has sur-
passed all expectations.

“We are very excited about a great start 
and are confident that Ainoa will become a 
real meeting place for the local community.”

Spearheading Change
Shopping centre Ainoa is the latest piece of the puzzle in  

the reinvention of the legendary Tapiola Centre

Tapiola, the iconic “Garden City” of Espoo, is going through a serious beauty treatment – 
and there are a lot of exciting things going on at its very core, in the Tapiola Commercial 
Centre. As shopping centre Ainoa opened its doors in October, yet another step was taken on 
the road to fully return Tapiola to her former glory.

O
wned by Tapiola KR III Real Estate 
Fund, the newcomer is still relative-
ly small – with 10  000 square metres 

and 30 shops – but the aim is to expand the 
shopping centre significantly in the years to 

come, says Kirsi Borg, head of new entity 
Promote Tapiola.

“We are looking to have 40,000 square 
metres and 100 shops by 2017, if everything 
goes according to plans,” she says, adding 
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Hit the Wallet 
According to Tapiola’s studies on the neigh-
bourhood, there is plenty of volume in the 
area: in fact, 200,000 people live within a 
10 minute car ride from the shopping cen-
tre. Also, the purchasing power in this par-
ticular area is second to none in the entire 
country, so one can forecast a great future 
for a shopping centre that features a youth-
ful approach and dedicated focus on leisure.

Vesa Immonen, the Managing Director 
of LocalTapiola Real Estate Asset Manage-

ment, says that the development of  Tapiola 
Commercial centre is a high priority for the 
company. “Likewise, expanding our exper-
tise with regards to shopping centres is very 
important to us,” he says. 

Tapiola is near and dear to the hearts 
of all Finns and widely regarded as a natural 
treasure; upon its birth 60 years ago, Tapiola 
was a shining example of a modern garden 
city. The first-built parts of Tapiola Com-
mercial Centre from the 1950s and 1960s 
still form a valued architectural landmark. 

Take a Stroll!
As the Helsinki metro line extends to  Tapiola 
in 2015, the blocks to the south of the orig-
inal centre will be renewed according to 
the same urban sociological principles that 
first created the Garden City – and the com-
plexion of the centre will become that much 
brighter and stronger. “The new Tapiola cen-
tre will become the largest pedestrian centre 
in Finland,” Immonen points out. 

The level previously in use for private 
car traffic (Merituulentie, Länsituulentie) 
will feature retail spaces and a pedestrian 
area. There will be plenty of parking space 
for bikes in the vicinity of the metro sta-
tion. New plazas and pedestrian streets will 
appear in Tapiola Centre, and the roof area 
will be green and well-groomed.

The real game-changer here is the met-
ro: with 30,000 passengers using the Tapio-
la station every day, the volumes are suffi-
cient to usher in a completely new chapter 
in the development of the neighbourhood.

Back in the Game
The over-all aim is to create a lively, mul-
tifaceted urban centre with modern mass 
transportation terminals, well-organised 
parking and maintenance arrangements. 
When all these things come together – build-
ing on a great legacy – there will be no stop-
ping Tapiola’s comeback: “There is no place 
quite like it in the entire country,” Immonen 
says, adding that the foundation is solid and 
well-known and future development will on-
ly add to the appeal of Tapiola. 

Kirsi Borg adds that Tapiola has al-
ways been known as a cultural powerhouse 
and more and more culture and sports play-
ers flock to the neighbourhood. The City of 
Espoo theatre, for one, is already here and 
there’s talk of realising a brand new City 
theatre right here, too.

But what was it that caused Tapiola 
to miss a step or two – why is the commer-
cial appeal of the centre in need of a rescue 
in the first place? Borg comments that the 
fragmented ownership of the Tapiola Cen-
tre didn’t exactly help in the development 
of the area and that the last decade has seen 
the emergence of strong rivals in the form 
of new shopping centres.

“Tapiola centre has not been a really 

respected, dynamic commercial centre for at 
least ten years. Now, however, we are confi-
dent that a united, strong effort will bring the 
consumers back,” Borg outlines the strategy.

Stockmann Support
A big part of the attack plan is Stockmann 
which will form a major anchor for Ainoa 
in the coming years. The department store 
will move from its previous location to Ain-
oa when the Phase II kicks in around 2016. 
“We are collaborating with Stockmann to 
make the most of the transition,” says Borg.

For LocalTapiola Real Estate Asset 
Management, development of Tapiola is 
but one area where the company has shown 
a dynamic mentality of late. As a matter of 
fact, while the real estate market remains ex-
tremely tough, the company has performed 
very well: “There is demand for quality ser-
vice in this field, especially when times are 
hard,” Immonen comments. When the go-
ing gets tough, there is often “back-to-ba-
sics” attitude among tenants, owners and in-
vestors. In such a scenario, attention turns 
to premium real estate.

“More and more, there is demand for 
modern premises with solid energy efficien-
cy,” Immonen says, while pointing out that 
not all “green” measures deliver notable re-
sults. “If the energy-efficiency aspects are 
thoroughly integrated in the planning, and 
the construction performed well, one can re-
ally make a difference – but it does require 
commitment and focus.”

Green Cool
Ainoa, for one, is clearly a shopping cen-
tre where the environmental approach is 
not mere words – the centre, for example, 
features the first remote cooling system in 
Espoo. In addition, the entire waste man-
agement process has been fine tuned – and, 
eventually, the shopping centre will utilise 
an automatic waste transportation system 
where waste is whisked away by a pneu-
matic tube. “We already have that capacity 
built-in, but the system will be deployed on 
a later date,” confirms Kirsi Borg.

LocalTapiola Real Estate Asset Man-
agement is eager to use Ainoa as a pilot proj-
ect to learn all about the shopping centre 
business – and then fortify that portfolio 
with other modern shopping centres.  Vesa 
Immonen says that despite the low trans-
action activity there is a definitely a “good 
vibe” taking foothold in the market.

“There’s always enough going on that 
you can find opportunities in the market,” 
Immonen says, pointing out that some for-
eign investors, for example, have returned 
to the Finnish market which should spark 
things up a bit. “We are coming off a re-
cord-breaking year, but we see no reason 
why growth shouldn’t continue in the fu-
ture as well.” 
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J
ouko Turto, Director of Turku Munici-
pal Property Corporation, points out that 
the growth contract with the State repre-

sents a significant strategic move:
“The growth contract is the only agree-

ment of this kind that is launched under pre-
sent Government’s reign,” he says, pointing 
out that the contract goes way beyond mere 
logistics in its scope:

“The Growth Corridor means that we 
have people, goods and expertise on the 
move – and real estate development is used 
as a tool to strengthen the corridor.”

Competitive Edge 
Under the Growth Contract, Turku Re-
gion aims to enhance its competitiveness, 

 develop community structure in a sustain-
able way and safeguard social cohesion. 
The set targets will be achieved in collabo-
ration with the State and neighbouring mu-
nicipalities. 

Both the City of Turku and the Gov-
ernment recognise that the full potential of 
the Growth Corridor will require some re-
tooling with existing infra and city structure. 
For the City, there is a stated interest to keep 
developing the role of key industries – such 
as biotech / Life Sciences, ICT and marine – 
and get the universities and research organ-
isations to commit fully to the master plan.

According to the vision, the Growth 
Corridor is to become a platform which will 
allow companies to explore innovations – 
ranging from digital media to cleantech – 

and create market opportunities through pi-
lot projects and cooperation. 

