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editorial

The Metropolitan Movement

The time of the cities is now. It is noteworthy that cities are
on the rise at a scale and speed that is quite unprecedented in
human history. Pioneering cities have become the true engines
of national economies, as well as champions for a smarter, low-
carbon lifestyle, for instance.

Researcher Bruce J. Katz from the American Brookings
Institution (see the interview on p. 8-15) argues that cities sit on
the front lines of disruptive forces such as population migration,
demographic transformation, economic restructuring, income
inequality, and climate change. Since many national and state
governments are mired in gridlock, Katz fully expects cities to
step up and take the helm in issues such as policy innovation
and problem-solving.

According to studies, sustainable urbanisation reflects one
of the most critical areas for urban solutions today. While half
of the world’s population now lives in cities, more than 70 per-
cent of carbon emissions originate in cities. Henceforth, the solu-
tions should also come from the cities, as is recognised by the
2015 Paris climate agreement and the UN’s recent Sustainable
Development Goals.

Katz talks about “major interventions” that are needed for
the cities to get their sustainable groove on. Greener, smarter
ways of doing things are direly needed in e.g. transport, build-
ings and energy sector.

Transport and buildings constitute the bulk of greenhouse
gas emissions in cities, and cities consume over two-thirds of
the world’s energy, primarily through non-renewable sources.
Katz points out that the technologies for changing this reality —
such as state-of-the-art mass transit, energy efficiency, and dis-
tributed renewable energy — already exist. The challenge lies in
deploying these technologies at scale across cities with radically
different regimes of government and governance.

In these trying times, the cities need leaders with vision.
Katz is of the opinion that city mayors may very well emerge
as the game changers in the new urban reality. In order to suc-
ceed in this, mayors and other city leaders need to stay grounded
and learn to govern more effectively. The lessons learned from
mayors solving problems and making progress — in spite of con-
straints on their formal powers and available resources — need
to be taken to heart.

As the gulf between urban policy preferences and state
and federal priorities keeps widening, mayors also face mount-
ing pressure from many sides. Nevertheless, the power base of
the city leaders is growing as well — the megatrend of urbanisa-
tion is not going anywhere.

Sami J. Anteroinen
Editor-at-Large
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Finland was ranked 10th in the
annual Global Competitiveness
Report 2017, produced by the

World Economic Forum (WEF).

According to the Social Progress
Index (maintained by Social
Progress Imperative), Finland was
the most socially progressive
country in the world in 2016.

When countries were viewed
according to their expenditure on
R&D as a percentage of GDP,
Finland was the fourth on the list in
2016 (Unesco Institute for Statis-
tics).

Finland was third in the global Rule
of Law Index 2016, which measures
how the general public experiences
the rule of law in everyday situa-
tions (The World Justice Project).

Finland has the best availability of
scientists and engineers in the
world (WEF’s Global Competitive-
ness Report 2014-2015).

Oulu is the fastest growing city of
“Arctic Europe”, with over 500
startups launching operations during
the last three years.

Helsinki is ranked third (behind New
York and London) in the global CITIE
Index 2015 which studied govern-
mental support of entrepreneurs
among cities.

Finland was - again - the most
attractive Nordic country for securing
foreign direct investment (FDI)
projects with 133 ventures
commenced in 2016.

Finland was again at the very bottom
place of the Fragile State Index (FFP);
as the comparison comprises 178
states, Finland’s ranking is 178th.

Tandem Graphics 2018

Newsweek Magazine has ranked
Finland as the world’s best country
on the basis of criteria emphasising

the environment, education and
quality of life.
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The biggest infrastructure project in
the country, the western metro
connecting Helsinki and Espoo,

was launched on 18 November, 2017.
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Finnish game series Angry
Birds has been downloaded
more than three billion times,
making it the most download-
ed freemium game series of all
time.
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The Corruption Perceptions Index
2016 placed Finland third on the list
of world’s least corrupt nations
(Transparency International).

According to World Economic
Forum (2015), Finland is the highest

ranking country in the world in
terms of human capital.

Linchpin of the Helsinki-Tampere
Corridor, Hameenlinna is a prime
example of great potential in the
mid-size city range.
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Already the builder of the world’s
greatest cruise ships, Turku is also
exceptionally strong in ICT and Life
Sciences.

Labour costs are lower in Finland
compared to the other Nordic countries.

About a third of Finland’s working
population has a degree or higher
qualification.

Finnish startup spirit is personified by

super tech-event Slush, described as
“Burning Man meets TED”, organised
every November/December.
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Copenhagen

the ‘Freedom in the World 2017’

100

Finland turned 100 years
on 6th December 2017.

Finland received the top score in

index, with also Norway and
Sweden receiving the maximum
score of 100.

Finland was ranked third overall in
Global Sustainable Competitive-
ness Index 2016 (SolAbility).

Helsinki is the third most welcom-
ing city in a list of 100 cities from
around the world (TravelBird)
Finland claimed the fifth spot in the
annual IMD World Talent Ranking
(2017). Finland also placed fourth
in terms of digital competitiveness
globally.

Finland has the safest banks in the
world, according to a survey that
drew on the World Economic
Forum’s Global Competitiveness
Survey (2017).

Corporation tax was lowered to
20% at the beginning of 2014
(from 24,5%).

Biggest Cities:
Helsinki 642 045
Espoo 277 375
Tampere 230 537
Vantaa 221 821
Oulu 201 124
Turku 188 584
Jyvaskyla 139 260
Lahti 119 395

The Helsinki-Vantag
International Airpg
the best connectic

Europe to Asia.
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SRV is set to realise ambitious Deck and Arena project in Tampere,
introducing a new type of hybrid block construction to the core
of the city featuring housing, commercial premises and sports &
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Known for its hi-tech muscle, Oulu is also active on a variety of
other fronts. The City is seeking to retool urban development,
healthcare, education, tourism and logistics — and make the
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Urban Domination

Bruce Katz says that cities

are in the driver’s seat now

— and they’re not afraid ;:‘
to floor it i
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Power is shifting in the world:
downward from national governments
and states to cities and metropolitan
areas. Add to that, a horizontal push
from the public sector to networks of
public, private and civic actors; and,
finally, the global circuits of capital,
trade and innovation. The end result
here is obvious — we are witnessing
the century of the cities.

Katz, Centennial Scholar at the Brook-

ings Institution, where he focuses on
the challenges and opportunities of global
urbanisation. Having co-authored The Met-
ropolitan Revolution (with Jennifer Bradley)
five years ago, Katz is one of the most out-
spoken protagonists for the modern-day city.

“Cities are the leading forces in the
world today, because they don’t only
rely on traditional forms of government
power. They also have market power — the
agglomeration of assets that drive econo-
mies —and civic power meaning the concen-
tration of networks of institutions and also
leaders that solve problems through inte-
grated rather than compartmentalised solu-
tions,” he argues.

More recently, Katz teamed up with
researcher Jeremy Nowak for The New
Localism: How Cities Thrive in the Age of
Populism. In this upcoming book, the duo
puts forth their thesis that cities now form
that key level of society that must address
the challenges which are characteristic of
modern societies: economic opportunity,
social inclusion, a renewed public life, the
challenge of diversity and the imperative
of environmental sustainability. Katz and
Nowak call this trend “The New Localism”.

T his is the world according to Bruce J.

Nordicum 9




Push Smarter, Not Harder

According to Katz, it is the cities that drive
policy innovation and problem-solving glob-
ally. He sees a group of “vanguard cities”
that are creating new norms of growth, gov-
ernance and finance that are being adapted
by other cities around the world.

For example in the U.S., Pittsburgh is
catalysing innovative growth by using its
advanced research universities to invent
and deploy new industries and technologies;
and Indianapolis is co-governing its city and
metropolis through a network of public, pri-
vate and civic institutions and leaders.

In Europe, Katz has been impressed
by Copenhagen’s use of its publicly owned
assets — and a publicly owned, privately
managed corporation — to spur the redevel-
opment of its waterfront and finance a city-
wide transit system.

“The 21st century demands new insti-
tutions and instruments that are built by and
for cities,” he says.

Risk & Reward

Still, Katz concedes that there are forces
out there that could, conceivably, stop or
slow down the urban uprising. “The rise of
nationalism and populism could undermine
the short-term economic performance of cer-
tain cities. Witness the impact of Brexit on
London and the Catalonian independence
crisis on Barcelona,” Katz points out.

“These cities, however, have many
assets which enable them to transcend their
nations and excel in the long term.”

Katz’s newest discovery is Helsinki.
Having visited the city for the very first
time in September 2017, he recalls the visit
fondly — and is planning to become a fre-
quent visitor. “Helsinki is a distinctive city
with a special culture and innovative focus,”
he says.

One of the places that Katz visited dur-
ing his brief stay was Kalasatama, Helsinki’s
“city district for the future” that is currently
taking shape by the seaside, just a five-min-
ute metro ride from downtown. As Brook-
ings Institution has studied waterfront devel-
opment around Europe, the visit held spe-
cial significance for the scholar.

“l am very impressed by the redevelop-
ment underway in Kalasatama and its eleva-
tion of citizen engagement as a key element
of the process,” he says, adding that the rede-
velopment of urban waterfronts is a “critical
part” of sustainable and inclusive growth.

Empowering Citizens

Helsinki likes to think of itself as “smart
city” with strong community orientation
and great public transportation — but how
does Katz view the “pocket-sized metropo-
lis? — Katz responds by saying that Helsinki
has a deserved reputation as a community

10 Nordicum
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that views technology as a tool for citizen
empowerment.

“This focus is desperately needed in
a world where populism is exploiting the
growing disaffection of large numbers of
citizens due to economic insecurity and cul-
tural anxiety.”

Katz is also very intrigued by Helsin-
ki’s aspiration to be the best global test bed
for Smart and Clean Solutions. “Helsinki
is not only trying to create and grow com-
panies but attempting to change the world
and grapple with the existential threat of cli-
mate change. The ambition is compelling!”

Breaking Free

“Ambition” is apparent also in the machina-
tions of Helsinki’s new Mayor, Jan Vapaa-
vuori, who gathered the leaders of Fin-
land’s 21 largest cities into a “C21” sum-
mit in October. As a consequence, the cities
issued a joint statement calling for changes
to the Finnish government’s flagship reform
introducing elected regional governments.
One obvious concern for the cities is suf-
ficient autonomy on deciding e.g. adminis-
tration and commerce issues on their own.
Vapaavuori is of the opinion that it is
hardly fair for the government to be mak-
ing the biggest reforms in Finnish history,
while the biggest cities’ perspectives are
not heard at all. Furthermore, the Helsinki
Mayor acknowledged urbanisation as global
megatrend to be reckoned with and accused
the Government of refusing to understand
the significance of urban growth as the pri-
mary engine of regional development.

United We Stand

Granted, some of the participants have only
about 50,000 inhabitants, so it is clear that
some of the cities are, in fact, more like glo-
rified towns. Having met Mayor Vapaavuori
during his Helsinki visit, Katz applauds his
effort in the matter.

“| think cities of disparate sizes share
many common challenges, particularly if
they are located in the same metropolitan
area. The focus must be on what unites cit-
ies rather than what divides them.”

And what advice would Katz give to
the C21 network? — Katz points out that suc-
cessful networks meet to decide rather than
just meet to discuss —so the sense of urgency
and purpose must be there.

“The key is to prioritise initiatives and
projects that have appeal across cities of dis-
parate sizes and are organized to design and
deliver real change. The Denver metropo-
lis is a good example of a network of cities
that collaborates to act.”