Perfect Timing
Jouko Turto believes that the timing for the 
Growth Corridor strategy is an excellent 
one, since there are various underdeveloped 
areas within city limits that are  being freed 
from former activities – and can now be uti-
lised to launch innovative, diverse business. 
But it’s not only business interests that mat-
ter here:

“We want to promote the cause of 
 urban culture, recreation and versatile res-
idential solutions, as well. All these things 
are linked in a variety of ways,” he says, 
pointing out that the City has a strategy to 

Maximising Momentum
New Growth Corridor strategy takes Turku to another level

There is a strong Growth Corridor emerging along E18 motorway from Turku to Helsinki and onwards to St. Petersburg. 
The key hub in the master plan is Turku, centrally located on the southwest coast, which has great connections to both 
Stockholm (via sea) and Helsinki. New growth contract with the State – first of its kind – will help focus appropriate 
resources to the development of the Growth Corridor.
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use the European Capital of Culture (2011) 
momentum to advance cultural pursuits on 
all fronts. One of the fruits of this labour is 
the culture superhub known as Logomo, lo-
cated just off the railway station. 

“Our commitment to culture is not a 
thing for a year or two – it is an on-going, 
long-term commitment.”

Total Package
But what does the Growth Corridor mean 
in practice, if one is to look at urban devel-
opment in Turku? Turto replies by saying 
that there are various elements that come 
together under the plan: there is the Turku 
Science Park, the linking Itäharju area, rail-
road yard, Logomo and soon-to-be-realised 
city districts Linnakaupunki and Skanssi.

“All of these areas benefit from the 
Growth Corridor strategy and have some-
thing to contribute,” he believes.

The crown jewel in the City’s plans is 
the Turku Science Park, one of the biggest 
and oldest innovation parks in the land. 
There are plans to realise a world-class hi-
tech campus area in the park which has a 
long and successful history of bridging the 
academic with the corporate.

Turku Science Park Ltd, as the busi-
ness development company of the City of 
Turku, focuses on the well-being of en-
terprises; developing of research-oriented 
and expertise-intensive business is recog-
nised as a strong engine of success for the 
Turku economic region. 

Ready for the Future
After restructuring a couple of years ago, 
Turku Technology Properties assumed the 
responsibility of taking care of the  real 
estate development of the Science Park. 
Turku Technology Properties owns 95,000 
square metres of existing premises – and 
plans to add another 75,000 to create a full-
fledged innovation campus in the most cen-
tral part of the park. In the entire Turku 
Science Park area, there are over 250,000 
square metres of completed premises. 

What’s in the cards for the future of 
the park? Mikko Lehtinen, Managing Di-
rector of Turku Technology Properties, 
says that the plans involve transforming 
Itäharju, a former industrial area, into a 
new type of neighbourhood which com-
bines studying, living and leisure in a brand 
new way. The master plan includes ambi-
tious high-rise construction, restaurants, 
stores and residential development, lists 
Lehtinen.

“We want to turn Science Park – 
Itäharju area into a true city district – there 
should be more life and activity there. As 
the area is developed, and, for example, 
parks and sports grounds are added to the 
mix, it will become a place where people 
simply like to go to hang out and have fun.”

Make the Connection
Both Turto and Lehtinen see that connectiv-
ity needs to improve in order to fulfil that 
promise of the new city district. A bridge 
across both E18 motorway and the railroad 
tracks would make the Science Park with-
in easy reach – and, once that connection is 
established, it could conceivably utilise al-
so a light rail solution. 

Timo Hintsanen, Turku City Planning 
Director, agrees that the bridge is necessary 
to eliminate the current logistics bottleneck – 
thus paving way for better accessibility and 
genuine integration of Science Park / Itähar-
ju into the downtown area.

“Instead of adding merely a bridge, 
one could deploy innovative buildings to 
establish the connection over the E18 and 
railroad,” Hintsanen believes.

The new “super campus” would 
boost considerably the appeal of the exist-
ing  Science Park area, which already fea-
tures universities, numerous high-tech com-
panies and other service providers. The se-
cret of success has a lot to do with the local 
players – both big and small – cooperating 
in new ways, says Turto.

“It’s very much about creating and uti-
lising expertise networks in the best possi-
ble way – and quite often, the collaboration 
runs deep.” 

Best Practises,  
Best Partners
The networking runs wide, as well. For 
 instance, Turku Science Park Ltd has a joint 
venture company, Biocelex, with the world-
famous Swedish Karolinska Institutet. The 
most recent collaboration news came in 
during the summer, as Turku Science Park 
Ltd announced its co-operation with the 
 Skolkovo technology cluster in Russia.

Turku has always been known for its 
excellence in Life Sciences – and the long-
time anchor in the industry is drug develop-
ment. Nevertheless, many people were sur-
prised to learn the recent news that 10 per-
cent of brand new European medicines – 
which have been cleared for sale by the au-
thorities in 2013 – has actually been devel-
oped in the Turku Region. There are also ex-
citing newcomers that will make their mark 
on the world stage soon enough. 

There is certainly “critical mass” here, 
if anywhere. BioTurku® – the cluster for 
biotechnology actors in the Turku region – 
comprises around one hundred players, in-
cluding companies as well as training and 
research centres. The cluster companies are 
constantly collaborating with research in-
stitutes in order to commercialise the new 
and accumulated know-how. The players at 
 BioTurku® have a lot of expertise at pin-
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pointing such areas – and turning raw data 
into globally successful products.

ICT Comeback 
The other strong anchor at the Science Park 
– information and communication technol-
ogy – is the second biggest business sector 
in Southwest Finland at the moment. But 
haven’t the recent struggles of Nokia im-
pacted the sector negatively? Jouko Turto 
says that, actually, the change has not been 
that bad.

“Many people who have left Nokia are 
starting their own companies and it is clear 
to see that a new kind of ecosystem has start-
ed to evolve here.” Interestingly enough, 
many of the ICT veterans tailor their prod-
ucts and services for the Life Sciences in-
dustry, he adds. 

The power of ICT lies largely in the 
fact that it is one of those sectors which can 
give a boost to just about any industry. At 
Turku Science Park, applied ICT is linked 
to – in addition to Bio/Life Sciences – al-
so maritime and metal industries. Other up-
and-coming areas include electronics, digital 
media and speech and language technology.

How Green Is Your City?
Still, the City is pushing for the development 
of areas outside Science Park / Itäharju, as 
well. The strategy here is to create green-
edge communities, with future city districts 
of Skanssi and Linnakaupunki, leading the 
way. The carbon dioxide emissions of these 
new neighbourhoods can be significantly de-
creased by utilising intelligent technology. 

This will also increase the citizens’ quality 
of life, and several of the solutions will soon 
pay for themselves.

The second phase of the strategic coop-
eration between the City of Turku and Sie-
mens was launched in autumn 2012, when 
the sustainable urban planning project was 
introduced. 

“We want future city districts that are 
innovative, ecological environments, as well 
as engines of economic growth,” Turto lays 
out the game plan. 

Skanssi and Linnakaupunki are still in 
their planning stages and they are believed to 
benefit from “toolkit” approach which can 
be used to construct city districts based on 
the principles of sustainable development. 
Siemens and the City of Turku believe that 
both the toolkit and the over-all approach 
will be useful for other cities, as well.

Wanted: Real Solutions
In the process, concrete examples of how 
Turku can achieve its goals of sustainable 
development have been identified. For ex-
ample, using solar power and introducing 
intelligent buildings can help to significant-
ly decrease CO2 emissions. Other solutions 
include an intelligent electric grid that de-
creases power consumption, renewable and 
local energy production, and shared use of 
cars. All in all, the project has found ap-
proximately 20 ways of decreasing energy 
consumption and greenhouse gas emissions.

Jouko Turto comments that the new 
green communities support the Growth 
 Corridor strategy rather well.

“It is precisely these types of  modern 
solutions that we want to promote – we are 
not limited to traffic by any means,” he 
says.  
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Lahti is known for its great location 
and connections, but the City of Lahti 
wants to improve its urban structure 
and connectivity even further. There 
are still some “hidden treasures” out 
there – areas that the City is looking 
to develop to their fullest potential. 

W
hile Lahti is a popular commuter 
city – with great access to Helsin-
ki Metropolitan Area by train – it is 

somewhat a surprise to find out that the ar-
eas along the railroad tracks are rather un-
derdeveloped. To rectify the situation, Lahti 
launched an architectural contest to sketch 
out a vision for the area by the tracks. The 
contest was one of the biggest architectur-
al competitions organised during the World 
Design Capital year 2012.

In connection with the contest, there 
was also very active citizen participation. 

The first prize in the contest went to architect 
agency AJAK and their competition entry 
`Green Crocodile´.  All and all, there were 
26 entries in the race.

Rail Renaissance
While there are plans underway to rein-
vent the environs by the tracks, that is not 
to say that there is nothing there at the mo-
ment. For example, Renor – a Finnish real 
estate investment company that owns, devel-
ops and leases business premises – has big 
plans in mind for the historical Asko district, 
the heart of the area. This red-brick neigh-
bourhood is already home to plenty of com-
panies – and also Renor has its headquar-
ters right here – but there is still plenty of 
potential left. 

Timo J. Valtonen, Managing Director 
of Renor, says that the company has 150,000 
square metres of leasable space of which 80 
percent is rented out.

“There still remain construction rights 
for about 250,000 square metres, for all uses 
and purposes, including residential, offices 
and services, both public and private,” Val-
tonen points out. In terms of money, there 
are investment opportunities totaling hun-
dreds of millions of euros.

Building on Tradition
In fact, the idea of the city is to create a 
whole new city district by the tracks – one 
characterised, in part, by the old red-brick, 
industrial milieu and the dynamic vibe of the 
passing trains. It is clear that the historical 
atmosphere is one factor that draws com-

panies here: the first building was raised in 
1928. Also, the key location practically right 
next to both the train station and Lahti city 
centre is a crucial element. 

Still, in the 40 hectare area one could 
do so much more: for example, the City 
plans to develop the neighbouring travel 
centre considerably. In addition to Helsin-
ki, also St. Petersburg is an enticing destina-
tion, thanks to the new Allegro connection 
that will get you to the Russian metropolis 
in just a couple of hours. 

Valtonen points out that solidifying the 
urban structure is one of the big things on the 
table here: “We want to do our part to pro-
mote a more compact city structure.” 

Right now, there are 230 companies 
in the Asko area and the synergies are con-
siderable.

“We have a situation here where a  real 
community has developed, with companies 
– both big and small – benefiting from the 
established networks.”

Get Connected
Fresh real estate development opportunities emerging in Lahti
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Exit Army, Enter Business?
With regards to urban development, the City 
of Lahti may well have another ace up its 
sleeve – or, in this case, perhaps a diamond 
in the rough. The Finnish armed forces are 
shutting down the Hennala garrison, locat-
ed on the west side of the city, opening, in 
effect, the area for redevelopment. The land 
and real estate is owned by the State and 
administered by Senate Properties who are 
testing the waters to see, just how keen are 
the construction companies on the Henna-
la area. 

Heikki Laitakari, Division Director, 
Business Area Development Premises, from 
Senate Properties says that the goal here is to 
find a working concept for redevelopment:

“If everything goes well, we could be 
looking at a brand new city district with as 
many as 10,000 residents,” Laitakari says. 
There are already existing buildings with a 
volume of about 60,000 floor square  metres, 
but Laitakari sees that number as only the 
starting point:

“The area has potential to add 200,000 
or even 300,000 floor square metres of new 
construction.”

Deliver the Total Package
Right now, Senate Properties are working 
closely with the City of Lahti to find the right 
concept that would allow the emergence of 
a new city district, complete with both res-
idential and commercial offering. 

“Clearly the idea is to have a solution 
which combines the residential side with the 
appropriate services,” Laitakari says, add-
ing that there is also an existing rail connec-
tion that could – conceivably – be utilised 
more effectively. The launch of a true Hen-
nala station would do wonders for connec-
tivity from the point of view of especially 
Helsinki-bound commuters.

“The location of the area – as well as 
the existing connections – are quite good,” 
he says.

Handle with Care
For now, however, it is a wait-and-see game, 
since the garrison is still operational and will 

remain so until the end of the year. Inside 
the garrison fences, there are 75 hectares 
of space. A number of the military build-
ings are also conserved for their historic/aes-
thetic value, which means that any redevel-
opment plans must recognise that there are 
some  areas you can’t touch. 

Looking ahead, Laitakari believes 
that some parts of the Hennala area could 
be utilised via a procedure which involves a 
 lighter zoning process, but for the bulk of the 
redevelopment plans, the way to proceed is 
by taking the regular steps: first, draw up the 
general plan and then the city zoning plan.

“The process will take time, but pro-
jects of this magnitude are never realised 
overnight.” 
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J
yrki Laiho, Director of Urban and Eco-
nomic Development for the City of Tam-
pere, knows that Tampere has a secret 

weapon – or two, actually: “The two local 
universities have made sure that we have 
sufficient brain power for companies estab-
lishing operations here.”

But what separates Tampere from 
 other academic cities is the attitude towards 
students: Laiho points out that student hous-
ing has been concentrated in the downtown 
 area for years now, allowing for true inte-
gration into the community. “The students 
that get to know the city are more likely to 
stay here, too,” he says.

Eye on Growth 
This type of attention to detail is customary 
in the City’s strategies. Tampere has been 

working hard to make the city a better place 
for businesses – and that work is starting to 
bear fruit. The recipe for success, accord-
ing to Laiho, is simple enough: never mind 
where the people come from, just figure out 
where the jobs come from.

“As long as there are jobs available, 
everything else will work itself out,” he de-
scribes the philosophy.

That’s not the only thing, however: 
Tampere is of the opinion that if a city wants 
to thrive in the global competition, it must 
work on its IQ. In fact, Tampere is in charge 
of the national Innovative Cities initiative 
and looking to use its varied expertise to im-
prove the lives of its citizens more and more.

“The Innovative City concept calls for 
smart governance, open data and smart cit-
izens – and we’re working on all of these,” 
Laiho says. The central idea of the “Tampere 

Model” is to establish smart infrastructure 
that is sturdy enough to enable digital servic-
es and administration, for instance. 
 

Movers & Shakers
Smart solutions are needed, as the popula-
tion of Tampere is continuing to grow brisk-
ly: every year, the population increases by 
about 2,000 residents. The population of the 
city is nearing 220,000, and the whole ur-
ban region has a total of 360,000 residents. 
Laiho quotes classic city planning studies 
in stating that the optimum size for a city 
is right along those lines: 200,000 people.

“We have a city here that is not too big 
or too small. We have all the services avail-
able without the problems that come with a 
big metropolis,” Laiho says.

One of the challenges, then, is manag-
ing the intense growth that is likely to come 
in the next two decades. During the next 20 
years, there will be 90,000 new residents 
in Tampere Region – and, proportionally 
speaking, the increase is bigger than that pre-
dicted for the Helsinki Metropolitan Area. 

Bring Out the Stars
Tampere ups the ante with downtown renaissance,  

high-rise construction and green-edge solutions  

– and develops into a world-class Innovative City

In recent years, Tampere has clearly been among the winners when it comes 
to attracting people, companies and investments. Businesses – both big and 
small – flock here because of Tampere’s great location, traffic connections and 
versatile commercial services. 
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Laiho notes that Tampere – as the big-
gest inland city in Nordic countries – has a 
catchment area that is different from, say, 
certain coastal capitals. 

“Our catchment area forms a full cir-
cle, which works in our favour,” he says. 

Downtown Dynamite
Tampere is already busy building the fu-
ture via considerable investments in  order 
to  respond to the city’s growth and con-
struction needs. New residential areas must 
be built for the newcomers, and it makes 
sense to build new areas that are close to 
existing public and commercial services 
 whenever possible. In all of this, the vitali-
ty of the downtown area is a key target and 
the  construction of Ranta-Tampella and the 
 linking Rantaväylä tunnel occupy  centre 
stage.

“We have started building the Ran-
taväylä tunnel and it will be completed by 
2017,” Laiho says. At the same time, am-
bitious waterfront residential construction 
will be launched in this area. Eventually, 
3,500 residents will make their homes here, 
right next to the commercial services of the 
downtown.