Sami J. Anteroinen
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RE Finland

14th—-15* November

Join the Finnish Real Estate
Summit in vibrant city of
Tampere and discover the Finnish

Real Estate business.

Registration fee 1 350 € + VAT
Early bird discount -25% until 7" June 2018
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Bruce Katz’s

Favorite Cities TOP3

“l would pick Copenhagen for its
incomparable quality of life and
commitment to sustainable urbani-
zation.

Then add Tel Aviv for its infec-
tious energy and vitality.

And, finally, London for its
unique blend of art, culture, history
and physical beauty. | attended the
London School of Economics, so my
London vote is a bit biased!”

Bruce Katz

Bruce Katz is the inaugural Centen-
nial Scholar at the Brookings Insti-
tution and the co-author of The New
Localism: How Cities Can Thrive
in the Age of Populism. As Brook-
ings’s only centennial scholar, Katz
and his team collaborate with experts
throughout Brookings and beyond
to develop new models of finance,
growth, and governance in cities and
nations.

Nordicum
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Finland turned 100 years on 6 December 2017. Already during
the months leading to the main event, the Finns were busy —
perhaps uncharacteristically so — celebrating their native land.

independence was a dream long cher-

ished by these Northern people. In the
wake of the Russian Revolution, the Soviet
leader Lenin had bigger concerns and gave
away the western vassal almost as an after-
thought. However, it was clear during the
Winter War (1939-1940) and the Continua-
tion War (1941-1944) that the mighty neigh-
bor wanted Finns back into the fold.

Finland survived her trial by fire. Nev-
ertheless, the rebuilding years after the war
were filled with toil and sacrifice and the
political situation remained shaky for dec-
ades to come. Eventually, this dirt-poor
Nordic country would take its place among
the wealthiest nations in the world.

And the secret behind this historical
climb? In things great and small, Finns have
worked best when they work together for a
common goal. Therefore, the theme of Fin-
land’s centenary celebration year was easy
to pick: “Together’.

E arning their freedom from Russia,
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Aiming High, Going Deep

The centenary emphasises Finland’s
strengths — such as equality and democracy
— and offered Finns and friends of Finland
diverse and international centenary pro-
gramme in Finland and abroad. The cen-
tenary year has provided ample opportu-
nity to better understand the past, experi-
ence the Jubilee together and set the course
for Finland’s future success.

The Prime Minister’s Office estab-
lished the ‘Finland 100 Years’ organisa-
tion which put together the programme that
reaped a lot of praise for its inclusiveness
and earnest effort to celebrate different fac-
ets of Finnish life.

During the year, we have seen people
samba and build snow castles in celebra-
tion; photos have been taken of the North-
ern Lights by a satellite; Finland100 menu
was composed, complete with recipes; ref-
ugees have been encouraged to startup busi-
nesses...

No Office Party

One of the key areas amongst all this is,
of course, the Finnish business sector. The
country that gave the world texting and
Angry Birds has always had a vibrant busi-
ness scene — and this is not likely to change
any time soon.

General Secretary Pekka Timonen,
who heads the Centenary Year Secretariat
at the Prime Minister’s Office, was delighted
to find out that Finnish companies more than
pull their own weight during the special
year. In fact, businesses became, in many
regards, the very architects of the centenary
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year, with hundreds of companies involved
within the framework of commercial and
non-commercial cooperation. According to
Timonen, the centenary year is also a “cele-
bration of Finnish entrepreneurship”.

- Planning the Course Ahead

Mikko Kosonen, President of the Finn-
ish Innovation Fund Sitra, sums up Fin-
land’s 100-year success story: it’s simply
a tale of a small, agile and capable country
whose prosperity is based on mutual trust
and cooperation. As for a blueprint for the
future, Kosonen argues that the future can-
not be built in isolation, either; now, more
than ever, the Finns must put themselves in
other people’s shoes and come up with new
ways to engage in a constructive dialogue.

According to Kosonen, the centenary
festivities take place in trying times, as we
are called upon to be responsible and show
resolve in our actions. Faced with global
megatrends such as digitalisation, the sus-
tainability crisis and the transformation of
the labour market, the time has come for
Finns to make choices and decisions. What
should Finland do? Can the welfare state
cope by simply tweaking the existing sys-
tem or are bold changes in order?

The next 100 years should be interest-
ing to watch, as well.

Sami J. Anteroinen

Nordicum 19
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Helsinki Reigns Supreme

Helsinki“is one:of the fastest growing Cities in éur__ope, wit

&

h many of the continent’s

usueINOd 1S3V :010Ud

biggest urban develgy

projects.currently underway. The City,hasran amibitiotis “reclaim the shores” agenda which calls fer: the
redevelopment of former industrial areas along the shoretines <and the results, so fat, are quite promising.

urthermore, the Helsinki Metropoli-
F tan Region is known as a world-class

hub of the knowledge-based economy.
For example, Helsinki is a pioneer in “‘Smart
Government’, supporting the advancement
of Open Data and the local start-up scene
in a major way. In fact, Helsinki was one
of the first cities in the world to realise that
the default setting for all public information
should be: open.

This is highly relevant since the City
of Helsinki has 800+ information systems
which produce vast amounts of data on the
annual level. Local developers are readily
using that data to create services which have
the power to effect great change in society.

Start Me Up

The business opportunities are considera-
ble, too, as Helsinki has witnessed an emer-
gence of a remarkable startup ecosystem in
the city. In addition to local data prowess,
the entrepreneurial community also benefits
from “we’re all in the same boat” mentality;
the Helsinki business scene speaks volumes
about the power of networks.

Studies agree that Helsinki is decid-
edly entrepreneurially-minded: the city
was ranked third (behind only New York
and London) in the global CITIE Index
2015 which studied governmental support
of entrepreneurs among cities.

Areaqi |euua':)'eq_|_ :010Ud

Stay Mobile

Helsinki has a reputation as the pocket-
sized metropolis™: not too big, not too small,
just right. Helsinki is all about human-scale.
Public transportation is world-class, and
receives a significant boost from digitali-
sation: for example, the tram stops feature
e-infoboards and the prize-winning route
app Reittiopas gets you connected in a flash.

A stunning majority of Helsinki citi-
zens (89%!) are very satisfied with the Hel-
sinki Metropolitan Area public transporta-
tion system. The city has also placed spec-
tacularly well in the international compari-
sons regarding public transportation. Other




local trends driving design include walka-
bility and bicycling.

Take Action!

And it certainly seems that the natives are
happy. The European Quality of Life in
Cities barometer reveals that the citizens of
Helsinki are more satisfied with their qual-
ity of life than anybody else in Europe. The
locals are especially pleased about their
own lives, exercise/sporting opportunities
and residential areas.

What’s more, the natives are big on cit-
izen activism. Such international phenom-
ena as Restaurant Day and Cleaning Day
originate from Helsinki, having been created
by ordinary citizens who want to achieve
great things together.

Helsinki Superhub

Great connectivity transcends borders. For a
number of years, Helsinki Airport has suc-
cessfully pursued the strategy of becoming
the principal hub for European travel to Asia
and vice versa. As a result, connections with
the major European cities are numerous, fre-
quent and punctual. In addition, the airport
prides itself on the quality of its service
offering, widely considered to be among
the very best in Europe.

Helsinki constantly ranks among the
TOP 20 congress cities in the world accord-
ing to UIA (Union of International Associ-
ations), reaching the 15th spot in the 2016
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international ranking. Helsinki is now the
most popular congress city in the Nordic
region and the 10th most popular in Europe.

Education Edge

Finland prides itself on its education
system, which has become a benchmark
for other leading nations in this sector. One
of its hallmarks is its accessibility in terms
of language, with English and other

foreign-language schools being popular
alternatives.

From an international perspective,
Helsinki is an attractive location in which
to seek employment. The vast majority of
major Finnish companies have long since
adopted English as a working language.
Gender equality is at an excellent level, and
the market for skilled workers offers much
potential, particularly in technology, media
and the sciences.
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Kalasatama — Smart City

Kalasatama — Helsinki’s model district for
Smart City solutions — is perhaps the best
example of Helsinki’s commitment to try out
new things. By the beginning of the 2040s,
Kalasatama district will offer a home for
approximately 25,000 residents and jobs
for 10,000 people. Located on the seashore
mere minutes away from downtown, Kala-
satama features great metro, tram and bus
connections.

Kalasatama is a new type of urban
innovation platform which is aimed at co-
creating smart urban infrastructure and ser-
vices — and, as a consequence, several cut-
ting-edge companies have taken an inter-
est on the area. Kalasatama will be verti-
cal, as well: REDI Shopping Centre will
entail eight tower blocks which will feature
20-35 storeys (the highest tower reaching
132 metres).

Kruunuvuorenranta
— City of Light

Kruunuvuorenranta makes the most out of
the sea. This totally new neighbourhood is
presently under development in a magnifi-
cent maritime location, overlooking the Hel-
sinki city centre across a bay. The district,
with housing for 13,000 residents, will be
completed by 2030.

According to the master plan, Kruunu-
vuorenranta will be the “District of Light,”
with numerous works of art which utilise
light to be showcased on public premises,
plots and buildings.

Jitkédsaari — Superport

Jétk&saari is all about getting connected.
Overlooking the open sea, the district is
currently under intense construction on a
southern peninsula recently vacated by a
cargo port — only minutes away from the
centre of Helsinki. By 2030, Jatk&saari is
estimated to have 18,000 inhabitants and
6,000 jobs.

The local Lénsisatama harbour is a
lively passenger port. The route between the
“twin cities” Helsinki and Tallinn is one of
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the busiest in the world, and could conceiv-
ably hit 9 million passengers by 2030.

Pasila — Second City Centre

Pasila is the “all access” district. Located in
the main intersection of public transporta-
tion in the Helsinki Metropolitan Area (and
the whole country, for that matter), Pasila

is a 21st century travel hub in the mak-
ing. Eventually, 47 million people will go
through here annually.

With ambitious Tripla centre being
raised in place of the old Pasila railway sta-
tion, the neighborhood will be completely
transformed. By 2040, the neighbourhood
could encompass as much as 30,000 inhab-
itants and 50,000 jobs.
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Senate Properties pursues ambitious
redevelopment in Helsinki — and beyond

passes both the urban and the rural, the

large scale as well as small. Owned by
the State, Senate Properties has a good han-
dle on real estate across the country, since
the company manages the government’s
property assets and their efficient use. Sen-
ate is also responsible for the sale and devel-
opment of properties no longer used by the
government.

Real Estate Development Manager
Minna Aarnio comments that real estate is
currently a “hot ticket” in the investor circles
and also international players are express-
ing interest in various properties. However,
the market continues to be rather polarised,
since prime real estate in the Helsinki Metro-
politan Area tends to be a lot more attractive
than properties located away from growth
centres and the hottest business buzz.

Presently, one of the most high-profile
projects of Senate is the remaking of Central
Pasila, the transportation hub located just
north of Helsinki downtown. The Helsinki
High Rise design-build competition sought
out companies to plan and raise ambitious
high-rise architecture in the area, and in
October 2017 it was reported that the Final
Four has been chosen in the race.

T he real estate sector in Finland encom-

Winner Takes All

The players advancing to the final round
are Sponda Oy; YIT Rakennus Oy; collab-
oration by Fira Oy, Bonava Suomi Oy and
NREP Oy; and collaboration by Skanska
Talonrakennus Oy, Skanska CDF Oy and
Sato-Rakennuttajat Oy.

“We’re engaging in dialogue with the
finalists and they are very excited about this

Central Pasila and The Helsinki High Rise design-build competition area in Helsinki.

The new Regiment Park in Tuusula.

project,” says Aarnio at the end of Novem-
ber.

Senate is the largest landowner in the
area, with a strong motivation to push the
project along. “We’re looking to make the
final decision by the end of 2018.”

Over all, the redevelopment of Cen-
tral Pasila will mean 30,000+ new inhabit-
ants and it will have a big solidifying impact
on the city structure. “What’s happening in
Pasila during the next years will be a dra-
matic shift for the better,” believes Aarnio.

Reinventing Otaniemi

Another key area where Senate has lots of
land and major plans is Otaniemi —the home
to innovation university Aalto. While Aalto
University Properties manage the actual
campus properties, Senate holds sway over

many research and office premises in the
area. Real Estate Development Manager
Emmi Sihvonen says that the idea here is
to rationalise and diversify land use.

“The main goal is to boost residential
solutions in Otaniemi,” she says, adding that
so far, basically only Aalto students call the
neighbourhood home — but there’s room for
so much more. Along with housing, also an
upgrade in the service level is needed.

“We want to see a more mixed envi-
ronment making residential developments
and areas alive, where there are restau-
rants, shops and cafes in the area utilising
the recently opened subway connection,”
she says.

Big Plans for Tuusula

In the Greater Helsinki Region, there’s
strong development also in Tuusula. Case in
point: Senate Properties and the municipal-
ity of Tuusula are looking to take an old gar-
rison property and use it to anchor a vibrant
new neighbourhood.

“The new, central district could encom-
pass as many as 15,000 people, which makes
it one of the major urban developments in
the Greater Helsinki Region,” says Real
Estate Development Manager Otto Virenius.

Senate has plots for sale in the area to
the tune of 170,000 floor square meters for
now and more coming later. The goal here is
to create an urban, modern community with
a strong emphasis on nature.

“The new Regiment Park and the sur-
rounding areas will take more than ten years
to take shape, but, over time, the develop-
ment effort will definitely change Tuusula
in a big way.”
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Find a better working life

At Tripla, just about anybody can build a location for
themselves in which it is easy to live and work.

The new heart of Helsinki is being constructed in Pasila, a neighborhood at the
Jjunction of Finland’s major traffic connections. At the heart of Pasila is Tripla,
a unique combination of office, commercial and residential premises that also
offers a range of services that make daily life easier.

PHOTOS: ARI TALUSEN, YIT, ADOBE STOCK

for the Pasila area. As it is now, more

than 10,000 people live in the area
and more than 23,000 commuters work
there. However, over the course of the next
20 years or so, the number of residents in
Pasila will triple and more than 25,000 new
jobs will be created.

In the new Central Pasila, jobs will be
concentrated around the railway station. It
is exactly in this area that YIT is building
Tripla. Tripla is a huge complex encom-
passing three blocks that amount to 183,000
square metres in floor area, including a
shopping mall, a parking hall, public trans-
port, apartments, a hotel, and offices.

Furthermore, offices will not comprise
just standard cubicles in which stressed out

T he City of Helsinki has great plans
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workers tap away at their
workstations while fluo-
rescent lamps blink in
the ceiling above them.
Tripla is a huge project
when measured by sheer
numbers alone, but even
more impressive are the
new opportunities to work
that are being incorporated
into the complex.

Tripla Workery, including its of-
fice premises, is designed for people and
changing situations. The range of services
that will grow around them will also open
up entirely new opportunities for people
and companies working there in creating an
ideal working environment for themselves.

“Tripla will truly combine
work and life in the most
flexible way possible,”

comments Tuula Klemetti,

Sales Director at YIT.

New service concepts
facilitate daily life

Tripla’s new service concepts of-

fer excellent examples of how daily
life can be flexibly combined with work.
Among other things, Tripla will be a hub for
the most accessible bicycle route network in
Finland, providing for more than 2,000 in-
door parking places for bicycles, including
social premises, rental and repair services
for cyclists, all of which support people’s



work satisfaction and physical fitness all
year round.

“Tripla’s Handyman refers to a handy-
man who is only one call away in situations
where, for example, an electric height ad-
justable desk is stuck or perhaps you need
to hang up a painting on a wall. Should a
sudden need to use a car arise, shared cars
are available for people working at Trip-
la. A grocery bag service ensures that you
don’t need to spend a weeknight standing
in a queue at the supermarket,” says Kle-
metti, presenting the opportunities.

All of this is coupled with the ser-
vices that the approximately 250 shops
at the Mall of Tripla can offer.

“Tripla will truly combine work and life in the
most flexible way possible”
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Farewell to the ratrace

Klemetti emphasises that a human approach
and smooth everyday life will play a key
role at Tripla. Such qualities are required
if people are to remain efficient, motivated
and creative at work.

If people feel that they must continuously
carry out both work and leisure activities ac-
cording to a tight schedule, they will become
stressed. As a working environment, Tripla
will provide people working there with better
opportunities for keeping stress levels low.

“Daily life is a great deal easier to organ-
ise if you can use services, both at work and
leisure, that you find in the same block.”

Corporate culture is born out of
people and lives in people

The future office and the changing working
environment are often discussed in terms of
their ability to reflect a company’s values,

26 Nordicum

“Daily life is a
great deal easier to
organise if you can
use services, both
at work and leisure,
that you find in the
same block.”

strategy and growth. At Tripla, a great deal
of attention has been paid to the modifiabil-
ity and functionality of the premises and the
application of the most recent technological
solutions.

“While companies are in a constant state
of change, the offices that Tripla offers also
meet the requirements set by future work.
Tripla offers companies a breeding ground
that will enable them to create their own fu-
ture and find the best partners and experts,”
comments Klemetti.

In connection with this, she also em-
phasises that even in new operating envi-
ronments it is ultimately the personnel of a
company that creates the result. This is why
the design process of premises that support
targets, culture and a good working com-
munity must be guided by people’s needs.

“If people are motivated, corporate cul-
ture will thrive, contributing positively to
work efficiency, the flow of information
and the feeling of togetherness and promot-

ing networking. It is a great deal easier for
people to remain motivated if work and oth-
er daily life can be seamlessly combined.”

Lease and exertinfluence

The working environment offered by Tripla
has aroused a great deal of interest among
many companies. The first long-term lease
agreement was signed in October 2017 with
Otavamedia, a company specialising in pe-
riodicals, customer magazines and book
clubs. The lease agreement covers over
6,000 square metres on four different floors.

“The fact that a lease agreement has
been signed this early, over two years be-
fore construction is complete, provides the
company with the ideal circumstances to
customise the spaces and services to serve
their needs and reflect their image,” Kle-
metti remarks.

Jukka Holopainen



Pasila — the most
accessible location In
Finland

commercial and office premises that will
facilitate their daily life. The key aspect of
Tripla’s appeal is its location.

T ripla offers companies and their personnel

Pasila is the logistical hub of Helsinki and

easily accessible using just about any means of
transport. It brings tracks, roads, cycling lanes, bus
service and the connections to the airport together in
a single location.

“Tripla’s location at the junction of major railways and near the most important
airport in the country will ensure that there will be tenants in the premises twenty
years from now. However, this is only a small part of the whole appeal of the
premises,” remarks Teemu Haataja, Sales Director at YIT.

Demand is moving towards Tripla

Mall of Tripla offices will be complete in spring 2020. YIT is currently seek-

ing tenants for this modern working environment encompassing around 50,000
square metres. The prospective tenants are expected to be willing to build a good
everyday life and to exhibit strong growth in order to be able to enter the national
or international market.

“Tripla is a unique working environment not only in the metropolitan area but
also in the whole Finland. There is no other operating environment that has such
a central location in terms of growth and that combines every imaginable daily
service with such a superb location and opportunities for networking,” Haataja
comments.

In his assessment, the decision that Otavamedia made in October is an excellent
indication of the appeal of Tripla’s premises. At the same time, it is a good exam-
ple of how the demand for business premises is shifting from the city centre to
the northern downtown area with excellent transport connections.

Jukka Holopainen

Tripla in brief

e features offices, a shopping centre, apartments, hotels

completed by 2020

gross floor area 350,000 m2 — which is equal to 50 football pitches
over 50,000 m2 of office space

7,000 jobs

over 400 new homes

430 hotel rooms

e Mall of Tripla has 100,000 m2 of commercial space (appr. 250 stores)
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Take a Ride!

The Espoo metro line is now ‘GO’

The western metro line — connecting
Helsinki and neighbouring Espoo — is
finally complete and open for business.
Traffic on the line started on 18 November,
bringing the biggest infrastructure project
in the country across the finishing line.




Photo: Helin & Co Architects

Lauttasaari




metro line are located in Lauttasaari

and Koivusaari on the Helsinki side,
and in Keilaniemi, Aalto University, Tapiola,
Urheilupuisto, Niittykumpu and Matinkyla
in Espoo.

Originally scheduled to start opera-
tions in August 2016, the metro project ran
into problems as the compatibility of the
various metro systems became an issue. It
turned out that the finetuning of the massive
project was more difficult than the builder
organisation, Espoo-owned Lansimetro Oy,
had expected. With only a dozen people on
the payroll, L&nsimetro was also woefully
understaffed and had to rely on subcontrac-
tors in too many things.

T he stations along the 14-kilometre

Making Money

However, even if the delay of the metro
became somewhat of a punchline in Fin-
land, there’s no denying it’s impact. Already
it is clear that a powerful investment wave
has hit Espoo, largely due to the better con-
nectivity guaranteed by metro.

Koivusaari
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Urheilupuisto

32 Nordicum

“..
¥ v\..
4

Photo: Maija Wirman m “
v /
“ v




e
=3
<]
S
=
mr
A
=
~
=
=
o
Qo
o
>

Niittykumpu

Matinkyla

uaunysT auuer :0loyd

The game plan for the metro line has
been — all along — to view the project as
“the great enabler”. As the plans for the
new stations were drawn up, the surround-
ing communities received a boost as well.
For instance, the venerable Tapiola Centre
is getting a total makeover and added a new
shopping centre; shopping centre Iso Omena
received a big expansion in Matinkyla. New
services and apartments have been built
along the tracks.

Green Rails

Launching of the metro also shows that
Espoo is serious in pursuing a more compact
urban structure that is based on rails. The
City expects that development and redevel-
opment efforts near the metro stations will
continue to be very active for years to come,
providing real estate investors and develop-
ers many possibilities to participate.

The metro extension is a good fit for
state’s Climate Change agenda, too. Finland
is committed to bringing down the volume
of CO, emissions and two big culprits in
this arena are traffic and living. By build-
ing a “green to the core” mass transportation
system and launching smart, sustainably-ori-
ented communities around the metro stations
is an environmental move, as well. As a city,
Espoo fits the green bill well, being the first
city in Finland to join the Society’s Commit-
ment to Sustainable Development in 2015.

Phase II Making Progress

But with all the hoopla surrounding the
Grand Opening, one may forget that the job
is not done yet. The construction crews have
long ago pushed past Matinkyld — the cur-
rent end-of-the-line —and are looking to add
seven kilometres to the metro line. Reach-
ing all the way to the municipal border, the
Matinkyla—Kivenlahti stretch of the west
metro will introduce five new stations to
the metro system: Finnoo, Kaitaa, Soukka,
Espoonlahti, and Kivenlahti.

The Matinkyla—Kivenlahti section is
currently being excavated,; in fact, the exca-
vation work began already in 2014. More
than 90 per cent of the tunnels have been
excavated so far.