Laiho describes the role of the Ran-
taväylä tunnel as crucial, explaining that it 
will eliminate traffic bottlenecks and facil-
itate smoother downtown logistics. Under-
ground parking is very much in the cards, 
too:

“We had a successful pilot with one 
parking facility already and are looking to 
expand on this concept,” he says, adding 
that safety and service orientation are driv-

ing the change in downtown. With cars go-
ing underground, the urban environment is 
transformed, leaving more room for pedes-
trians and bicyclists. And there’s more, too: 
a light rail transportation system is also be-
ing planned for the city centre.

Five Star City
The city centre is experiencing a beauty 
treatment which has been carefully outlined 
in the City strategy. The “Five Star Down-
town” concept calls for urban appeal, high 
quality, diversity, attraction and originali-
ty – and Laiho believes that Tampere has 
these in spades.

“The key thing here is finding the so-
lution that works for that specific situation. 
High-rise construction, for example, is not 
something we decide upon beforehand – 
but sometimes you have to go up to secure 
enough space,” he says.

The new downtown tower hotel – un-
der construction just off the railway station 
– is one example of the new “Vertical Tam-
pere”, but it appears that the skyline of the 
city will be completely transformed in the 
years to come. As the train station will en-
ter a total makeover, an ambitious deck con-
struction will be built over the tracks – and 
towers will be raised upon the deck. The vi-
sion plan for the project was made by the 
American “starchitect” Daniel Libeskind, 
bringing welcome cohesion into a city struc-
ture divided by tracks. 

“In the process, a totally new city dis-
trict will be created,” Laiho says. The devel-
opment is a co-operation of NCC Develop-
ment, Tampere Central Arena Ltd and the 
City of Tampere.

Hybrid Power
The zoning plan received a green light some 
time ago and now NCC is looking for the 
right window to realize the project. Laiho is 
convinced that the construction will be start-
ed sooner rather than later: “The concept is 
there, the potential is there and now it’s just 
a matter of timing,” he says. 

Hybrid construction is the driver here: 
For the deck towers, the bottom one or two 
floors are reserved for commercial use, and 
storeys 3-8 for office use. On top of this, 
there will be some 10 storeys of residen-
tial use. 

“In hybrid construction, what you’re 
looking for is a well-balanced mix – and it 
appears we have that here.”

Waterfront Comeback
Another strong element in town is the wa-
terfront: for a community founded between 
two lakes, the shoreline has been rather un-
derdeveloped so far. Laiho promises that the 
coming development will create more of an 
urban waterfront.

“We want see waterfront architecture 
which explores the various uses of water in 
the coming Etelä-Puisto architectural com-
petition, for instance.”  

Photos: Studio D
aniel Libeskind for N
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P
rofessor Jorma Mäntynen from Tam-
pere University of Technology says 
that urbanisation is a strong global 

megatrend which forces all communities to 
consider their traffic mix. 

“Cities find it useful to allow for both 
pedestrian and bicycle activity, since when 
you remove cars from downtown, the set-
ting becomes more enjoyable – which con-
tributes to people spending more time and 
money there,” Mäntynen says, adding that 
cities have a clear motive to turn downtown 
areas into “pedestrian paradises”. 

Small Cities, Big Ideas
In Finland, there are a number of cities that 
have been rather active on this front. Helsin-
ki, for one, has had success with the “Low 
Line” bicycle route Baana, which connects 
downtown with west Helsinki. But there are 
other success stories out there, too.

“Kokkola, for example, has realised a 
pedestrian zone along the lines of the Cen-
tral European model and Oulu has a great 
pedestrian area and the best biking in Fin-
land,” Mäntynen says. 

“Also Jyväskylä has shaped its centre 
from the pedestrian perspective and the City 
has very ambitious plans for development.” 

Discussing other strong trends in logis-
tics, Mäntynen believes that intermodality 
will only be strengthening during the com-
ing years. The concept relies on combining 
various forms of transportation to create a 
smooth traffic solution.

“The challenge lies in making sure 
that the transport chain works seamless-
ly,” he says, pointing out that, for example, 
various “Airport City” concepts draw their 
strength from optimised intermodality. Air 
cargo will continue to grow; according to 
some  estimates, the global total air cargo 
volume will triple by 2030. In Finland, the 

volumes have grown about 50% during the 
last ten years.

Still, there are no real estimates as to 
the growth of air cargo in Finland in the 
future. Nevertheless, even though Climate 
Change poses a challenge to all air traffic, 
Finland occupies a “gateway” location and 
is quite well positioned. 

Rock the Rail
According to Mäntynen, there is plenty of 
untapped potential left also in the rail traf-
fic – both passenger and cargo. In Finland, 
the success of Allegro fast connection be-
tween Helsinki and St. Petersburg has cre-
ated at least a partial “rail renaissance”. Al-
legro has already had one million passengers 
since its launch in December 2010. 

In September, the future of rail traffic 
was very much on the agenda at the Rail-
Forum 2013 seminar in Kouvola, a key rail-

Time to Move
From pedestrian zones to intermodality, 

face of transportation keeps changing

City centres around the world are struggling with congestion issues – but the rising 
green consciousness is providing urban planners with tools to combat the problem. 
Bicycle-minded pioneers such as Denmark and Holland have shown that bikes are 
extremely cool, green and hip and many cities are following their lead. 

Photo: VR G
roup
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T
erhi Tikkanen-Lindström from WSP Finland says that there are several reasons 
why improving walkability is on the agenda of so many cities now: “From a com-
mercial viewpoint, or from the perspective of culture, innovations and  travel, 

making the city centre more accessible to both pedestrians and bicyclists makes great 
sense,” she says. WSP serves in a consulting role also at Tampere.

Tikkanen-Lindström would like to get rid of the old thinking which states that 
if you’re pro-pedestrian you’re somehow anti-car. “Cities need integrated solutions 
which allow the people to come to the city centres via all possible modes of transpor-
tation,” she says, pointing out that finding the right balance is the key here.

Walk the Talk
Reetta Putkonen from WSP believes that the “lively pedestrian city centre” is a sum 
of three key factors. First, the downtown must be an area where people truly  enjoy 
themselves.

“One of the aspects here is that you can walk down the street and still carry on 
a conversation with a friend – there’s not too much noise or any other sort of distur-
bance,” she says.

The second thing on Putkonen’s list is “the network of places” which means that 
the pedestrians want something visual to engage them almost constantly when they’re 
taking a stroll. “Every 100 or 200 metres you should have something to see, for exam-
ple a river, bridge, town square or variable architecture.”

The third issue concerning walkability pretty much anchors everything else: safe-
ty. Putkonen points out that what matters here is the perception of safety: if the down-
town is not sufficiently lit at night, are there places where people simply won’t go?

“With lighting and other kinds of design tools, and also social control, people 
will feel a lot safer.” 

Wanted: Slow City
Turning the downtown area into a pedestrian’s paradise is a rising 
trend in city planning. Tampere is one of the forerunners in this regard 
– in fact, the City has put together a ground-breaking programme to 
promote walkability issues in the city centre.

way hub of its own right. Valeriy Tanaev, 
Chief Engineer for Russian October Rail-
ways RZD, recognised that there are bottle-
necks along the feeder connections in sever-
al places and the performance level of Rus-
sian ports, for instance, suffers due to this. 
However, with new investments, the Rus-
sians are able to increase the capacity in Ust-
Luga, for instance.

According to Tanaev, Finland is the 
key piece in the considerations of the Rus-
sians, since 58 % of the passenger traffic is 
Finland-bound. The Allegro concept – fea-
turing the in-train customs check – is such 
a hit that it will likely be taken to the Bal-
tics next.

Mix & Match
Going back to the topic of intermodality, it 
remains a challenge for many Finnish com-
panies operating in Russia. For example, Jari 

Tools for developing enhanced walkability are needed, in addition to true 
visions to promote human urbanism. Scene from WSP’s Tampella Naistenlahti 
area land use alternatives project.    