According to plans, the entire line from
Matinkyld to Kivenlahti will be completed
in 2020 — at the earliest. However, not many
Finns are holding their breath with regards
to that timetable. Still, during the next dec-
ade metro will re-energise five new neigh-
bourhoods in Espoo. For example, Espoon-
lahti —a key station along the extension line
—is already a city centre of 55,000 residents
and expected to benefit tremendously from
better connectivity.

Sami J. Anteroinen
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den City” of Espoo. The heart of the

community is the Tapiola Centre which
dates back as far as the 1950s and 1960s.
However, for the longest time, the owners in
the Tapiola Centre were reluctant to do much
in the neighbourhood, since it would mean
considerable investments. Then the decision
was made by the City of Espoo to build the
western metro line, with Tapiola as a key sta-
tion. Metro promised fresh momentum for
the revitalisation project and one of the local
owners, LocalTapiola, really took the lead.

Soon enough, LocalTapiola was mak-
ing significant investments in the Tapiola
Centre. In time, other investors followed —
and now, as the economy is growing again,
the situation in also Tapiola is looking very
positive indeed. And, finally, the long-
awaited metro is up and running too, having
started operations on 18 November 2017.

T apiola is known as the iconic “Gar-

Retail Renaissance

“The crown jewel” in all of this is the new
shopping centre AINOA, owned by Tapiola
KR 111 Real Estate Fund. Having opened its
doors in October 2013, the shopping centre
opened its expansion on 16 March, 2017.
With Phase Il now completed, AINOA fea-
tures 30,000 square metres and 50 stores.
In 2017, almost five million patrons visited
the shopping centre, with sales in excess of
EUR 100 million.

“With the launch of the expansion,
also the stores of Phase | has increased their
sales,” says Kirsi Borg, AINOA Commer-
cial Director.
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With the completion of the second
phase, the shopping centre has expanded
over Merituulentie street. The expansion
includes, for example, premises for the
department store Stockmann, another leg-
end in its own right.

Phase III Kicks Off

Already, a third phase is under way, with
premises of approximately 20,000 square
metres in the pipeline; after that, AINOA
will cover over 50,000 square metres and
include 100-120 shops.

“The third phase of AINOA will be
completed by October 2019,” says Borg,
commenting that AINOA will not be the
biggest shopping centre in the country then,
either, but size isn’t the biggest issue here.

“Commitment to service and quality
are the drivers behind everything we do.”

Borg points out that AINOA —and sur-
rounding Tapiola, for that matter —is located
in the national “sweet spot” where the pur-
chasing power of the citizens is better than
anywhere else in Finland.

“This also means that the customers
insist on great service, so one has to keep
developing operations constantly to meet the
high expectations.” In line with this think-
ing, AINOA has launched — together with
Stockmann and Q-Park — a pick-up service
where visitors can have their purchases
delivered to their cars while they shop.

Customer First

At AINOA, there is attention to detail that
you’d be hard-pressed to find elsewhere: the
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parking facilities, for example, represent new
kind of “smart parking” where the registra-
tion plates of incoming cars are read upon
entry and this data can be accessed by shop-
ping centre visitors to locate their vehicles.

Inside the shopping centre, one can
immediately spot the emphasis on food and
restaurants. Borg comments that while once
the common formula for a shopping centre
called for 5 % of the operations to be res-
taurants, AINOA wants to do things a bit
different:

“11% of our stores leasable area is
covered with cafes and restaurants, and we
might increase that share further, too,” she
says.

And then there’s the sustainabil-
ity angle. In June 2017, AINOA’s expan-
sion received a LEED Platinum certificate,
racking up more points than any other Finn-
ish shopping centre to date. According to
Borg, hitting platinum consists of a “total
effort” where you do a multitude of things
well (such as utilisation of both remote heat-
ing and remote cooling), but one issue was
paramount:

“Land use is the key here, since we
were able to integrate services, retail and res-
idential in the same location in an energy-
efficient manner.”

Living It Up

That “residential element” is something to
see, since a completely new type of residen-
tial area has been built on top of the shop-
ping centre. Featuring five apartment build-
ings, the area is intended also for the pub-



lic, offering an attractive living environment
in the heart of Tapiola. The area — going
by the name Kirjokansi — already features
127 apartments, with another batch to fol-
low soon. Eventually, there will be as many
as 330 apartments.

Kim Sérs, CEO of LocalTapiola Real
Estate Capital Funds, points out that for
Tapiola, this is, quite literally, “the next
level”. The views from the apartments to the
neighbouring park and beyond are tremen-
dous — there are, for instance, green roofs
in place that really pay tribute to the spirit
of the Garden City.

“The legacy is carried on in a modern
way,” adds Sars.

Banking on Tapiola

Vesa Immonen, Managing Director of
LocalTapiola Real Estate Asset Manage-
ment, says that the company already owns
more than a dozen properties in the Tapiola
Centre to the tune of EUR 600 million. The
“Tapiola Portfolio” represents the biggest
real estate investment in the history of the
company.

Tapiola is also the home base of Local-
Tapiola, as the company has over 1,500
employees here. It’s no wonder, then, that
LocalTapiola shares the name with the
neighbourhood (Tapiola is the name of the
ancient forest kingdom of Finnish lore).

“We feel, in many ways, that Tapiola
is making a strong comeback,” Immonen
says, referring to launch of the metro and

the kick-off of the brand new bus terminal
at the start of 2019.

With the arrival of the metro, about
30,000 passengers are using the Tapiola
station every day. The bus terminal, on the
other hand, will handle about 24,000 pas-
sengers every day.

“The bus traffic will involve as many
as 100 buses per hour,” says Kirsi Borg.
Looking at those types of volumes, it is
easy enough to picture that a completely new
chapter in the development of the neighbour-
hood is about to begin.

Roots Run Deep

Tapiola certainly has a firm place in the

hearts of the Finns —and many international
fans, as well. The neighbourhood has been
regarded as a natural treasure since its birth
over 60 years ago: a shining example of a
modern community rooted in natural values.

Immonen believes that this Tapiola
“core brand” remains, for the most part,
unchanged, and that the Centre is well on
its way to becoming great once more. In
Immonen’s view, what makes Tapiola Cen-
tre unique is that it opens outwards, not just
inwards like a regular shopping centre does.
This makes for an inviting, engaging setting
—and, in fact, the new Tapiola Centre is the
largest pedestrian centre in Finland.

“You can find the whole package
here,” he says.
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* Downtown Dynamite

Hameenlinna is seeking to redefine and
reinvent its shoreline — and give a big
boost to the city centre

Retooling the city centre is very much on the agenda of many cities, but Hameenlinna has an ace up its sleeve:
the largely undeveloped shorelines. The beautiful Vanajavesi Lake is located right in the middle of the city and
provides plenty of opportunities for ambitious waterfront construction.

linna, says that the future success of

the city hinges on downtown develop-
ment: as the appeal of city centre increases,
the entire community benefits. The crown
jewel, so to speak, in all of this involves
redeveloping the shores.

“What is crucial in this process is that
we are actively engaging in a dialogue with
various stakeholders in order to develop the
shores,” Kenakkala says, adding that the
main idea is that all the partners commit
to the effort and make sure that the dream
becomes a reality.

”As a result, we expect to get a unique,
attractive package that boosts the appeal of
the Hameenlinna city centre as well as the
surrounding city.”

T imo Kenakkala, Mayor of Hameen-

Get Connected

According to Kenakkala, Hémeenlinna
already has important “selling points” such
as inexpensive housing, solid municipal ser-
vices and great leisure-time activities that
people appreciate. ”Located along the Hel-
sinki-Tampere corridor — in fact, right in the
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middle of Finland’s prime growth corridor
— Hameenlinna also offers great accessibil-
ity and connections,” he adds.

Deputy Mayor Juha Isosuo comments
that as Hdmeenlinna was founded in 1639,
it was very much built around the town
square and the lake was not in a major role
for a long time. Later on, various industrial
pursuits blossomed along the shorelines, but
little value was seen in them otherwise.

“Finally, as a focus in urban planning
has turned to issues such as residents’ qual-
ity of life, nature values and aesthetic con-
cerns, the value of the waterfront has been
fully recognized,” he says.

Engelinranta Emerging

An important piece in the City’s water-
front plans is the development of Enge-
linranta area. Located right in the down-
town area, the Engelinranta shoreline holds
90,000 floor square metres that is available
for development.

The First project in the pipeline is the
so-called bus station quarter (appr. 15,000
square metres) and a planning competition
was hosted to gather ideas for its develop-
ment. Rakennuskartio Oy of Lehto Group
won the competition with its entry ‘Lohkot’
(Blocks).

Do the Water Dance

anaging
M Director and
Co-Founder

Tytti Sirola from Bluet
Ltd believes that float-
ing construction will
be a big international
phenomenon, because
cities, companies and citizens are strongly
gravitating towards waterfront areas. “As
a result of this, the land areas that can be
developed are in short supply. However,
when you utilise floating construction solu-
tions you can do so much more.”

Kristiina Koskiaho, Managing Direc-
tor of City development company Hameen-
linnan Eteldranta Oy, says that the plan is to
preserve the old bus station and build new
residential office premises in the area, along
with a new hotel.

“In the two-phase competition, citi-
zen participation was used in an unprece-
dented way. About 500 Hdmeenlinna resi-
dents were involved in the process and hun-
dreds of comments were given to the com-
panies in the contest,” she says, adding that
residents’ input was also visible in the final
competition entries.

“The bus station quarter will be the
very first project of this magnitude that fea-
tures such strong co-creation with residents.”
Functionally, the development of the area
will improve the cityscape to the south. “This
is a great kick-off for the development of the
shoreline and the city centre,” she believes.

Make It Beautiful

Hameenlinna wants to encourage a certain
atmosphere of experimentation in its “reclaim
the shores” strategy. One example of this
approach was the inclusion of public art in
the competition parametres: the competition
participants had to come up with ways to spice
up the neighbourhood via aesthetics, too.

According to Sirola, there are really
no limits to what you can accomplish with
floating construction. For example, sports
and leisure centres, utility buildings, offices,
restaurants, nightclubs, shopping centres
and private homes can be constructed “off-
shore”.

Actually, you can even make swim-
ming pools and put them on the water.
Case in point: the Allas Sea Pool marine
spa which opened next to the Market Square
in Helsinki in the autumn of 2016. The idea
was to open more of the capital’s precious
shoreline to the public via an innovative con-
cept which allows for year-round use.

“As Allas was launched, we received
a lot of positive feedback. It gives a great
boost to the entire shoreline,” Sirola says,
adding that Allas has attracted interest in
the other Nordic countries, and globally, for
instance, Australia is “in the loop” as well.

For Sirola’s company, leisurely pur-
suits remain the number one application for
floating construction, with residential solu-
tions coming in second. However, as people
get more comfortable with the idea of living
on the water — and there are experiences to
be shared — the trend may catch on quick.

For Sirola and her team, the core in
all of the work lies in the needs of the cus-
tomers and the end-users. “We want to cre-
ate solutions which improve the usabil-

Koskiaho comments that the buildings
themselves will feature high-level architec-
ture — that’s given — but there also needs to
something extra:

“In this project, we’re looking for a
high-quality, visual outcome that is a good
fit for the city’s development strategy.”

Koskiaho says that the level of the
competition entries was very convincing,
sending a signal that Hdmeenlinna is seen
as a promising community. She believes that
the city is quite attractive especially to those
real estate players who are looking for alter-
natives outside the Helsinki Metropolitan
Area and Tampere.

“Itis clear that Hdmeenlinna has a lot
of potential that remains untapped.”