Photo: W
SP Finland Ltd
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Grönlund, Vice President at Kemira, said 
that combining various modes of transport 
is the biggest challenge for the company in 
Russia.

Nurminen Logistics, for one, has 
solved the problem by buying its own train 
wagons – 1,000 of them, in fact. Since the 
roads can only take so much, it seems evi-
dent that the share of railway traffic is bound 
to grow. 

At the RailForum seminar, there were 
also more far-reaching ideas. Riivo Sinijärv, 
Managing Director of Baltic Rail, suggest-

ed that trains could easily run from Medi-
terranean to the Baltic Sea and take goods to 
Russia via Finland. Sinijärv’s company had 
already achieved success by running block 
container trains from Koper to Gdansk  via 
various connections. Having started the 
business in 2011, Baltic Rail remains the 
only player operating under such concept.

Northern Reach 
Angelo Aulicino from Interporto Bologna 
agreed that goods going from Italy to Mos-

cow could conceivably take the northern 
route. What is needed is flexible mix trains, 
management orchestration and minimising 
operations, Aulicino pointed out.

Lappeenranta University of Technol-
ogy Professor Olli-Pekka Hilmola assessed 
the rail situation in the field now and in the 
near future. Hilmola is eager to see Finland 
cut the cord with regards to oil: he believes 
the answer to lie in trains and containers. In 
his view, the “Finnish love affair” with roads 
and trucks is getting tiresome. 

Photo: Finavia O
yj
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By Olavi Louko
The writer is Deputy Mayor of the City of Espoo

On Track for Solid City

THE ANGLE

A
t present, Espoo and Helsinki are 
building a western continuation line – 
spanning 14 kilometres – for the met-

ro. Along the tracks there will be eight new 
metro stations. On top of each station and in 
the surrounding area there will be new com-
mercial, office and residential construction. 

The new metroline and its stations 
will be operational in early 2016. Already 
in 2014, work will commence to carry the 
western line onwards, all the way to the Es-
poo’s western border. The length of this ad-

In Helsinki, and especially in her 
neighbouring municipalities, there 
is plenty of potential to solidify the 
urban structure. Helsinki’s western 
neighbour, Espoo, has a great 
opportunity to tighten up the city 
structure by diversifying the traffic 
network – especially rail traffic. 
Espoo is the second biggest city in 
Finland with the strongest growth, 
proportionally speaking.  

ditional stretch is 7.5 kilometres and it will 
feature five new stations. Once the extra 
stretch is completed – before the year 2020 
– all of Southern Espoo will be able to ac-
cess the metro. 

Running through Central Espoo, there 
is a railway connection from Helsinki to 
west. By building parallel rails to this con-
nection, it is possible to enable city train 
traffic through Central Espoo in fluid mo-
tion, quite like the metro. This work should 
be completed before 2020. 

After this is done, the aim is to con-
nect the metro line and railroad with three 
rail connections running north-south – quite 
possibly trams could be utilised here. As a 
consequence, Espoo will come to feature a 
rail network with great coverage. This net-
work is an important part of the big picture: 
the evolution of the rail traffic in the Helsin-
ki Metropolitan Area.  

In addition, the street and road network 
will be developed significantly; at the same 
time, the number of pedestrian and bicycle 
routes is increased. With regards to the met-
ro stations, easy-access bicycle routes are 
created and the stations will feature quality 
storage facilities for the bikes. From residen-
tial areas, there will be feeder traffic buses 

running to the metro and train stations. In 
the future, the focus here will be, more and 
more, on electric buses. 

Espoo, as a part of the Helsinki Re-
gion, will be fully integrated into the region-
al system. The region is developed onwards 
in collaboration with 13 other municipali-
ties and the State. 

The creation of this new traffic sys-
tem in public transportation gives us a great 
chance to make the urban structure consid-
erably more solid. This means that the val-
ue of the land will increase, attracting jobs, 
investors, business and new residents to the 
area. All services can be provided more ef-
fectively, as they are concentrated at the sta-
tions. At the same time, thanks to smooth 
public transportation system, the accessibil-
ity of these services is on a very high level. 

With regards to the construction and 
usage costs of infrastructure, there will be 
a proportional decrease; as the value of the 
land goes up, projects become economically 
viable. In addition, a more solid city struc-
ture is also the more environmental way to 
go. Under this scenario, there will be less 
need for private cars. Nature is preserved 
and can be reserved, more and more, for the 
recreation of the citizens. 
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Aulanko 
looks into 
the Future

Annual Convention of Property 
Investment Prospects was once again 
held in Aulanko, Hämeenlinna, 
Finland, in November. For two days, 
real estate professionals listened to 
the presentations and networked with 
their peers, talking shop and – more 
and more – peering in to the future.

John L. Casti.

I
t seemed that this year, a crystal ball was 
the one mandatory item for any partici-
pant, since so many of the speeches cen-

tered around future trends. The keynote 
speaker John L. Casti got the ball rolling in 
earnest by talking about the way moods im-
pact people and business alike. 
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Aalto University Professor 
Mika Aaltonen.

tion that “events” cause social moods and 
trends. This assumption, in fact, like the pre-
dictions it produces, is exactly backward, 
Casti argues.

An example: most people think that 
a productive economy makes people opti-
mistic and that an unproductive economy 
makes people pessimistic. The opposite is 
true: Optimistic people make a productive 
economy, and pessimistic people make an 
unproductive one. 

Casti admits that this concept sounds 
simple enough, yet no one in the social sci-
ences has made this case before. Still, at 
stock markets around the world, this idea is 
not totally unheard of as everybody recog-
nizes the significance of sentiment as a driv-
er – and surely “sentiment” is not too far re-
moved from “mood”. 

Random Success? 
Casti’s torch was carried on by Finnish 
thinkers such as Ilkka Kakko and Mika Aal-
tonen. Ilkka Kakko, founder of Karostech, 
commented that in the future, innovation 
management will give way to “serendipi-
ty management”. Serendipity? Sometimes 
called a “happy accident” or “pleasant sur-
prise”; serendipity involves running into 
something good or useful while not specif-
ically searching for it.

For real estate professionals, the con-
cept is highly useful as the need to nurture 
creativity is evident in the offices of future. 
Via various co-working solutions, for in-
stance, people from various backgrounds 
can get together and something new can 
emerge from this. 

Aalto University Professor Mika Aal-
tonen painted a vision of Renaissance So-
ciety to his audience, predicting a new era 
of individualism and creativity. Aaltonen 
belives that we are in verge of a new age 
where consumer becomes a creator: spurred 
on by new technology, there is very little he 
can’t achieve.

Reinventing Nature
But what does this mean from real estate 
perspective? According to Aaltonen, one an-
swer can be found in urbanization – as the 
majority of humanity now lives – for the 
first time ever – in cities, this will mean a re-
evaluation of man’s relationship with nature.

“There will be a market for re-creat-
ing nature,” Aaltonen says. From the point 
of view of the developers, this means that 
the focus will not be on square metres alone, 
but also the natural values present in the sur-
rounding areas (or within the building it-
self). 

In Casti’s views, it is no accident that 
“futurists” of all types – including econo-
mists and political analysts – fail at predic-
tion. They get excited at major peaks in soci-
ety and cynical at major bottoms; as a result, 
investors take risks at major tops and pull 
in their horns at major bottoms – just when 
they should be doing the opposite. 

There’s No Going Back
Casti’s work on the development of early-
warning methods for extreme events in hu-
man society has been groundbreaking, so 
it was no wonder that the presentation at 
Aulanko was met with great interest. What 
does the future hold for the real estate sec-
tor? According to Casti, the problem with al-
most all social prediction is that it is based 
upon the extrapolation of present trends in-
to the future. 