Floating Future

Talking about the waterfront, the City is
apparently quite flexible with regards to
the types of buildings that could be raised
by the shoreline: residential construction
is the priority, but also business premises
can be included in the proposals. The wild
card in the deck is “floating city”: Engelin-
ranta could feature as much as 5,500 square
metres of construction off-shore, built on
floating islands.

Koskiaho points out that floating

ity of the waterfront areas in a variety of
ways. Through this, both residents and vis-
itors gain access to new activities and expe-
riences.”
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construction is a growing trend worldwide
and clearly a powerful element that could
increase the appeal of the shoreline.

“Looking at residential solutions, for
instance, it is clear that people appreciate
diversity and new types of options,” she says.

The First floating operation, how-
ever, will be a café. Managing Director Tytti
Sirola from Bluet Oy says that the “hunt is
on” for an entrepreneur to run a floating café
in Engelinranta.

“The idea is to bring more action and
people into the shoreline. In a sense, float-
ing construction can also open up the water-
front in new ways,” Sirola says.

The Offshore Option

Bluet has been involved in various floating
development projects and has seen, first hand,
what kind of transformation they can bring.

“Looking at the situation in Finland,
there are plenty of waterfront areas, but, so
far, we have seen little evidence of ambi-
tious planning and execution,” says Sirola.

Sirola and her company have been in
dialogue with the City of Hdmeenlinna since
2015 and share the same vision of a diverse,
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dynamic shoreline. Floating apartments may
not be in the cards immediately, but by early
2020s, the situation may change.

“The shoreline could accommaodate all
types of urban, floating residential solutions,
ranging from large to small. The know-how
is there to make it happen.”

Park Life

In addition to a serious shoreline upgrade,
the City has taken a critical look at the local
parks —and decided to do something. That’s
not to say that there’s something wrong
with the parks as such — quite the oppo-
site. H&meenlinna features beautiful, well-
groomed green areas, but the problem is that
they are not very exciting as such.

Kristiina Koskiaho explains that the
City wants to make its parks more dynamic
by introducing all kinds of action into the
green areas. “Before, we thought of parks
as places to go for a walk or have a nice
picnic with your family. Now, we want to
think also in terms of experiences and activ-
ities,” she says.

With this in mind, the City is adding
games and playgrounds into the parks in an

effort to push the park visitor into a more
active mode — and make the entire experi-
ence more memorable.

“There’s a lot we can do in this regard
—and it’s another useful tool in our disposal
as we seek to boost the attractiveness of the
city centre. When people go downtown, they
should have a lot of great options to choose
from.”

Army Appeal

The downtown dynamic can be enhanced
also via the reinvention of former military
garrisons which are located in the city. Juha
Isosuo points out that there are four old gar-
risons in town, mainly red-brick buildings
dating back to the Russian rule of 100 years
ago.

“There are no longer military opera-
tions in any of these garrisons, so they can be
used for residential and other purposes,” Iso-
suo says, adding that the venerable old build-
ings bring something special to the table:

“There are former garrisons all over
the country, but these are really centrally
located — and hold a lot of promise for rede-
velopment.”
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At Sello shopping center,
digitalization saves costs and
enables new revenue models

Shopping centers are in the merge of reinventing themselves. From being a place to shop goods, the role is changing
more into service providers. Real estate plays an important role in providing great customer experience. In perfect places,
there are never too warm or cold. The conditions are perfect.

ture and lighting, digitalization of build-
ings minimizes the energy consump-
tion. The Sello shopping center in Espoo,
Finland partnered with Siemens in order
to benefit from digitalization. The data is
gathered and evaluated from 1,500 energy
and HVAC data points by Navigator — the
cloud-based energy and sustainability plat-
form. Using smart data visualization and
automated reporting, the collected data is
used as efficiently as possible. As a result,
Sello’s maintenance and operational costs
have grown less than 10 percent since 2010
when in average the growth is 20 percent.
“Sello has always been a responsible
operator. Environmentally friendly solutions
have been taken into account since the very

I n addition to adjusting right tempera-
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beginning,” says Sello shopping center man-
ager Marjo Kankaanranta. “This progressive
project will lead the way how shopping cent-
ers can be involved in climate economies,
and can work for the good of the environ-
ment and society as a whole.”

Digitalization is a key factor in find-
ing new revenue models. In Sello, data is
not only used to enable perfect conditions
and cut down energy costs but making it
possible to participate in the electricity
reserve market. Sello will be the first sig-
nificant property complex in Finland to be
part of the electricity reserve market by hav-
ing its own power plant. The energy con-
sumption of the property is automatically
regulated by purchasing, storing and con-
suming energy.
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“When there is oversupply of electric-
ity, Sello adds its energy consumption or
stores it and conversely it adjusts electric-
ity consumption if there is too much con-
sumption on the national level. By partici-
pating in the electricity reserve market, Sello
has another revenue model to the more tra-
ditional services”, explains Head of Sales
Mikko Aalto from Siemens Osakeyhtid.

Sello is a game changer in the market
but the solution can be used also in other
facilities. Fingrids’ electricity reserve mar-
ket in Finland enables Sello’s new role.
When this solution becomes more wide-
spread, it will bring considerable savings
to society by reducing the need to invest in
backup power.

“The role of shopping centers is chang-
ing in environmental matters and we want
to work with world class pioneers like Sie-
mens. This cooperation is a great exam-
ple of a new kind of cooperation, which
also requires professional shopping center
management,” says Vice President Juha
Tiuraniemi from Realprojekti, Ovenia
Group. Realprojekti is the leading shop-
ping center manager in Finland.

Participation to the electricity reserve
market can change earning logics in the real
estate market. When the building itself is a
source of income, the rent could be lowered
or tied to the energy consumption of the ten-
ant. The real estates’ role changes and they
are becoming a significant part of electric-
ity reserve market in the future.
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Get to the Core

SRV is set to raise the long-awaited Deck and Arena_'
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For years, there have been plans to solidify the city structure of Tampere by building a deck above the railway tracks
downtown. The idea is to join east and west Tampere with a new type of hybrid block combining housing, commercial
pursuits and a state-of-the-art sports and event arena. The ambitious undertaking is known as the Deck and Arena
project. According to the project schedule, the entire project will be completed in 2023.

pearheaded by construction company
S SRV and the City of Tampere, the

project features a hotel, restaurants
and other entertainment premises — such
as only the second Veikkaus casino in the
entire nation. With a price tag of over EUR
500 million, the project is a “huge under-
taking” for SRV, says Project Director Hen-
rik Eklund.

“Our company is known for its exper-
tise in developing city centres, and we feel
that there’s a lot we can achieve in Tam-
pere,” he says. “For example, the sports and
event arena in question will be the biggest in
the land, with a capacity of approximately
13,000 people.”

According to Eklund, SRV is eager to
boost the urban evolution in Tampere — the
largest inland city in all of Scandinavia—and
has been talking with the City since sum-
mer 2016 to develop this project onwards.

Hybrid Excellence

According to the plans, the first phase of
the project is to involve covering the south-
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ern railway yard with a deck on which the
arena, a hotel and two towers will be built.
The second phase will encompass the north-
ern deck and three towers. An estimated one
thousand new homes will be built by the pro-
ject as a whole, says Eklund.

“As is the case in many of our new
projects, we are going hybrid with this one,
integrating leisure, residential and office ele-
ments.”

In October, the Deck and Arena pro-
ject took one important step closer to being
realised, as SRV and the project’s invest-
ment partners, LocalTapiola and OP Finan-
cial Group’s insurance and pension insur-
ance companies, signed a joint venture
agreement. At the same time, SRV signed
a shareholder agreement for the multi-pur-
pose arena with the City of Tampere. The
project’s investment partners will become
shareholders in the project company once
the final investment decision has been made.

The following month the project
received more good news as the Finn-
ish Parliament granted a state subsidy of
EUR 18 million for the arena. According to

Eklund, the Deck and Arena is a project of
also national ramifications, since it creates
a powerful logistical hub.

“We are pleased to have the State
onboard with this and are hoping to final-
ise the details of the project soon,” he says.

Kings of the Ice

Already the first operator and cooperation
agreements have been signed for the Deck and
Arena project: the Finnish national hockey
league teams Tappara and llves will play their
home games in the new arena and Lapland
Hotels will run the adjoining hotel. The con-
tract was also signed with Restamax for the
multi-purpose arena’s restaurant services.

“This is the first time in Europe where
we see a fully integrated hotel in connec-
tion to an arena,” Eklund says, revealing
that some hotel rooms will have their own
private balconies which allow the guests to
watch a game or a show.

Toni Kankare, Account Director at
SRV, adds that it is also true that no other
arena in Finland can rival the “total enter-




tainment package” that the Tampere project
will eventually deliver. “In addition, most
Finnish arenas do not have a very central
location, but at Tampere, you will be exactly
where all the action is — and that makes you
want to stay longer, t00.”

Great Partnership

According to Kankare, SRV feels that it is
moving forward with a very like-minded
partner, because the City of Tampere is
very committed to the project —and has been
since early 2000s.

“Tampere has had the vision and
resolve to keep pushing this thing onwards,
even through some tough economic times,”
Kankare gives credit to the City decision-
makers.

SRV wants to begin construction work
on the southern deck and arena as soon as
possible. “We are already engaged in pre-
paratory work in the railway yard, such as
the modification of rail electrification and
test piling,” says Eklund. Naturally, working
in such a way that the rail traffic is not dis-
turbed poses a bit of a challenge, but Eklund
is confident that neither the train passengers
nor the local residents will suffer unduly.

“We strive to ensure that all prepara-
tory work causes the least possible distur-
bance to the neighbourhood,” he promises.
Since the project deploys a deck structure,
there is less excavation and removal of land
masses which the more “traditional’ projects
often require.

“The parking facilities will need some
excavation, but that’s really the only major
issue.”

Lessons from Kalasatama

According to Toni Kankare, increasing the
appeal of city centres is something that SRV
is very keen on. “We have a track record of
taking on big projects such as Kalasatama,
which takes a modern, sustainable approach
to solidifying the urban structure,” he says,
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referring to the “model district for the future”
that is being built in Helsinki. SRV’s REDI
Centre — the heart of Kalasatama — just won
the Worksite of the Year Award.

“In addition, there is always something
you learn along the way that you can uti-
lise later on. In Tampere and Kalasatama,
high-rise expertise is needed as both fea-
ture prominent towers.”

Kankare and Eklund note that SRV
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is consistently on the lookout for projects
which involve smooth mass transportation,
such as rails. Hence, the western metro —
which kicked off on 18 November — is a
great fit for the company’s plans.

“We have been developing the com-
munities surrounding the new metro stations
for years now and will continue to do so,”
Kankare says. The company has been very
active in, for example, Niittykumpu where
the highest building has 24 floors.

“These types of projects are also teach-
ing us a lot about hybrid construction, when
you have residential and commercial ele-
ments linked with transportation issues”,
adds Eklund.

Eastern Promises

Both men view the metro as the “great
enabler” which has the power to revital-
ise old communities and to launch entirely
new ones — and there are still opportuni-
ties along the tracks in places you may not
first suspect.

“If you take the metro-east from down-
town Helsinki, you see stations such as Hert-
toniemi and Siilitie featuring quite ineffi-
cient functionality near the stations. There’s
a lot that can be done to upgrade these neigh-
bourhoods,” Kankare believes.
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More Thah
Just Hi-Tech

education, tourism and logistics — and that’s just for starters

ulu is the “hi-tech heaven of the
O North”, but the City is eager to take

it to the next level. In April 2017,
the City Council approved the new ‘City
Centre Vision 2040’ which will guide the
development onwards over the coming years
and decades.

“Boosting the vitality of the community
is the big goal here,” says City Master Plan
Manager Paula Paajanen. She adds that it is
especially positive about the Vision that it
lists actual actions.

“We move straight on to making them
reality,” she says.

One such project is the revitalisation of
the railway station quarter. Director Mauri
Sahi from the state-owned Senate Properties
says that the area in question holds a lot of
potential:

“The excellent location in the city
core provides plenty of opportunities to
boost the appeal and vitality of the city,”
he believes. Senate and VR Group are the
main landowners in the area and committed
to building something great.

“We’re proceeding with the winning
entry from the recent planning contest to see
how to develop the area in the best possible
way,” Sahi says, adding that the zoning
process could kick off in spring 2018.
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Power of Partnerships

Marko Lind, head of Technopolis Oulu, says
that the business climate of the city is in fine
form - and keeps improving. Technopolis
leases premises to companies and has
noticed, to its delight, that the market is
heating up in the North.

Lind explains that as Nokia ramped
down its local operations a few years ago,
the hi-tech professionals formerly employed
by the mobile phone giant hit the ground
running — almost literally — starting their
own companies and forging partnerships.

"Now we can see that via collaboration,
the seeds for all kinds of opportunities were
sown," Lind says. In addition, the planning
for Phase Il of Technopolis' Sepankatu
premises — totalling 9,000 square metre —
is presently underway.

"Demand for office space in the city
centre looks good and several leasing
negotiations are currently going on."

CEO Heikki Hiltunen from iLOQ says
that out of the company's 100 employees,
the majority works at the Oulu headquarters.
"Our research & development, logistics and
administration are all there," Hiltunen says.

iLOQ is a maker of next-gen smart
locking systems that are very much in
demand right now — and the company is

constantly looking for fresh talent to join its
ranks. "We are getting quality applications,
but we have to work hard at recruiting since
there are other hi-tech companies interested
in these experts, too."

In addition to stellar work force,
Hiltunen praises the local mindset of doing
things together. "iLOQ was founded in
Oulu, and we feel the city has a well-earned
reputation as a hi-tech city where various
forms of cooperation can be explored."

Hospital of the Future

“The Capital of Northern Scandinavia” has
a lot of top-notch expertise is in healthcare
and life sciences. In 2012, there was a
renewal programme — by the name of
Hospital of the Future 2030 — that kicked
off to upgrade healthcare-related real estate
and their functions for the new century. The
programme will require investments to the
tune of EUR 500 million in the coming
years.

On November 30, 2017, the project
took a significant step as the contract to
build the first part of the programme — a
hospital for women and children as well
as the core hospital itself — was signed by
alliance partners.



Hospital of the Future 2030 Programme
Director Kari-Pekka Tampio says that both
new operative models and modern hospital
technology require new premises. This
first phase of the programme encompasses
46,000 square metres and comes with a price
tag of EUR 164 million.

“Finally, we can go ahead with the
construction effort,” Tampio comments the
project. Demolishing is already underway
and actual construction should start by
autumn 2018, at the latest. The hospital
should be up and ready to go by the end of
2021, giving a great start to the Hospital of
the Future 2030 programme.

Education Edge

Another “super project” in the works is the
joint campus for the two local academic
powerhouses, University of Oulu and Oulu
University of Applied Sciences. According
to the plans, the Linnanmaa Campus —home
of the University of Oulu — will feature both
universities in 2020, meaning about 20,000
students.

Oulu Mayor Péivi Laajala says that the
creation of one of Europe’s biggest indoor
campuses will require the City to consider
issues such as land use, zoning and traffic
arrangements to make sure that the new
education formula works.

“We also want to make sure that the
city centre and the campus fully interact and
support each other. Furthermore, we expect
this move will add to the appeal of the local
education cluster and will enhance also the
links to business,” Laajala says, adding
that the campus project is very much about
“creating an ecosystem” where higher learn-
ing, research and companies work in unison.

Jouni Niinimé&ki, Rector of University
of Oulu, and Jouko Paaso, Rector of Oulu
University of Applied Sciences, state that the
idea is to start something special — unique,
even —at Linnanmaa.

“Using the same premises, we can

1st in ICT R&D investments in Finland
250,000 people live in Oulu metropolitan region

1/3 with university degree

38 years is the average age
120 different nationalities

2nd busiest in airport in Finland

300-400 million EUR to be spent on city center development projects
710 million EUR to be invested in infrastructure development by the City

focus on adding new services on campus
and advance also, for instance, the mobility
for students and teachers,” says Niinimaki,
pointing out that the Linnanmaa Campus will
also be a digital campus, or even a virtual one.

“In a sense, we are creating a genuine
‘education city’ that has a very strong focus
on the future. The possibilities really are
quite endless,” adds Paaso.

Northern Lights

Oulu is also a tremendous city from the
perspective of travel & tourism. Jyrki
Kemppainen from BusinessOulu says that
the region offers a great mix of nature,
safety and urban comforts — and people are
catching on to this.

“The local hotel occupation rate for
2017 is over 65% and new capacity is
required to fulfil the growing needs of the
visitors,” Kemppainen says.

Among the new projects, there is, for
instance, Nallikari travel centre. Located

four kilometres from downtown, Nallikari
has EUR 100 million investments being
planned for the area. Already, there is the
Nallikari Holiday Village, a year-round
holiday resort that has made a name for itself
as the “Riviera of the North”.

“Nallikari offers beautiful seaside
nature and could really be something
spectacular in the coming years,”
Kemppainen believes. “According to the
plans, the internationally attractive area
could accommodate an amusement park,
an activity arena and hotels.”

Port Upgrade

Asitis located upon the Baltic Sea, Oulu has
long relied on its capable port operations.
The port of Oulu is the largest general port in
the Bothnian Bay; Port of Oulu and Oritkari
logistics area provide a gateway to the
northern areas of Finland, Sweden, Norway,
and Northwestern Russia. Furthermore, Port
of Oulu has shown a very positive trend
recently with the total cargo volume of the
port increasing for three straight years.

Marko Mykkanen, Managing Director
of Port of Oulu Ltd, says that there’s even
more good news: the State has promised to
build a deeper, 12.5 metre channel for the
port.

“The deep channel project will ensure
a cost-effective transportation route for
northern industry to the global market via
Europe,” says Mykkéanen. With dredging
expected to commence in 2018, the total
cost of the project, EUR 30 million, is to be
paid by State, City and Port.

The Port of Oulu will also expand its
land area by 100 hectares and an entirely
new access road to the Port is under
construction. In addition to the Port’s own
investments, over EUR 50 million will be
invested in the logistics properties along the
access road.
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Turku is firing on all cylinders. The various hi-tech industries are in
fine form, there’s a strong focus on expertise and learning, and the
city keeps growing — proportionally speaking — faster than any other
city in Finland. Nevertheless, there’s work to be done as Turku plots
its way into the future. A new ambitious vision, Turku 2050, calls for
a major “beauty treatment” for especially the downtown area.

centre expands, the old town will turn

into an “European oasis for encoun-
ters” and the eastern bank of the River Aura —
with a view to the evening sun —will function
as a vivid platform for a new kind of combi-
nation of culture, restaurants and work.

According to the vision group that has
been considering the future of the down-
town, it is possible for Turku to become a
globally important city whose exceptional
archipelago nature and developed infrastruc-
ture create the prerequisites for comforta-
ble living and a vivid economy and culture.

T he vision states that as the commercial

Core Attraction

Markku Wilenius, Professor of Future Stud-
ies at the University of Turku, notes that the
image of a city develops through the city
centre — and Turku downtown with its riv-
erside appeal do have “unique points of
strength”. However, Wilenius feels that there
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is also plenty of potential that has not been
harnessed as of yet.

To become a truly significant player
also on the global stage, changes are required.
Presently, competition between cities has
shifted from national level to global level,
with cities fighting over inhabitants, busi-
nesses and know-how. At the same time,
the rise of the urban lifestyle has raised the
level of expectations in terms of the quality
of public spaces. Urban planning is decid-
edly more human-scale, and this is also a
key message of the Vision 2050.

And it all starts with taking a good,
hard look at the city centre: what works,
what doesn’t, and what can be done to
upgrade downtown into an “experience hub”
during the coming years and decades.

Going Strong

Jouko Turto, Director of Turku Municipal
Property Corporation, says that Turku is

mprove its urban
wntown upgrade

in a great position to build something truly
unique here, since the city presently enjoys
powerful, positive momentum:

“There is structural change as old
industries are reinventing themselves and
the results have been tremendous. The local
business climate is a real honey jar,” Turto
describes the attractiveness of the city.

According to Vision 2050, the centre is
“amanifestation of the European Turku” and
the most important location of work, trade
and culture in western Finland. The key idea
of the vision is the considerable expansion
of the city centre core and a supporting user-
oriented traffic system that enables growth.
This way development and investments are
steered towards the centre more and more.

Ready for Big Time

Director of Urban Planning Timo Hintsanen
notes that the structure of the city of Turku is
largely influenced by the grid plan designed
by Carl Ludvig Engel at the end of the 19th
century. After that time, the development
has been influenced by the rising number
of cars and the major commercial projects of
the recent years that have shifted the focus
of commercial activity outside the centre.
“At the same time, the most commer-
cially attractive centre area of the city has
remained narrow,” says Hintsanen. “What is
needed now is to fully develop that beating
heart of the city to boost competitive edge.”
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The vision includes the expansion of
the commercial centre from the surround-
ings of the Market Square towards the riv-
erfront and the harbour. The Market Square
will become a multipurpose meeting place
and a diverse centre of events, with plants
and permanent structures increasing its
attractiveness. The quarters surrounding
the Market Square will form a united net-
work of city malls and new business prem-
ises and other spaces are built in the quar-
ters of the centre.

“The plan for the Market Square is
based on already existing plans and two
thirds of the surface area will remain in mar-
ket use,” Hintsanen says.

Streamlining Logistics

For example, the overcrowded spot of public
transportation of Aurakatu and Eerikinkatu
will be transformed into new city termi-
nals, enabling the development of the Mar-
ket Square into a great meeting place for the
residents of Turku. The scale of the Market
Square will become smaller by building ter-
races and stairs to sit on; events and activ-
ities will become possible also outside the
operating hours of the market sales.
Hintsanen comments that the centre
will become more accessible and moving
inside the centre will be made more con-
venient by clarifying the traffic system and
use of street space. New city terminals of
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public transport will make the centre hubs
more vivid and guide the flow of people to
an area wider than before.

“This will, in turn, allows the com-
mercial core of the centre to expand. New
street sections will gradually shift towards
focus on walking and cycling, in accordance
with international trends and in the interest
of reducing the carbon footprint.”

Business Hub

Central to the plans is the emergence of the
new Design & Finance District. Hintsanen
and Turto point out that creating prerequi-
sites for business is crucial for the vitality of
the city. The Market Hall area will be devel-
oped into an active business hub that houses
a variety of workplaces, ranging from small-
scale design and craft businesses, galleries
and cafés to high-profile office spaces for
large companies and organisations.

“The Design & Finance District could
encompass 150,000 square metres of new
commercial space and 300,000 square
metres of new offices in the city centre,”
Hintsanen says.

“Already, we have built a concept that
emphasises extreme flexibility. This means,
for instance, that companies on the growth
path can secure space solutions that fit their
needs right away,” adds Turto.

According to  Hintsanen, the
vision work is opening up new kinds of

development opportunities. The most impor-
tant observation is that controlled growth
— or, in accordance with the vision, even
remarkable growth — can help increase the
attractiveness of the centre and to improve
its functionality.