“And this always fails – because trends 
change,” Casti says, adding that there has 
never been a useful approach to anticipat-
ing changes in social trends. He feels that 
all that is wrong with social prediction to-
day is due to one simple error: the presump-
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Back in the Game?
Real estate investors are – slowly but surely 

– coming around to take some risks
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J
anne Larma from Advium Corporate Fi-
nance argues that one problem in the 
market right now is the narrow investor 

base: the buyers in recent transactions have 
been domestic institutional players (along 
with just a few Nordic and German funds 
or investors). Furthermore, many players of 
this rather small group limit themselves to 
the Helsinki Metropolitan Area – and focus 
on clear-cut “core” targets.

“It seems rather typical that investors 
are turning away from all risk and looking 
for guaranteed income. Of course, the situ-
ation has been about the same for over four 
years now and there is no quick change in 
the future, either, even though funding is-
sues have improved of late,” says Larma. 

For the construction market, he lists 
the non-active leasing market as a significant 
problem that has quieted things down in of-
fice construction very effectively indeed – if 
one ignores the very best locations and their 
high-profile projects. In residential construc-
tion and the raising of new shopping cen-
tres there is still momentum left, however, 
and more of a ‘business-as-usual’ mentality.

Gaining Momentum 
Despite the apparent challenges, many ex-
perts feel that there is light at the end of the 
tunnel. Janne Larma shares this view: the 
outlook is better now than 6 or 12 months 
ago.

“Funding is available at terms which 
have improved a bit and many funds have 
been successful in raising new capital.” Es-
pecially the new residential and healthcare 
funds have hit the ground running. Also, the 
stock market has been looking rather robust 
of late.

“The sentiment is better now than last 
spring. Even though the willingness to take 
risks is still weak, we feel that the next 6–12 
months will be clearly more active than what 
we saw in 2013.”

All Eyes on Prime?                             
Traditionally, the safe haven for investors in 
murky waters is prime targets, but this so-
lution does not fix all problems, since there 
are only a limited number of targets of this 
quality and the yield levels are low.  

Janne Larma is expecting for investors 
to start looking for targets outside prime as 
soon as they get tired of poor yields and feel 
that they could stomach a bit of risk. But the 
timing is still iffy; Larma says that higher 
risk is not deemed attractive at the moment, 

but probably in 12-18 months investors will 
find their courage again.  

”At the moment it is clearly visible that 
many European, opportunistic funds have 
assembled a significant volume of capital 
and at some point also the Finnish market 
can attract a share of the capital flows. On 
the other hand, it would be very good indeed 
if we finally found some investors in Finland 
that would recognise the excellent yields po-
tential of the real estate market outside Hel-
sinki,” Larma says, expressing a wish that 
perhaps eventually a domestic fund will spe-
cialise in this segment.

Too Much Office Space
Leasing of business premises is an uphill 
struggle in many cases as companies are 
not too keen on outdated premises – with 
weak accessability – that are well repre-
sented in the market. There is overflowing 
supply which means that the customers can 
have their pick and often decide to go with 
brand new whenever they can. Janne Larma 
points out that the office market is not one 
and the same; certain areas may still enjoy 
nice demand (and even be lacking in appro-
priate premises). 

“It would seem that the tenants look 
for high quality premises that are flexible 
enough for their purposes – and it should 
feature good connections and be located 
near diverse services, too,” Larma lists the 
requirements for many tenants in the mar-
ket right now.

Grace Under Fire 
According to Larma, during that last 20 
years the Helsinki Region has witnessed 
a development where a few highly attrac-
tive business centres have established them-
selves so well that they enjoy steady demand 
even when times are tough; and, at the same 
time, there are old premises in fringe areas 
which are hard-pressed to get anybody in-
terested. 

 ”It would be sensible – and highly rec-
ommendable – that an effort was made to 
turn these vacant premises with poor yields 
to new use, by means of modernisation or 
conversion,” he says, adding that in recent 
years the sector has seen the emergence of 
few active players who make profit by giv-
ing new life to tired old premises.

“In the Helsinki Metropolitan Area, 
there is a number of such projects with  solid 
prospects going on right now.” 

The real estate sector is still experiencing its share of the 
uncertainties that impact the economy. The volume of transactions 
remains on a low level, the leasing of business premises has plenty 
of challenges and construction projects are slow to move forward. 

Photo: Sini Pennanen



68 Nordicum

I
n fact, Union Investment is one of Germa-
ny’s first major property portfolio man-
agers to have conducted a comprehen-

sive analysis of its global real estate fund 
portfolio according to sustainability criteria. 
The results were published in May 2012 in 
the Group’s first Corporate Social Respon-
sibility report. 

“Our real estate portfolio currently 
comprises 37 assets with national or inter-
national sustainability certificates as LEED. 
BREEAM or DGNB, totalling some 4.7 bil-
lion Euros. The properties in Finland are all 
designed to meet the group’s sustainability 
requirements, most of them hold BREEAM 
certificates,” says La Pierre.

Going North 
The company has been active in the Nor-
dics – meaning, in this case, Finland and 

Eye on Opportunity
Union Investment Real Estate perceives 

plenty of potential in Finland

Sustainability, energy efficiency and the environment remain drivers in the 
real estate investment sector. Philip La Pierre, Head of Investment Europe, 
Union Investment Real Estate GmbH, says that his company firmly believes 
that sustainable practice goes hand in hand with economic added value and the 
viability of sustainable products over the long term. 

Sweden – since 2005. Its portfolio in Fin-
land currently comprises nine office prop-
erties and a logistics centre in Espoo, Van-
taa and Helsinki, totalling some 320 mil-
lion Euros. In August, Union Investment ac-
quired the headquarters of construction com-
pany  Skanska in Helsinki for its open-end-
ed real estate fund UniInstitutional Europe-
an  Real Estate. Completed in January 2012, 
the property has LEED Platinum certifica-
tion and is fully let to Skanska. 

“The Skanska headquarters building 
exemplifies our quality-oriented invest-
ment approach. Working with dependable 
partners such as Skanska, we are delight-
ed to have established an excellent portfo-
lio in Helsinki within the space of just a few 
years that has attracted international atten-
tion,” says La Pierre. 

The “Skanska House” is part of the 
Manskun Rasti office complex in the inner-
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Great Deal to 
Close the Year

U
nion Investment’s latest investment 
deal in Finland is the acquisition of 
the prestigious UPM-Kymmene 

Corporation’s head office in Helsinki. An-
nounced in December, the contract covers 
a 15-year lease of the 12,426 square  metre 
premises in the city centre, which Union 
Investment purchased for some EUR 74 
million from UPM. 

Philip La Pierre, head of Invest-
ment Management Europe at Union In-
vestment, comments that the company is 
very pleased to have had this rare opportu-
nity to acquire a modern office new-build 
which enjoys an excellent location in Hel-
sinki’s main commercial district. 

“We expect rents to grow over the 
next few years, particularly in the central 
business district, with its chronic short-
age of modern space,” said La Pierre. The 
new investment adds to Union Invest-
ment’s nine office and logistics proper-
ties which represent a value of EUR 320 
million. The company expects to invest 
an additional EUR 200 million in the Hel-
sinki region. 

Lutz Ehrhardt

city Ruskeasuo office sub-market, which en-
joys direct main road access to Helsinki’s 
city centre and commercial district. Com-
prising four buildings and offering around 
34,219 sq m of office space, the complex 
is scheduled for final completion in 2015.

Another quite recent acquisition in 
Finland was the new Alberga B office build-
ing in Espoo which was acquired in 2012 for 
the company’s Europe fund. The vendor was 
Finnish project developer NCC Property De-
velopment. That same year, the company al-
so acquired the Eventes Business Garden, an 
office development already 100% pre-let on 
a long lease. Also, the new headquarters of 
Outotec Oyj, a listed technology, engineer-
ing and plant construction company with a 
strong credit rating, is scheduled for com-
pletion by mid-2014. Union Investment is 
forward funding the project by Finnish de-
veloper Peab Oy, which offers some 14,133 
square metres of rental space.