Thousand Islands

Just like in many other developed harbour
cities — in Copenhagen and Hamburg, for
example — also in Turku the centre will be
expanding to the river delta and the harbour.
In addition, the Turku of the future will fur-
ther expand to the archipelago and the cen-
tre will manifest more features related to
the archipelago.

“We feel that the Turku archipelago is
the most beautiful archipelago in the world
—and it’s largely an asset that, so far, has not
been linked to the development of the city,”
Hintsanen says.

The work of the vision group is more
about guiding development towards the right
direction on a large scale than single actions
as such. “What we are doing is looking at
the big picture and choosing the way we
need to take for the evolution of the city,”
adds Hintsanen.

Furthermore, Turku recognises its
roots as a European city and wants to rein-
force that rather unique profile. “Out of all
Finnish cities, Turku is the one with the most
European identity,” Hintsanen says.
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Big on Experience

train station area may well become home

to Finland’s largest experience and event
centre. The Turku Rail Yard project is an
ambitious urban development concept for
the 2020s, combining top-level technology
and service design to create world-class
experiences and events as well as boost the
wellbeing of the citizens. The total cost for
the project is estimated to be approximately
€480 million.

The preparatory survey for Turku
Rail Yard project was concluded in sum-
mer 2017. The aim of the project is to cre-
ate adomestically and internationally attrac-
tive experience and event concentration in
Turku.

“The new project is perfectly in line
with the current trends that focus on experi-
ence and entertainment, adding to the ‘soft’
attraction of the city,” says Jouko Turto,

I n the coming years, Turku’s rail yard and
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Director of Turku Municipal Property Cor-
poration.

The core of the plans is formed by an
eye-popping experience centre and a new,
10,000 seat multipurpose arena. The experi-
ence centre will support family-holiday tour-
ism, and the plans include an indoor amuse-
ment park and a playground; the multipur-
pose arena will be the heart of the event
organisation and host domestic and inter-
national events, such as concerts, business
events, eSports, festivals and ice sports
events. The plans also include a tower hotel
in the area to support tourism.

The project has gained a lot of expo-
sure since it has an impressive list of back-
ers, featuring llkka Paananen and Mikko
Kodisoja from Supercell and NHL legend
Saku Koivu. The trio has commented that
they want to be part of developing Turku as
an attractive centre for business and trade,

housing, culture and tourism. Hailing from
Turku, they also see the project as an excel-
lent opportunity for the comprehensive
development of their home city.

The original push for the project came
from national railway operator VR Group.
Currently, much of the area in question is
no longer in VR Group’s use, and various
options have been discussed with the City
on how the rail yard could be developed.
VR Group is eager to move forward with
the plan which will also be heavily based
on Turku’s visions on how the city should
be developed.

The project’s preparatory survey will
function as the development plan which will
initiate the concrete discussions between the
different parties involved in realising the pro-
ject. When the city centre expands into Turku’s
rail yard, it will also create a new neighbour-
hood of approximately 1,000 residents.



Real Estaie

Goes Tampere

RE Finland — formerly
known as the Annual
Convention of Property
Investment Prospects — was
hosted on 9-10 November
at Tampere.

ish real estate business” did not dis-

appoint this year either: the one-and-
a-half-day seminar served up a full plate
of industry goods, ranging from invest-
ment and financing to construction and ser-
vices. The bigger perspective was there as
well, with Fredrik Reinfeldt, former Prime
Minister of Sweden, delivering the keynote
speech to kick off the convention.

With hundreds of participants flock-
ing the halls of Tampere House, it was also
clear that networking was very much a part
of people’s agenda. In addition, this year’s
main topic — customer-orientation — caused
a big buzz among the guests.

T he “biggest annual event for the Finn-

Brand is Everything

Laura Tarkka from K&mp Collection Hotels
provided insights into the mind of a cus-
tomer who is keen on quality. According to
Tarkka, today’s customers are looking for
personalised experiences —and this is where
thoughtful branding comes in. The Kamp
Collection, for instance, features nine hotels
which all have their own, strong brands
which resonate strongly with the patrons.

“As the hotel market keeps growing,
it’s all about the engaging your customers,”
Tarkka said, adding that customers want
“bigger meaning” now.

Tarkka remarked that when it comes to
empathy, Finns don’t do very well according
to international studies — but this is some-
thing all organisations can work on. “Agood
indicator of employee’s level of empathy is
the amount of additional sales he or she is
able to generate.”

Getting your “troops” in fine form
is, naturally, a key part of all this. Tarkka
revealed that K&émp Collection uses a special
“On Fire” Index to see who’s really doing a
great job with the patrons.

Feel the Difference

Tuula Uitto from Telia Finland argued that
customer insight is something that is, sim-
ply put, everybody’s business. According to
Telia’s research into the matter, customers
want service that is smooth and individual.

“In customised service, the customer
gets the feeling that there is a constant
improvement and you’re getting better and
better service as a result. Eventually, via the
use of data and analytics, one can anticipate
the customer’s needs and act accordingly.”

ISN0Y Bxad :so10yd

One of Telia’s breakthroughs in the
customer feedback process was turning the
attention to feelings — one of the key indi-
cators now is ‘joy’.

“Understanding where the customer is
coming from emotionally is more and more
relevant.” According to Uitto, with new dig-
ital tools, there is no shortage of data out
there, but the personal touch is still the most
important thing.

Running Free

On the second day, the big “headliner”
was a man accustomed to performing to as
many as 250,000 people. Bruce Dickinson
—known for his long stint as the lead singer
of the heavy metal band Iron Maiden — is
also a commercial pilot, brewmaster, busi-
ness angel, entrepreneur... Dickinson pro-
vided a feisty lecture on the power of cre-
ativity to close the convention with style.

“The secret lies in simply doing one
thing at a time — focus on the moment and
set other things aside,” he said.
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: ate is becoming more
and more digital — as well as
customer-oriented. What’s more,
these two trends seem to go hand
in hand.
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is deploying digital tools to cut costs —

after all, it has been estimated that real
estate represents the second largest expense
for most companies (with operating costs
accounting for 71% of building ownership).
Add to this, the rather shocking statistic that
buildings worldwide consume a staggering
42% of all electricity — and you can see what
the fuss is about.

Today, digitalisation is driven by data
that can be gathered with growing ease from
safety and security systems, HVAC equip-
ment and controls, energy efficiency pro-
grams... Intelligent sensors, actuators and
similar devices can supply a wealth of data
which — up until now — has mostly been
unused. Smart algorithms can easily eval-
uate trends and recognise patterns in user
behaviour or consumption, and this is laying
the groundwork for better, informed deci-
sions, predictive strategies and continuous
optimisation.

I t makes sense that real estate industry

Automatic for the People

Siemens has estimated that by 2030 there
will be 50 billion connected devices within
the Internet of Things. With this massive
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“smart wave” on the rise, it is possible to
achieve truly autonomous buildings. With
autonomous buildings, companies will be
able to reach the utopian goal of reducing
energy consumption, downtime and staff
levels, but also provide service on demand
and rules-based performance management.

Already, the benefits of digitalisation
in terms of building performance manage-
ment are being felt around the world. For
example, companies are already making
energy bill cuts in the neighbourhood of
10-15%,; and savings of 30% are not uncom-
mon, either.

However, the trick with new systemic
technology is that you never exactly know
where it’s going to go. Real estate industry
is not really known for its progressive mind-
set, so the changes may take some time. On
the other hand, once disruption does hit, it
may have huge consequences.

Let the Games Begin

One potential application of the digital
approach is using gaming to engage the real
estate users. Verneri Lehtovirta from Sweco
gave a presentation at RE Finland at Tam-
pere about a gaming application which used
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the building information model of the expan-
sion of Helsinki-Vantaa International Air-
port — in effect, allowing the player to drive
a car around the airstrips or roam the corri-
dors of the terminal. Encompassing 100,000
square metres, the game app is the largest of
its kind in Finland.

“We have found that the game is help-
ful in increasing user participation, since it
really gives you a good idea about what the
eventual end product will be,” Lehtovirta
said.

Instant Karma

Another example is rental solution Lumo,
which is attempting to hijack the way apart-
ments are rented in Finland. Put together by
the company Kojamo, Lumo is a website
where the customer can close the deal for a
suitable rental apartment in 15 minutes, if
he/she so wishes. After making the selection,
the person has three days to withdraw from
the transaction — or move in the next day.

“We have brought disruption to the
apartment rental business which has lost
sight of who the real customer is,” said Jani
Nieminen, CEO of Kojamo, also appearing
at the convention.
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Launched in October 2015, the Lumo
site now features thousands of rentals and
is being used by people of all ages. Accord-
ing to Nieminen, decision-making online is
made possible, since there are sufficient
photos and information available on each
rental.

“In the future, | expect that people
can access these apartments via the use of
virtual reality or augmented reality tools,”
said Nieminen, adding that the future is very
much digital, in any case. “Home is already
a service platform, of sorts.”

Put People First!

It is noteworthy that many startups of today
are hell-bent on putting the customer back
in the driver’s seat; also in real estate sec-
tor, customer experience (CX) seems to be
the new-and-improved Holy Grail.

Giving a presentation at Tampere,
Jaakko Mannistd, CEO of Feedbackly,
argued that meeting the customer’s expec-
tations is hard since those expectations
keep rising. However, he said that “going
the extra mile” is still the best way to woo
the customers.

“When your business is rooted on

people, you’re on solid ground,” Méannistd
said.

Talk Ain’t Cheap

The flipside of things is that when people
receive negative service they do talk about
it — and talk, and talk, and talk about it.
According to research, about 90% of con-
sumers will tell about bad experiences —and
thanks to social media, it’s not just the mail-
man, either.

“We have found that only a quarter of
Finnish companies are really customer-ori-
ented, even if all of them claim that they
are.”

For real estate industry, Mannisto pro-
vides this tip: you should draw up a model
of the projected lifecycles of your customer
accounts and learn to anticipate and man-
age change.

“The more you do it, the better
equipped you will be to deal with even the
unexpected.”

Sami J. Anteroinen
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Finnish real estate
highly attractive to
foreign investors

record in transaction volume Finland.

The previous record level in transac-
tion volume —€7.4 billion reached in 2016 —
was exceeded already by the end of October
2017. Contributing to the high times, there is
the largest-ever property transaction in Fin-
land: Polar Bidco acquiring the listed com-
pany Sponda, with its property portfolio of
€3.7 billion. Delisting of the Sponda shares
will decrease the market capitalisation of the
Finnish listed property companies by more
than one third.

Janne Larma, CEO of Advium Corpo-
rate Finance, is not surprised by the record
year, since investing on real estate is a global
trend that keeps gaining momentum. “With
interest rates down, and stock market los-
ing traction, the real estate market becomes
more attractive.”

Presently, the share of foreign inves-
tors of all transactions is historically highin
Finland: 73 % at the end of the third quarter.
Naturally, the Sponda transaction is a large

T he year 2017 is sure to clinch a new
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factor in this, but there have also been many
other significant transactions with foreign
investors heavily involved. In 2017, more
than 10 new foreign investors have entered
the Finnish market.

Nordic Number One

According to KTI Property Information,
the attractiveness of the Finnish market is
sustained by higher yields in comparison to
most other markets. Janne Larma agrees:

“In many regards, Finland is now a
more attractive market than other Nordic
targets or European ones, for that matter.”

Also, the improving outlook of the
economy strengthens the position of the
Finnish property market. As it stands, the
spectrum of strategies of foreign investors
is broad; both core players looking for prime
properties with low but stable cash flows and
opportunistic players with two-digit return
expectations have been active in Finland in
recent months.

However, as the future liquidity of
investment targets is held in high regard by
especially the foreign investors, the attractive-
ness of the “rural” markets remains limited.

It’s noteworthy that in addition to the
“usual suspects” — Europeans and Ameri-
cans — also Asian investors have shown an
interest in Finnish markets. Chinese are
leading the way in this, with CIC (China
Investment Corporation) eyeing logistics
real estate assets.

The attractiveness of property invest-
ment is also apparent in the number of new
property funds being launched. In 2017, new
mutual property investment funds have been
founded by, for example Fennia, Trevian and
CapMan.

Star Performance

The megatrend pushing property investment
is urbanisation —and the largest cities in Fin-
land are growing strongly. So far, the for-
eign investors target their main interest in




the Helsinki Metropolitan Area (HMA): in
the three first quarters of 2017, the share of
the HMA of all transactions amounted to
over 70 percent. (And, if you add the run-
ner-ups, Tampere and Turku regions, that
share increases to over 80%.)

Janne Larma argues that Tampere and
Turku are already well-established on inves-
tors” map, and urbanisation is constantly ele-
vating other city centres, too, into the “big
leagues”.

“Still, looking at the big picture, the
market will continue to be very HMA and
city centre driven.”

Yields Down

In the RAKLI-KTI Property Barometer sur-
vey carried out in October, property yields
were assessed at lower levels than ever
before. The yield for a prime office prop-
erty in the Helsinki CBD was at 4.2 per cent,
which shows compression of 0.35 percent-
ages compared to the previous survey in

April. In the very best properties, yields
might be clearly lower than this.

Larma predicts that the yield levels
will stay — more or less — the same for the
time being.

“New foreign investors will continue
to enter the Finnish market, since the growth
prospects are so good and political risk is
minimal,” he says. “Finland may not be the
top pick for a foreign player, but it’s cer-
tainly on the list.”

In addition to the high investment
demand, the outlook for office rental mar-
kets is also turning more positive. The KTI
Office Rent Index for the Helsinki CBD
increased by 3.5 % during the past year.
Office rents have increased to record-high
levels: the median rent in new agreements
during March-August increased to €29.6
per sqm.

Tale of Two Cities

However, the differences between the
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office submarkets in the HMA have contin-
ued to widen. For example, in the Pit&jan-
maki district, the median office rent for new
agreements decreased to €12 per sqm, while
in the Ruoholahti and Leppévaara submar-
kets the median levels have remained rather
stable.

In Helsinki, the office occupancy rate
has remained stable at 82.5 per cent. The
amount of vacant space has decreased for
example in the Helsinki CBD, where the
occupancy rate stood at 86.5 per cent. The
occupancy rate has increased in Pasila, but
decreased in Vallila, for example.

The current trend is for companies to
go after smaller, modern, multipurpose facil-
ities —and sacrifice space for improved effi-
ciency. According to Larma, there is nothing
new here: as companies’ needs keep chang-
ing, they are quick to make decisions about
more suitable office space.

“Still, as there are different companies
out there, there’s need for various types of
real estate in the market.”
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COMPANY BUSINESS CARDS

NORDICUM REAL ESTATE

Company Business Cards

ADVIUM CORPORATE FINANCE

Aleksanterinkatu 19
FI-00100 Helsinki, Finland
Phone +358 9 6817 8900
www.advium.fi

ADVIUM

Contact Persons

Advium Real Estate

Mr Janne Larma, Managing Director, janne.larma@advium.fi
Mr Petteri Kokko, petteri.kokko@adviumfi

Mr Lauri Tiensuu, lauritiensuu@advium.fi

Mr Jaakko Jarvinen, jaakko.jarvinen@advium.fi

Ms Paivi Loukusa, paivi.loukusa@advium.fi

Mr Frans Ramberg, frans.ramberg@advium.fi

Mr Lauri Mustonen, lauri.mustonen@advium.fi

Specialty Areas

Advium Corporate Finance Ltd is a leading Finnish corporate
finance advisor in major real estate transactions and one of the
leading M&A advisors in Finland. Since its foundation in 2000,
Advium has advised in more than 170 transactions with a deal
value in excess of I3 billion euro.

See pages 13 and 54

BLUET OY LTD

Jaakonkatu 2

FI-01620 Vantaa T
Finland )
Phone +358 30 636 3800 BL U =

info@bluet.fi
www.bluet.fi

Contact Person
Tytti Sirola

tel. +358 44 518 1058
tytti.sirola@bluet.fi

Specialty Areas

Bluet is a Finnish company, specialising in profitable waterfront
development with special floating solutions. We offer design,
consulting, project management, delivery and supervision services
around the world. We create, coordinate and oversee the project
in co-operation with the best local contractors. When you're
considering building on water, contact us. We will make your
floating idea real!

See pages 36 and 37

CITY OF HELSINKI

P.O. Box |
FI-00099 City of Helsinki, Finland
Phone +358 9 310 1691

LHelsinki

"

Contact Persons

Mrs Marja-Leena Rinkineva, Director of Economic Development
marja-leena.rinkineva@hel.fi

Mrs Minna Maarttola, Development Manager
minna.maarttola@hel.fi

Mr Kari Pudas, Urban development Manager

kari.pudas@hel.fi

Specialty Areas

Helsinki is a growing, innovative metropolis, well connected to both
Europe and the developing Eastern markets. In coming years, Helsinki
will implement a large number of major city development projects.
Some of these are located at the very centre of the city as old ports
and railway yards are transformed into modern residential and
business locations. This provides exciting opportunities for builders,
investors and all businesses in need of modern, well-located premises.
Further Information: www.uuttahelsinkia.fi, www.hel fi

See page 20

CITY OF TURKU
PROPERTY MANAGEMENT

DIVISION
Sackasf

P.O. Box Il

(Puutarhakatu )

FI-20101 Turku

Finland

Phone +358 2 330 000
Fax +358 22627229
www.turku.fi

CITY OF
TURKU

Contact Persons

Jouko Turto

Director, Property Management Division
jouko.turto@turku.fi

Petri Liski

Manager, Property Development
petriliski@turku.fi

See page 44

HAMEENLINNAN ETELARANTA OY

Raatihuoneenkatu 9

FI-13100 Hiameenlinna

Finland

Phone +358 40 706 4424
kristiina.koskiaho@hameenlinna.fi
www.engelinranta.fi

——

™
Contact Person ™ HEMEENLINNA
Kristiina Koskiaho, CEO e

kristiina.koskiaho@hameenlinna.fi

Specialty Areas

The City of Hdmeenlinna owns the company. This enterprise
develops the center of the city named Engelinranta after a german
architect Carl Engel who created the very first city plan for this
inland town with a medieval castle in the early 1800%ies. We are
planning homes and gardens for 2 500 people by the lake Vanajavesi.
These new homes will be either floating detached houses or high
rise buildings. The bus station area referred in this publication is the
first one. We also encourage new smart systems like parking robots,
busses and other innovations to enhance the quality of life. We focus
also to the participation of the citizens to the town planning.

See page 36
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LOCALTAPIOLA REAL ESTATE ASSET
MANAGEMENT LTD

Revontulenkuja |

FI-02010 LocalTapiola
Finland
Phone

LOCALTAPIOLA

REAL ESTATE ASSET MANAGEMENT LTD
+358 9 453

Contact Persons
vesa.immonen@lahitapiola.fi
kirsi.borg@lahitapiola.fi

Specialty Areas

LocalTapiola Real Estate Asset Management Ltd provides real estate
investment and management services. The company is owned by
LocalTapiola General Mutual Insurance Company, LocalTapiola Mutual
Life Assurance Company and 20 LocalTapiola regional companies.
LocalTapiola Real Estate Asset Management Ltd offers real estate
investment, managing and counseling services as well as manages real
estate investments and fixed assets. The company also engages in
rental business, marketing, house management and administration,
maintenance, outsourcing and sales services.

See page 34

OULU - CAPITAL OF NORTHERN

SCANDINAVIA

Business Oulu Oulu Capital
Yrttipellontie 6 Of Northern
FI-90230 Oulu ; ;
Fland Scandinavia

www. oulu.com
OU LU ‘ BusinessOulu
Contact Persons
Pauliina Pikkujamsa
Phone +358 40 743 4362
Janne Ylitalo
Phone +358 400 999 523
Seija Haapalainen
Phone +358 50 361 479
E-mail: firstname.lastname@businessoulu.com

Specialty Areas
We offer direct assistance to individuals, corporations and other
organisations interested in accessing the business markets in Oulu.

See page 42

SENATE PROPERTIES Sen 0 OJc'Ci

P.O. Box 237 (Lintulahdenkatu 5 A)
FI-00531 Helsinki, Finland
www.senaattimyy.fi

Contact Persons

Real Estate Development and Sales:

Mauri Sahi, Director,

mauri.sahi@senaatti.fi, +358 40 037 6303

Emmi Sihvonen, Property Development Manager
emmi.sihvonen@senaatti.fi, +358 50 340 1408
Minna Aarnio, Property Development Manager
minna.aarnio@senaatti.fi, +358 40 661 4622
Otto Virenius, Property Development Manager
ottowvirenius@senaatti.fi, +358 40 718 8028

Specialty Areas

Our portfolio encompasses everything from standard office buildings
and specialist premises customised to tenants’ specifications, to
exclusive high-end properties. We develop properties that are no
longer being used by government organisations to prepare them for
sale on the commercial market.

Senate Properties

See page 23

SRV GROUP PLC

Derby Business Park

P.O. Box 555
(Tarvonsalmenkatu 15)
FI-02601 Espoo, Finland
Phone +358 20 145 5200
info@srv.fi

www.srv.fi

Si

Contact Persons

Mia Vuorinen, Director, Real Estate Transactions and Financing
mia.vuorinen@srv.fi

Toni Kankare, Account Director

toni.kankare@srv.fi

Specialty Areas

SRV is a leading Finnish real estate developer specialising in
development, construction and commercialisation of retail and
office premises, hotels, logistics and production objects, as well
as residential property. SRV is aspired to improve quality of life
through sustainable solutions for the built environment.

See page 40

YIT CORPORATION PLC Y I 'r
PO. Box 36

(Panuntie 11)

FI-00621 Helsinki

Finland

Phone +358 20 433 |11
www.yitgroup.com/en/investors/property-investors

Contact Persons

Teemu Haataja, Sales Director, Transactions
teemu.haataja@yit.fi

Tuula Klemetti, Director, Renting
tuula.klemetti@yit fi

Specialty Areas

YIT creates a better living environment by developing and
constructing housing, business premises, infrastructure and entire
areas. Our vision is to bring more life into sustainable cities. We
want to focus on caring for customers, visionary urban development,
passionate execution and inspiring leadership. Our growth engine is
urban development involving partners.

See page 24

NOTES:
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BUSINESS RESIDENTIAL SERVICES

BUSINESS LEVEL APARTMENT HOTEL IN CENTRE HELSINKI
FROM 51 EUROS/NIGHT
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Volkshanken Raiffeisenbanken
cooperative financial network

Martin Schellein
Head of Investment Management Europe
Union Investment

Union

Our response to dynamic markets: Investment
strength in depth. And flexibility
that opens doors.

We take a forward-looking approach to investment.
Backed by deep market knowledge across Europe.

Increasingly diverse and dynamic markets in Europe make a reliable partner even more valuable.
As a real estate investment manager with deep European roots, we are close to our markets
and tailor our strategy to each country. From core to core-plus profiles, development projects
and value-add investments, in gateway or secondary cities. We welcome your ideas — let's

do business!

Find out more about forward-looking real estate investment:
www.union-investment.de/realestate