“We would like to expand our high 
quality portfolio in Finland next year. The 
high-growth metropolitan region of Helsinki 
remains a key investment focus for us. We 
could also imagine investing again in pro-
ject developments like we have done sev-
eral times. Investments in project develop-
ments – via forward purchase – give us the 
chance to secure core properties which are 
not easy to find these days,” La Pierre lays 
out the game plan.

Upgrades Available
In addition to new real estate, the company 
is also involved in the preservation of exist-
ing landmark buildings. Union Investment 
has gained a lot experience in refurbishing 
buildings from its existing stock.  A promi-
nent example is the repositioning of the for-
mer Unilever HQ in Hamburg which is now 
a multi-let building and comprises the com-
pany’s Hamburg headquarters.

“The listed Emporio Tower received 
the LEED Platinum label for sustainable 
building last year. We would now like to 

offer the same approach to our institutional 
investors – a refurbishment fund with a spe-
cial focus on sustainability,” La Pierre says. 

Union Investment Real Estate GmbH, 
Hamburg is one of the largest investment 
managers for real estate in Germany, having 
been active in the real estate business since 
1965. It currently has assets  under manage-
ment of 23.3 billion euros in sixteen real 
 estate funds. Union Investment Real Estate 
is Germany’s largest investment manage-
ment company for open-ended real  estate 
funds. 

“Union Investment offers open-ended 
real estate funds designed for private inves-
tors and institutional customers,” explains 
La Pierre.  

“The solutions for institutional inves-
tors include also funds with a thematic fo-
cus as retail or budget hotel. We also pro-
vide innovative and tailored concepts for in-
vestors with special requirements, such as 
service mandates and multi-manager con-
cepts. Due to the different profiles of our 
funds, we look for a variety of different re-
gions and lot sizes.” 

Global Reach
For more than a decade now, the company 
has been branching out to the world very ac-
tively. Since 2002, in particular, Union In-
vestment has greatly expanded its invest-
ment reach, entering more than 20 new na-
tional markets and adding countries such as 
Mexico, Singapore and Malaysia to the more 
traditional European locations. 

Union Investment Real Estate is cur-
rently operating in 23 countries worldwide, 
with approximately 60 % of property as-
sets located outside its domestic (German) 
market. With a share of some 42 %, the Eu-
ropean markets outside of Germany are the 
main investment region. Union Investment 
operates through its own specialist teams 
in Hamburg, local offices in Paris, Madrid, 
New York and Singapore, and a growing 
network of strategic partners.

Core Competence 
La Pierre reports that investments in city-
centre office space and business parks are 
“the mainstay” of the company’s investment 
strategy. 

“In addition, Union Investment is in-
vesting in logistics properties, shopping cen-
tres and business hotels in selected locations 
that offer the prospect of attractive returns 
over the medium and long term.”  The com-
pany’s hotel portfolio consists of 29 proper-
ties with a current market value of €1.7 bil-
lion. Some €6 billion is invested in 38 shop-
ping centres in Europe. 

“Since 2005 our average acquisition 
volume has been 1.7 billion EUR per year. 
With a focus on the strong Western Euro-
pean and North American countries, our in-
vestment goal for 2014 is again some two 
billion EUR.” 

Lutz Ehrhardt
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PM
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finance advisor in the major real estate transaction and one of 
the leading M&A advisors in Finland. Since its foundation in 2000, 
Advium has advised in more than 120 transactions with a deal value 
in excess of 9 billion euro.

CITY OF ESPOO

P.O. Box 42
FI-02070 City of Espoo, Finland
Phone +358 9 81 621
www.espoo.fi

Contact Persons
Olavi Louko, Deputy Mayor
olavi.louko@espoo.fi 
Jussi Eerolainen, Chief Real Estate Officer
jussi.eerolainen@espoo.fi
Antti Mäkinen, Project Director, Tapiola
antti.makinen@espoo.fi
Pekka Vikkula, Project Director, Suurpelto
pekka.vikkula@espoo.fi
Kimmo Leivo, Project Director, Finnoo
kimmo.leivo@espoo.fi
Matti Kokkinen, Project Manager, Westmetro
matti.kokkinen@espoo.fi
Markus Saari, Project Manager, Matinkylä
markus.saari@espoo.fi

CITY OF TURKU  
PROPERTY MANAGEMENT DIVISION

P.O. Box 11 
(Puutarhakatu 1)
FI-20101 Turku
Finland
Phone +358 2 330 000
Fax +358 2 262 7229
kiinteistoliikelaitos@turku.fi

Contact Persons
Jouko Turto 
Director, Property Management Division 
jouko.turto@turku.fi
Petri Liski 
Manager, Property Development
petri.liski@turku.fi

AALTO UNIVERSITY PROPERTIES LTD

Lämpömiehenkuja 2 A
FI-02150 Espoo
Finland
Phone +358 9 439 0060
www.aaltonet.f i

Contact Person
Kari Kontturi 
Managing Director
kari.kontturi@aaltonet.f i

Specialty Areas
Real Estate Investment, speciality university premises 
Letting premises

CITY OF HELSINKI

P.O. Box 20
FI-00099 City of Helsinki
Finland
Phone +358 9 310 70233
Fax +358 9 3103 6254

Contact Persons
Mr Hannu Penttilä
Deputy Mayor, City of Helsinki, City Planning and Real Estate
hannu.penttila@hel.f i
Mr Jaakko Stauffer
Head of Real Estate Department
jaakko.stauffer@hel.f i
Mrs Marja-Leena Rinkineva
Director of Economic Development, City of Helsinki
marja-leena.rinkineva@hel.f i

Specialty Areas
Further Information
www.hel.f i/taske Urban Develoment
www.hel.f i/ksv City Planning Projects

NORDICUM REAL ESTATE
Company Business Cards
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1.  Air Transport
2.  Customs Services
3.  Dangerous Goods Management
4 F i ht F di

5.  Freight Insurance
6.  Information Logistics
7.  Material Handling
8 P l Pi k d D li

9.  Port Services
10. Rail Transport
11. Road Transport
12 S T t

13.  Shipping and Chartering
14.  Warehousing
15.  Other Logistics Services & Consulting

INVEST IN FINLAND
Porkkalankatu 1
FI-00180 Helsinki
Finland
Phone  +358 204 695 555
info@investinfinland.fi
www.investinfinland.fi
Follow us at LinkedIn www.linkedin.com/company/invest-in-finland

Contact Persons
Tuija Tommila 
Director, Investment Consulting 
tuija.tommila@investinfinland.fi 
Maria Arruda 
Director, Marketing Communications 
maria.arruda@investinfinland.fi 

Specialty Areas
Invest in Finland is a government agency promoting foreign 
investments into Finland. We assist international companies in 
finding business opportunities in Finland and provide information 
and guidance required to establish a business in Finland. Invest in 
Finland is part of Finpro.

JOENSUU REGIONAL DEVELOPMENT 
COMPANY JOSEK LTD

Länsikatu 15
FI-80110 Joensuu
Finland
Phone +358 207 218 770
info@josek.fi
www.josek.fi

Contact Person
Anne Mujunen 
Marketing Manager 
anne.mujunen@josek.fi

Specialty Areas
JOSEK serves all companies in the Joensuu region, from start-
ups to established enterprises developing their operations. 
The business consulting service also assists enterprises and 
organisations seeking to locate in the Joensuu region. We offer 
our services free of charge.

LAHTI REGION DEVELOPMENT LADEC LTD
 

Lahti Science Park, Niemenkatu 73
FI-15140 Lahti, Finland
Phone +358 3 811 411
www.lahtibusinessregion.fi 
www.ladec.fi
 

Contact Persons
Miika Laakso, Business Development Manager
miika.laakso@ladec.fi
Sari Kesäniemi, Account Director
sari.kesaniemi@ladec.fi
 

Specialty Areas
The Lahti Region is part of the larger Helsinki Metropolitan Area and one 
of the major growth centers in Finland. It is ideally located for business, 
reachable within 2 hours by half of Finland’s residents and within 3 hours 
by 10 million people. This central location near the growing markets of 
southern Finland and Russia provides a lucrative business environment.  
Lahti Region Development LADEC provides comprehensive services to 
support businesses locating to Lahti. At the first stage, our experts give 
tailored and individual assistance to help companies find the suitable 
business premises or industrial land in the Lahti region.

LOCALTAPIOLA REAL ESTATE ASSET 
MANAGEMENT LTD

Revontulentie 7
FI-02010 LocalTapiola
Finland
Phone +358 9 4531

Contact Persons
vesa.immonen@lahitapiola.f i
kirsi.borg@lahitapiola.f i

Specialty Areas
LocalTapiola Real Estate Asset Management Ltd provides real estate 
investment and management services. Half of the company in owned 
by LocalTapiola General Mutual Insurance Company and the other half 
by LocalTapiola Mutual Life Assurance Company. 
LocalTapiola Real Estate Asset Management Ltd offers real estate 
investment, managing and counseling services as well as manages real 
estate investments and fixed assets. The company also engages in 
rental business, marketing, house management and administration, 
maintenance, outsourcing and sales services.

METSÄHALLITUS LAATUMAA
P.O. Box 1058 
(Asemakatu 7, 2nd floor)
FI-70101 Kuopio
Finland
Phone +358 205 64 100
www.laatumaa.fi

Contact Persons
Tauno Kandelin
Property Business Manager
tauno.kandelin@metsa.fi
Phone +358 40 532 5552
Kari Männistö
Sales Manager
kari.mannisto@metsa.fi
Phone +358 400 180 063

Specialty Areas
Real estate operation relating to holiday lots and forest properties,
sale of buildings owned by Metsähallitus, and active project 
development in the wind power business.

NCC PROPERTY DEVELOPMENT OY
P.O. Box 13 (Mannerheimintie 105) FI-00281 Helsinki, Finland
Phone +358 10 507 51
Fax +358 10 507 5318
pd@ncc.fi
www.ncc.fi

Contact Person
Tero Estovirta, Managing Director 
NCC Property Development Finland, tero.estovirta@ncc.fi

Subsidiaries & Representatives
Finland, Sweden, Denmark, Norway and Baltic Countries

Specialty Areas
NCC is one of the leading construction and property development companies 
in Northern Europe. With the Nordic region as our home market, we are active 
throughout the entire value chain, creating sustainable environments for working, living 
and communication. This entails developing and building residential and commercial 
properties, constructing industrial facilities and public buildings, roads, civil engineering 
structures and other types of infrastructure. 
In developing commercial properties, we work in close cooperation with our 
customers, creating unique work environments. We enhance our customers’ business 
performance through providing inspiring, sustainable and customized workplaces. For 
property investors, we provide sustainable investment opportunities with a secure and 
stable return over time.
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COMPANY BUSINESS CARDS

1.  Air Transport
2.  Customs Services
3.  Dangerous Goods Management

4.  Freight Forwarding
5.  Freight Insurance
6.  Information Logistics
7.  Material Handling

8.  Parcel Pick-up and Delivery
9.  Port Services
10. Rail Transport
11. Road Transport

12.  Sea Transport
13.  Shipping and Chartering
14.  Warehousing
15.  Other Logistics Services & Consulting

72 Nordicum 2014

SKANSKA CDF OY

P.O. Box 114 
(Nauvontie 18)
FI-00101 Helsinki
Finland
www.skanska.fi

Contact Person
Jorma Lehtonen
Managing Director
jorma.lehtonen@skanska.fi
Phone +358 500 708 222

Specialty Areas
Commercial development

SRV GROUP PLC
Derby Business Park 
P.O. Box 555 
(Tarvonsalmenkatu 15)
FI-02601 Espoo, Finland
Phone +358 20 145 5200
info@srv.fi
www.srv.f i

Contact Persons
Jouko Pöyhönen 
Director, Project Development
jouko.poyhonen@srv.fi
Markus Laine
Director, Real Estate Transactions and Investors
markus.laine@srv.fi

Specialty Areas
SRV is a leading Finnish real estate developer specialising in
development, construction and commercialisation of retail and
office premises, hotels, logistics and production objects, as well
as residential property. SRV is aspired to improve quality of life
through sustainable solutions for the built environment.

RUUKKI CONSTRUCTION
 
Suolakivenkatu 1
FI-00810 Helsinki, Finland
Phone +358 20 5911
Fax +358 20 592 9088
www.ruukki.com
 

Contact Person
Tiina Tukia, VP Marketing
Ruukki Building Products
tiina.tukia@ruukki.com
 

Subsidiaries & Representatives
Ruukki has a presence in around 30 countries; f ind your nearest 
representative via www.ruukki.com
 

Specialty Areas
Ruukki specialises in the development, production and launch 
of products and services to promote energy efficiency and 
functional modifiability of commercial and industrial buildings. 
We are committed to creating added value both for real estate 
occupiers and investors.
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TAMPERE REGION ECONOMIC 
DEVELOPMENT AGENCY TREDEA LTD

Juhlatalonkatu 5
FI-33100 Tampere
Finland
Phone +358 50 505 2228
Fax +358 3 5653 4630
tredea@tredea.fi
www.investtampere.fi

Contact Person
Raimo Vähämaa 
Development Manager
raimo.vahamaa@tredea.fi

Specialty Areas
Tredea Ltd maintains and strengthens the magnetism of the 
Tampere Central Region and fosters prerequisites for successful 
business.Tredea is a force that unites regional economic 
development activities and a builder of practical cooperation. Join 
the Tampere Business Region network – we’ll get you in!
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YIT CORPORATION PLC
P.O. Box 36 (Panuntie 11)
FI-00621 Helsinki, Finland
Phone +358 20 433 111
www.yitgroup.com/transactions

Contact Persons
Seppo Martikainen
Vice President, Transactions
seppo.martikainen@yit.f i
Timo Tanskanen
Sales Director, Transactions
timo.tanskanen@yit.f i

Specialty Areas
YIT is a construction industry leader. We create better living environments 
in Finland, Russia, the Baltic countries, the Czech Republic and Slovakia. Over 
100 years of experience have secured for us a strong market position: We 
are the largest housing developer and one of the largest business premises 
and infrastructure developers in Finland, and the most signif icant foreign 
housing and area developer in Russia.  We work for property investors as 
a supporting partner generating profitable investment solutions. Our vision 
is to stay one step ahead – while caring for our customers, partners and 
personnel. Se
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WSP FINLAND LTD
 

Heikkiläntie 7
FI-00210 Helsinki, Finland
Phone +358 207 864 11
Fax  +358 207 864 800
info@wspgroup.fi
www.wspgroup.fi
 

Contact Person
Matti Mannonen, Managing Director
matti.mannonen@wspgroup.fi
 

Subsidiaries & Representatives
WSP Finland belongs to the international WSP Group, with 9,000 
experts working in 200 permanent offices in 35 countries.
 

Specialty Areas
WSP Finland is a research, planning and design consultancy 
operating in the construction, community and energy sectors. 
We offer expert services for the needs of the built and natural 
environment in the fields of transport, infrastructure, environment, 
architecture, energy, bridge engineering, industry, property and 
ground and rock engineering.
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MIPIM MEANS 
PROPERTY 
INVESTMENT
11-14 MARCH 2014
Palais des Festivals, Cannes, France

MIPIM, the world’s leading 
real estate investment 
trade show, brings together 
the most infl uential players 
from all property sectors. 

For 25 years, MIPIM has 
been offering unrivalled 
access to the greatest 
number of development 
projects and sources of 
capital worldwide.

20,000  delegates

7,500  companies

19,000 m² exhibition surface

80 countries

4,300 investors

3,000 CEOs & chairmen

Dietrich Heidtmann, 
Global Head Investor Relations & Capital Markets, AXA Real Estate

          MIPIM is a fantastic platform 
and a great way to kick-off the year

Register at www.mipim.com
Contact us : 

laurianne.dicecca@reedmidem.com

JOIN US!

MIPIM is a registered trademark of Reed MIDEM- All rights reserved 




